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And Here’s the Secret 


# 
2 WY Behind Their Selling Power! 
FOUR HANDY SIZES — "a 
Now Columbian Pure Ma- - ae 


nila and Radium Sisal Rope 
is available in diameters of 
from 4" through °4” in 25, 
50, 75 and 100 pound Col- 
dealers go for pack Cartons. You can sup- 


ply any and every size your dealers need . . . at the same price 


Columb! ri per pound as ordinary coil. 


“ KEEP ROPE CLEAN, COMPACT AND COILED— 
Colpack Coil Columbian Rope packed in the exclusive Colpack Carton always 


stays properly coiled and out from underfoot. The carton fully 


protects it from dust, oil and abrasives. 
Cartons 


EASY TO DISPENSE—The dealer simply punches out the 
hand hole at top of carton — pulls out desired length — and 
cuts. End remains within easy reach inside carton. 


.. the way 


SELF-STORING .. . SELF-DISPLAYING— Compact Colum- 
bian Colpack Cartons store easily . . . save valuable floor 
space and enable dealer to carry a well-rounded stock at all 
times. To display, stand carton upright or on its side . . . on 
counter, on shelves or in windows. It gives you triple service as 
display merchandiser, handy dispenser and compact storage bin. 


Now’s the Time to Stock Columbian Rope for Local 
Boatmen. Available in Manila, Nylon and Dacron. 
Exhibited at the National Motor Boat Show. 


——S™, 

~~. S ~~ 
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COLUMBIAN 


MANILA ROP 
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a a THE ROPE WITH THE RED. WHITE AND BLUE MARKERS 


OLUMBIAN ROPE COMPANY, AUBURN, "THE CORDAGE CITY", NEW YORK 





MIR RO warertess cookware 


THE FINEST ALUMINUM 


Yur sparkling 


INTRODUCTORY OFFER > 7 = 
TO YOUR TRADE . = PA 


> ~, 
= j S Guaranteed by ~ 
(Limited time only) Good Muusohooping 


& * 
” 45 sovserss® ee 
—— 


2-qat. pan & cover * ’ , 
: | LOOK FOR THE 


$ 398 ) wana 


RETAIL 


This Introductory Offer, created to stimulate your sales, is . Gr 
being nationally advertised, in exciting full color, right through y Semen 
(Exe the Spring and Summer selling season. i 
The pan is a large, practical size, full, 2-quart capacity, 
= ——s not a small “sample” size. Like every piece of MIRRO Water- 
ny Semereties less Cookware, it’s made of solid, super-thick aluminum, to each 
tells when to reduce heat permit low-heat, ‘waterless’ cooking. It has the identifying Reta! $5.95 
Gold Band on the knob, gold hanging-ring on the handle, and 
remarkable Fuel-Saver signal in the cover. Once your cus- 
tomers have experienced the unmistakable difference of this 


premium quality ware, nothing else will satisfy them. It’s 


VAPOR-SEAL COVERS... really that much better! 
keep in mineral and vitamin 


values. retain garden-tresh Take full advantage of it! Stock and display the complete 

ree SR NAT EM, MIRRO Waterless Cookware line, for big unit sales, big 
profits. Feature the attractive INTRODUCTORY OFFER, 
for more traffic, more volume! 
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ALUMINUM GOODS MANUFACTURING COMPANY . MANITOWOC, WISCONSIN 
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A QUALITY SAW 
IS EASIER TO SELL 


he 


...4nd somebody always asks why 


Would you rather tell your customer it is different in design... 

Would you rather tell your customer about the metallurgical qualities .. . 

Would you rather tell your customer that the saw is lower priced... 

Would you rather tell your customer about the set, the profile, etc... 

Would you rather tell your customer about how it ‘‘feels” better to the grip... « 
or wouldn't it just be a lot simpler to tell your customer 
“here is a quality saw, an Atkins saw that is the result of 
almost 100 years of sawsmith skill and knowledge—backed 


up by the tremendous research and engineering 


development staff of the Borg-Warner Corporation.” 


Try it our way a couple of times — you'll sell saws... 


there's action at 


ATKINS 


SAW DIVISION 


BORG-WARNER CORPORATION 
INDIANAPOLIS 9, INDIANA 


















































FINE FILES 
FOR SPRING 


Now’s the time of year when your customers will be getting 
out the spade ... the lawn mower . . . the pruning saw. Sell 
them files that work faster so that garden and household work * 
is done faster. There’s a Nicholson or Black Diamond file that’s 
right in quality and right in application for every job: 


1, HANDY FILE 


Double-cut side for fast removal 
of metal from rotary lawn mower 
blades, spades, etc. Single-cut 


side for smoothing, sharpening. 


2. MILL FILE 


Popular all-around household file 
for upkeep and repair of work- 
shop and garden cutting tools. 
8” or 10” length in Bastard cut 
is popular. 


3. 4-in-HAND 


Half round and flat, file and rasp 
—four files in one! For fitting 
screen doors, shaping lead pipe— 


hundreds of springtime uses! 


4. PRUNING SAW FILE 


This “specialist” file is for needle- 
shaped teeth of less than 60 de- 
gree angle. For teeth of more 
than 60 degrees, the Extra Slim 
Taper file can be used. 


Promote these timely files for added 
profits now! Check your stock and 
call your wholesaler today. 


° NICHOLSON FILE COMPANY 
voce —_ 


® i s.a.* Providence, Rhode Island 
(in Canada Nichotson Fite Company of Canada (id Port Hope Ontario 
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YOUR CUSTOMERS ARE “COOL CONSCIOUS” 


Turn it into a cool profit 
































FOR SEALING AIR-CONDITIONING, ATTIC FANS AND AIR CIRCULATORS 


Easy to use--Easy to sell! 


More air-conditioners, air circulators, and attic fans will be 
sold this year than ever before! Dutch Brand Rub’-R-Shim 
Electrical tapes, Ig sponge rubber weatherstrip is needed to seal out heat and 
Friction, Rubber, | dust and reduce vibration noise. Easily applied with finger- 
Piastic tip pressure, it sticks instantly, adheres perfectly to uneven 
surfaces and gives professional performance. A small as- 
sortment packed in an attractive sales display carton, com- 
bines the popular fast moving sizes in 10 ft. rolls to meet 
every sealing requirement. Also available in wide range of 

sizes in 10 ft. and 50 ft. rolls. 


Plan now to sell Dutch Brand Rub’-R-Shim with every 
sale of “summer cooling’ equipment. 
Tite and 
Tub Sealer 


Johns-Manville 


DUTCH BRAND 
s+ * 8 6. ¢. ¢ 


Wt AWN AVENUE (MIC AGT 
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Just Among Ourselves 


Informal Editorial Comments 





By W. A. Phair 


ry. 
lakes two to tango... 


Ever since man was first bothered by a headache, the world has sought 
a universal cure for its troubles. But history has demonstrated that there 
are no sure cures for anything. 


There are many sections of the hardware trade these days that seem to be 
seeking a universal cure-all for the problems facing us these days. Each 
section has its own idea of how we can correct conditions and eliminate the 
headaches. 


One group insists that an expanded Fair Trade program, with real enforce- 
ment, would do the trick. Another section feels that a restricted selling 
policy by manufacturers and wholesalers would help. This group urges 
that manufacturers sell exclusively to hardware wholesalers and that hard- 
ware wholesalers sell exclusively to independent dealers. 


We find another group that recommends the passing of laws that will out- 
law all irregular retailers, such as discount houses, farmer markets, etc. 


There is also a group that puts its faith in wholesaler-sponsored volun- 
tary chains. This group is quite convinced of the value of the wholesaler 
as a centralized source for promotion and merchandising programs. There 
are a number of programs of this type now in operation, several of them 
of recent origin. 


There is no man living who can say with authority which of these pro- 
cedures would be of the greatest benefit to hardware dealers. But currently 
the greatest activity appears to be in the field of wholesaler-sponsored mer- 
chandising programs for dealers. 


This technique is not new. It has been used, in various forms, for better 
than 40 years. When properly applied, it has been very successful. When 
improperly applied, it has failed. I do think that today we understand bet- 
ter the elements that are necessary to make such a dealer program work 
and it stands a better chance of succeeding. We have the experience, for 
example, in the grocery and variety fields, to draw from in studying such 
plans. 










However, a wholesaler-sponsored dealer program is by no means an auto- 
matic cure-all. It is not a magical means of solving all our problems, as 
some dealers seem to believe. 








The most important ingredient of such a dealer program is intelligent 
and complete co-operation between dealer and wholesaler. Each party has 
to give a little to make the plan work. It seems to me that this is a fact 
most frequently overlooked—that such a plin can succeed only when both 
the dealer and the wholesaler are each contributing a full measure of 
co-operation. 









As the popular song puts ic: “It takes two to tango.’ 





It aleo takes two, working together in harmony, to make a merchandising 
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Just Among Ourselves 


informal editorial comments 


program work. The basic issue has been phrased this way by a dealer, “Just 
how independent can an independent dealer be, and still survive?” 


This is a question that every dealer must answer for himself. The answer 
for one dealer will not necessarily be a suitable answer for another. Each 
hardware store is a little different from the others. The requirements of 
one store for profitable operation will be different than the needs of another. 


Each dealer must look at the problem from his own viewpoint and make 
up his mind in the light of his own situation. Then, whatever your decision 
may be, work at it with all the enthusiasm and skill at your command. 


It’s still very personal REE 


In our search for ways to improve store operations, we must be very 
careful not to weaken one of the greatest assets of the independent dealer 
the personal angle. 


Most consumers are quite unemotional in deciding where to shop. They 
don’t care whether or not you need their business. Most of them don’t care 
whether you are a chain or an independent. They are only interested in 
their own shopping convenience. 


Good stocks, a convenient location and a reputation for “giving service,” 
will do more to build profitable sales volume than a hundred trick sales 
promotions. 


if you could listen to the comments of your customers on a busy Saturday 
morning, you'd learn more about your store in an hour than you would in a 
dozen books. 


You would be sure to hear somebody say, “I drive over here because they 
always have what I need. The store out our way always seems to be out of 
everything I need.” 


Or, you will hear a customer say, “They always seem so pleasant and 
helpful here. I always drive over here whenever I need anything.” 


In little comments like this, passed from customer to customer, a store’s 
reputation and its profits are made. Self-service can help you handle part 
of a peak load more economically, but it can never become a substitute for 
full stocks and intelligent personal selling. 


The personal service that an independent, home owned and operated store 
can give, is its most effective weapon in fighting competition. 


You'll notice that I haven’t mentioned pricing as a key factor in building 
up a store. Actually, price is not nearly as important as many dealers 
believe. The bulk of the merchandise a dealer sells is not the kind that 
lends itself to price shopping by consumers. Very often the customer 
doesn't know exactly what he wants—or what it will cost—until vou tell him. 


It has been demonstrated many, many times that good personal selling is 
much more important than price. Keeping yeur prices on a few, key com- 
petitive items is certainly desirable. But it is far more important that 
you have good salespeople. 


The next time you start studying how you can improve your store, in 
addition to thinking about a paint job, or new fixtures, spend some time 


thinking about how you can improve the calibre of personal selling that you 
offer. It will pay off. 
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ILCO 
“UNIVERSAL” 


1 We | ae = nti | parallel arms 













ILCO “UNIVERSAL” For installation on recessed 


For right or left hand side of door without 
installations without change brackets 


You won't miss a door closer sale this season if your stock is completely 
universal ILCO “UNIVERSAL,” that is. And with air conditioning 
growing the way it is, this will be a record year for closers. 


ALL ILCO"“ UNIVERSAL” closers are unconditionally guaranteed for 
2 years (except when mis-applied or abused), have a rugged, leak-proof 
construction, an extra powered helical coil spring and a heavy, forged 
steel, one-piece shaft and crank which eliminates breakage. 


steaight hime — customs... steady profes 
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ashington 
NEWS and VIEWS 






By Washington Bureau of HARDWARE AGE 


Bigger Loans For Home Repairs 
Will Benefit Hardware Dealers 


Congress is going to support the business drive to 
encourage a 100 percent increase in home repair and 
modernization this year. 

A provision of this year’s housing bill, which is 
nearing final approval, would raise the maximum 
amount a homeowner could borrow with Federal Hous- 
ing Administration guarantees (Title 1) from the 
present $2,500 to $3,500, and the maturity would be 
stretched to five years from three years. 

The stress on home improvement was designed par- 
tially to offset a feared lag in new home construction. 

put it may turn out to be gravy on top of another 
near-record homebuilding year. Government officials 
now predict that housing starts this year will prob- 
ably approach the 1.32 million units built last year. 

lf a housing slump does develop, the home fix-up 
campaign could be extremely important to hardware 
dealers. Business failures among hardware, building 
material, and lumber dealers increased early this vear 
because of slow housing activity. 


' outlook | ven with a liberalized home 


repair guarantee program, the fix-up drive cannot be 
completely succeasaful as long as government credit 
policies reatrict le nding inatitutions which have avaii- 
able funda to lend. 


Trade Commission To Step Up 
Probe of Aids For Dealers 


The Federal Trade Commission, flushed with con 
siderable success in its drive to force cosmetic manu- 
facturers and distributors to follow the letter of the 
law in granting promotional services to dealers, is 
going to spread its crackdown to other industries. 

In the past several months, FTC has posted vic- 
tories over several large manufacturers charged with 
discriminating among dealers. 

The law requires that a manufacturer make all ser- 
vices available to all stores on a proportionately equal 
basis and more importantly, that details of these ser- 





vices be made known to all dealers. Covered are adver- 
tising allowances, promotional displays, demonstra- 
tions, delivery, and similar services. 

FTC will add some 150 investigators to its staff 
this year to press such investigations. 


Y outlook | With a materially increased 


staff and a backlog of experience from its cosmetic 
industry investigations, FTC will be stepping up all 
ite enforcement activities covering mergers, false ad- 
vertising, false labeling, and other business malprac- 
tices. 


Credit Restrictions Set Off 
Another Round of Inflation 


Repeated government actions tightening bank credit 
are designed to dampen excessive business speculation 
more than to curb consumer spending, but they are 
slowing some types of sales. 

Purchases of heavy appliances, automobiles, and 
other items normally purchased with instalment credit 
have felt the shock of restricted credit. 
have found it harder and more expensive to get inven- 


Jusinessmen 


tory loans and funds for store modernization and im- 
provement. That's what the government wants now. 
Officials are not quite as concerned now over pos- 
sible overextension of consumer credit as they have 
been, because customers are paying off their debts 
faster than they did last year, bringing a decline in 
total consumer credit during January and February. 
jut businessmen have apparentiy started on a credit 
binge of their own, borrowing $1.1 billion in the first 
three months of this year, compared with $200 million 
in the same period last year. And prices of many raw 
materials, including steel, are tending to rise 


. outlook | If the economy gets through 


the spring business apurt and forthcoming price in- 
creases without falling victim to too much inflation, 
moat observers expect the government to ease credit 
reatrictions when the normal summer slowdown begins. 


(Continued on page 190) 
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uriety 


In nails or nuts, bolts or brads, the 
craftsman needs variety because each 
and shape is designed for a specific use. 


n you specify locksets, you need variety, too, and 
ou'll find it with the Kwikset 400" line. 

Variety in functions, finishes and designs. 
riety in distinctively styled trim rosettes... and 


variety in installation aids and display mounts. 


n you stock the complete Kwikset 400" line you meet 
every Builder's need for variety. At the same time, 
you feature locksets with proven 
performance that never varies. 











4 = = 
-*A new SAAT . 
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Standard Design Bel Air Design 


‘America's largest selling residential locksets’’ 





KWIKSET SALES AND SERVICE COMPANY + ANAHEIM, CALIFORNIA 
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Screen Door Bumper 


Designed to stop screen door 
slamming, and made to fit any 
screen door, an air-cushion bumper 
that is easily installed with four 
screws has been introduced. Using 
compressed air, bumper is available 
in tarnish- and corrosion-resistant 
finish. Door action is controlled by 
the tension applied to the door 

















spring or spring hinges, so that no 
adjustments are 
gested retail 
Ine. 


For more data circle Ne. | on posteard, p. 109 


necessary. Sug 


price: $1. Stemac, 


Wood Scrapers 


To make the tools easier to hang 
up and store, wood scrapers are 
now being made with 5/16-in. holes 
in the handles. Scrapers with 
hanger holes will cost dealers and 
wholesalers no more, and mark-up 
will be same as for other products 
under the manufacturer's new pric- 
ing policy. Scrapers are designed 
for such jobs as scraping window 
sashes and the insides of cabinets, 
and are equipped with single or 


12 


PRODUCTS AND SERVICES 





double-edge blades made of case- 
hardened steel. Replaceable blades 
come in 1, 1% and 2%-in. widths. 
Tools are designed to fit comfort- 
ably in the hand and are finished in 
red enamel. Red Devil Tools. 


For more data circle No. 2 on postcard, p. 169 


Turquoise Kitchen Tools 

In keeping with the indicated 
trend in housewares and appliances, 
a line of kitchen tools is being in- 











troduced in turquoise. This eight- 
plece decorator shade set has tur- 
quoise and white handles, and is 
gift-boxed. Comes complete with 
seven-place rack for hanging on 
wall. Finish of this Gayety brand 
set is lustrous and tools are chro- 
mium-plated. Set includes basting 
spoon, cake turner, small turner, 
mixing spoon, two-tine fork, spatu- 
la, strainer and wall rack. Ekco 
Producta Co. 


For more data circle No. 3 on posteard, p. 169 


Submersible Pump 


This submersible sump pump 
comes in two models. One is all 





bronze. The other is cast iron, 
cadmium plated and bronze fitted. 
Pump comes equipped with 1/3 hp, 
60 cycle, 110 volt motor with auto- 
matic overload protection, and 11-ft 
rubber-covered power cord. Lancas- 
ter Pump & Mfg. Co., Ine. 


Por more data circle No. 4 on postcard, p. 109 


Kebab Skewers 


For use outdoors or in the oven. 
this set of six stainless steel An- 
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drock Kebab Skewers (No. 608X) 
features a twist in the 7/32-in. oval 
wire that keeps food firmly in place 
as skewers are turned over a fire. 
Stapled to a 14x15-in. brown-on-yel- 
low display card, which has a hang- 
up hole, skewers are 9 in. long and 
retail for $1.98 per set. The Wash- 
burn Co, 


For more data circle Ne. 5 on postcard, p. 109 


Plastic Bubble Maker 


Easy to use and to clean, this 
children’s whirl-a-bubble fills the 
air with hundreds of bubbles. Toy 
works on principle of a party noise- 
maker: just fill the plastic chamber 
with twirl. 


soap solution and 
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Want more information on these 


products? Then use free post 
card on page 109. 


in hardware merchandise... 


FOR THE HARDWARE DEALER 


Bubbles are ejected in a stream 
from a rotating wheel. Made in 
bright colors of high-impact plas- 
tic, it retails for about 60¢. /deal 
Toy Corp. 


For more data circle Ne. 6 on postcard, p. 169 


6'/2-In. Electric Saw 

This 6%%-in. portable electric saw 
weighs 11 lb and is powered by 1% 
hp motor at 3,670 rpm under load 
Fan cools motor and blows sawdust 
away from operator. Saw features 





a trigger switch, a telescopic guard, 
kick-proof clutch and calibrated 
depth gage. Saw can be converted 
to table saw. Accessory equipment 
is available. Retails for $69.50 
Porter-Cable Machine Co. 


Fer more data circle Neo. 7 on posteard, p. 169 


Adhesive Spreader 

A 4-Way All-Purpose Adhesive 
Spreader is available for home 
craftsmen to do almost any wall or 
floor covering job. Spreader con- 
sists of a 5'%-in. square meta! plate 
with four different spreading sides 


(Continued on page 106) 





TO HELP YOU 


SELL 


88 FR e2atae FV Be 
AND OTHER DEALER 
* 2 3G we 


Ant Trap Special 


An increased mark-up for deal- 
ers on TAT Ant Traps has been 












announced in celebration of the 
manufacturer's 25th anniversary. 
Existing list prices will remain in 
effect. Increased promotional ef- 
fort is currently being carried on. 
Ant Traps are packed in a counter 
display containing one dozen cans 
lithographed in color. O. E. Linck 
Co., Ine. 

Por more data circle Ne. § on pesteard, ». 109 


Fishing Display Kit 
Free counter-easel displays are 
available of fishing equipment ads 
from Sporte Illustrated, Field & 
Stream, Outdoor Life and Sports 
Afield magazines to tie-in with the 
advertising campaign. 
Free merchandising kit, containing 
newspaper ad mats, pennants, post 
(Continued on page 129) 
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ALL RETAIL 
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SALES 
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» FTC In Trading Stamp Investigation 
» Signs Point To A Big Business Year 


» Heavy Response To Unit-Pack Contest 


Trading Stamp Controversy Rages As FTC 
investigates; Chains Demand Action 


If you deal in trading stamps, 
you may feel much like the legend- 
ary man on a tiger. 

A controversial gimmick in 
sales promotion, trading stamps, 
after bludgeoning along without 
much opposition for years, face 
seemingly stiff opposition for the 
firat time. 

Long the pet of food markets, 
recent trading 
stamps swell over into the hard- 


years have seen 
ware field. 

Possible sources of trouble are: 
a Federal Trade Commission in- 
vestigation headed by FTC chief 
investigator Harry 
a swarm of upset food chain oper- 
Fitzsimmons Stores, Ltd. 
(Calif.), A & P, Safeway, and 
Kroger supermarket chains, among 
others, have hotly opposed trad- 
ing stamp giveaways. 

Some bave urged government 
restriction, calling them lotteries, 
while others have staged 
wars against stamp dealers. 

Federal Trade Commission in- 
vestigators are probing the oper- 
ations of several trading stamp 
companies, some national and 


fabcock, and 


ators. 


price 


some local, in the government's 
first sweeping investigation of the 
legality of the stamp industry. 

At the same time, there are in- 
dications that FTC is considering 
action against combinations of 
similar type merchants, such as 
yas station operators, in several 
areas for agreeing among them- 
selves not to join in any stamp 
plans. Such agreements to swear 


(Continued on page 184) 


Many Suggestions Made 
For 10-Pack Unit Name 


The search for a good trade 
term for 10-unit packages (See HA, 
April 12, p. 14) has resulted in a 
flood of suggestions from dealers, 
wholesalers and manufacturers. 

All the suggestions sent to 
HARDWARE AGE, will be put before 
a committee which will select the 
most suitable name. The reader 
sending in this name will receive 
$25 from HARDWARE AGE. 

Suggestions must be received no 
later than midnight May 15. 


Good Sales Year Appears in the Offing; Figures 
For First Quarter Show 1956 Off to Fast Start 


Present indications are 1956 
will be a good sales year. 

Spending for new construction 
continues strong. 

(Chain and mail order stores re- 
port higher sales for the first 
quarter compared to last year. 

Wholesalers’ sales were up in 
February and they increased their 
inventories slightly. 


¥ 


Strongest indicator is new home 
where the demand 
for builders hardware will remain 


construction 







strong for the immediate months 
ahead. F. W. Dodge Corp. reports 
contracts for future home con- 
struction in March set an all-time 
high record. 

The Dodge report was backed 
up by reports from the Federal! 
Housing Admizxistration and the 
Veterans Administration. FHA 
received “more applications than 
expected” for mortgage insurance 
on new homes. VA received more 
requests for new home appraisals 
in March than it did in February. 

(Continued on page 170) 
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Mote evidence you sell the best 


when you sell RBa.W fasteners 


see how some fasteners are toughened 
up at RB&W. They’re being GAS car- 
burized .. . a method for surface-hard- 
ening that’s head and shoulders above 
the usual bath-type treatments. 


In this gas chamber, fasteners get 
deeper, more uniform case hardness, 
and controlled core strength. You may 
not handle the type of fasteners which 
require surface-hardening, but this 
operation shows why all RB&W fas- 
teners give such satisfactory service. 
They’re made by the best methods, on 
the finest equipment. 


No wonder RB&W fasteners have 
gained the reputation for delivering 
top quality at competitive prices. 

3e sure you’re supplying your custom- 
ers with the best. Specify the RB&W 
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line to your distributor, or write 
Russell, Burdsall & Ward Bolt and Nut 
Company, Port Chester, N. Y. 






110th year 


Plants at: Port Chester, N. Y¥; Coraopolis, Pea., 
Rock Falls, tilly los Angeles, Collf. Additional 
sales offices ot: Ardmore (Phila.), Pa. Pittsburgh, 
Detroit; Chicago; Dallas; Sen Francisco. Sates 
agents of: Milwavkee, New Orleans, Denver, 
Secttle. Distributors from coast to coast, 


FIVE GOOD REASONS WHY 


iT PAYS TO STOCK 
REGW FASTENERS 


1. The most complete line 
in the field, 


2. Uniform quality through- 
ovt the line. 


3. Complete 
supply. 


reliability ef 


4. Fast, accurate and friend- 
ly service. 


5. The original ‘‘upside- 
down’ package — exira 
strong for neo-spill, auick 


and eaty handling. 










. v= LOW IN PRICE — Peerless’ 
Good Lookin J — | ] 44 low price will have plenty of 


customer ¢ We “appe al, And 


Peerle ' profit possibilities 


Modern Design- for you will have plenty of 


Ai j appeal to You, 


Easy Accessibility... 


PEERLESS CONVERTIBLE JETS SOLVE YOUR STOCK PROBLEM 


Pressure water system sales divide up this way: nearly 2 out of 3 are 
for shallow wells. So, You buy the basi pump and then, as your sale 
pattern dictates, you “convert” the basic pump for each customer to 
shallow well operation or to deep well operation. For shallow well 
operation simply add the shallow well ejector assembly; for deep well 
operation, you use a deep well ejector assembly. That's all there is to 
it! Wide range of head-capacity selections make it possible to fit most 
ail your customers’ needs with this one pump. Here is the Peerless 
answer to profit in jet pump sales 


Write TODAY for Complete Information on COMPLETE PEERLESS LINE 












eRe "Yara PS 


the Industry's Most Modern WATER SYSTEM 


YOU CAN SEE FOR YOURSELF - 
THIS WILL REALLY SELL! 
en ee ee ae 






































It has simplicity— customers can 
co 
easily er inspect 


It provides a wide selection of tanks— 
all of your customers’ installation 
requirements can be met from many types 
of tank mounting and pump piping 
arrangements. 















New, modern Peerless convertible jets 
are just one type from America’s most 
complete and most ve pump lines. 
So, stock with PEER 


ESS economy 
and sell with PEERLESS satisfaction. 


.A Truly Beautiful | Water System 


MAIL COUPON FOR CATALOG 
PEERLESS PUMP DIVISION 


DURABLE - RUGGED—l ee MECHANICAL SEAL Food Machinery and Chemical Corporation 

less’ know how «i nd bl od if EQUIPPED New ceramic 2005 Northwestern Avenue, indianapolis 8. indiana 
: . OR 301 West Avenue 26, Los Angeles st, c alifernia 

tion line methods mean plastic shaft seal means less 


Please send Dealer Line { atalog Bulletin Me. 87500) and Price List 


quality through and friction between faces, more 
through. An example: Peet resistance to abrasion. No ame 
less ejectors and impelle1 messy leakage around shaft Company 
are ALL BRONZE Address 
(ity ptate 


MA 


FOR SHALLOW WELL 
Unit is self priming. ¥%, % 


FOR DEEP WELLS— Adapt to 
singie or double pipe sys 
» hp motors available 
Pumps to 875 GPH. Shallow 
well built-in ejector easily 


tems. ‘4, ‘2, 4 hp motors 
availabie. For over well o1 
offset application. Most 
complete selection of tank 








added or received. without ‘ 





Spec lal tools or skills Shallow well unit Shallow well unit SIZES, 4 to 2 gal Or more 


with 4-gallon tonk with 12-gallon tank 


Deep well uait 





with 47 gallon tank 


FOOD MACHINERY AND CHEMICAL CORPORATION 


Factories; Los Angeles, Calif , and indianapolis, indians 
Offices: New York; Atlanta, Chicago; St. Lewis; indianapolis, 





Phoeni«; Son Francisco; Fresno; Los Angeles, 
Plainview and Lubbock, Texas; Albuquerque, New Mexico 








il 
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hardware dealers prefer 
ATHLETIC BALLS 


SUN SUPER-BOND CONSTRUCTION ... multiple layers of strong, tough, rub- 
ber-impregnated high-tensile fabric sealed and bonded to Buty! bladder 























under heat and pressure into a single unit. Will not delaminate, gain or loose 
ae iene weight. Retains perfect shape. 


NEW SURE-SEAL BLADDER of special! Sun Buty! rubber. Compound never gets 
hord, or cracks. Remains pore-free and air tight, assuring official pressure 





longer. New Sun time proved Pressure-Lock valve 


NEW SUNITE* COVER of rich, royal Russet tone with deep pebble tinish.. . 
the ultimate in long wear! Special compound of pure lotex, GRS, and chem- 
icals makes SUNITE* non-porous covering stay soft, lively, and flexible! 
SUNITE* has amazing resistance to aging, sun- 
cracking, weathering, and discoloration. Special! 
finish assures non-slip grip, and positive finger. 
traction even when wet! (SUNITE* trademark 


NEW SUN MOLDED-IN CONCAVE SEAMS PROVIDE 
cantilevered reinforcement against both internal 
pressure and external fiexing which ruins ordi- 
nary balls with square-shaped indented seams 





$929 


NO. 50463 

Sun 35 Seccer Kickball 
Official! size all rubber 
kickball. Smeoth tan 
finish, black imprint 























NO. 51344 


ball. Super-tovgh ball 
designed for rough 
practice and playground 
gomes. Regulation size and 
weight. Ten cover with 


NO. 51244 


Sun 44 Scholastic Bas 
kethal! Strong, lomi 
netted construction tor 
indeor, evideer end 
water gemes. Official 


size and weight Irvads 


Packed ‘% dozen to 





carton 
vidvally boned with in white end stripes. Inflated and individually packed 
flation needle. 29 doz with needle, 2 dozen to carton, 
en to carton NO. 50385 Sun 35 Champion tan football (not 
NO. 50229 Sun 35 Chempien Basketball! (not illus ittvetroted) retoils at $2.98. 


$929 


4 NO. 50461 
4 229 F : | Sun Playground. Beach 
2 2 9 | a. a : ‘a Volley Ball. Smooth white 
1 NO. 50207 Sun 33 Junior Versity Pe 
Sun 33 Junior Basket Football. Official size. a 
> Pail A rugged all ‘ Ten with white end 
stripe. Bwilt for yeor 


troted) retails ot $3.98 






game, all-yeer bell 


Seuttpree! and water ‘reund punishment. >] | g 
proet. Tan, pebble fin Each packed with needle. 2 dozen to corton. 
ish. Be" in diameter NO. 50460 


Sun Playground. Beach Bal! 
White with deep pebbled 
finish, red imprint. Sturdy 


inflated with needle : 
Vy der fo «carton 
NO 50708 Sun 77 Bantam Basketball inet illus 
tvated) reteils oft 31.19 
7 — & 
498 a0, 


7’ diameter bal! 





ORDER YOUR SUN BALLS TODAY! 





NO. 502792 

Sun 33 Junies NEW YORK 200 Fifth Ave. 
Baosketbeoll Se Rooms 1208-1210 
For all play. Re . 

infereed, 86°" CHICAGO Merchandise Mart Bidg 
stee! goal; belts te 

beard. Sun 33° Basket Room 14-125 
ball with infletion nee . : 
die, Gated 014, denen LOS ANGELES Victor Petrone 
. enrten Room 507A 
NO. $0288 Sun Bentom Basketball Goal Set (not NO. 50357 same as ahove, except white with red Merchandise Mart Bldg 
iivetwreted) reteiles at $2.29 stripes. 712 5S. Olive Street 


als 


va, THE SUN RUBBER COMPANY © Barberton, Ohio, U.S.A. 
SUN | | | 
: World's Largest Manufactuser of Rubber and Vinyl Dolls, Balls, Toys, Playthings 
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Yes, this will be a year to 
remember, because... 
More new homes are going up faster than 


ever before ... more of them are 





heating with gas than ever before . . 
and more have brand new 
Temco Heaters than ever before. 
That's why Temco and its 
dealers are now enjoying their 


most prosperous year in history! 


yr =| > = 
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9 Guaranteed by 
— Housekeeping 


wr as Aoviatistd at 





These are the headline selling features! 






* 20-year written warranty on Porcelain Enamel 
Heat Chamber. 


* Handsome contemporary design. 
* Cabinets finished in “Lifetime” Porcelain Enamel. 


* Approved by A.G.A., guaranteed by Good Housekeeping. 


SEND THIS COUPON FOR THE FULL STORY: 


) TEMCO, INC., Department 68-840 : 
rENCO. .H4-. , Haste, Tenmssses 3 


NASHVILLE 9. TENNESSEE Please send me catalog and complete story on Temco's 
julomoatic gas heaters 
j : ‘ ; ~ f / ff 
load / Wd Yer VQbHIL £07 fr VILLI 
PA 
Nome 


Firm Nome 


Address 








“THE COMPLETE LINE OF GAS HEATING EQUIPMENT! 


ROOM HEATERS + FLOOR FURNACES « WALL HEATERS - “unit HEATERS 
WARM AIR FURNACES AND AIR CONDITIONING 


Fe ie c ity Zone State 


ere enereeeneeneneeneeneeeeee se ererenreeeneneeeneeneneeneeeneeeeeeneneememhmeemhlmcrhlmrehm 
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versatile friend in Eastman’s Polyethylene 


It's easy to see why housewives buy so many housewares made 
of Tenite Polyethylene. 

This Eastman plastic has properties made to order for house- 
hold duty. 

Tenite Polyethylene is colorful, strong and tough. It is light in 
weight, flexible and practically unbreakable. It does not chip or 
dent even when struck or dropped. Resilient, it resists permanent 
deformation and affords airtight seals for containers and clo- 
sures, providing an effective barrier to moisture and odors. 

Tasteless and odorless, it is ideal for food containers. Its soft 
surface minimizes kitchen clatter and also prevents marring of 
delicate surfaces. 

Properties like these help Tenite Polyethylene aid housewives 
in many other ways. Polyethylene film, containers and paper 
coatings for packaging use are now familiar to everyone. And, 
unseen to the housewife are numerous Polyethylene compo. 
nents such as dishwasher pumps, tubing, wire insulation and 
television tube shields that add life to household equipment. 

Tenite Polyethylene has found diverse jobs in many fields. 
This versatile plastic can give a selling lift, better performance 
or longer life to many of the products you sell. For more infor- 
mation on the many desirable properties of Tenite Polyethylene, 
write EASTMAN CHEMICAL PRODUCTS, INC., subsidiary of East. 
man Kodak Company, KINGSPORT, TENNESSEE. 


pli al\ plylighs 


POLYETHYLENE 


an Eastman plastic 















ZEY puts 


your sales...plus 
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LIVIN 
Amazing, New 


2 
(‘QrUMUC, PORTABLE ICE CRUSHER 


” Pre-sold by biggest ad drive in the industry! 


Now DAZEY gives you the beautiful, new Iceramic ... @ Functional “tear drop’ handle permits operation anywhere on table 
plus the greatest ad drive ever put behind an ice crusher (not just at table's edge) 

line. Featured in Life June 11 and seven other leading 
magazines during May, June and July, DAZEY’s big 
campaign really means big business for you. See your 


@ Lerge, non-marting rubber disc on base. Rustproof handle and body. 


@ Wide variety of smart colors including turquoise, pink, red, yellow, 


DAZEY Distributor or write DAZEY, St. Louis 7, Mo. white, all-chrome and copper. 
FAMOUS DAZEY WALL-TYPE QR. DAZEY | 






» Mix-er-ator. 


“TRIPLE” kee Crusher 


OVER 3 MILLION NOW IN USE! The 
DAZEY “Triple” is the originai ice 


crusher and the only one that crushes if "¢ ad | 
fine, medium and coarse. Fits any | 
DAZEY wall bracket. In a variety of 5 


4 colors, including all chrome and cop- 
@ aS per. Retails from $9.95. St. Louis 7, Mo. 


New. ultramod- 
ern Canaramic 
can opener, Re- 


ae, tails from $4.95 
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For the biggest be 
soa 


SENSATION 
30 DAY 















gift 





included in every ca 
the most popular, fz 


motorized barbecue spits in America! 
the revolutionary NEW AND 







| 


the big promotional seller 


PARTY-Q 


BATTERY-POWERED BARBECUE SPIT 


NO ELECTRICAL CONNECTIONS. ..works on 
two standard flashlight batteries! 


PORTABLE... goes anywhere! 
ROTATES a mouth-watering 15 lb. roast or fowl. 


COMPLETE...with guaranteed super- powered 
battery-operated rotisserie motor, rustproof steel 
adjustable mounting brackets, 24” plated steel 
spit, barbecue recipe booklet. 


PACKED: TWELVE TO MASTER CARTON 














PARTY- Q 


MOTORIZED BARBECUE SPit “Thi 


CONVERTS ANY BARBECUE SPIT $4495 
INTO AN ELECTRIC ROTISSERIE 

Complete with guaranteed air-cooled rotisserie 
motor, rustproof steel 3-position mounting 
brackets, 28° steel spit, barbecue recipe book. 


PACKED: SIX TO MASTER CARTON 











PROMOTIONAL ADVERTISING MATS AND AIDS ON REQUEST 
Make this a big, big selling season 


ORDER NOW! 


PA RTY- Q CORPORATION «- 601 West 26th Street, New York 1, New York 
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THE QUALITY LINE that insures 









the greater stability women want 


JAArVIn 






She weighs 
108 tbs 











All-Metal lroning Tables with exclusive 


TRIPLE-STRENGTH TOP 


Stability is the number one survey-rated selling feature in 
ironing tables. And only Arvin ironing tables provide this 
preferred advantage in a triple-strength top that combines: 
(1) strong, enameled, perforated ironing surface; (2) tubular 
steel frame extending around entire inner edge; (3) enameled, 
cross-braced understructure. 
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Style 2900-—Lady Arvin Deluxe. Infi- 
nitely adjustable between 22° and 36” 
‘Turquoise enamel top, chrome-plated 
legs and feet. 

Style 2800—Lady Arvin. Same as Style 
2900, except finished in turquoise enamel! 
throughout. 
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Style 2510—Arvin Economy 11-height 
Adjustable. ‘Turquoise enamel finish 
throughout. 
Style 2610-—Arvin Adjustable. DeLuxe 
model of Style 2510, with chrome-plated 
legs and feet. 


NATIONALLY ADVERTISED in Good Housekeeping, Better Homes & Gar- 
dens, Ladies’ Home Journal, Living for Young Homemakers, ‘True Story. 


NEW YORK: Space 72! 


1 Park Avenue 


See Arvin Ironing Tables, Dining Furniture, Outdoor Furniture at our Showrooms 


CHICAGO: Space 521-522 


American Furniture Mart 
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Style 2200— Arvin Standard (non-ad just- 
able) Turquoise enamel finish through- 
out 





Manufactured and sold by 
Arvin INDUSTRIES, INC. 


Furniture and Housewares Diwwision 


Columbus, Indiana 











LOS ANGELES: Space 51-52 


Furniture Manufacturers Mart 
533 South Los Angeles St. 
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Fiere’s the 
newest idea 






for your 
bathrooms 


ee 
, 


ALL- MACK’ 


CREATIONS in CHROME 





HALL-MACK COMPANY 


1380 West Washington Boulevard 
Los Angeles 7, California 
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Hall-Mack's new electric Warm-Dri towel rack strikes a bright 
note in bathroom comfort and convenience...with special appeal 
to the ‘‘lady of the house’’. It's a convenient and very useful 
fixture that keeps towels, lingerie, nylons —other items —dry and 
pleasantly warm. Warm-Dri heats quickly and safely, it can't 
burn or scorch the most delicate of fabrics. A wonderful luxury 
for new or remodeled bathrooms. Hall-Mack's Warm-Dri towel 
rack ig an item that can be incorporated in a// your bathroom 
plangs—and recommended with confidence. 


Warm-Dri is another original accessory by Hall-Mack—the best 
known name in bathroom accessories. When you recommend 
Hall-Mack you can always depend on quality—and the most 
complete selection of bathroom accessories in a price range to 
fit any budget! Suggest Hall-Mack—always! 


electric 


warm-ari 


fowe/ rack 
good whon its warm! 





2. 











No. 390 Red signal giows 
when 60 watt current is on 
Bars and end brackets are 
heavily chromium plated on 
solid brass. Overall size —26’ 


long, 13" high. 





HALL-MACK COMPANY «+ 1380 West Washington Bivd. 
Los Angeles 7, California 


Please send me your FREE color 
brochure of new bathroom ideas. 


name 





address 


city 1one _ state 
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Introducing the Fabulous, All-New 





two glamorous additions to 


AMERICA’S FIRST FAMILY 
OF COFFEEMAKERS 
















First in Beauty 


Where else but in the famous Universal Cofleematic could you find the 
graceful modern lines that outmode all others . . . the gleaming chrome set 
off with a rich golden escutcheon, the new jet base and graceful curve of 
new handle and spout. Always America’s Favorite, the new "56 Universal 
Coffee. ‘atic again surpasses them all for sheer beauty alone. 


First in Value 


Solid copper, not aluminum, forms the basic shell, heavily chrome plated 

for lasting beauty. The finest of precision controls, nichrome heating elements 
are all painstakingly assembled for the utmost in dependability. In three 
models, for satisfying every budget . . . ten-cup chrome, ten-cup copper, 

and eight-cup chrome, you'll have easy sales all along the line. 


First in Performance 


Known wherever coffee is served as the finest, fastest of all cofleemakers. 
Continual consumer research has dictated the famous automatic features 
standard in every Universal Cofleematic. Today it is the envy of the industry 
.». often copied but never duplicated, it's the finest you can sell . . . the 

brand name that will perform best where it counts — in your sales figures. 


Everything points to the BiG YKA i! 





FIRST IN SALES... 


with over 10 million Coffeematics sold 





BACKED BY TIMES MORE ADVERTISING 
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Flavor-Selector Heat Guard Handle 


Automatically brews to New streamlined de. 
the strength you choose, sign prevents hand from 
Mild, Medium or Strong. 


Redi-Lite 


touching hot surface 
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Clows te show when 
coffee ie done to the ex 
act strength you chose. 





Heat Sentinel 
Keeps coffee at serving 


temperature with neo in. 
crease in strength. 


Cold-water Pump 


Gives you Coffeematic's 
super-fast starting « 
tion—-coflee never boils 


Non-drip Spout 
Designed io prevent cof 
fee from splashing or 
dripping as you pour. 


THAN HAS EVER BEEN PUT BEHIND ANY OTHER COFFEEMAKER 


LANDERS, FRARY & CLARK, NEW BRITAIN, CONN 


27 








BROOKPARK 


quality MELMAC® dinnerware 


HITS HOME IN 23 MARKETS ACROSS THE COUNTRY 


with powerful local promotions selling for you! 













im these major markets 


NEW YORK—TYV spots KANGAS CITY—TYV spots 
ROCHESTER—Newspaper Ad...TV spots HOUSTON — Newspaper Ad 
WASHINGTON-TYV spots NEW ORLEANS~— Newspaper Ad 
BALTIMORE —Newspaper Ad...TV spots DENVER—Newspaper Ad 
DETROIT—Newspaper Ad LOS ANGELES~--Newspaper Ad...TV spots 
CHARLOTTE-—Newspaper Ad...TV Spots SAN FRANCISCO-—TV spots 


GRAND RAPIDS —Newspaper Ad PORTLAND Newspaper Ad...TV spots 










MILWAUKEE Newspaper Ad SEATTLE--Newspaper Ad...TV spots 
MINNEAPOLIS —Newspaper Ad...TV spots BOSTON--Newspaper Ad...TV spots 
CHICAGO—Newspaper Ad...TV spots PROVIDENCE — Newspaper Ad 

DES MOINES—Newspaper Ad CLEVELAND Newspaper Ad...TV spots 


ATLANTA-—-Newspaper Ad 





Check the list...and check with your jobber 


BROOKPARK 


woduw debian styled 0) atm lant, 


international molded plastics, inc., cleveland 9, ohio 
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OMPANTONS 

































They re new ... they're here ... to help you boost your grill sales. | | Se Fite Ri 

The ultra modern Hi-Lo Patio Companions are as modern as tomorrow ... yet THERE'S NO LIMIT. ** . 
practical ond efficient necessities for any home, patio, yard, porch—anywhere. THE Br | 

This big handsome pair affords full beauty of modern design and finish, utility To iR VERSAT iLIT y! 


plus the type of engineering that makes party, picnic or patio cooking a real 
pleasure— anytime. 

The big, sturdy brazier-type cooking unit provides an extra large 21° diameter, 
round grill cooking surface entirely nickel plated for lasting protection. Grill top 
and firepan incorporate the exclusive 4-level Hi-Lo heat control. And ... the deep 
rugged steel firepan, finished in fire-resistant flat black, is supported at con- 
venient height by sturdy steel rod legs finished in Antique Brass. Both the grill 
and the all-purpose, utility unit are equipped with smooth, removable, heat- 
resistant handles for convenience. 

You'll like the Patio Companions—and what's more, they're surprisingly low for 
those fast, profitable volume sales. 


The Hi-Lo Patio Companions (:et) consists of 
two complete units. The big, sturdy cooking 
unit with steel 21" dic. nickel plated grill and 
oe heat adjustment feature. Two 70° heavy duty 


int 


round pans, 2° deep. Six formed steel rod 
legs in Antique brass finish plus detachable 
handles for both units. 


Colorful—Prectical Display and 


WUT TTT Te 
Yi}, Yi} HTT Shipping Container 
Li/// TELL iustrated at left is the unique new disploey 


ond shipping container—showing the new 
Hi-Lo Potioc Compenions (Set) as they nest 
for safe, space saving, attention drawing 
display. Each set (Model HW.-1365) com- 
plete in one carton. 














UNION STEEL PRODUCTS CO. 


Consumer Products ALBION, 
Division MICHIGAN 
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More Quik-Spray is sold in 
naint and hardware stores 
than any other brand! 


FAST DRYING ...ALKYD...NON-TOXIC 


( uik 


you make MORE profit per can with QUIK-SPRAY than any other spray can...! 


Here is exciting news! NOW... you can continue to offer your customers the FINEST 

quality Alkyd enamels in spray cans...in the CONVENIENT SIZE can that is the EASIEST TO USE 
.. and at a new LOW price, possible because of TREMENDOUS production that makes 

it possible to lower the costs. The PRICE is right... the quality is RIGHT... and the size of 

the can is right... JUST RIGHT FOR POPULAR AND EASY USE ACCORDING TO AN 

ACTUAL CONSUMER SURVEY... THIS is the size can that MOST prefer because it is not too heavy 
... 1S easy to hold... and contains JUST THE RIGHT amount of paint! ALWAYS the BEST 

and MOST POPULAR SELLER. ..now QUIK-SPRAY at its new low price... EVEN GREATER! 


Send For Now Low Price List... Color Card and Catalog — to 





Sheftield BRONZE PAINT CORP. * 17814 Waterloe Rd, Cleveland 19, Ohio 











Pre-sold through powerful 


The Seturday Evewing 


POST 


ree! “yw'r oy 


. : iS ? Gueren > 
My and you still get full profit | %* #eRNt" or seeshaM 


National Advertising (aRSzoE 


45 soviewsee 


AY 


\ the only spray can with all 


| \ these features: 
NO nationally advertised 


the popular easy-to-use size 
unconditionally guaranteed 
each can complete — ready tc use 


* AND THE BIGGEST PROFIT TO YOU PER CAN 


these beautiful colors 


Royal Bue Alurrinarry Goid Lent 

Bright Green Gray Dark Gree: 

Chinese Rea VYettow Pink 

Giese Biack Clear Vrange 

White Light @tue Copper 

PLUS: Clear Acrylic, Appliance White 
Fiat Biack, Zinc Crromeate Primer 


Sheftield sronze PAINT CORP. # 17614 Weterles Rd., Clevelend 19, Ohie 















When it comes to Lawn Foods... 


m 
Golden / iso } 
YIGORO' Whig 


Complete Lawn Food 


















































is your best bet for repeat sales 

















and profits! | ! | 


Top-selier in only one year! The product advantages of 
Golden Vigoro didn’t happen “‘overnight.”’ It took years 
of research to introduce the one complete lawn food that 
offered everything you and your customers could count on. 
Now, in only one year, Golden Vigoro has become a top- 
seller... already proved on 2% billion square feet of lawn. 









LIFE 





Awe ee : - : ee a 


Recommend it with confidence! Golden Vigoro has the Unmetched Advertising Support! Colorful, hard-selling 
“Big 3” advantages that mean repeat sales: (1) Won't Burn ads are appearing in LIFE, POST, American Home, Better 
Grass when applied in recommended amounts. (2) Eco- Homes & Gardens, etc. .. . telling and selling ‘em on 
nomical ,,.one feeding supplies steady, continuous nourish- Golden Vigoro during 1956. Big newspaper ads, too. It will 
ment months after application. (3) All Nutrients are pro- pay you to promote the product that’s going places .. . 
vided to develop the finest deep-rooted grass. Golden Vigoro! 





SWIFT & COMPANY The VIGORO family of gardening aids 


Golden Vigoro® End o-Pest Garden Dust End-o-Pest Ant & 
*Pat. Nos 26185466, 9618547 and others pending Vigere End-o-Pest Rose Dust Lown Insect Spray 
instent Vigere End-o-Pest Ant & 
Vigoro @ « registered trademark of Bwift & Company Vigoro Rese Food Lown lasect Dust End-o-Weed 
* he ‘ompany 
es Vigoro Cametlio Arelee food End-o-Pest Garden Sprey tnd o Weed (rabgrass 
Vigere Plus Chierdene End-o-Pest Tree Spray end (hickweed Killer 


Additional Specialties Available in Certain Markets 
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AN ADVERTISEMENT AS HONEST 
AS THE PRODUCTS IT ADVERTISES 


In its 50-year span of steadfast service, Schalk Chemical Company has introduced 
many a new product — each time without fuss or fanfare, brag or ballyhoo. Each time 
it has been as good a product as we know how to make; packaged as smartly as we 
know how to do; and backed by sincere and sustained sales promotion and 
publicity. The two new Schalk Quality Products ushered 


in on this page are no exception: 





SCHALK’S SURE X 
WATER-WASH PAINT REMOVER 


luned to today’s trend in removers! You don't work 


SCHALK’S X-it 
SEMI-PASTE PAINT REMOVER 


Because X-it contains no dye, tt can't stain the wood, 
it off — you wash it off! A water-wash, heavy-duty, And that, as you know, is a big sales-feature. X-it removes 
non-inflammable remover sure to register with your paint, varnish, shellac, enamel, lacquer and synthetic 
customers. You just brush it on — and paint, varnish, finishes from wood, metal, plaster. What's more, it stays wet 
shellac, enamel, lacquer, resin emulsion, water longer; penetrates deeper; contains no benzol, acid, alkali 


paints, rubber-based paints and synthetic finishes all 
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or caustic. Can be used on any vertical or horizontal 
, 


disappear from wood, metal, plaster. surface. You can recommend it with confidence, 


Remember: Schalk has a Remover for every price and purpose! 


PULL It is only good sales-sense to order from your jobber now. Cash in on 
L A a Schalk’s national promotion program! 
~ 
ong ae 
>< £ SCHALK CHEMICAL COMPANY 





FACTORIES 





341 BE. SECOND ST., LOS ANGELES 12 © 3333 W. 48TH PLACE, CHICAGO 32 
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A PLAN 


Dealers Who Know 
Report Big Success 
with PROFITOOL 


SAYRE, Pa. — 





Croft Lumber & Hardware of Sayre reports: 
“PROFITOOL is certainly an accurate name for 
this Stanley Tool program. We expected 
PROFITOOL to increase our tools sales, and in 
three months they're up 177%. The real pay 
off, however, is in turnover and profit. This 
3 months experience shows an increase in our 
turnover from 1.6 to 4.3. At this rate on a 
stock investment of $1,721.56, we figure to 
increase our gross profit on sales for the year 
in this department from $1,110.00 to 
$3,182.00. On top of all this it sure is easier to 
keep track of our tools and serve our custom- 
ers with PROFITOOL.” 


SPRING GROVE, Pa. — 


Jesse Zeigler wires from Spring Grove: “We 
always felt that we did a pretty fair job with 
tools at Jesse Zeigler Hardware but PROFITOOL 
really opened our eyes. Our first shock came 
when we discovered that we were out of stock 
on 175, or 36% of the best selling tools, and 
the second shock came when we found that 
84, or 27% of the basic tools we stocked were 
not on display. 


“We are especially proud of the appearance of 
our Tool Center but the really satisfying part 
of the deal is that in the 2 months that 
PROFITOOL has been in our store our sales 
have increased 101%.” 


TUCKAHOE, N.Y. — 


The news from Cornell Hardware in Tucka- 
hoe is good, too: “I never knew that carpen- 
ters’ squares, levels, planes and other tools 
would sell as they have in our new Tool Cen- 
ter. People seem to walk right over to our tool 
department when they enter the store, and the 
movement on some tools has been so great 
that even with our easy to check PROFITOOL 
setup we are having trouble keeping up with it. 


“Our sales are up 120% and our rate of turn 
over on the capital invested in the tool depart 
ment's inventory has jumped from 1.4 to 3.0. 


“One of our wholesalers salesmen on secing 
the installation said, ‘Boy! Would I like to 
service that department.’ And that’s just fine 
with me. No matter how we look at it, 
PROFITOOL has proven to be a profitable, prac- 
tical, casy-does-it program.” 


INDIANAPOLIS, ind. — 


The National Retail Hardware Association 
wires official and enthusiastic approval from 
headquarters in Indianapolis. Russell H. 
Mueller, Managing Director, says: “Congrat- 
ulations. This is a program we can endorse 
100% . Our engineers will cooperate and assist 
all forward-looking retailers who subscribe to 
PROFITOOL. You have performed a very real 
service for the Hardware Trade.” 
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for Step-by-Step Installation 


of a Profitable Tool Department 


PROFITOOL is a Basic Merchandising Guide 
to Stock Control, Re-order and Pricing 
of the Most-Wanted Hand Tools 


NEW BRITAIN, Conn. — 


PROFITOOL, the complete program for 
profitable retail tool selling developed 
by Stanley Tools, was announced 
today to a special preview audience of 
editors covering the hardware business 
for the trade and news press. 

In explaining PROFITOOL to this 
market-wise audience, Ken Freedell, 
Stanley Tools General Sales Manager, 
emphasized that PROFITOOL was not 
only new fixturing and modern dis- 
play. It is that... . but much more. 


PROFITOOL starts with a Basic Mer- 
chandising Guide — a 32-page book 
that lists the most-wanted hand tools 
— the 25% that gives you 80% of 
your hand tool volume. This check list 
is authoritative and completely sound. 
It is based on wholesaler records, on 
the experience of successful retailers, 
and on a careful analysis of 103 years 
of records at Stanley. 

And there's more. PROFITOOL pro- 
vides an easy system of stock control, 
an easy means of re-ordering, and an 
easy-to-use pricing system. The typical 
dealer, according to the picture of this 
composite character formed by 
exhaustive research, does not stock 
36% of the most-wanted tools, does 
stock 170 non-basic, slow-moving 
tools, and fails to display 27% of the 
most-wanted tools. This is expensive. 
PROFITOOL cures all this...and 
cures so that you benefit immediately. 


The dealers who were selected to test 
PROFITOOL and who report the results 
on the adjacent page, more than dov- 
bled tool sales, and did so in the first 


2 or 3 months. 


Mr. Freedell concluded his remarks 
and demonstration of a typical instal- 
lation, by announcing plans to present 
PROFITOOL to hardware retailers in a 
kit that will be sold for $10 (return- 
able in full to dealers who install 
PROFITOOL). The kit will contain all 


of the following elements: 
2 Basic Merchandising Guides 
Instruction Manual 
Plans and bill of materials 


Wall templates 
Binning diagrams 
Order forms 
Publicity release 
Newspaper mats 
Banners 


Tool Center cut-out letters 


Price tickets 


Price change stickers 


and the intangible, but invaluable, 
benefit of the experience of whole- 
salers, retailers and Stanley Tools, that 


is the backbone of PROFITOCOL. 


The first step to 


PROFITOOL... 


releltislicte me tell a 





THE TOOL BOX OF THE WORLD 


STANLEY 
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Stanley [Tools 


PROFITOOL 


485 Elm St., New Britain, Conn 


Mr. Freedell, 


Yes. | am interested 


cated by # in box below 


install PROFITOOL in my store 


Please send mi 


ahout PROFITOOL 


deta! 
Store Name 
Address 
(ity 
My wholesaler i 


Jone 


Please send me details ut 


State 


TO DOUBLE YOUR TOOL SALES 
PROFITOOL-A Complete Program 





indi- 


f Pleas end PROFITOOL Kit. lL enclose S10 and 


understand this will be refunded in full when | 


further information with full 









WIN A CASH AWARD! REAP EXTRA PROFITS! 





























1st Award Winner — 1955 Contest ‘‘foiiowing instollotion of 
this windew display, we discovered that our sales on Fyne! Kote have 
of jeas!t devbled. The results ave beth amazing ond gratifying 

J. ISRAEL & COMPANY, Guttenberg, N. } 


LF ES —— — ~ED | PONET 


Teo FYNAL-KOTE pe > 


A time proved, heavy bodied linseed oil 
bose cooling, Fynal-Kote is made espe 





cially for red cedar shingles and shokes ” DISPLAY CONTEST 
Providing a fiat preservative finish, it con 

be used also over any unfinished, stained 
or painted surface, including rough and 
finished lumber, brick, concrete, stucco 
and stone 


22 MODERN PASTEL AND DEEP-TONE COLORS 


EE EE TS ES SS A A SN nee Nem es ee emm 


SPECIAL DEALER CONTEST ‘STARTER’ PACKAGE 


To get you started on this profitable line, with a small invest 
ment, Cree Dipt offers a special 274 gation Starter Packoge 
consisting of 4 gallons each of the sin most popular 
Fynal-Kote colors: 


Sierra Green Steel Gray 


: Normandy Rose 
Re Double Strength White 


ORDER NOW FROM YOUR FYNAL-KOTE DISTRIBUTOR 


Spring Green 
French Gray 





i CREO-DIPT COMPANY, INC., North Tonawanda, N.Y 
SEND US: | | Complete information on Fyncl-Kote window 
counter display contest 
[ ] Details on your Special Dealer ‘Storter’’ Package 


+ ee re ee 





Coupon must be mailed before July 4, 1956 
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NOW! a 
Sales promotion 


FOR SHADE-SCREENING DEALERS! 





NEW KIND OF WINDOW SCREEN 
THAT KEEPS HOMES 15° COOLER! 


T hes 7 Li beam shows how 


wiatels! Sige |. lalla Melee ell lala 
Ms A dk 
iis) me 4d Lee ae le ee a 
sun rays, ft reducing build-up of room 
ternperature Keep rooms as much as 
soler under the hottest sun! Permits 
ood visibility 
biatelel | bYaa 1 ta ne will fi’ ony kind of 


door trame 


OR i ee ee 


; git thio sgh Pelaeliateli y screers 


Thus, room temperature builds 


vv alelen Satete! 1 stop sun roy 


 iAl LAs A a 


SHADE-SCREENING 


"Waiser Aluminum 
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roved 


Shot Texas sales up 171%! Expanded 
to do the same for you! 


Here's a promotion on amazing new Kaiser Aluminum 
Shade-Screening that’s already tested and proved by Fort 
Worth and Dallas dealers! The result: 


Dealer sales skyrocketed 171% in just one season! And 
the same promotion, on a bigger scale, is now available to 
help your Shade-Screening sales boom! 


POWERFUL 3-PUNCH PROMOTION! 


1. TELEVISION! Potential customers will see dramatic 
demonstrations of this new kind of window screening that 
keeps homes up to 15” cooler! 


2. NATIONAL ADVERTISING! Your customers will also 
see big, convincing advertisements in such top magazines 
as Life, Saturday Evening Post, Tin:s, Newsweek, Busi- 
ness Week, Fortune! 


3. NEW SELLING AIDS! A brand-new selling kit contains 
all the “do-it-yourself” information your customers will 
need —a real sales clincher! But that’s not all... you get 
photo kits of residential and commercial installations, 
sample mailing pieces, consumer folders, counter demon- 
strators, colorful window banners, and price calculators. 
In addition, TV spot films, radio scripts, and newspaper 
mats are provided for the generous cooperative advertis 
ing program for qualified dealers. All these selling aids will 
help bring the big boom in Shade-Screening right into 
your store! 


ALL THIS...PLUS MORE THAN 50% MARK UP! So don't 
delay ...send coupon today for free sample demonstrator, 
complete information, and names of your nearest suppliers. 


Kaiser Aluminum & Chemical Sales, inc., Room 5534, 
Consumer Service Division, 1924 Broadway, Oakland 17, Calif. 


Please send en ectual sample of Kaiser Aluminum Shade 
Screening so I can see how it works. Also send complete infor 
mation, including the same of my neerest supplier 





NAME 
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Answer Garden Bug and 
Blight Problems Fast...With 
This Black Leaf Pair 


New, activated Black Leal 
40 controls sucking and 
chewing insects, New 
formula Rose Dust controls 
garden insects and fungus 
growths. So, whenever 
your customers bring in 
garden bug or blight prob 
lems, always reach for these 
last, eflective Black Leal 
answers, 


Your customers buying Con 
fusion ends when you suggest 
just these two Black Leaf 
products, 


You spend less time making 
the sale. These Black Leal 
packages reassure your Cus- 
tomer about application, too 
Lach package clearly tells 
where it 8 to be used, and con- 
tains simple, easy-to-follow 
directions on when and hou 


tO use, 


And there are never any 
doubts about results—for ove 
60 years, Black Leaf 40 and 
other Black Leaf products 
have been your most reliable 
line, 


New, Activated Black Leaf 40 


Lhe killing power of this old favorite has been stepped up by 
a new chemical additive which improves the wetting and 
spreading action of the spray—more effective contact killer 
Kills by fumes, too. Easy to use, no mixing with soap neces- 
sary. Just add to water and spray. 


jack 
teal 


New Formula Rose Dust 


Amateur and professional rose growers alike appreciate the effective- 
ness of this new Black Leaf formula—it’s a balanced combination of 
insecticides and fungicides for the control of major rose pests and 
diseases. Leaves no objectionable black residue. Handy 4-lb. dustes 
package. 


Diamond Black Leaf co. Cieveiana 14, onic 
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DON’T LOSE... 
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... Sales and profits. 
Feature the complete Permacel line. 
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° AN ABSGiuTEL’ 
WATERPROOS cit FO 
BOATS, Gaps, SPOR! 


foupment, t1° 5 New 


Cosy to Mix and Apy's F Weld eod 


Vwaterproof 
Resorcinol Glue 
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Now there are 4 bs 
( 7 { WELDWOOD WIZARDS... i 
omes warm weather, everyone's in the market for a foolproof outdoor i specialized gives for each type of job!i 


glue. Meet this demand with Weldwood’s newest — an absolutely water- 
proof glue that's twice as easy to sell, because (1) it has the magic 
Weldwood name, and (2) it comes in handy home sizes — “% pints, 
pints, quarts, gallons, 

“Waterproot” isn't a strong enough word for this latest Wizard. It's 
so waterproof it actually exceeds government specifications for marine 
use, And by waterproof we mean it positively withstands boiling hot 
water, cold water, salt water, moisture, steam ...as well as cold, mold, 
fungus, mild acids, alkalies, any climate, any weather. 

Fasy to mix and apply. “ pints, pints, quarts, gallons. Order from 
your wholesaler today. 


4 BIG MARKETS FOR THIS NEW WIZARD! 


Weidwood Plastic Resin Giue 
America’s fastest-selling 
wood give. Makes «a joint 
that’s stronger than the 
wood itself. For use where 
a water-resistant bond of 
great strength is desired. 





Weldwood Contact Cement 
Permanently bonds, instantly 
on contact, any combination 
of wood, leather, paper, 
cloth. Fast way to install 
laminates like Micarta; and 
to put up plywood wall 








1. BOAT FANG! Recommended for 3. HOME HANDYMEN! Vital for any paneis—without nails, 
both tough and easy marine jobs... lay- job exposed to dampness... work in clamps or pretses! 
ing planking, watertight seams between basements, etc. : 
ck § at " > tc. . , : 
deck and cabin, installing shelves, etc 4. DO- IT- YOURSELFERS! Fasential i | See 
2. SPORTSMEN! I or fixing all equip- for mending or making outdoor fur- + The ‘‘all-purpose”’ white give 
ment that must stand up outdoors... niture. Great for hobby work . . . model every household needs. 
sok if clubs. fist in a0 lies ' - Ready-to-use. Fast-set. No 
tennis rackets, goll clubs, fishing rods, etc airplanes, toys, etc. sticky hands. Bonds paper, 
wood, leather, cloth, etc. 
UNITED STATES PLYWOOD CORPORATION $3: *. 
World's Largest Plywood Organization i: Cs i 
De pt. HA5-66 °* 55 West 44th Street, New York 36, N. Y. eieeneres REL CLLR LLL LILES LEER OPL ELLE LE of OTE TTS 
40 
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Supply 


Maintaining a flow of plumbing, heating and 
industrial goods between thousands of manu- 
facturers and yourself is a basic function of 
your wholesaler. Coordinating the factors of 
supply and demand, he facilitates the move- 
ment of goods to fill your need—one of the 
many important services rendered by whole- 
salers everywhere. 


In our complex, modern economy the whole- 
saler exercises keen and experienced judgment 
in balancing his inventory against his anticipa- 





and Demand... 
COORDINATED BY rour WHOLESALER 


tion of what your requirements are likely to be. 


Your wholesaler’s trained sensitivity to supply 
and demand enables him to “buy ahead” and 
warehouse literally thousands of products pro- 
duced by as many manufacturers —a vital factor 


to the economical distribution of goods. 


Depend on your wholesaler and be assured that 
he can deliver goods — where and when you 
want them —a safeguard to your business 


growth and profits. 


Watch for the important series of advertisements by Grabler on how your wholesaler helps you... 


Warehouses: 


New York * Philadelphia 
Atlanta * Pittsburgh 
Cincinnati * New Orleans 
Dallas * Chicago * St. Louis 
Minneapolis * Denver 

Son Francisco * Los Angeles 


er enn nem 


fe 





FGRABLER 


The Grabler Manufacturing Co., 6565 Broadway, Cleveland 5, Ohio 





SELLING THE SQUARE "GEE" LINE OF PIPE 
FITTINGS THROUGH WHOLEGALERS ONLY 
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Bm STEVE ALLEN, © tonight fe —-FULL-COLOR 


by, df NBC-TV 


Starting April 16, Steve Allen dem- 
onstrates LAWN-BOY power mowers 
twice weekly on his famous NBC-TV 
network show “Tonight.” 


The demand for LAWN-BOY has 
always been the greatest in the 
power-mower industry. Imagine 
what's going to happen when Steve 
Allen's magnetic personality goes 
all-out for LAWN-BOY to the millions 
of “Tonight” viewers all spring and 
well into the summer. 


LAWN-BOY, engineered from the inside 
out with far-sighted kKnow-why de- 
sign, gives Steve Allen a perfect 
vehicle for his easy-going sales tech- 
nique. He'll explain in non-technical 
language why LAWN-BOY is built to 
cut better, handle easier, look 
smarter than any other mower in 
the field, 


BE PREPARED —stock up now with the 
four new LAWN-BOoY models for 
1956! 
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SIN } BOS! |Bettertlomes 


and Gardens 


AND LEADING OUTDOORS MAGAZINES 


Ayis Ele — ee On May 5, this compelling full-color 

i UHIGS spread will sell LAWN-BOY to readers of 

— wees or ‘ Ihe Saturday Evening Post. All through 

? é lel the long selling season, The Post, Better 

oo we 6 Homes & Gardens, Household, Capper’s 

Ke) WaVvos d — Farmer, Field & Stream, Sports Afield, 

shiscaiiaatiia plies AO Outdoor Life, and Sunset Magazine will 

Wf) tit! ps | 2. be carrying ads directed at the people most 
‘. ; likely to buy power mowers this year 











nn WKICKON me | © This bombardment of advertising 


lin ele Ne i lla apace 


with LAWA-BOY 


7 plus Steve Allen on Nac television 





© — plus local co-operative advertising 
and the greatest assortment of display 

Sa) AE bigs toa ome = and direct-mail materials ever offered 

ee are thy gen YB , , : you by a power-mower manufacturer 


~—all this will be aimed at your customers 
and potential customers, making them 
eager to try the new LAWN-BOY, Consult 
the LAWN-BOY Merchandiser for radio 
and TV scripts, newspaper mats, and bill- 
boards available to tie you in locally with 
the national campaign. 





Now——the only other thing you'll need 
is PLENTY OF 1956 LAWN-BOYS. Ask your 


jobber-salesman about the four new 
models. 


LAWN-BOY © Lamar, Missouri ¢ Division of Outboard, Marine & Mfg. Co. * Makers of Johnagon 
and fFvinrude Outboard Motors ¢ In Canada: Lawn-soy, Peterborough, Ontario 
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WATER PROOF 
RUST PROOF 


LOW IN COST 
EASY 
TO USE 


JUST APPLY 
LET DRY 


All-Purpose Cold Solder 


ONE POUND 
DOES WORK 
OF 
6 185. LEAD 


READY TO USE 
NO 
MIXING 
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Give your — 
‘SUMMER PAINT SALES 


a fast start...with 
DEVOE . Chick asa 


WONDER-TON Ee ~ 


World’s fastest 
paint guarantees" 
expert results 


~ eee. 











# 
Tie in with this special 
‘““vacation fun’’ promotion 


This is the paint that “has everything’’— beautiful finish, 
fast application, fast drying, fast cleanup, and so odorless 
the room is ready for normal use in less than hour! 


VISIT YOUR pEvos DEALER TOoay 


Devoe Vinyl Wonder-Tones do a job in hours that used | 
to take days. That’s why we advertise it as the ideal vacation his and other newspaper ad 

: sini 1a z vertisementsa will invite your customers to 
paint. “Do your painting and still have most of your visit you for the world’s fastest paint 


vacation left for fun!”’ He ready for them with local tie-in adver 
) Ser , , , : tising and store displays. 
So, be sure to tie in with this big newspaper campaign. 


Get the summer off to a fast start with the world’s fastest _ 


s : 
paint. Send coupon for full details. Devoe & Raynolds Co., inc. 
ay pt HA-461. louisville, Kentuc hy 


*Guarantee-—If Devoe Vinyi WONDER-TONES fail to do everything 
we say, customers’ money will be gladly refunded. Please send me full details on Devoe Vinyl Wonder. 
Tones, including the “vacation fun” campaign 


SERED 


Address 





202 years of paint teadership! 
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mail to: The Patterson- Sergent Co., 
1325 ast 38th Street, Cleveland 14, Ohio 


Tell me more about the BPS Exclusive Franchise and Merchandising Plan 
Nome 
Store Nome 
Address 


City 


OT Malar 
Today! 
Surefire Plan 
Boosts Paint 
Sales as Much 
as 40% 
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IT TAKES THE BIGGEST BRUSH MANUFACTURER TO TURN 
OUT THE MOST COMPREHENSIVE LINE OF BRUSHES 
AVAILABLE TODAY - TO GIVE YOU THE SWIFTEST 
POSSIBLE SERVICE - TO PRODUCE QUALITY IN QUANTITY, 
ASSURING CONSISTENT TOP VALUES. 


IT TAKES EMPIRE IF YOU WANT THE BEST! 


A 


All your brushes from one dependable source ( EMP! RE 
TMPIR- BRUSHES, INC. Port Chester, New York 
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Aluminum Ladders 
at the Circus 

taby Irene, famous circus per- 
former, tilta the scale (but not the 
ladder) at 540 Ibs., just thirty six 
times the weight of the Alumi- 
ladder on which she balances so 
light heartedly. Pint size Harry 
Doll ponders the depths below 
from his perch on the pailholder of 
the sturdy Werner Alumiladder. 
Product of the R. D. Werner Co., 
Inc., larwest manufacturer of alu 
minum ladders in the world. 


Unassembled 
Aluminum Ladders 


In line with the do-it-yourself 
trend the R. D. Werner Company 
is now offering aluminum ladders 
that consumers put together them- 
selves in less than ten minutes. Re- 
ports from dealers indicate these 
ladders sell themselves because of 
their excellent quality at low cost 
dealers make high profits on fast 
turnover. 

Ladders are packaged flat for a 
minimum of stocking space. For 
further information see your dis- 
tributor or write to R. D. Werner. 
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(Advertisement) 


“NEW DISPLAY BOOSTS WERNER 
CHROMTRIM SALES.” SAYS JIM HIGGINS 


“Tl never knew how much my customers wanted Chromtrim until 
| put this display in my store,” says Jim Higgins, owner of K & H 
Hardware. “Now that they see it regularly my sales have jumped.” 


Jim says that what he likes best 
about the new colorful 55/10 
(hromtrim rack merchandiser is 
the self-service feature. “Most of 
my customers know just what 
they want. They pick it out, pay 
me and walk out. No cutting—no 
wrapping—even the fasteners are 
packaged.,”’ 


The 55/10 display has been 
especially designed for easy selec- 
tion... . mouldings slip in and out 
easily and the display has a “tell- 
all” sales story. “It’s a sure profit 
builder,” says Jim. 


The merchandiser stocks ten 
most popular Chromtrim alumi- 
num shapes, counter edgings, 


corners, coves, snap-on channels, 
stair nosings, inter-lock thres- 
holds and door saddles. All stock 
is ready cut and wrapped to pro- 
tect high polish in easy-to-carry 
six foot lengths. And you make 
extra sales ... because when your 
customers buy Chromtrim they 
need and buy the tools, paint, 
hardware and other items which 
today’s do-it-yourselfer needs. 


_ Ask your distributor today 
about this modern self-service 
merchandiser that means repeat 
sules for you or write direct for 
catalog information. 


R. D. WERNER COMPANY, INC. 
295 Fifth Ave., N. Y. 16, N. Y. Dept. 59 
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Editor after editor is pre-selling your customers on Pentra-Seal . . . 
with article after article in national publications telling about this 
miracle wood finish that defies scratches, stains, wear! Ink wipes 
off! Water or alcohol can't discolor. Goes on without lap marks 
the do-it-yourselfer can’t do a poor job of applying! Even touch 
ups don’t show. 


This wonderful new foolproof kind of decoration is now adver- 
tised to the consumer. Ideal for all interior wood . . . floors, panel- 
ing, kitchen cabinets, doors, window sills, stairs, baseboards. 
Seals in beauty, locks out damaging dirt. No trick to apply... 
spreads quick with lambs wool applicator, brush, rags or mop 
without lap marks. American Pentra-Seal is the most exciting all- 
purpose interior Wood Finish in the last 30 years! It's modernizing 
magic for your customers . . . profit magic for you! 


eA 


Available in handy quart and gal- 
lon sizes. Comes in natural and 7 | pewrpa-seat 
decorator colors. A tested, proven Wins Med Pramas 
product used for years by profes- - ree 
sional wood finishers. Satisfaction 
guaramecd! 





PENTRA- 
SEAL 


the 
MIRACLE 


FINISH 


that lasts until 
the wood itself 


weors or is 


sanded down 





New merchandising rack ties in your 
finishes with your entire Sander-Polisher 
Rental Department. Display message 
can be frequently changed. Also-—to 
help you quickly recommend the proper 
finish, wax or cleaner, we have pre- 
pared a handy size finish chart that 
gives all the answers. Free on request 
... write for it. 


“AMERICAN 


etasvettate ‘jee? 











$22 Se. St. Clair &., Toledo 3, Ohio 


PROFIT PROVED DO-IT-YOURSELF RENTAL TOOLS...WORLD-WIDE SALES AND SERVICE 
; 
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Hasver TO CUT 


This is Mr. Frank W. Sommers, owner of 
Sommers Hardware Store in Beverly Hills, 
outside Chicago. This picture was taken 
the day he ran cuts on four well-known, 
but unidentified, brands of single-strength 
vwindow glass in the now-famous “‘blind- 
fold test’. He picked the L’O'F piece as 
easiest to cut. In fact. 28 out of every 30 
dealers who were tested made the same 
choice-—-L.Ovk | Said Mr. Sommers: ** This 
one (L’OvF) gives you a smoother cut 
with no effort on the cutter.” 


Kasver TO SELL 


This L’OvF label identifies quality glass 
wherever it is seen. People know this label 
itis appearing 216 million times in 1956 ad- 
vertising alone! And every time it appears 
it adds to the already strong preference for 
L.’O°F glass. This preference means faster, 
easier sales for you. 


Kasver 
TO MERCHANDISE 


Mail this postal-size card to your cust~n- 
ers. It reminds them to replace broken or 
cracked window glass. And it reminds 
them to buy it from you. It even suggests 
that they buy glass for furniture tops, too 
Order a quantity of WG-35 from your 
Libbey ‘Owens'lord Distributor (listed un- 
der ““Glass”’ in the yellow pages of phone 
book). Or write to Dept 6756, Libbey: 
Owens’ Ford Glass Company, 608 Madison 
Avenue, Toledo 3, Ohio. 
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Ked Taggs Merchandising Zips: 


‘ This label will help you build 
a bigger fence business! 


a 


oe 





| Be sure to display it 
a .™ where everybody entering 


CYCLONE your store will see it! 
ad ie ey 


LAWN FENCE . © 4 i ; . ili ‘ve » “Ree " is 
reteghn an Las The familiar Cyclone “Red Tag” i 


one of the most convincing points 
you can use when talking fence to a 
home owner. For here is a label that 
says at a glance that behind the 
product are the vast resources of the 
world’s largest producer of steel, 

That's why it will pay you hand. 
somely to always keep a roll or two 
of Cyclone Lawn Fence out in front 
where it will catch the eyes of pros 
pective customers. Arrange the dis 
play so the famous Red Tag stands 
out for all to see. 

When you sell Cyclone Lawn 
Fence, you can be sure purchasers 
will be completely satisfied. It is 
easier to handle. It retains its good 
looks years longer. And you can 
point out the reasons why, so they 
can see and feel the difference for 
themselves. Furthermore, you can 
: . five pen customer a free illustrated 

ap | older which shows him exactly how 
FREE ERECTION FOLDER to erect his new fence 
FOR YOUR CUSTOMERS Available in both woven and 
| welded, and in single and double 
This little pocket-size fold loop styles ... in heights of 36, 42, 
fo is available in quantity | . and 48 inches. You can also offer 
or free distribution by vou , , . . 
to your fence prospects. It | matching Gates, as well as Flower 
shows and tells them ex | heres. - iu Bed Border and Trellis. Better call 
actly how to erect their | | 7 Bie hee» | your Cyclone jobber today. 
(Cyclone Lawn Fence al. ; ! 
When you order fence, tell ) 


your distributor how many 
you'll need. 





CYCLONE FENCE DEPT., AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL CORPORATION 
WAUKEGAN, ILLINOIS-—-SALES OFFICES COAST-1O-COAST . OMITED STATES STEEL EXPORT COMPANY, WEW YORK 














USS CYCLONE-ped 709 
HARDWARE PRODUCTS 


aw 
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SVEEN 

@ ‘PA 
Enough for a | 
Window, Storm Window, [he only weatherstripping with this 

or Top and Sides of 

a Door! San OR AifunNp Zr, 
Dozens of * Guaranteed by @ 
Good Housekeeping 


a 
or as Aoveariseo 


. 


SEALS TIGHTER 
LASTS LONGER 
INSTALLS 


CONTAINS V7 reer . 
B Pak 10 ft 


Queen B Pak 17 ff 
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Wares you sell INNER-SEAL, the quality weather stripping, you average over 4¢ profit 


per foot. That's profitable weather-stripping business —- business worth promoting! 


For INNER-SEAL weather stripping is not a penny’ item. Instead, it’s a 
top-quality product, designed and made for effective sealing. It seals heat IN, 


seals cold OUT cuts homeowners’ fuel costs. 


Moreover, INNER-SEAL is nationally advertised — nationally recognized 
Millions of feet are sold every year! Your customers are pre-sold on 


its effectiveness; you'll be sold on its profit. 


Order extra INNER-SEAL Weather Stripping and Garage Door Cushion from your jobber today. 


MORE PROFIT 


there’s more profit per pak! 


1S-500 500 fr. Reel Dispenser | . 
Your cost: $29.50 each q “a DBS-3 DOOR BOTTOM SEAL 
Retail: 10¢ per foot cs &) 3 ft. package complete with 
Your prop: $20.50 at -*% , nails and instructions tor 
) installing. Contact your 


Ww -" 7 jobber for further details. 
Ww 


GARAGE DOOR CUSHION 
GOC-8 — 8 ft. per box 
Your cost: $15.70 per doz. 
Retail: $2.19/box 
Your profit: $10.58 
GOC-9 — 9 ft. per box 
Your cost: $17.90 per doz, 
Retail: $2.49/box. 
Your profit: $11.98 


Write for FREE MERCHANDISING AIDS! 


BRIDGEPORT FABRICS, INC, sri0GEProORT 1, CONN. 
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REGULAR FULL SIZE TUBE OF 


Swif SOLDE 


the amazing new 50/50 tin-lead solder 
in paste form with flux combined 


CLEANS... TINS...SOLDERS IN ONE OPERATION 


























We make this free introductory offer to it and see how it works ... see why it is 
a oz every dealer who wants to double his sales revolutionizing soldering methods every: 
a o of soldering items in 1956. Don't wait for a where. Find out how SWIF Solder steps up 
~ Las 4 salesman to come around and tell you about your sales to your regular buyers of solder- 
z 4 Hercules SWIF Solder. Don't wait for your ing items, and how it makes brand-new 
- QO < competitor to beat you to the punch by solder customers of “do-it-yourselfers” and 
° p= stocking SWIF before you do. SWIF Solder others who never before tried soldering 
Lal” is nationally advertised Don't turn cus- 
° 24 tomers away because you don't know all ACT NOW. Fill out the coupon and mail 
bs Oo > * about it it today One minute of your time will show 
aT, = Get THE FACTS NOW you how to step-up-—even double—sales 
hn Get thie FREE tube of SWIF Solde Try of soldering items in 1956 





MAIL THIS COUPON NOW FOR QUICK ACTION! 


Gentlemen 












Rush me a tree regular full-size tube of SWI Solder and all the information about how to use it 
why it is better than any other solder now on the market how it saves time and money tor my 





customers sizes, prices, discounts, and advertising helps 


Name i(Pleare print clearly or type 









Firm 
Address 
City 


Name of wholesaler 


Quality Chemicals for Home and Industry since 1915 


& ) HERCULES CHEMICAL CO., 


er aoe |e e See ® New YORK 88 
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WARE gives you faster turnover 
..and increased profits, too 





Your stocks turn over mighty fast when customers 
know you handle J&L Galvanized Ware. Profits will 
be healthier if you feature a complete line with an 
accepted name like J&L—known by reputation for 
highest quality and dependable service. 

J&L Galvanized Ware is priced for today’s big 
volume market—handling it yields higher profits to 
the hardware dealer. 

Call your hardware jobber for information on the 
complete line of J&L Galvanized Ware. If you need 
additional help, write direct to our Container Division. 
Send for our new catalog 


Jones & Laughlin 


STEEL CORPORATION 


Container Division 


406 Lexington Avenue * New York 17, N.Y. 
Geivenised Ware Pientse: Telede, Oble ead Atlanta, Georgia 
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RECORD PROFITS 








with 4 AER-A-SOLS for YOU! 





DEAL NO. 9 —sridgeport opening Assortment— 46% PROFIT ! 


DROP-SHIPPED FROM MANUFACTURER'S WAREHOUSE — PREPAID 


Retailer's 

Cat. Retail Regular Retail 
Quantity Number Description Price Cost Value 
ldoz. #120 Bug Bomb* 12-07. $ 98 $ 8.00 $11.76 
1 doz. 400 = Aerearsol” Insect. 12-07. 1,59 12.80 19.08 
1 doz. 166 Slug-eBug* Non-Toxic 140z. 1.98 16.00 23.76 
1 doz, 140 = Ant-Roach 14-07. 1.19 9.60 14.28 
1 doz. 424 Moth Proofer 14-a7z. 1.79 14.40 21.48 
1 doz. 405 Ban-X* insect Repellent 98 8.00 11.76 
1 doz. 406 Vet-X%* Pet Spray 1.25 10.00 15.00 
1 doz. 720 Good-eire” Small 98 8.00 11.76 
1 doz. 820 Goodaire* Large 1.89 15.20 22.68 

Retailer's Regular Cost......... $102.00 
Retailer's Selling Price................. $151.56 

#9 DEAL RETAILER'S BONUS..... $21.71 
Retailer's Cost of Deal.......... $80.29... .$80.29 
EE ES cock cece pdns 46%... .$71.27 


NOW! Buy at more than 20% BELOW regular cost 








Quantity 

1 doz. 

] doz. 

1 doz. 
Vy doz. 
V2 doz, 


DEAL NO. 4 


A A AO A OTI 
4-Dozen Display Pack 43% PROFIT 
Retailer's 

Cat. Retail Regular Retail 
Number Description Price Cost Value 
#120 Bug Bomb 12-07. $ .98 $ 3.00 $11.76 
400 Aer-a-sol Insecticide 12-02 1,59 12.80 19.08 
120 Good-aire Small 98 8.00 11.76 
166 Slug-a-Bug Non-Toxic 14-0z, 1.98 8.00 11.88 
140 Ant-Roach Killer 14-07. 1.19 4.80 7.14 

Retailer's Regular Cost.......... $41.60 
se nephbeueeeons $61.62 

#4 DEAL RETAILER'S BONUS...... $6.24 
Retailer's Cost of Deal.......... ish edad $35.36 
RETAILER'S PROFIT .............. Sepasases $26.26 


NOW! Purchase only 4-dozen display pack... you get EXTRA 15% BELOW retailer's regular costs. 








OPEN STOCK DEAL!—Extra 10% on full dozens—40% PROFIT! 


Retailer's Retailer's 

Cat. Retail Regular Cat. Retail Regular 

Number Price Cost Number Price Cost 

#134 BugBombd 6-07. $.75 $ 6.00 #404 RoseSpray 12-07. $1.59 $12.80 

120 BugBomb 12-02. 98 8.00 406 Vet-X% Pet Spray 1.25 10.00 

400 = Aer-a-sol Insect. 12-07. 1.59 12.80 407 SPOT Weed Killer 1.98 16.00 

166 Slug-a-Bug Non-Toxic 14-07. 1.98 16.00 408 Weed Killer Replacement 1.59 12.80 

135 AntRoach 6-07. 75 6.00 615 Water Repellent 1.59 12.80 

‘EW SUPER POW | 140 AntRoach 14-02. 1.19 9.60 720 Good-aire Small 98 8.00 
contains 137 MothBomb 12-072. 1.25 10.00 820  Good-aire Large 1.89 15.20 

| | , ANE ¢ 424 Moth Proofer 14-0z. 1.79 14.40 

CHLY . SeenTer NOW! — Buy in full dozens and make this EXTRA 10% "Trademark 











NEW POWERFUL ADVERTISING 


i» OLE: 





And better tomes 


TELEVISION — RADIO — NEWSPAPERS 
Aer+a-+sol Products BRIDGEPORT BRASS COMPANY Bridgeport 2, Conn. 
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American Chain Now MARKED 


-for quick identification 


(Ti) 


\ products 








-for easy Measurement 
-for full Protection 









ee 
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ACCO now comes up with a great 
new idea in chain selling—an idea 
that will not only increase your sales 
of AMERICAN chain, but will save 
you time and trouble while building 
your profits! 

From now on, ACCO chain will be 
color-marked, every five feet, with a 
self-identifying band of stick-tight 
tape. The tapes, each bearing the 
name ACCO and the grade of the 
chain, will be in standard industry 
colors as follows: 


GREEWN for ACCO Proof Coil 
RED for ACCO BBB 

BLUE for ACCO High Test 
ORANGE for ACCO Alloy 


Containers are marked with the same colors 


| Quick identification « These new 
markings tell you and your customers 
instantly what grade the chain is, and 
who makes it. This makes selling easier 
and makes buying easier and faster 
it eliminates the possibility of confu 
sion or error. 
Easy Measurement « Kecause one of 
these bright, durable tape markers ap 
pears every five feet of the chain, it is a 
simple matter to measure off the 
desired length of chain in seconds. 
Full Protection « ‘hese color 
identification markers assure your 
customer that he is getting genuine 
ACCO-made chain of the type he wants 
and in the length he wants. No 
chance for anything to go wrong. Even 
a color-blind person can identify these 
chains by reading the clear markings! 


Now, more than ever, it will pay you to 
stock and push AMERICAN chain. 
Order these color-identified chaina 

from your distributor today 


acco American Chain Division 
| AMERICAN CHAIN & CABLE 






: York, Pa. Atlanta, Boston, Chicago, Denver, Detroit 
-_ Houston, Los Angeles, New York, Philadeiptua, Pittsburgh 
J Portiand, Ore, San t rancisce, Bridgeport, Conn 


ALCO ore Chain Sales for YOU 


omg? through ACCO’s complete 





new packaging program 


ACCO’S great new packaging program, designed to This new program is not confined to shelf items alone. 
stimulate sales of AMERICAN CHAIN products and build It extends to all chain containers: boxes, cartons, ACCO- 
profits for hardware stores, is now complete. The distinc- PAILS and steel drums. All are labeled for quick identifica- 
tive packaging has impact and high recognition value. It tion, not only of the ACCO brand, but also of the contents 


helps buyer and seller alike. 


New f 


Packages for Shelf Chain items 


All AMERICAN CHAIN shelf items now 
come in attractive blue-and-gold pack 
ages (see above) which make it easy for 
you and your salespeople to locate any 
packaged chain item in seconds. The 
colorful packages on your shelves and 
counters will attract customers and 
build chain sales for you. 


New ACCO-PAILS 


ACCO-PAILS of Proof and BBB Coil 
Chain make attractive displays on 
counters, or in any store location 
Newly-designed labels now make them 
brighter and more colorful. Labels are 
in etandard industry colors for instant 
identification: Gaeen for Proof Coil 
(Chain, a€0 for BLK Coil Chain. 


of the container. Thus, you—the dealer—are enabled to 
find promptly just what your customers want. Time and 
effort are saved for you and your customers. 

Results: faster and easier buying and selling... better 
customer satisfaction...more sales and profits for you. 


Newly Improved 
Chain Sales-Maker 
The convenient, popular ACCO CHAIN 
SALES-MAKER has been improved by the 
addition of a quick-action cutting bar, 
which permits snipping off just the length 
of chain desired. Saves time and steps. 
With the attractive Chain Sales-Maker, 
you can display a wide assortment of 
chain in very little floor space. Your cus- 
tomers can see and feel the chain—and 
buy it! 

The Chain Sales-Maker is shipped 
complete with your choice of several chain 
assortments (ask your Distributor about 
these); chain comes on reels; packaged 
refilla, on reels, available. Illustrated is 
Assortment 38, our most popular one. 


Assortment No. 38 (7 reels) 

175 Ft. 2/0 Tenso Chain, Bright Zinc Plated 

125 Ft. 3/0 Lock Link Chain, Bright Zinc Plated 
200 Ft. 3 Tenso Chain, Bright Zinc Plated 

75 Ft. 2/0 Twist Machine Chain, Bright Zinc Plated 
100 Ft. 35 Sash Chain, Bright Zinc Plated 
200 Ft. 1/0 Brass Safety Chain, Bright Finish 
200 Ft. 16 Dowbie Steel Jack Chain, Bright Zinc Plated 


for Quick Identification 


These new ACCO cartons, used for 
packing many shelf-item packages as well 
as certain bulk items, are self-identifying. 
Each has an all-around Acco design in 
blue and gold —and each is clearly labeled 
as to ite contents. Very handy to stock, 
store and display. 


Order through your Distributor 


Steel Drums for Bulk Chain Selling AECO American Chain Division 


Sturdy steel storage druma, with 
readily removable tops, are used for 
ACCO Proof Coil, BBB Coil, High Test 
and Alloy chain. Each drum now bears 
a colored label for easy identification 


AMERICAN CHAIN & CABLE 


Better 
York, Pa., Atlanta, Boston, Chicago, Denver, Detroit, 
Houston, Los Angeles, New York, Philadelphia, Pittsburgh, TT: 
Portiand, Ore., San Francisco, Bridgeport, Conn. 








Store management 





5 ways to cure 


store traffic ills 


If your net profit is not all that you'd like it to be, check the amount 
of traffic that you have in your store. 

Store traffic is a basic indication of your potential volume of sales and 
amount of net profit. You have to have people coming into your store to 
see your displays and to be exposed to personal selling of your staff in 
order to make sales. 

If you do not have enough prospects coming in then you have a store 
traffic problem. To cure it, give the people walking or driving past your 
store some special reasons for coming in. Offer them special services, or 
make ordinary services more convenient, so more people will come in more 
often. 

Here are five ideas that will cure your store traffic problem. They are 
used by Arnold Constable in his hardware store in Smyrna, Ga., the 
Home & Hobby Shop in the Belmont Hills shopping area. 


Idea No. 1—-Utility collection agency 


A utility collection agency where customers may pay their electric, 
gas and telephone bills, is maintained in the store. 

A small service charge is made to help pay the clerical expenses, but 
the main benefit is in a greater volume of store traffic. 

Full advantage of the traffic potential is taken by locating the collec- 
tion agency in the rear. Traffic is pulled the length of the store, exposing 
bill payers to the merchandise displays. 

Most bill payers are women. How.ver, there is a heavy volume of 
traffic from industrial workers on pay day. Since various utility bills 
fall due on different dates during the month, the agency attracts the 
same prospect into the store several times a month. 


Idea No. 2—Tool rentals 


A tool rental department offers customers power tools, floor mainte- 
nance machines and tools for house and yard maintenance. The depart- 
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5 ways to cure store traffic ills 





continued 


ment is advertised by a neon sign in the main entranceway. A selling 
sign is at the end of the lawn and garden supply section, next to the toy 


department. Sixteen specific too] rentals are listed along with the daily 
rental fee. 


Idea No. 3—Branch postoffice 


A postoffice sub-station is maintained in the store. This is at the rear, 


adjoining the utility bill collection agency. The same employee handles 
both services. 


The postoffice is an especially attractive service, a good store traffic 
builder. 


The hardware store is at the end of the shopping district, from the food 


idea No. 1 idea No. 2 idea No. 3 
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| ist of some tool rentals near lawn and gorden depart 
ment advertising speciai service 


super markets. The postoffice tends to 


overcome this traffic situation, attracting 
many prospects to the store. 


Idea No. 4—Key cutting 


cacuwe® 


~ 


The key cutting service is merchan- 
dised near the fishing tackle section. 
A display of blank keys is kept at this 


counter. Customers waiting for their 
keys are exposed to the fishing tackle 
displays, and many impulse 


sales are 
made. 


Idea No. 5—Fix-it shop 


A repair department is maintained at the rear of the store, offering 
customers services on their appliances and equipment. 
The department services mowers, bicycles, power tools, 


appliances and 
household equipment. 





; 


bill payment window. 


Customers are pulled through store to this postoftice-utility 


eee 


‘ 
ah we pte ‘ 
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MARSHALL -WELL« 


Shopping center store 





How shopping center 








Here is a new shopping center designed to 
build all-year traffic for all the stores. These 
special features induce customers to leave their 
homes and shop in the center even when it 
rains and snows. 

This is the Valley Fair Shopping Center near 
Appleton, Wis., which has a Marshall-Wells 
hardware store. These are the store traffic 
builder features of the center, opened in mid- 
March: 

1. An enclosed central mall for the main 
entrances of all stores. 

2. Full-time piped in music. : 

8. Special promotions in the central mall. 

Marshall-Wells hardware customers park 
their cars, walk a short distance, and then 
they are out of the weather until they are 
ready to leave. This weather protection fea- 
ture is a good traffic builder in winter. Below 
zero temperatures and plenty of snow are com- 
mon in Wisconsin from December to March. 
The enclosed central mall encourages win- 





ee ae ere 


dow shopping and extends the time shoppers 
spend in the center. The main entrances to all 
stores face the enclosed mall. A customer for 
any store is likely to window shop the entire 
center. Hence, window displays get a higher 
percentage of attention from foot traffic. Cus- 
tomers stay in the center for a longer period 
than their planned shopping trip. 

The central mall is large enough for exhibits 
and special attractions that increase traffic. 
For instance, a boat exhibit this spring brought 
in many thousands of extra shoppers. 

The Marshall-Wells store has about 10,000 
sq ft of floor area. The space is five-sided. 
Maximum measurements are 110 ft by 85 ft. 
Every foot of space is used to best advantage 
with tested merchandise display ideas. 

The store is fully air conditioned. It is ar- 
ranged for self service merchandising. 

Wide aisles are spaced by alternate floor 
displays of bulk items such as wheel goods, 
and 4x 9 ft or 4 x 18 ft islands. In most cases 
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Hardware store benefits from protecting walkway that 


encourages customers to stay in center and window shop 


two 4 x 9 ft islands are joined to make 4 x 18 
ft sections for display of extensive lines. 
Island shelf height is adjustable. Their backs 


lures customers are fitted with perforated paneling to aid dis- 


play of items stocked in glass bins or on 





shelves. 

The store’s side walis are of perforated 
paneling from tops of three-step fixtures to 
ceiling. 

Canopies above step fixtures are fitted with 
fluoreacent lights. 

Perforated paneling above the canopies is 
bonus display space for everything from canoes 
to bread boxes. It is ideal display apace for 
items subject to theft, such as guna. 

f An unusually large sporting good section, 


complete with outboard moters, hunting, fish- 
' Above, opposite page, is doorway to enclosed mal! 


ing, and campany needs, dominates one side 
across trom the main entrance to the Marshall | 







~ } entrance. 
| Wells hardware store. Bottom, opposite page, ger of the main entrar 
: » 10.000 aquare feet ’ 
ial view of the new Valley Fair Shopping Center. Most of the d ),000 square feet is in selling 
Below. interior of enclosed mall protecting CUS- area, BO there is plenty of elbow room for bulk 
tomers trom weather as they shop in various stores. items. A half-dozen power mower models are 
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How center lures customers 





continued 


Interior of the new Marshall-Wells shopping center store. 


shown. Wheel goods, bulk housewares, and 
major appliances have ample room for demon- 
stration. 

A dozen patterns of full-width linoleum are 
displayed on a rack that is self-contained for 
display and trimming. 

Nearly an entire wall is given to paint. Each 
section has 11 shelves, and each shelf is ad- 
justable. 

Paint brushes are mounted in quantity on 
special holders attached to perforated panels. 

The tool department, next to paint, is insur- 
ance for tie-in sales. 

The paint department wall is 35 ft long. 

Housewares, gifts, and electric appliances 





are highlighted with a light blue backdrop of 
perforated paneling. The color accentuates 
chrome trim and cuts down all-over glare. 

Toys have a wall of their own, and plenty of 
floor space, more than 150 sq ft for wheel 
goods. 

Above the toy-wall canopy, a boy’s tent is 
fully assembled. 

For garden supply shelf goods, two 4 x 9 
ft islands are banked together to provide a 
4 x 18 ft section. 

On the same aisle, power mowers have 200 
sq ft of floor space for demonstration. 

The Wisconsin Retail Hardware Association 
in conjunction with Marshall-Well’s planning 
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Here are diagrams to help you understand the 
shopping center arrangement Below, upper 
, vhf is the diagram of the entire oreqa, Note 
location of the Marsha//.Wells sfore, then 
ook at the bigger diagram giving full details 
st the hordwore store tioor play layout 
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Floor plan of Marshall-Wells store, above, is drawn to scale. The store, 
along wall line at lett is 119 ft. The wall across the back, at bottom, is 
86 tt, and the diagonal wall extending up, along the right, is 80 ft. The 
store has 40 ft frontage, at top left, on the enclosed mall, for display 
windows and main entrance. There is a rear entrance to a parking lot 
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How center lures customers 





continued 


department did all the planning of the store. 

The store’s staff varies from 12 to 20 em- 
ployees, depending on the season. There are 
two check-out counters so the staff, aside from 
the checkers, are available to help customers 
who need advice and information on products 
and their application. One salesman works out- 
side the store on appliance leads. 

The advertising budget set up by E. R. Kel- 
logg, store manager, is 2 percent of sales. 

The initial newspaper advertisement, for the 
grand opening March 15 to 17, was a two- 
page spread. Each week 40 inches of news- 
paper space will be used. Once a month a 
single page, or a two-page spread, will be pub- 
lished. 

About 10,000 broadside mailers were used 
for the grand opening announced. Additional 
broadside mailings will be made during the 
year over the 10,000 name list. 

Radio spot announcements also were used 
for the grand opening, and the store has con- 
tracted for a minute per day of radio spot 
announcement time through October. 

The three-day grand opening in mid-March 
brought in 9000 visitors. During the three 
days, 2604 sales were made. 


shopping center store 
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Lett, above, E. R. Kellogg, man- 
ager of the new Marshall Wells 


Lett, bottom, a check-out counter 
n the tront of the store which is 


on a semi self service operation 
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Merchandise displays 
in shopping center store 


Right, light blue perforated panel- 
ing sets off spacious housewares 
display. Paneling extends from 
floor to « eiling. 


Right, sporting goods section is in 
premium space near check-out 
counter. Note canoe on upper 
pone! section 


Right, adjustable shelving permits 
arrangement of island for the type 
of merchandise currently being 


teagtured 


















How to promote 


Power tools 


Personal contact at store, repair service and 
exhibits at state fair help southwest firm do profitable 


volume in power tools and accessories 


To sell more power tools, promote them con- 
stantly. 

Demonstrations in your store, at local or 
regional fairs, and contact with industrial 
schools and plants are keys to greater sales. Add 
to these promotions the servicing of these units, 
you have a good merchandising plan. 

Wilmot Hardware in Roswell, N. M., does all 
of these things, and also makes a particular 
effort to sell customers the right tools for the 
jobs they want to do. As a result power tool and 
accessories volume are steadily increasing. 

The firm's power tool selling policy is summed 
up by Ted Schuenemann, manager of the parts 
department in which power tools are demon- 
strated and displayed throughout the year. He 
says, “We try to figure out just what a customer 
plans to do with power tools. Then we sell him 
the units which will do those jobs without trouble 
for the user. It is essential to sell the tools hav- 
ing the right capacity for the jobs a customer 
wants to do.” 

Mr. Schuenemann contacts manual training 
departments in the schools in Roswell and in 
nearby Lovington, N. M., and leaves literature 
with teachers and students. 

Before adding any new power tool to the 


it out in a well-equipped shop at his own home. 
The firm’s slogan, “we service what we sell” is 
backed up with a well-equipped service shop. 
When necessary power equipment needing fac- 
tory service is sent back to the manufacturer. 
Complete service department records are kept 
on power tools sold by the firm. Periodically 





store's stocks Mr. Schuenemann thoroughly testa 


these records are checked for follow-up to see 
that the units are operating satisfactorily and 
to sell other power tools and accessories. 

Mr. Schuenemann tries to determine how long 
a time after a customer buys a power saw, for 
example, it will take the man to become com- 
pletely familiar with what he can do with the 
unit. Effort is then made to interest the saw 
owner in purchase of other power tools. 

Power tools are exhibited and demonstrated 
each year by Wilmot Hardware at the annual 
eastern New Mexico State Fair in Roswell. Two r 
salesmen from Wilmot’s conduct hourly demon- 
strations at the fair, and are aided by a power 





Part of the store's lineup of power tools ready for 
complete demonstrations. 
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ot the Eastern New Mexico fair. 


Ted Schuenemann. lett. demonstrates oa 
power saw to a prospect in the store's 
12-month demonstration oreo. 
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How permanent in-store demonstration 


and fair grounds display build profit 


tool manufacturer’s factory man. These demon- 
strations are publicized by radio and newspaper 
advertising. 

Each person entering the power tool demon- 
stration section is handed a ticket entitling them 
to free participation in drawings for merchan- 
dise. Registration provides the firm with names 
for its mailing list. No obligations to make pur- 
chases of any kind are entailed. 

Drawings are held at the store, and it is not 
necessary to be present for participation. 

During the fair power tools demonstrated at 
the exhibit are given front-of-the-store display. 
Big-ticket items of interest to women are ex- 


Suggesting a small store, the firm's 0s ips 


booth attracts both young and old 


e 


= 


' 
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hibited in another booth by Wilmot Hardware. 

F. B. Ogles, manager of Wilmot’s, says, “An 
example of what this power tool promotion means 
to us is the fact that many women will visit the 
store to ask to see tools which were demonstrated 
at our fair booth. They have the name and model 
number written down on a piece of paper. In 
some instances they will buy these units for their 
husbands.” 

Suecess with home power tool merchandising 
was the means of the firm entering the heavy 
power tool field with sales to industrial concerns. 

Heavier units have been sold by Wilmot’s to 
numerous manufacturing firms in the area. 
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Shopping center store 








Open display promotes quick-service sales 


Lower overhead results from use of check-out 
system, Six people with no previous hardware 


store experience learn at staff meetings 


Ari h Snyder, Mang J¢r prepores (J spe ial order if? his office 





Neat open display and plainly 
price-marked merchandise can en- 
courage more of your customers to 
serve themselves. Showing mer- 
chandise in related groups will 
yield more impulse sales. 

If your store is arranged in a 
manner to make more of your cus- 
tomers want to wait on themselves 
you are automatically cutting 
down on your overhead. When all 
cash handling and package wrap- 
ping is handled at a check-out 
center by a cashier your sales 
staff can serve more customers in 
shorter time. 

With these ideas Arch Snyder, 
manager of Center Hardware, 
Inc., in St. Albans, W. Va., opened 
his store on Feb. 15, 1956. 

Traffic is attracted to the shop- 
ping center in which Center Hard- 
ware operates by a large super 
market, drug store and other re- 
tail stores. And there is free 
parking space for 500 cars. With 
four fuil-time and two part-time 
employees Mr. Snyder estimates 
that his volume is such that with- 
out the check-out system he would 
need 12 employees to do a com- 
parable business. 


The store’s layout is such that 
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Wide aisles permit browsing on four sides of 
island displays for easy customer selection. 


excepting power mowers and 
paint, few customers require any 
assistance in merchandise selec- How heavy 
tion. Since its opening, the store items ore dis 
has had a steadily increasing sales played on 
volume and profit in all depart- perforated 
ments. board pone!s. 


Fixtures were built by the store 
manager, who also planned the 
store layout. To provide maxi- 
mum flexibility of display per- 
forated board panels are used on 
al} walls, and wherever practical 
on other sections of the store. All 
display units in the 42x95-ft dis- 
play room are easily and quickly 
changed as the result of use of 
adjustable shelving and perforated 
board panels. 

Kach section of each display Encouraging 
unit can be lifted out and all sec- youngsters fo 
tions can be separated. One parti- try this equip 

ment sets the 
stage tor many 

sales of these 


tion rests on top of another so 
that displays can be made in any 
size or position desired. Fre- ‘ 

Se a Se units, and frees 
quently an individual partition is the 
used as a base for a perforated 
board display on an island or in 


vr parents for 
shopping 


the store’s visual-front windows. 

Mr. Snyder, with 18 years of 
retail hardware store experience, 
employs people with no previous 


(Continued on next page) 
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service in this trade. He has 
trained all of them in product 
uses, and in the talking points on 
the various lines offered. This 
training is given to employees at 
weekly after-hours store meetings. 

From his elevated office area 
Mr. Snyder has full view of the 
entire sales area, enabling him to 
see customers in need of assis- 
tance. 

Store hours are from 9 a.m. to 
9 p.m. Mondays through Fridays, 
and from 9 a.m. to 6 p.m. on Sat- 


Deliveries are made each busi- 
ness day throughout the entire 
city. 


Places special orders 


Special orders are taken on large 
or small hardware and related 
lines, as the proprietor considers 
them an excellent means of at- 
tracting more customers. 

Of the firm’s efforts to promote 
quick service selling, Mr. Snyder 


than they would otherwise as im- 
pulse sales are high. Many visi- 
tors say, ‘I am just looking,’ and 
then later go by with their arms 
laden with merchandise.” 
Enthusiastic about his location, 
Mr. Snyder says, “People like to 
shop in a shopping center. Entire 
families spend evenings in the 
center. We find the best time to 
sell is when a man and his wife 
are visiting the store together. 
Their chief worry on such occa- 
sions is the hour at which they 


urdays. 


reports that “people buy more will put their youngsters to bed.” 





Training retail salesmen 


how to get 


Better salesmanship in your store 





Here is a simple method for improving the selling skills of your store personnel. 
Just put the poster shown on the facing page on a bulletin board in the back of the 
store, in a stock area, or wherever store people will see it frequently. 


This constant reminder of the qualities of good salesmanship will help any seri- 
ous member of your store staff improve his selling. The poster on the facing page is 
the thirteenth in a series of sales training posters that will appear in HARDWARE AGE. 
These posters were prepared by a hardwareman with extensive experience in the 
training of retail hardware salespeople. Each poster in the series will cover a differ- 
ent selling subject. The technique of presentation will be the same as that used so 
effectively by the armed services during the war to train military personnel in a 
wide variety of subjects. Each poster in this series is full page in size. 


Previously published posters in this series are: “How to go places in nardware 
retailing,” issue of Sept. 1, p. 70; “How do you look this morning?” Sept. 15, p. 108; 
“When you wait on a customer... .” Sept. 29, p. 157; “Did that last check bounce?” 
Oct. 13, p. 112; “The eyes of the shoplifter are the tip off,” Nov. 10, p. 104; “Lean 
over backwards to please your boss, the customer,” Nov. 24, p. 66; “Sell toys to 
grown ups for the small fry,” Dec. 8, p. 51; “Don’t sell paint, sell color,” Dec. 22, 
p. 35; “How to avoid mistakes when making change,” Jan. 19, p. 97; “How to answer 
the telephone,” Feb. 2, p. 77; “In case of accident to a customer,” Mar. 1, p. 67; “Never 
say we're out of this,” April 12, p. 90. 


Reprints of six of the most popular Capsule Counsels, suitable for posting, are 
available at 25¢ per set. 
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Capsule Counsel 


HOW TO DISCOURAGE 
SHOPLIFTING ... 


The safest way to check on a suspicious customer han- 
dling merchandise is to ask: “May I help you pick out 
the item you want?” or “May I wrap that for you?” Such 
questions quickly show potential shoplifters that you are 
watching them, but will not affend a legitimate customer. 
Here are eight practical suggestions to discourage shop- 
lifting: 





Keep expensive small items, like precision 
tools and fishing reels, in a glass case under 
lock and key. Run a chain through hand power 
tools and through the trigger guards of guns; 
tie down the cords of small electric appliances. 


Shoplifters look for items they can easily 
pick up and slip into loose-fitting coats or large 
pockets. 


Discourage children from handling 
merchandise. Unruly groups of kids 
should be firmly asked to leave the 
store. 


Use dummy packages on top of 
counters for gift-boxed items, such 
as golf balls. Display only one of any 
pair of goods, such as tennis shoes, 
so a thief cannot get a pair or a full 
set of any item. 


Wrap or bag all purchases. On 


When displaying clothing, like 
hunting clothes, remove empty hang- 
ers so you can tell when an item is 
missing. When piling up stock, make 
an unusual pattern so that you can 
quickly note when the pattern is 
broken. 


Dark corners must be eliminated: 


thieves need the dark areas... cus- 
tomers like lots of light. 


Series No T 3 


hard-to-wrap items, like brooma or 
shovels, wrap some paper, or tape, 
around the handle. Shoplifters will 
avoid carrying the only unwrapped 
package out of a store. 


REMEMBER, if the net in your 
store is, say, 2 percent, then for 
every $2 item that is stolen, you have 
to sell over $100 in merchandise to 
make up each shoplifting loss. 


a Hardware Age Editorial Feature 
copyright 94 — Hardware Age 








How do you get started with a 
52-week toy department? 

Take the experience of Gillen’s 
Hardware in Lexington, Mo., as an 
example of how you can start with 
a $500 stock and, by constant pro- 
motion and attention to young- 
esters, build it into a $5000 a year 
department. 

The Seiter brothers, Ed and 
John, started the 562-week Toytown 
at Gillen Hardware with a small 
stock. Now it is a 26x30-ft section 
in an attractive setting on the sec- 
ond floor. 

Conversion of a former second- 
floor stockroom into a 12-month 
Toytown was the highlight of a 
store remodeling program exe- 
cuted in stages. One of the major 
changes was to sawitch the en- 
trance to the stairway leading up- 
stairs from an outside to an in 
side location. 

An arrow-type sign at the bot- 
tom of the ateps directs customers 
to the toy department. 

Walls lined in light green wall- 
board form an attractive backdrop 
for the open-type display fixtures 
which are arranged along the 
sides and through the center of 
the Toytown display and 2x4-in. 
lumber forma display racks are 
used to show merchandise in the 
open where it may be easily seen 
and handled, with the exception 
of dolls. Dolla are featured in 
giass enclosed units excepting 
during the Christmas merchandis- 
ing season. 

An electric sign identifying the 
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How a $500 stock grew into a 


department runs along the second- 
story window and next to displays 
plainly visible to motorists and 
pedestrians across the street. 
These next-to-the-window displays 
are changed every two weeks. 
Gillen’s Hardware toy depart- 
ment feature only higher-quality 
Ed Seiter says, “Parents 
complain that knick-knack toys do 
not last. We take no chance on 


toys. 


jeopardizing the reputation of our 
store by handling poor-quality 
toys.” 

Stressing a wide variety, the 
store carries priced from 
$1.98 to $30. Because doll shop- 
pers usually come to the store for 
the definite purpose of buying this 
item, the display is arranged in 


dolls 


a rear location. Automobiles, tri- 
cycles, and other small wheel 
goods also occupy a back sidewall 
location for the same reason. The 
20-ft smal! 
cars, trucks and electric trains 
hits its peak during the 
Christmas buying season. 


display devoted to 


sales 


Games build traffic 


The heaviest traffic-builder is 
the 12-ft. game display arranged 
in a front position where it is seen 
by customers as soon as they enter 
the department. 

Ed Seiter says, “The game sec- 
tion is our most active display. 
It produces the largest number of 
unit sales throughout the year, 
has high leader value and is a 
good traffic builder. We've profit- 






ed from our big stock of games.” 

Featuring a selection of more 
than 250 different types of games, 
priced from 59¢ to $9, this section 
appeals to both youngsters and 
grown-ups. Illustrative of the 
completeness of the offering is the 
fact that the display includes 
more than two dozen kinds of jig 
saw puzzles. 

“We give a lot of emphasis to 
games that may be played by 
youngsters in bed,” Mr. Seiter 
says. “As a result, we've gained a 
reputation for stocking games that 
provide diversion for ailing 
youngsters.” 

Ranging from nursery rhymes 
to subjects of interest to high- 
school freshmen, the 10-ft. book 
rack is arranged at the front of 
the department by the stairway 
where it builds impulse sales. A 
10-ft. athletics goods display, bas- 
ketball, football, baseball, archerv 
and swimming accessories, is lo- 
cated in a back sidewall spot. 

At Christmas, the store utilizes 
a 5-ft. display for a wide assort- 
ment of items priced at 59¢ which 
are designed to appeal to young- 
sters exchanging gifts with class- 
mates. 

Newspaper advertising is used 
throughout the year. Ads are in 
tune with the season with out- 
door accessories, wagons, tricy- 
cles, roller skates, swim gear, etc.., 
featured in four ads run during 
the summer. 

In September, when toy sales 
start to roll, the store uses a 
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weekly two-column by 6-in. ad 
listing four or five seasonal toys. 
Each ad mentions the store’s lay- 
away plan. Now and then an ad 
is keyed to some location situa- 
tion. When a local dime-store ran 
an ad featuring its self-service 
toy department, Gillen’s countered 
with a display ad that stated: 
“Mrs. Mary Wilhoit, our toy buyer, 
is in the department at all times 
to give personal attention to your 
toy problems.” 

Before Thanksgiving, 4,000 


(Continued on page 9) 
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12-month loy shop 


Part of the 12-4t game section 
with its showing of more than 
250 numbers including items of 
interest to both aduits and 
children. Display faces stair 
way from the first floor 


loys are grouped according fo 
types. Note glass case of dolls 
which is succeeded by open 
shelf display in the Yuletide 


season, 







Store Manager's Notebook 
























































































































































Store Manager's Notebook 


Store Manager's Notebook 


Showmanship in Business 





by Zenn Kaufman 


Part IX Don't forget the ashes... 


Editor's note—This is the ninth part of a series 
of articles on how dealers can put showmanship 
into their promotions. Showmanship is the element 
that makes the difference between a good, profit 
able promotion and a weak, non-productive effort. 
[hese articles will give you many useful ideas on 
how to improve your promotions by using show- 
manship, The author of these articles is an out 
standing authority on sales promotion and the 
author of the best selling book, ‘Showmanship in 
Business.’ The first article in this series, “Strike up 
the Band,” appeared in HARDWARE AGE, Aug. 
18, p. 94. The second article, ‘Don't Tell Me, Let 
Me Guess,’ was published Sept. 15, p. 106; the 
third, ‘In this corner we have ..., appeared Oct. 
13, p. 124; the fourth “Don't forget the cast... ,” 
appeared Nov. 24, p. 61; the fifth, “There's only 
Jan. 19, p. 98; the sixth, “Not only 
a joy forever, appeared March 1, p. 68; the 
seventh, ‘The wooden Indian is dead,’ Mar. 29, p 
68; the eighth, "Time counts,” April 12, p. 88. 


One hero 


They said of David Belasco that if he put an 
ash can on the stage, it was probably full of ashes. 


That was probably an exaggeration, but a per- 
fect reflection of Belasco’s passion for realism. 
It was one of the things that helped establish him 
as one of America’s greatest showmen. 


When Belasco had to put a lawyer's office on 
the stage, the bookcase was properly full of well- 
worn books on law, arranged exactly as some 
lawyer had once arranged them for his own con- 
venience, 
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When Belasco wanted a show-girl’s lodging 
room located around 52nd St., he would search 
until he found a fourth-floor flat actually lived in 
by some girl he considered typical of his star. 


Then he would buy the room intact, and stage, 
with photographic accuracy, every insignificant 
piece of shabby furniture and every evidence of 
slipshod bad taste. This did not indicate that 
Belasco lacked the imagination to create for him- 
self; on the contrary, he spent $2,800 for books 
on Japan alone to give a glamorous, exotic at- 
mosphere to the acting in “The Darling of The 
Gods.” 


Your customers like realism 


The public loves realism. Back in Shakespeare's 
day they might have been satisfied with plays 
without scenery. But even then, Shakespeare put 
a lot of realism into his work, such as Anthony 
waving Caesar's will before the crowd when he 
told them how much Caesar loved them. 


Incidentally, when Anthony said, “if you could 
but read his will,” and the crowd shouted, “the 
will, the will——read us the will!” Anthony shrewd- 
ly tucked it back under his toga and made them 
wait while he continued his sales talk. 


Back in the days of the old silent movies, Roxy 
(the only man ever to have a Times Square movie 
theater named after him) capitalized on realism 
with sound effects, even before the talkies. To 
dramatize a scene in a ship’s engine room, he ran 
a microphone to the boiler room of his own 
theater and brought audiences the dull rumble of 
the engines on the screen. 
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teal people—real conversations—real places— 
give attention and authenticity. A good example, 
in reverse, was Gene Tunney, a forthright young 
boxer who never was popular with the fans be- 
cause he lacked the atmosphere of a “real fighter.” 
He was alleged to have read books. No one ever 
proved he ever read a book. But he couldn't dis- 
prove it. Hence his unpopularity. 


The day before the Dempsey fight, his camp 
was visited by a Dempsey scout who reported, 
“Jack—he’s a pushover—I seen him reading a 
book.” Associated Press dispatches the next day 
showed the scout’s appraisal to be 101 percent 
wrong. But the public never forgave Gene for 
winning. To the fan, he was never a “real” fighter. 


Another sidelight is the problem that advertis- 
ing photographers have in engaging models for 
character roles. Doctors must have goatees. Per- 
sonally, | have three doctors, and not one of them 
looks like a doctor. One looks like an actor— 
another like a shoemaker—another like a crook. 
But in ads doctors must look like doctors. 


Put yourself into the act 


Similarly with debutantes. In advertisements 
they are usually posed by gals who live on the 
wrong side of the railroad tracks, because real 
debs, who might like to pose just for the heck of 
it, look like chorus girls or hicks. 


You can hardly expect your audience to get into 
the spirit of your sales story if you don’t get into 
the spirit of it yourself. Witness Columbia Broad- 
casting’s president shrewdly reading his annual 
statement to the stockholders over the company’s 
coast-to-coast network. 


The idea that children really dream about toys 
was shown in the shop window of Joseph Horne, 
a toy retailer in Pittsburgh, Pa., who used the 
model of a smal! girl lying in her bed, dreaming 
of all the things she wanted for Christmas. The 
rest of the window was filled with all the things 
she dreamed she'd like to have, from a desk to 
balloons. Sound effects were furnished by the re- 
corded song, “Santa, this is what I want for 
Christmas.” 


Realism makes display interesting. Johnson 
Hardware of Dover, N. H., used a realistic dis- 
play to increase dog supply sales by 20 percent in 
a year. A large dog house was built around a post 
in the store. Pegs were extended from the sides of 
the dog house to support leashes, dog collars, 
harnesses, etc. In the front of the dog house, be- 
low the peaked roof and coming out the arched 
doorway was a plastic model of a bulldog. The 
threshold of the door also served as a shelf for 
flea remedies and other dog necessities. Many 
store visitors have commented on the low-cost 
display. Very often people, pausing to look, de- 
cide to buy. 


The May Co. department store in Denver, Colo., 
brought rangeland realism to its mid-western 
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customers by devoting three windows to “Christ- 
mas on the Range.” A cowboy rode a bucking 
horse at one end and at the other a cowboy taught 
a boy how to ring a lariat. 


The center window depicted a bench in front of 
a bunkhouse. Ranch hands were gathered around 
the bench, with guitar, mandolin and accordion. 
A hidden phonograph played current cowboy hit 
tunes. Duplicates of the instruments and garb 
were possible sales to children. 


Bock’s in Lansing, Ill., makes its garden supply 
display look real with the simple addition of a 
grass mat. 


In Wilmington, Del., a store that runs “dime 
days” makes sure to give all change in dimes. 
Never a 50¢ piece, always five dimes. 


To make understandably real the claim that 
their refrigerator uses no current for 10 out of 
12 hours, Westinghouse gave salesmen a pocket 
watch with 10 hours on the dial shaded off. 


Unable to bring the circus parade with him on 
every call, the late Harvey Mayer, who sold the 
advertising space in circus programas, carried 
peanuts with him so that he wouldn't be totally 
without circus atmosphere. 


By actually sending you a specimen check for 
$150 which reads: “every month for life,” the 
Connecticut Mutual Life Insurance Co. takes 
their endowment policy out of the realm of in- 
tangibility and makes it seem real. It’s so real- 
istic, in fact, that few receivers don’t sit back 
and think: “boy, I wish it were true!” 


Real thing is most effective 


It will pay all who have to earn their profits 
through promotion and advertising of any kind 
to give serious consideration to the matter of real 
scenery. Scenery, even if only photographic 
scenery, not only puts the right ideas into people's 
heads, but also prevents the wrong ideas from 
coming in. 


Load your sales story with realism-——and the 
atmosphere of truth. The simple truth is the most 
effective thing in the world. If you have reality, 
turn it inside out like the silk lining in your 
Easter overcoat. If you can’t display the real 
thing, copy it. Copy it 100 percent; not 94 per- 
cent. It’s that extra 6 percent in any presentation 
that saves the 94 percent—makes it effective. 





FREE — THE SHOWMANSHIP YARDSTICK 


Send a self-addressed envelope for a free 
copy of the Showmanship Yardatick—a 12- 
point check list of the elements that make a 
good show. Address your request to Edi- 
torial Dept., HARDWARE AGE, Chestnut & 
56th Sts., Philadelphia 39, Pa. 



















How hardware dealer builds business by maintaining registry of housewares 


Sell housewares as bridal gifts 


needs of brides-to-be, and by offering a special gift wrapping service 


Do you ever think of your store as a bridal 
gift center? 

If you sell housewares, use a part of the 
department for a bridal center. 

It is a traffic builder in these ways: 

First, it promotes housewares as bridal 
gifts. 

Second, it promotes housewares as gifts 
for other occasions. 

Third, it brings the customers back to buy 
the same items for themselves that they 
bought as gifts. 

Here’s how John High Hardware in 
Grundy Center, lowa, builds a _ profitable 
business through a bridal gift center: 

The store contacts all brides-to-be in the 
area and invites them to draw up a list of 
housewares they would like to receive as 
gifts. Brides can prepare the list themselves 
or have the help of the store’s personnel. 
The store keeps the list as a reference for 
friends buying wedding gifts. The list helps 
to prevent duplication of gifts. 

Customers like the service too because it 


< 


| 


frivels 


W j | f Z f ur @ 
painted white 
be: oOmes Gd Good 


display area for 


helps them select gifts they are sure wil! 
be useful. 

To make the service even more attractive 
to customers, the store offers gift-wrapping 
at no extra charge. 

Mr. High and his son, John, built a spe- 
cial wrapping cart. The cart contains wrap- 
ping papers and ribbons and a surface on 
which to wrap the gifts. It can be wheeled 
to any section of the store. The cart was 
made of %- and ‘%-in. plywood. Ribbons are 
on spools on rods on a 30-in. frame. Paper 
is stored in lower drawers. 

In order to remind customers of house- 
wares as gifts, the store keeps them dis- 
played on an island at the front of the store 
on a 52-week basis. Another reminder, in 
the form of trivets attached to a wall fixture, 
is located at the rear of the store. 
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bringing them to you! 


RECORD-BREAKING WEST COAST 
LINE OF QUALITY STEEL TAPE 
RULES AND TAPES NOW 
AVAILABLE IN ALL 48 STATES 


ef ! No other tape rule has f 
Carlson's patented swing tip! 


You get Carlson's easy 


bi 
‘ole?! 10-second blade change! 


: You get a smart, top quality —%% 
its a line, up-to-the-minute in de- 
opleF ‘ sign, ideas and proved profits 


for you! 


1+ @ CHIEF / 


Here's your self-selling dis- 
play that ties up no saleable 
merchandise—comes at no 
extra cost with your initial 
order of a special minimum 
assortment. 


CARLSON OFFERS YOU 
A COMPLETE LINE 


List prices from $1.00 to $7.00. 
Steel Tape Rules—6’-8'-10’-12'-16’. 
Long Tapes—25’-50’-100"- 

%" tapes, zero nail hole, 16" stud markings. 

Special types —Right-to-left reading —Engineering 

Direct Diameter Reading — Metric —English (Arabic) 

Extra Stiff blade, %" wide—ideal for wall measurements 





Produced ywnder potents 2069209, 2510939, 26297160 and pot. pend 
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How to protect outdoor displays 


Showing your stock of lawn and garden merchandise in the open for 
faster turnover. Here’s how a West Coast dealer uses the idea 


Outdoor display of bulky lawn 
and garden goods lessens the han- 
dling of these lines, increases sales, 
and seta the stage for many pur- 
chases by people who might not 
otherwise enter your store. 

These ideas have been the reason 
for a three-fold increase in sales of 
this merchandise for a West Coast 
hardware dealer. 

Four corrugated aluminum awn- 
ings over its wide front and two 
platforms, each 16 ft long, provide 
protection for outdoor display at 
Stewart's Home Hardware at 1905 
N. Monroe St. in Spokane, Wash. 

The two platforms flank a display 
window. One side of each platform 


wide-front store. 


Two display windows and two outdoor plat 
forms show lawn and garden lines along the 


creates a third bay in which some 
items are displayed on the sidewalk 
without obstructing vision of the 
window behind it. The platforms 
were built at a cost of $65 each. 
During the day, merchandise on 


the platforms is open at front. At 
closing time the items displayed on 
the sidewalk are quickly placed on 
the platforms, with merchandise on 
the platforms, and enclosed by a 


(Continued on page %6) 





iC. Stewart 








locks up one of 
the outdoor plat- 
forms tor the 
night. 
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FOR A BIT WITH A BITE 


SUPER CARBIDE TIPPED MASONRY 
DRILLS 
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A COMPLETE RANGE OF SIZES & TYPES 


EXTRA LONG SPEED SPIRAL 
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NEW CORE-VENT (List “CFO 


ie ? 
Se, 
" . + 
es 
a , 
a “4 
‘ 


wn \8 WAVAQOVANONRVAELANARQAQaOUaheReetens 


DURABLE SPEED SPIRAL 
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STARTER DRILLS (List “CS 


ean 


4 | 


4 
4 





* 


‘ 
2 


\ 


x 
ae 


AVAILABLE IN KITS 
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TOOL COMPANY 


WRITE NOW FOR LITERATURE, PRICES 


DEPT. 370, 21650 HOOVER RD. « DETROIT 13, MICHIGAN 


WAREHOUSES: CHICAGCSO . cperreorrT . NEiw vyorRr + tos ANGELES 


Subsidiary of Ven Nermen ladustries, tac. 
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Counterfeit Money... . Watch for it 


Here is the latest information on new counterfeit below. After a little practice you will be able to 
bills as reported by the U. 5. Secret Service. Train check bills quickly and unobtrusively without offend- 
yourself and your sales people to study all bills so ing the customer. These pages can be filed for 
they know where to look for the identification listed frequent review of counterteit bills. 





SEMES 1950 


NEW COUNTERFEIT $10 FEDERAL RESERVE NOTE 
FEDERAL RESERVE BANK OF SAN FRANCISCO, CALIFORNIA { CHECK LETTER ANO 
LZ : 


» B UNITED 


FACE PLATE NUMBER GIB?) 




























































BACK PLATE NUMBER 1220 
Thie is en e@verage reproduction printed on one sheet of poor grade 
peper. Ne ottempt wos mode to simulate the red ond bive fibers 
The ovter edges of the lothework on the foce of the note merge into ' 
solid block. The fece of the note has o grey eppeerence ond the SS No. 1476 
beck is printed in light geen. The serial number is incorrectly (Card No. 326) 
pretixed with the letter “A” instead of the letter “L” for the Federa! 
Reserve Genk of Sen Franciece. This note should not deceive 
persons familiar with handling currency. 
SEMES 1934 OD 
CMECK LETTER y 
NEW COUNTERFEIT $6 SILVER CERTIFICATE : sees 
FACE PLATE NUMBER K2068 
—— F TED STATES © 
y me unITe FAME RICA 
00000000 GACK PLATE NUMBER 1893 
Oe « 
Note printed on one sheet of overage qade poper. Portrait is 
€eorte Shading ebeove eyes 16 solid black Lincotin's vpper lip 
is Glee telrd bieck Detea:! is messing in the Lincoln Memoria! 
on the beck of the note The vpper steps leading to the Memeria! &§ Mo 1817 
are void of ony deta! lines Vniess exOmined this note would (\Cerd Ne 327) 
probebiy be accepted by the averege storereeper 
Se Res 19504 
NEW COUNTERFEIT $10 FEDERAL RESERVE NOTE 
FEDERAL RESERVE BANK OF PHILADELPHIA, PENNSYLVANIA MECK LETTER ANG 
. FACE PLATE NUMBER P2276 
-«e% 
—————— RACH B_ATE hile > 1474 
Tey Ne ei Bs“ , ” 
This is on extremely deceptive counterte:t note printed trom intag!:o 
plotes on genuine paper. This note is essecioted with counterte:t 
$10 FR(1455. 1470. end 1474) deseribed on cord Nos. 316, 323 : 
ond 325. nm this imetence the proper prefix letter °C” is used with $5 No 1479 
the cartel austen (Card No. 328) 
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NOW... you can sell them 


BERGER Service Transit-Levels 
and Duplex Tilting Levels 





BERGER SERVICE 
TRANSIT LEVEL 
Complete with tripod, 
Carrying case, plumb bob 
and instruction manual, 
$89.75 retail. 


7 
a 
i 
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These Berger instruments now being 
sold direct to hardware retailers 


Why let your customers go elsewhere to buy the surveying 
instruments they need for the same jobs you sell them other 
tools. Every time they do, you’ ve lost an easy-to-make sale. 
Now you can get this business, too! Because now Berger 
is adding hardware stores to its nation-wide chain of dealers. 
The Berger Service Transit-Level and the Duplex Tilting 
Level are moderately priced for quick, profitable turnover— 
help sell related building items, too, And they’re quality 
instruments that carry the prestige of the maker of some 
of the world’s costliest precision surveying instruments. 
Get these Berger Instruments on your counter—and invite 
sales you’ve never had before, Many hardware retailers 
are doing it—stocking a few to start with—and invariably 
more soon after—as they’re quickly sold, Write today. 


ese . 
Berger utility leveling rod 
A three-section, solid maple Leveling 
Rod, 8’-8” extended. White face, red 
and black numerals. Can be used in two 
sections for heights up to 5’-9”’. Gradu- 
ated to read to feet, inches, and eighths 
of an inch with vernier on the target 
graduated to read to 1/64 of an inch. 
Equipped with a cast oval target with 
enameled red and white face, tension 
gib and adjustment screw. Retail! $14.75 








Builders, carpenters, caretakers, farmers, maintenance 
men, landscapers and do-it-yourselfers—the same cus- 
tomers who buy your hammers, power saws and so many 
other tools—are all “naturals” for these instruments. 
Because the Berger Service Transit-Level is a “must” in 
aligning foundations, brickwork, retaining walls and 
fences—leveling floors and sidewalks—setting batter 
boards—laying out driveways, parking lots—and many 
other day to day building jobs. Thousands are in use. 

And the Berger Duplex Tilting Level with its precision 
optical system is the new low-cost answer in solving 
leveling problems on small buildings, farms, drainage 
ditches, masonry and similar projects. 





a “gad : ye . . 


Low cost Duplex tilting level 
retails for only $59.50 


Nothing like it on the market at anywhere near the 
price. Has accurate optical system in 10-power tele- 
scope which views image right side up. In addition 
to its use as a level, instrument has a 95 degree tilting 


action for vertical alignment—an important feature 
normally found only on higher priced instruments. 
Y ou’ll sell it to scores of customers who never dreamed 
they could afford to own one. Complete with stiff-leg 
white ash tripod, plumb bob, hardwood carrying case 
and instruction book. 


C. L. BERGER & SONS, INC., 55 Williams St., Boston 19 


~«@ BERGER 
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ENGINEERING AND SURVEYING INSTRUMENTS... SINCE 1871 
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fast-moving ‘True ° 


iy 
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lewn Rokes. Full line of fan shape, 
pull-type, or lawn-comb. Garden Rakes. 


Standard, special patterns, level head 
and bow 


FBR22 





TO6', 


Garden Hoes. Many patterns, prices, for 
vegetable and flower gardens. Smooth, 
polished blades. Select ash handles, 
fire-hardened. 





Garden Shovel. No. DGS, taper-forged 
for great strength, light weight. Turned 
steps for easier digging. Many other 
models. 





Stainless Stee! Hand Tools. Nesiat rust, 
easy to clean. No. TS regular trowel, 
TTS transplanting trowel, WS culti- 
vator. 








DON’T BE CAUGHT SHORT... 


Garden tool sales this year are going to set 
new records. Authorities predict a 10°/ in- 
crease. You'll get your share of this business 
if you fill in your inventory bare spots with 
‘emper tools. 


When you sell True Temper you pocket 
your profits knowing that your customers 
have been well served. Order from your 
wholesaler today. True Temper Corpora- 
tion, 1623 Euclid Avenue, Cleveland 15, O. 





Dandelion Digger. No. DW. Long, fire- 
hardened handle. Straight shank. Culti- 
vator No. SC4. 4” curved tines, 4'« ft. 
handle. 





Ht | i | 

oe te i : 
sie it i | 
Fleral Tool Set with free wall rack. 


Small, extra lightweight hoe, rake, 
fork, and long or D handle shovel. 

















You con lok 10 A tor leadership IRUE TEMPER. 
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ORDER THESE BEST SELLERS NOW! 


Hedge Shears. No. TD is America’s most popular 
model, 844" polished blades. No. L6, small size, 
light, 64%"’ blades. 


Grass Shears. No. 88 Dynamic. Easy squeeze 
action. 12” over-all. Pruner. No. D150 Dynacut. 
Powerful draw-cut action. 


Grass Cutter. No. 29. Serrated double-edge blade. 
Spring steel shaft. Weed Cutter. No. 26. 14” razor- 
sharp blade is removable for re-sharpening. 
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We’re Running a Tremendous 
Advertising Program 
Designed to Help You Sell! 


Our ads, (they’re really yours) run in leading national 
publications throughout the year, with special concen. 
tration during your selling season. These ads help to 
pre-sell your customers and they make it more profit- 
able for you to stock and sell True Temper tools. 


True Temper Ads Appearing in 
Publications Like Those Below 
Reach Millions of People. 
Many Are Your Customers. 


They'll read about True Temper’s fast-selling lawn, 
garden and farm tools. Be ready. Stock your racks with 
True ‘Temper tools now! 





ero 
» 


Y GRASSLAND 
FARMING, CREATES 
BIG DEMAND FOR... 







SICKLE and TOOL 
GRINDERS 


and Abrasive Wheels 


Patent 
Pending 











ALL NEW SICKLE GRINDER 


Faster—Sefer—More Accurate! 

Requires no clamping or reclamping of 
each section 

Sharpens 7 ft. section in & minutes. 
Low in price 





Medel £160 else Medel £546 





NEW ELECTRIC TOOL GRINDER 


Heavy Duty 4 H.P. of 1/3 LP. Motor 
Chise! Grinding Attachment included 
fasy Access to front of wheels. 

Ball Bearing 


WISSOTA'S 


Fully Vitrified Abro- 
sive Wheels and 
Sickle Cones sate 
gverd good tools, 
sections. Cool, test 








cutting. Are better 
balanced Uniform. 
ly made. Accurately 
dressed Carefully 
Tested 


FARMERS WON'T BUY ‘EM IF 
THEY DON'T SEE ‘EM! 


. « « STOCK THE FULL WISSOTA LINE! 


ASK 
your 
/O8GER 





MANUFACTURING COMPANY 










Sliding wall panels 


increase display area 


One way to get around the prob- 
lem of finding more display area 
in a small store is through the use 
of sliding wall panels. Wall dis- 
play space is increased 50 percent 
through such an arrangement in 
the paint department at Stewart's 
Home Hardware, 1905 N. Monroe 
St. in Spokane. Owner I. C. Stew- 
art uses such panels to display 
brushes, color charts and similar 
items. The panels, made of com- 
pressed wood material, are mount- 





ed by rollers to an overhead track. 
The lower edge hangs free. The 
panels are spaced to cover every 
other shelf section, but can be 
rolled aside for access to the sec- 
tion. Mr. Stewart says enough 
paint must be shown to indicate 
the store carries a good, varied 
stock. He says no sales are lost by 
covering every other section. Sec- 
tions not covered are those de- 
signed for impulse sales, such as 
paint removers. 


Mr. Stewart moves one of his sliding pane/s to show how paint is stored 


behind it, but still readily accessible. 


~ 
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LAV CALL... 


with one of these ALL-STAR 
Uae DISTRIBUTOR TEAMS! 








Sign up with this sure fire profit maker! The FOREMAN 


layout tool is the handiest and most versatile rule ever // ga em 
3 \ 


used by craftsmen. Makes any job simple, fast and 








accurate. Ideal for sheetmetal men, Plumbers, Electri- 


cians, Carpenters, Contractors, Estimators etc. CIRCLE WITH PENCIL 


Pi es y | 
\ ah, Pp . \ 


CIRCLE WITH PIN 















( ~ 
< v Oy ——.46 
A slight 
10 ft. Pressure SCALE PLANS 
% in. white blade locks tope 
Marking fin is easy to ; 
replace and hardened —-- -- TTT 
13\\ 
i y 
A ea] 
Special 9 in. graduations for RE 


linoleum and tile layers. Takes 
all guess work out of figuring. 


i 


MARK ANY MATERIAL 





“ - 
FREE SALES AID! REPLACEMENT BLADES $1.85 Za 
With every 6 tools you receive MARKING PINS, 6 PACK .35 / 
this attractive counter merchan- Packed individual SCRIBE WITH PENCIL 
diser. se ee 
6 to Box 6 Doz. Carton 


The CAPTAY Company Elim St. Stepney Depot, Conn. 
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4 e@ Full line 
. of wire 
! le, 
@ Basket sty , 
flat oF compartmen 
style. 


@ Fourteen 
popular sizes. 





broilers. 
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Your wholesaler has Androck 
Broilers in stock. 
We are exhibiting ot 
Atlantic City, July 9-13, 1956 


THE WASHBURN COMPANY 





Worcester, Mass. @ Rockford, iil. 














How dealer increases 


plumbing supply sales 


tiow much volume and profit can 
you add by catering to do-it-your- 
self plumbers with pipe-cutting 
service and a fairly representative 
stock of plumbing fittings? 

Would you consider that a vol- 
ume of nearly $10,000 a year could 
be added by actively pushing 
plumbing supplies items and pipe 
cutting and threading service? 

That has been the experience 
of Spring Hill Hardware at 409 
Chestnut St. in Spring Hill, Va., 
whose partners, L. L. Cook and 
K. R. Francis, estimate that cater- 
ing to week-end plumbers in their 
neighborhood store has done just 
that. 


Pipe from ¥ in. to 2 in. sizes is 
handled, most sales being made to 
home owners. Fittings are stocked 
in the store’s 6 x 20-ft wall bin 
section in the rear of the store. 
Each bin, 1 x 1 x 1 ft, has a label 
indicating the price, size and type 
of item it holds. A power pipe cut- 
ting machine in the department is 
constantly used to meet the re- 
quirements of local home owners. 

Mr. Cook says of the plumbing 
department, “People drive for 
many miles to get pipe cut and 
threaded at the store. They pur- 
chase other items on their visit 
and we receive much word-of- 
mouth advertising. 


L. L. Cook, one of the owner-managers of the store, at the pipe-cutting 


machine. 


HARDWARE AGE, MAY 10, 1956 





















Mi 


nnesofta 


PAINTS 


Means MERCHANDISING 


Now ready to help you sell...the 


hottest new colors of 1956 


e What are the ten most popular colors for 1956? 
The ten most asked for? The ten easiest to use? 
The ten most talked about? 

Minnesota Paints’ merchandising for 1956 
capitalizes on color to the “‘nth’’ degree . . . gives 
you individual campaigns based on each of the 
questions asked above . . . campaigns designed 
to bring color-conscious customers into your 
store ready to buy. With Minnesota’s complete 
line of interior and exterior paints, varnishes and 


enamels, plus the Minnhue Color System of 294 
easy-to-prepare colors, you're ready to do busi- 
ness with the products and service they want. 

Minnesota’s complete merchandising program 
includes everything from colorful direct mail 
pieces to special promotions and a Color Plan- 
ning Studio equipped and ready to give a cus- 
tom planning service. 

Here's a program that means action! Step 
number one: mail the coupon below! 


This moll program features ‘colors 
for "56". Each folder contains ten 
favorite colors based on consumer 


Big, colorful posters tie-in at point of 
sale. for window or in-store displey. 
Various sizes. 


Displays of ell 
types ore ready to 
work for you 
to catch the eve, 
to stert the sole 


vy 


. 


* cetes 5 
Lt awrite © lon eet 


Big, dramatic signs for highway, for 
wore ore meuded in Minnesota's 
complete merchandumg show 





Ingenious, new, 3 dimension plaques 
can be weed in a variety of woys, 
toke little spece. 





u/s FORT WAYNE 








yA Talatstyers 
PAINTS 
T=\ 


Newspaper mots, radio xripts, product 
Werature of oll kinds keep selling in 
many ways 





27294 consumer 
preferred colors 
me comped, 
dened color chip 
cabinet——for in- 
teriors, exteriors. 


MINNESOTA PAINTS, INC. 


ATLANTA 


1101 THIRD STREET SOUTH 


MINNEAPOLIS 15, MINNESOTA 





npesota) 





OKLAHOMA CITY 


DALLAS 
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PLUS- 


© Color Planning Yudico 

© Architects, Contractors Promotions 
@ industrial Promotions 

© Schoo Boord Promotions 

@ farm Promotions 

© Special Promotions 


@ Please send me the Minnesota Paints 
MERCHANDISING atory. 


Et ee 





FIRST IN SALES! 


PERK-UP 
PROFITS 


with America’s 
Most Wanted 


MAIL 
BOXES 


STYLE-SETTERS BY 


Lemingiow 


WITH SENSATIONAL NEW 


“RAIN PRUF” Design 


Individually Pockeged in eye-catching 
}-coler Dispiey Bex. 


CHECK THESE TERRIFIC SALES FEATURES: 


Cast Aluminum—won't rust! Completely rain- 
proof, Takes long envelopes. Heavy magazine 
clips. Ingenious louvre design keeps out rain 


—lets 
plate. 


moll be viewed. 
Newest styles. 


pace for 


Ranch Design 


ORDER FROM YOUR JOBBER 


or write tedey for latest catalog and price sheet 


Many other style-setting designs avaliable 


Menutecturers of ‘CREST’ House Merkers ond 


Reflecting Letters and Numbers. 


rw ="MAIL THIS COUPON TODAY!'-~~ 


REMINGTON HARDWARE CO. inc 
WOODMERE, NEW YORK 


Please send Catalog and Price Sheet on 
Remington Mell Boxes 


Name 
Company 
Addret 
City 


Zone State 
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and garden section eye-catcher 
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[his eye-catcher partition set the department apart from the balance of the 


display room at A. C. Eagan's Modern Home Hardware in 


Hapeville. Ga 


Mr. Eagan says of the idea, "We cannot use the mass displays you find in 


big sfores 


but the sign encourages customers to go back and see that we 
have a littie of everything that they need 


A small store, | believe, needs 


such decorations even more thon o big one. 





$500 toy stock grows 


(Continued from page 75) 


broadside-type circulars are drop- 
ped into the mail to town and 
rural boxholders featuring a list- 
ing of about 100 toys. Response 
to this mailing comes immediately 
after it hits the mails. When the 
circular featured a small metal 
airplane, the store was swamped 
with requests for the toy. 

The Seiter brothers also like to 
keep local tongues wagging with 
unusual promotions. Recently they 
mailed out 500 letters, bearing a 
Kansas City, Mo., postmark, 
which, in substance, read: “Dear 
Friends: We're having a wonder- 
ful trip, seeing lots of beautiful 
scenery. Came through Lexington, 
Mo. Stopped at Gillen’s Hardware 
and did all our toy shopping. 
Found some wonderful bargains.” 

The missive was simply signed 
“Jane and Jim.” The letter start- 


ed many people to wondering 
whether it was really from a Jim 
and Jane in their circle of friends 
or was a form of advertising. 
Many stopped in at the hardware 
store to find out the answer. Some 
stayed to make purchases. 

The store gets on a friendly 
footing with youngsters by always 
having a gift for them, lollipops 
and balloons, small metal rakes 
and hoés, etc. When Santa Claus 
visits the department in Decem- 
ber, he hands out two or three 
gifts to each child who sits on his 
lap. 

Mr. Seiter says, “Our Toytown 
is an excellent traffic-builder, and 
a profitable undertaking with no 
merchandise sold with a mark-up 
of less than 25 percent. And we 
believe that we are building busi- 
for the future by getting 
local youngsters in the habit of 
shopping at our store at an early 


age. 


ness 
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measure...identify 
HODELL CHAIN 


by COLOR! 


PROOF COIL 


oF 
~ 


0, 


GREEN 


~~». &a4nad 


color-coded 


TRIPLE UTILITY 


printed for positive 


chain size and grade, 


of <« hain impimme diatel y 


side to record chain 
the contamer and 


mamene. it's easy 


; how 


HIGH TEST e@tvue 


NEW Length Marks...cut measuring time 
NEW Color Coding...identifies chains instantiy 


NEW 
end tags 


(1) Colored and 
identification of 
4} 1 ox ates end 
'>) Lise reverse 
withdrawn from 
quantity re 


just detach tag 


from the length cut off. and attach it 


to tree end of cham 


HODELL CHAIN COMPANY 


im container 


These color-coded plastic bands are the keys to a4 new case 
in handling all three of these Hodell Chains, im all sizes 

lhe colored. printed bands positively identify the chain 
at a glance and eliminate common stock-handling errors 
10 feet, 


feet of chain between bands. . 


Every to the nearest link, there's a band... 10 
. a quick, sure measuring 
device. Five-foot lengths are just a8 casy to find... by 
doubling up a 10° 

These “10's”, you'll agree, are mighty practical both for 
measuring and tor tabulating stock records Right chain 
right length Hodell makes certain that you ll be right 
with color-coded length-marking on every size of Proof 


Coil, BBB Coil and High Test Steel chains. 


Cleveland 3, Ohio 
Division of The National Screw 4 Mig. Co. 
EE Se SR Oe Rt EE RA SR RE GE A ee 
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SHORTEST 
STROKE V8 OF 
ANY LEADING 
TRUCK! 














... one reason for 
top-notch fuel economy, 
low maintenance 

costs in this New 


Chevrolet Truck V8 


That picture above gets right to the heart of a 
modern performance champ, the new Chevy 
‘Trademaster V8'* The arrow points up the short- 
eat stroke of any leading truck engine—your 
assurance of power that eats up work while using 
leas fuel, and minimum engine wear stemming 
from reduced piston travel. 


This shorter stroke has brought about a whole 
new concept of more efficient engine design, 


exclusive with Chevrolet truck V8's. Because of 


it, Chevrolet engineers have been able to make 


the Trademaster V8 the most compact truck 
engine on the market, with more horsepower per 
pound than any other. *‘Dead weight’’ has been 
pared off to give you the efficient performance 
you want, more pound-pulling power! 


So, remember this special kind of short-stroke 
design Chevrolet truck V8’s now bring you. Re- 
member what it means in terms of money-saving, 
profit-making hauling. Certainly, you'll want to 
see your Chevy dealer soon. Chevrolet 
Division of General Motors, Detroit 2, Michigan. 


"Optional at extra coat in 3100 through 4500 models 


The dollar-saver that 
looks like a million! 


Here's modern truck beauty 
that adds to your business 
prestige! Long, low, for- 
ward-sweeping lines pro- 
vide good advertising for 
you wherever you go. And 
you Il go more easily, Loo, 
thanks to the nimble ma- 
neuvering these new Chevy 
models provide! 


NEW CHEVROLET 
TASK:-FORCE TRUCKS 


Anything less is an old-fashioned truck! 
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CLINTON 
HARDWARE 
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top-flite ammuniflo Wor the do-it-fou 


s want to do their 
...cheaply...and, at! 
iently. That’s why so 
CF&I-Clinton Hard 
satile that it can be 
ably wide variety of jam 
einforcement to bird cogs. 


any | nort do-it-yourselfers we , 
ey consider CF&I-Clinigm ~ 
‘dwar Cisth indispensable for mae F 
> va Y i 
é ; THE COLORAD| 
>ronnd "PUEL AND IRON CORPO 
(Neb.) + Los Angeles « ¢ 
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inds of home projects. “i 
call it the product with 1¢ 
ese Saturday craftsmen, 
Yes, CF&I-Clinton Hardw 7 i 

atural for amateurs — and | 
. t's easy to work...ane j 
twisted without breakin so 


er other points. CF&I-Cliniam 
oth is galvanized after, [ ; 
proved weor and corros : 


CF.1-WICKWIRE 
IARE PRODUCTS 
JBND IRON CORPORATION! 


. 7 erque * Amarillo « Billings « 
shoma City + Phoenix «+ P 
~~ Atlanta « Boston « Buffalo « 


3459 


b/* Casper + Denver * Ei Paso + Ft. Worth 
pie * Solt Loke City + Sen Francisco + Seattle 
t+ New Orleans * New York « Philadelphia 


9% 
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CHAIN PRODUCTS..incilude all types of welded and weldiess chain, plus farm FASTENERS—over 20,000 types and sizes of standard bolts and nuts ore sup- 


and animal choin assemblies. Complete line is attractively packaged. Easy- plied in eye-catching, tough, non-smudging pockages that moke attractive 
to-read labels provide quick identification. self-selling displays. 


REPUBLIC 


ER) Woldi Widett: Range of, Standard, Stools 
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Take a good look at that blue seal on the left-hand 
page. 

It’s the official label of the National Sanitation 
Foundation, Ann Arbor, Michigan, and certifies 


fe EF od o 8 ii Cc that any plastic pipe thus marked is wnconditionally 


approved for handling drinking water and other 
potable liquids. 


rr E i P xy YO U 4 b iL 4 Here, at last, is official recognition of plastic pipe 


quality by a group that spent 2% years studying 





the effects of various plastic materials on drinking 
water. Countless tests proved conclusively that only 
plastic pipe made from virgin raw materials was 
completely safe for handling potable liquids. 


We, at Republic, welcome the rigid standards set 
forth by the Foundation, and are proud to display 
the blue seal on our FE (flexible polyethylene) Plas- 
tic Pipe. And remember, this seal not only assures 
protection to your customers, it’s a powerful sales 
aid you can merchandise to the hilt. 





In addition to a strong national advertising cam- 
paign designed to pre-sell your prospects, Repub- 
lic offers you a complete line of selling tools— 
including illustrated booklets, stuffers, counter 
display cards, newspaper mats and other materials. 


For more information on plastic pipe or any of the 
other Republic hardware products illustrated on 
these pages, contact your Republic Distributor, Or 
mail the coupon. 





ee [ane > ec 





. 


REPUBLIC ENDURO® STAINLESS STEEL — is used STEEL PIPE—for plumbing, heating, air conditioning WIRE MAILS AND STAPLES a comp'ete line for 
by leading houvsewores manufacturers for utensils and all other home and building uses. This high- every form and home wie. Also ideally wited to 
that will stay new looking a lifetime...will never quality pipe is available in a full line, in sizes and accepted by the building trades. Made from 
chip, crack or flake ... will resist rust and corrosion. you want. Call your Republic Pipe Distributor. steel wire specially produced for nail manufacture. 


SITrEEL 


and Stack Produc 


REPUBLIC STEEL CORPORATIO 
Dept. C-1185-A 
3154 East 45th Street 
Cleveland 27, Ohio 
Please send more information on 
C) Flexible Plastic Pipe C) Wire Nails and Staples 
[) Chain Products () Fasteners () Steel Pipe 


Name... —— : 
Company a 


Address... 


City. onemuiens Zane... tate... 
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FEATURE 


CASE INTRODUCES A FULL LINE OF 
CARVING AND STEAK KNIFE SETS IN 
MAGNIFICENT NEW CHESTS OF RICH 


MAHOGANY AND GLEAMING 
GOLD AND SILVER 






House A Garden 


RS te 


A reputation for quality is basic to the sell- 
ing success of a fine brand of cutlery. The 
ever-increasing popularity of Case Cutlery 
is evidence of this fact. But “packaging” 
too plays a key role in cutlery purchases, 
And now to stimulate extra sales, Case 
As o Case Dealer, you get the Carving and Steak Knife Sets are available 


solid selling support ofa 











NEW YORKER 




















pational magazine sdvertis in magnificent new chests of rich maho- 
ing Campaign that reaches “ 
millions of consumers— gany and gleaming gold and silver. These 


many right in your ares 
é 








strikingly beautiful new chests and the 
= mass smartly styled, superb quality Case Cudlery 
Ss they contain form a captivating combina- 


rion that will close more cutlery sales... 
give you a wide open profit opportunity. 









SEND FOR FULL COLOR CATALOG SHEET: 
See the Wide Selection of Case Carving and Steak Knife 
Sets Available in Handsome New Chests. Write today 
tor full color Catalog Sheet No. 66A, 


W.R.CASE & SONS CUTLERY CO. 


BRADFORD, PENNA. 
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Manu far furers yf fhe Mi ser ¢ y MTTp) ele Line of Qu ?/ fy Cutlery made if} America 


Protect outdoor displays 
(Continued from page 80) 


framework of wood and hardware 
cloth. A long pipe and a padlock are 
used to secure the frame for the 
night. 

1. C. Stewart is enthusiastic about 
the use of the two platforms as 
sales builders and labor saving de- 
vices. He says, “The platforms have 
been responsible for a three-fold in- 
crease in sales of lawn and garden 
merchandise since their installation 
in March, 1955, and their use elimi- 
nates moving merchandise into and 
out of the basement each day. 


Offer Advice to Anglers 


In your window and in-store 
displays feature a sign inviting 
anglers to ask for information as 
to where the fish are biting. 

Many anglers having their own 
favorite fishing spots, and needing 
no advice as to where to go, will 
be impelled to tell you of places 
where they have made good catches 
Any conversation on fishing can 
set the stage for purchases not only 
of fishing needs, but also of other 
types of merchandise not related 
to that sport. 

When you are just talking about 
fishing, you have a good opportu- 
nity to tell visitors what you use 
to catch some of the big fellows 
Whether the anglers heed your 
suggestions, or not, they will most 
likely remember your advice and 
tell others about it. 





HARDWARE HUMOR 


owe 



















“Better get a wrecking bar, too! / 


may ' hor ge ry y mind @ tew fiMes } ga 
tore we get the room finished!” 
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You can now obtain, free, this valuable 
leaflet for distribution to your painting con- 
tractor customers. It describes and pictures 
tin full color) nine good reasons why their 
skilled workmanship and the use of quality 
materials result in complete customer sat- 
isfaction. 

Let us help you sell more paint... build 
your sales to painting contractors...handle 
America’s finest linseed oil... Spencer 
Kellogg's Linseed Oil. Help your painting 
contractor customers obtain this attractive 


sales-aid. MAIL THIS COUPON! 


SPENCER KELLOGG AND SONS, INC, 
BUFFALO 5, NEW YORK 





PD, 


lees 
ile of, 


4 
I 








| SPENCER KELLOGG and SONS, INC, 
Dept. HA, Buffate 5, M. Y. 
| Address. SA Ra winkiaiie 
| << = sit Sina ateiattiacenaiaansaatiiiiaaaa I ais 
“Paint Now coe NAME AND ADDRESS OF YOUR DISTRIBUTOR 
with quality materials’’ ae see ee ae 
in color advertising in ge a ee es GRE ae Me er ee 
BETTER HOMES & GARDENS Magazine | on hie ae 


HARDWARE AGE, MAY 10, 1956 97 


























LIS5ELL|INE CHAIN 


Has New, “One-Glance” Labeling 


lo Save Your Time 


STEEL 
500 | BRIGHT 








Crystal clear, tell-all labeling 
is just one aspect of Russell's 
extra-service attitude, This 
close-knit, flexible organization 
gives prompt, individual attention 
to your inquiry or order. Quick 
deliveries from factory stock. 
Special emphasis is placed on packaging 
for protection plus convenience. 
Double wall corrugated boxes are used 
(where suitable) to facilitate reshipment. 











Send For New, Free, 
Complete Catalog! 








strength, shipping weights, 


N MA p N 
elilimi ie dt ie ela 


eet oe 


Actual size illustrations. Gives sizes, wire 
gauges ond diameters, links per foot, tensile 


metals, finishes and packing dota. 


* in spotting the 
item you want 


in checking 
inventory 

























































Paint Brush Sales Upped 
50% by Better Display 


Cit eur 


4h 





Part of extensive stock of paint 
brushes roller coaters and roo,rn for 
overstock is shown on this 9-ff long 
table 


A new 9-ft perforated panel 
topped paint brush display in the 
main store of Warner Hardware 
Co. at 13 8. 6th St. in Minneapolis 
has helped to increase sales of 
these items by 50 percent. There 
has also been a sharp upswing in 
impulse buying of these brushes. 

The new panels, one set at an 
angle above the glass binned table 
top, the other vertical position 
above the tilted unit, enable the 
showing of 63 different types of 
brushes. The display is arranged 
with the handles toward the cus- 
tomer, making it easy for them to 
examine and buy the brushes. It is 
located near the cash register so 
that more tie-in and impulse sales 
‘an be made. 

Stock control has been simpli- 
fied with this display because 
salespeople can see at a glance 
which items are in low supply. An- 
other advantage of this display is 
that the paint department has 
greater room for displaying rollers 
and tray sets and wire brushes as 
well. 

M. Burk, manager of the paint 
department, says, “We have the 
brush to fit the customer and to fit 
the job. This display seems to give 
our customers confidence that they 
are getting the right brush for 
their needs.” 
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makes America’s 
most modern 


lime of quality 


water appliances 
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b Ripidagion WIN has everything, 


s 


GOOD NEWS, Hardware Retailer 


Here, at last, is everything you could want in an all-purpose 
water system. Both horizontal and vertical tank models are 
assembled, ready to install, tor fast, profitable “over-the- 
counter” merchandising. The powerful Rapidayton TWIN 
Champion delivers all the extra gallons required by modern 
suburban and rural living-——at a pressure which beats most 
city water systems. It has so much reserve power that it 
actually loafs along while pumping full capacity at 40 Ibs 
pressure. And it will go down to 150 feet! 

Installation is easy: Exclusive, Quick-Connect flange en- 
ables you to make quick, easy, fool-proof connections with 
plastic or steel pipe, saving up to ten dollars in labor and 
materials. Moreover, you stock only one basic model, for the 
I'WIN can be converted from shallow to deep wells without 
additional pump parts. Since working parts and connections 
between motors and tanks are readily accessible, service is 
casy 

Rapidayton'’s TWIN, and our other package systems, 
are made-to-order for the hardware retailer interested in 
easier handling, faster turnover, and bigger profits. Rush 
coupon for complete catalog. 

HARDWARE AGE, 
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The Rapidayton TWIN Line includes: 


Ihe only multi-stage truly convertible package system. Available 
in pump only models with “2, %, |, and 1% h.p. nationally- 
known motors. Complete, automatic ready-to-install systems with 
13 and 30-gal. horizontal tanks and “4 and “% h.p. motors, Also 
42-gal. vertical tank with ‘2 and % h.p. motor and 52-gal. verti 
cal tank with | and 1% h.p. motors, Both of latter meet FHA 
requirements, 


The Tait Manufacturing Co. 


Fstablished 1908 as The Daytor Pur 9 & Mtg f 


Dept. 172, Dayton 1, Ohie 


Kush complete catalog showing I win 
(hampion and other Kapidayton jet, 
reciprocating, submersible purnps and 
water systems 


Name 
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Almost time 


Washing fon 
NEWS and Views 


(Continued from page 10) 
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. ! | “i $5 Billion Flood Insurance 
agas i / ieee Pi // nna Pian Being Studied by U. S. 
a | i Congress is seriously consider- 
ing a $5 billion program to sub- 
J ~ |= sidize flood insurance to protect 
: | businessmen and homeowners. 
prety stock | . A measure, already approved by 
‘the Senate Banking Committee, 
t // 4, calls for both the federal govern- 
OMI Or Ly ment and private insurance cover- 
ing flood damage. At present, it is 
4 virtually impossible to obtain flood 
insurance 


Cappers: 


Ld 


The program proposed by the 
committee calls for the government 
FRUIT to issue flood insurance to property 
owners up to $250,000 on business 
property and $10,000 on homes. 


Private insurance firms could issue 


OTHER BEVERAG 


No. 250 CLIMAX 


Popular priced model—all-steel constructio 
red finish! This is the model that brought bott 
home and has been a volume leader ever sirice. I 
—caps easily and quickly--adjustable to bot 
Rounded metal handle springs back to position aft 
ing bottle. Lasts for years of hard use. Packaged one 
to carton with display card. 






similar insurance and have part of 
their risks taken over by the gov- 
ernment. 





| Private insurance firms would 
also be encouraged to issue insur- 









ance policies above these limits, 






with the government assuming part 
of the risk and paying part of the 
premiums. 










If the plan is adopted, the gov- 
ernment will establish a federal! 
flood insurance commissioner to 








set rates for this insurance. 






















SBA Advises Business Men 
To Think About Successors 

Lack of competent management 
to take over a store when the boss 






No. 150 GEAR TOP CAPPER 


Sturdy U-Beam steel post for utmost strength-——-heavy gear-type 











can no longer function is one of 
the principal causes of small busi- 
ness failures, according to the 
Small Business Administration. 


operation. The biggest value in the field——a real deluxe item 
Equipped with cap holding “‘Double Seal”’ throat that eliminates 
cap balancing. Crimps sides and depresses top for sure closure 





Adjusts easily to bottle size. Heavy non-tilt base. Comfortable 










The agency has prepared a book- 
let, “Providing Manarement Re- 
placements in Smal! Business” ( No. 
8S in the Small Marketers Aids ser- 
ies), which discusses the need for 


wood handle. Packaged one-half dozen 
to carton with display card 















USE FREE DISPLAY CARD TO 















, i / small firms to improve plans for 
° “i ate : 
cateh C/P) On Ti é WY by, filling vacant top jobs and provides 
useful guides and procedures for 
strengthening the qualities and 


traits in potential managers. 














Handy two-color card can be used 
standing with capper, or on windows or 


doors to make sure these popular sea- Copies of the booklet are avail- 


able from any SBA regional office, 


or from the Small Business Admin- 
Aeltl mie) oes 
PHONE istration, Washington 25, D. ¢ 


sonal items are seen 
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Resume reading on page Ih) 


WRITE FOR 
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DAYTON ELECTRIC MFG. CO. 
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Convention Calendar 

















conventions shows conferences 
Convention Check List a 
ror complete details about the « ntior sted by dates below see 
Ball Pein Hammer Assortment. the alphabetical listings following this quick check list 
1956 14-16 Nationa Locksmiths Convention 


‘ { Moy 
ANNMERS 21-23 industrio Supply Conventior 
Z une S Ter 4, Clo loy 4 (> + 
5yVLCHEK | lame 
Now Available vune 


hfi Assortments vention & loy Show Chicago 
4 mney Semple ‘al 4% ( “OQ 
ow, Minneapolis 

y & Gift Display Milwaukee 
4 '- lexnas 


{ ’ vt ; 
July 
Not ins ewores & rT la 
‘ 
[ nce »f te 





Ace Mardware Corp Summer Con 


22-26 Nat na Rata MHordwoare Dawe 
vention 
August 
’ C 4 IW 2 ; 
. j Not ; . L . 
2-15 Gift Show, Portland ¢ 
19.22 Gitt Show. Seattle 
26-28 Gilt Show, Spokane 


4July 27 John Pritzlaf Hardware Co 
: September 

Wholesale rMordwoare Assn P r 

ona lexos Moardwore Re: ctarse C ly . . 


October 


’ c 
Ing if de now 





Industrial Supply Convention, May 
21-23, at Atlantic City. Attendance 
restricted to members. Sponsored 
by American Supply & Machinery 
Manufacturers Asen., W. B. Thomas, 
Hunter-Thomas Associates, 2130 

| Keith Bidg., Cleveland 15, business 
| manager; the National Industrial 
Distributor’s Assn., 1900 Arch St., 
Philadelphia 3, Robert C. Fernley, 
executive secretary; The Southern 
Industrial Distributors Assen., 712 
Volunteer Bidg., Atlanta, E. L. 
Pugh, secretary-treasurer. 


National Builders Hardware Exposi- 
tion, Sept. 9-12, at Chicago. Spon- 
sored by the National Builders 
Hardware Asen., managing di- 
rector, John R. Schoemer, and the 
American Society of Architectural! 
Hardware Consultants, executive 
secretary, W. A. Mathewson. Ad- 
ministrative offices of both associa- 
tions are at 515 Madison Ave., New 
York 22. 


ViCHEK TOOL co. 


3001 fest 87th Street 
Clevetend 4, Obie 


National Fishing Tackle Show, Aug. 
5-9 at the Conrad Hilton Hotel, 
Chicago. Sponsored by the Asso- 
ciated Fishing Tackle Manufactur- 








National Events 


ers, John M. Holmes, secretary- 
treasurer, 430 Bond Building, Wash- 
ington, D.C, 


National Hardware Show, Oct. 1-5, at 
the Coliseum, New York. Sponsored 
by National Hardware Show, Inc., 
331 Madison Ave., New York 17. 
Frank Yeager, directer. 


National Housewares & Home Appli- 
ance Show, July 9-138, at Conven- 
tion Hall, Atlantic City. Sponsored 
by the National Housewares Manu- 
facturers Assn., 1140 Merchandise 
Mart, Chicago 54; Dolph Zapfel, 
secretary. 


National Locksmiths Convention and 
Trade Show, July 14-16, at Hotel 
Sherman, Chicago. Sponsored by the 
Associated Locksmiths of Amer- 
ica, Mrs. Lee Rognon, acting sec- 
retary, 110 E. 59th St.. New York. 


National Retail Hardware Assn. Con- 
vention, July 22-26, at the Royal 
York Hotel, Toronto, Nationa! Re- 
tail Hardware Assn., 964 N. Penn- 
syivania St., Indianapolis 4, Ind. 

(Continued on page 104) 
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BOY, how they're selling... YY 


NEW *1595°.. 
DIRECT DRIVE 
CHAINSAW 


COMPLETE WITH 16-INCH GUIDEBAR AND CHAIN 


















MODEL 028 


a.“ 








® Quick Starting ... Fast Cutting 

® Full 30 Day Warranty... Service Everywhere 

© Full Discount... Outstanding Profits 

@ Complete Line of Direct and Belt Driven Models 


Here's the lowest cost chainsaw on the market . . 
chainsaw with terrific cutting speed. 
with dependable Clinton engine. Has remarkable balance and operoti 
vision . . . cuts close to the ground. Full control of power both on or oft 
Entire quidebor surface chrome hordened—sharp chipper type chain. Eye- 
catching with hammerloid gold pointed finish. You can't sell a better sow 
at near the money. There's also the Chief Direct Drive Model DIB with 
cutting capacity from 16" to 26"-—prices stort at only $189.50, F. O. 6&., 
Clinton, Mich. 


. @ powerful, easy handling 
It's quick storting and cool running 


Clinton is the only manufacturer offering complete line of choinsews. Hf 
prospects ore looking for a belt drive chainsaw, you can sell Chief Belt Tor- 
sion Drive Chainsows. There are two modele—prices start at only $199.50, 
F. O. B., Clinton, Mich. 


Remember, you need not service Chief Choinsows . . . there ore authorized 
Clinton engine and chainsaw specialists waiting to help out your customers. 
Mere than 3,500,000 Clinton engines are now serving on forms, homes ond 
in industry. Clip coupon ond get complete facts. 
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New CHIEF CHAINSAW 


(Also Model 038 available) 


NO OTHER CHAINSAW HAS SO MANY 
BIG SELLING FEATURES FOR THE MONEY! 
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| CLINTON MACHINE COMPANY 
oarT. 34 

i CHAINSAW DIVISION, CLINTON, MICHIGAN 
SOUNDS GOOD TO ME! _. send me oll the fects shout your new 

i Chet Ovect Orwe Channsews end Belt Torsion Drive Chainsaws. 

_~w 

| Address Or: 
City TS 

A pees. 

j My favorite Jobber 


Gees memes cues ces es ee ee ee oe 


an ne 
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WHEN you stock the Gazewzen 
line, you can be sure that you have 
tools of inherently outstanding value 
and excellence. You can be sure, also, 
that you have a reliable source upon 
which you can always depend, 


For nearly §0 years this firm has been 
famous for fine products. It is equipped 
with the best of modern production 
machinery and factory facilities... 
uscs only the finest grades of materials 
for its tools...employs highly ex- 
pericnced craftsmen to produce them, 


And each year finds more new develop- 
ments in work at Greenies, New pro- 
duct improvements, better packaging, 
consistent national advertising — all 
designed to make this a top selling line 
for you. Ali are reasons why it pays to 
stock and build extra volume with 
Gaeencer. . . a progressive, highly de- 
pendable source for you, 


GREENLEE 








STOCKED BY LEADING WHOLESALERS 
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GREENLEE 


your highly dependable source 
of fine hand tools 








































GREENLEE TOOL CO., ROCKFORD, ILLINOIS 








continued 


Regional Events 


Ace Hardware Corp., Chicago, whole- 
saler, Summer Convention & Toy 
Show in Ace warehouse, Chicago, 
June 3-5. 

Cotter & Co., Chicago, wholesaler Toy 
& Gift Show, May 28 to June 8. 


Gift Shows: San Francisco, Civic Au- 
ditorium, Sheraton-Palace, Bt. 
Francis and Sir Francis Drake 
Hotels, Aug. 5-8; Portland, Ore., 
Public Auditorium, Plaza and Ben- 
son Hotels, Aug. 12-15; Seattle, 
Civie Auditorium, New Washington 
and Olympic Hotels, Aug. 19-22; 
Spokane, Davenport Hotel, Aug. 26- 
28. Kay Leber, show manager of 
Western Merchandise Exhibitors 
Asen., 1355 Market St., San 
Francisco 3. 


Janney, Semple, Hill & Co., Minne- 
apolis, wholesaler Annual Toy & 
Gift Show, in North Star Building, 
opens June 4. 


John Pritzlaff Hardware Co., Milwau- 
kee, wholesaler Toy and Gift Dis- 
play at company warehouse, June 
4 to July 27. 


Walter H. Allen Co., Inc., Dallas, an- 
nual stockholders’ meeting and Mer- 
chandise Show at Statler - Hilton 
Hotel, Dallas, Sept. 10-11. 


State Events 


lowa Retail Hardware Asen., Feb. 5- 
8, 1957, Philip R. Jacobson, Mason 
City, lowa. 


Texas Wholesale Hardware Asen., and 
Texas Boosters Club, annual con- 
vention, June 14-16, at Statler-Hil- 
ton Hotel, Dallas. Howard Wedding- 
ton, 1327 National City Bldg., Dal- 
las 1. 










HARDWARE HUMOR 











































“Gitt wrap it. It's a vacation present 
to my husband. 
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A SMOOTH-JAW PLIER 
FOR PLATED FITTINGS 


Jaw Capacity... to 2’ 


® 


No. 415 Smoothjaw PLIER 


Plumbers asked for it and here it is —-a smooth-jaw 
“toothless’’ Channellock plier for plated fittings. The No. 
415 smooth-jaw plier, with five famous Channellock non- 

slip adjustments, opens to a full 2” to grip sink-trap nuts. 
Jaw opening can be adjusted from %”" to 2” in a jiffy. 
It’s easy to use in hard-to-get-at places because of its 
compact design. All in all, a mighty handy tool that will 
find a welcome place in every plumber’s kit. 
The No. 415 Smeothjew plier has all the design and 
construction features which have made Channellock pliers 
so popular with mechanics everywhere: 


@ Drop forged from high grade, special ana- 
lysis steel. 

@ Five interlocking channels that can’t “jump 
out” no matter how hard you grip...a 
Channellock exclusive. 

@ Reinforced tension edge for added strength 
where it counts. . . another Channellock 
exclusive. 


Undereut Chan- 
nelle... another 
Channellaek 
esetweitive 




























CHAMPION DEARMENT TOOL COMPANY 
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WHAT'S NEW 








® For more information on these products and services 
use free post card on page 109. 


(Continued from page 13) 


and an adjustable wooden handle. 
Kach of the four spreading edges 
has different-sized teeth to assure 
a quick, uniform spreading opera- 
tion. Holes at each of the four 
spreading sides enable the wooden 
handle to be adjusted to expose de- 
sired spreading edge. Adjusting is 
done by removing and then re-in- 
serting the Phillips set screw. Full 
instructions are printed on handle, 
indicating which spreading edge to 
use on various jobs. Consumers 


(ine Co. 


For more data circle No. § on posteard, p. 166 


Combination Floor Tile 

A bonded cork underlay makes 
this vinyl floor tile suitable for 
high traffic areas and for laying on 





conerete surfaces, Cork underlay 
provides cushioning effect and re- 
duces noise. Tile surface is heavy- 
gage vinyl in standard and decora- 
tor colors with Cork-Tex resin-lami- 
nated to the underside. Robbins 
Floor Products, Ine. 


Por more data circle Ne. 16 on posteard, p. 166 


New Fiashlights 


Models 3231 and 3331, using two 
and three “C” size batteries reapec- 
tively, have been added to the 
Eveready line. Two-cell flashlight 
features chrome-plated, black seam- 


106 





less metal tube and red polyethylene 
lens guard. It retails for 99¢ with- 
out batteries. Three-cell light (il- 
lustrated) has similar features. 
National Carbon Co. Div., Union 
Carbide & Carbon Corp. 


Per more data circle No. 11 on postcard, p. 109 


Electric Cleaner 


Called the Citation, this upright 
electric cleaner offers new features, 
including the vinyl jacket used for 
covering the disposable dirt con- 
tainer instead of the conventional! 
fabric bag. Cleaner comes in a 
modern color scheme; sandalwood 
is the predominant color, with mul- 
berry-colored hood and furniture 
guard; words Citation and Hoover 
are in red. A year’s supply of 
throw-away bags is provided with 





each cleaner. Cleaning tools for 
the Citation have same _ color 
schemes as cleaner, which has the 
stretchable Ultrafiex hose. Retail 
price is $124.95, and $24.95 for the 
cleaning tools. The Hoover Co. 


Per more data circle No. 12 on posteard, p. 109 


Metal Baitcasting Reel 
With a line capacity of 100 yd 
of 15-lb test nylon line, the Ocean 
City No. 1610 all-metal nickel- and 
chrome-plated level wind baitcast- 
ing reel features three-piece, two- 
screw take-apart construction for 
easier cleaning. Reel has an anti- 
backlash control and a level wind 





mechanism with a hardened steel 
pawl enclosed for protection 
against sand and dirt. Price is 
$4.95. Montague-Ocean City Rod 
& Reel Co. 


For more data circle Neo. 13 on postcard, p. 109 


Two Door Pulls 


To help meet demand for sliding 
doors in residential construction, 
two door pulls have been designed 








































































as practical trim hardware. The 
No. 29380 Edge Pull has an easy-to- 
grasp pull-bar with ample finger 
room; made of brass, it is available 
in standard finishes. Installation is 
made with a simple mortise in the 
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THE GAY NEW 


IN TODAY'S SMARTEST 


DECORATOR COLORS 


THE “SELLINGEST” ELECTRIC 
ICE CREAM FREEZER IN 
ALL THE WORLD! 
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TO LOOK AT... 





TO HANDLE... 


so 424 ¢/ 10 USE... 


‘ 


. the most ac epted rridpat popular Flex iri 
ice Cream Freezer features the rich mellow giov 


Oppet for ite diecast aluminum main frame* 


LOUS ASSUTINE a lifetime surface of easy to Ccleai 


beauty 


PLUS , a truly beautiful finished tub in eye 


atchning Glacier Blue 


‘us famous “exclusive ““T'wist-Lo«, * the fea 
ture which eliminates clumsy .atches and hinges 
and permits the main frame to be put on or taken 


off “as (julie ¥ asa W ink 


PLUS »+ @ Cree Cari with S prerd al reiniorcemen? 


to insure perfectly round shape.’ 
AND ...a produt ' proved by over 500.000 familie 


ALL THIS IN THE ELECTRIC ICE CREAM 
FREEZER WHICH HAS BEEN NO. 1 IN SALES 
IN AMERICA FOR 25 YEARS’ 























SPECIFICATIONS 
Cc wena Made! Me Packing Shipping Wa! 
2? Quart 4279 1 te Ctn 13 Peunds 
” 4 QUART 440 | te Cim _l7 Pounds 
6 QuUaRT 460 | te Ci# 20 Pounds 














‘PS. Remember. oniv Dolly Madison® has these 
features. Also. a Dolly Madison® won't rust be 
cause it cant rust: it stays new always because 


its as permanent as it is beautiful 


the j. &. PORTER ¢ orporation pT TAWA te 





WHAT'S NEW 


® For more information 
on these products and 
services use free post 
card on page 109. 








edge of door. No. 2931 (illus- 
trated), the Combination Flush and 
Edge Pull, utilizes the described 
pull, plus two deep-recessed flush 
pulls. This combination is easily 
installed with a simple cut-out mor- 
tise. Hardware Div., The Stanley 
Works, 


Vor more data circle No. 14 on posteard, p. 109 


TV-Radio Solder 


A pocket or kit-sized edition of 
Resin-Five Core Solder, this pack- 
age for the television-radio service 
trade is called TV-Radio Solder, 
which is non-corrosive and non- 
conductive. Solder has an activated 
flux which aids its effectiveness 
with all metals, including zinc and 
nickel plate. This product replaces 





Solder 
solder) and it comes in a new coun 
ter display which holds 10 boxes, 
Keater Solder Co. 


Radio (plastic resin-core 


Per more data circle No. 15 on postcard, p. 10° 


Woodworkers’ Vises 


For use where changes in jaw 
openings must be made frequently 
and quickly, this line of eight indi- 
vidual models of continuous screw 
woodworkers’ vises features a new 
Power - Slide 


mechaniam. Faste) 





operation and more positive holding 
power are provided with this mech- 
anism, which incorporates a grav- 
ity friction clutch that assures posi- 
tive operation and automatically 
compensates for wear. There are 
no springs. Counter-clockwise oper- 
ation of the screw disengages this 
mechanism, facilitating the free 





sliding adjustment of the jaw open- 
ing. Clockwise operation of screw 
engages the full-180-degree half 
nut, producing continuous inward 
jaw movement and high pressure 
holding without slipping. Vises are 
available in 4x7 and 4x10 in. jaw 
sizes, and in 9 and 12 in. jaw open- 
ings. The Columbian Vise & Mfg 
(o. 


Por more data circle No. 16 on postcard, p. 109 


Electric Plug 


No tools are needed to attach this 
electric plug to No. 18 parallel cord, 
which is pushed through slot on 
side, then through slot on top and 
pulled tight. Contact comes from a 
3/16 in. long metal wedge which 
pierces the cord, but not the insula- 
tion. Jiffy Push-Pull Plug is listed 
by Underwriters’ Laboratories. 
Comes in brown or ivory bakelite. 
Kagle Kleetriec Mf aq. Co., Ine. 


Por more data circle No. 17 on postcard, p. 109 


Family Card Game 


For all the family, from age 7 
up, Rack-O is a fast card game 





which focuses one completing or 
breaking numerical sequences be- 
gun by two or four players. Object 
‘'s to draw cards to replace the 
original 10 cards so that they read 
progressively from low to high in 
numerical value. Slotted plastic 
racks for cards and glossed cards 
are included in each box. Milton 
Bradley Co. 


For more data circle No. 18 on postcard, p. 109 


Weather Stripping 

Designed for the do-it-yourself 
market, this All-Purpose weather 
stripping is 100 percent virgin 
vinyl, will not erack or peel and 
remains flexible. Hammer and scis- 
sors are only tools needed for appli- 
cation. Aluminum tacks are packed 
with stripping and instructions in 


Shuford * 











transparent film package. Stripping 
comes in white or oak brown and 
can be painted. Shuford Mills, Ine 


Por more data circle No. 19 on posteard, p. 109 


Jelly-Making Set 


Four containers of grape jelly 
can be made by youngsters them- 





selves with the Jell-E-Maker set. 
This Amsco set provides the equip- 
ment and ingredients, which include 
Welch’s grape juice and Sure-Jell, 
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use this FREE 


YS 


-_ 





CHECK CARD 


AN EXTRA 
HARDWARE AGE SERVICE 


A successful hardware dealer keeps up to date on 
What's New in merchandise. The Quick Check 
Card on the bottom of this page will help you get 
more information on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any other 
magazine. The Quick Check Card service will now 
get you all the information you need, quickly. 


























































FIRST CLASS 
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(Sec, M9 FLAP) 
New Yerk N.Y 








jqusinass REPLY CARD 
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HARDWARE AGE 


Please use this P. O. Post Office Box 60 
Box Address for Quick Village Station 
Check Cards Only NEW YORK 14, N. Y. 
Postcard valid & weeks only. After thet wee own letterhead fully Getcribing item wonted 5/10/86 





Please send me further information on the WHAT'S NEW items, code numbers 
for which | hove circled below. 
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Here is Your Quick Check Card 


What it is... How it works 


Each issue brings you dozens of descriptions of new products, new dis- 
plays, etc., in the ‘What's New” columns. You get more of these in 
HARDWARE AGE than in any other magazine. 


When you want more free information on any of these products, simply 
mark a circle around the same number on the post card as appears 
under the individual item description. 


Drop the post card in the mail box. No postage is needed. You will 
quickly receive, free, complete details on the product from the manufac- 
turer. You may circle as many items as you wish. Separate information 
will be sent you on each item. 


Be sure to give your full name and address on the post card. Print or type 
it clearly. We cannot service post cards with incomplete addresses. 





WIIVUIVUUUUUUTTUTUUUUUUNNUUAU UU 


Postcard walid 8 weeks only After thot use own letterhead fully Gescribing item wanted 5/10/56 


Please send me further information on the WHAT'S NEW items, code numbers 
for which | have circled below. 


? 2 3 4 5 6 8 a fae ae 14 15 
1é yy ae ee - ee ae ae eee: Se ee 
31 ee ee ee ” we 2 @ a @B 2. :& 
SS ee FoF 53 54S s«é6 Ss pp Hr: BS FF 6 
6! 42 63 64 665 66 66 «69 700 C71 73 74 
ee eee OE ee OG ss. OU84lCSKti«éSS se 
91 a ae 100 «6101 
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free self-serve SALES fixtures 


C-101 ASST. 


= 


¢ ¢. f HYDE 3! Sr : oe ‘ HYDE. eo 1- iF a “ } 
a nih 





Black & Silver 
and Blue Diamond a tmaes 
Putty Knives , ——- " 
Wall Scrapers 4 x 4 i 
Handy Knives ‘ 5 


i e L a 72 Tools Total 


a TOTAL SALES $80.40 
DEALER COST 48.24 
40% PROFIT 32.16 


NO. 99 
DISPLAY FREE 


Cc-1 02 ASST. 





includes 


Black & Silver 
Putty Knives 
Chisels 
Wall Scrapers 
Razor Scrapers 
Paint Scrapers 
Handy Knives 


84 Tools Total 
TOTAL SALES $84.96 
DEALER COST 50.98 
40% PROFIT 33.98 


NO. 99 
DISPLAY FREE 








with these assortments of HYDE CARDOSELLS 


INDIVIDUALLY CARDED TOOLS 
0222 Soapeee, C-103 ASST. 


bine p oat Paint Th Foals 





includes al 
Black & Silver | HYDE ~ 8 sane 
Putty Knives ~ 77 i fieap ame Pasterta gs Tereed> 
Wall Scrapers | +5 
Razor Scrapers 


Paint Scrapers 
Handy Knives 


72 Teols Total 
TOTAL SALES $69.06 
DEALER COST 41.44 
40% PROFIT 27.62 


NO. 99T 
DISPLAY FREE 


C-104 ASST. 
includes = 


Bive Diamond 
Putty Knives 
Well Scrapers 
Paint Scrapers 
Handy Knives 
Razor Scrapers 


84 Tools Total 
TOTAL SALES $66.06 
DEALER COST 39.64 
40% PROFIT 26.42 


NO. 99T 
DISPLAY FREE 


HYDE ORDER NOW FROM YOUR WHOLESALER OR WRITE HYDE 
HYDE MANUFACTURING CO. Southbridge, Mars, USA. 


TRaoce mann* 
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ALLEN 
KEYS 


New bright finish 
New kit 
Lower prices 





# 604 Junior 
Key Kit 




















Now Allen key kits pack 
more value and new sales 
appeal. 

Keys furnished in our 
key kits have a high luster 
coating — rust resistant — 
better looking — makes size 
markings easier to read. 

Six different sets, fur- 
nished in attractive new red 
plastic trimmed envelopes 
are now available at leading 
Industrial Distributors and 
Hardware Jobbers. 

Write us for descriptive 
bulletin C38, and the name 
of your nearby supplier, 





















































































































































































WHAT'S NEW 


® For more information 
on these products and 
services use free post 
card on page 109. 





to help make the jelly. Set has 32 
pieces, including four miniature 
Ball mason jars units, two 4-oz bot- 
ties of grape juice, a jelly dish and 
jelly spreader, one Jell-E-Maker 
hat, a stirring spoon, a measuring 
spoon, a book of jelly labels, two 
labeling crayons, measuring cup, 
doilies, a pot holder, a metal Jell-E- 
Carrying rack with folding handle, 
and a special step-by-step instruc- 
tion book. Retail price is $2.98. 
American Metal Specialties Corp. 


For more data circle No. 26 on posteard, p. 169 


Two Garden Tools 

Made of quality tempered steel 
to hold a keen edge, the Weed-N- 
Trim has two straight sharp edges 
for trimming and a notched end for 
weeding. Handle is made of hard- 
wood and tool, balanced for Cassy 
use, is 17% in. in over-all length. 
Blade is 10 in. long and 1% in. 
wide. Shipping weight is ap- 
proximately 11 Ib per carton for 
12 tools, which have a list price of 


$1.30 each. Grass whip, balanced 











like a golf club for easy swing, has 
a high-carbon steel straight blade 
that does not snag or catch. Shaft 
hardwood handle is 
shaped for a perfect grip. 


is steel, and 
Over- 
all length of whip s 38 in., weight 
is 1 Ib, 13 oz. Packed 12 to a car- 
ton, they carry a list price of $2.00. 
The F. D. Keea Mfg. Co. 


Per more data circle Neo. 21 on postcard, p. 109 


Corner Wall Cabinet 


Designed to fit any right-angle 
corner snugly, the White Mountain 
kitchen corner wall cabinet (Mode! 





W3000CR) is 30 in. high, has a 
24\-in. front width and depth of 
13% in. Cabinet 
15-in. door which is insulated with 


incorporates a 


punch-board to eliminate noise and 
provide a hanging spot for pots, 
pans and other kitchen equipment. 
Made of extra-heavy steel, cabinet 
is phosphatized for rust resistance 
and is finished in Hi-Bake enamel. 
Cabinet is trimmed with modern 
equipped 


recessed hardware and 


with rubber bumpers and silent 
vinyl roller catches. The Maine 
Mi A 0. 


Fer more data circle Neo. 22 on pesteard, p. 109 


Air Conditioner Panel 


To complement room decoration 
and keep out drafts when either the 
Constellation or Deluxe air condi- 
tioner unit is not in use, the Styie- 
Gard panel, decorator-designed, is 
easily slipped in place in front of 
the unit. push- 
button controls and the rest of the 
Made of 
high-impact plastic, the panel with 
its sand tan beige matches the air 
conditioner units’ 
Style-Gard 


Panel covers all 


face of the inside cabinet. 


color schemes ; 


may also be covered 
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IDEMPSTER 
rime-o jel 


the SELF-PRIMING, 
low-cost Shallow Well 


WATER SYSTEM 


There’s a big market and a good profit in selling Only Dempster Prime-o-jet 
the new Dempster Prime-o-jet! Compare its ex- offers all these features 
clusive features with any other pump of its me © tawepriced water systor 
type or price... note the self-priming advan- 

tage...many models to choose from... the 

high capacity and full 25 ft. suction lift. Here's 

a water system that opens the door to many 

sales where price has been a factor... yet of 

such high quality that you can sell it with con- 

fidence. Remember — Prime-o-jet, like every 

fidence. Remember—Prime-o-jet, like all Demp- 

ster water systems, is backed by Dempster! 


At Your Service... 77 years of 
water system experience 

2 Write for illustrated Prime-o-jet folder 

‘ and details on the valuable Dempster 
©. ' Dealer Franchise. 

| ist Se DEMPSTER MILL MFG. CO, 

Factory and Home Office: Beotrice, Nebraska 

waren SUPPLY EQUIPMENT 


Branches end Werehewes: Omaha, Nebr: Kansas City, Mo.: 
Des Moines, ta.; Siew: Polls, $. O.; Denver, Cole: Otlohome 
City, Otle.; Amearilic, Tex.; Sen Antonio, Tex. 
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WHAT'S NEW 















MACHINE 
BOLTS 


CARRIAGE 
BOLTS 




















with wallpaper, leather, vinyl or 
drapery material, if desired. 
Fresh'nd-Air Co., a Div. of Cory 
Corp. 


For more data circle Neo. 23 on postcard, p. 109 






" — BRITE-PLATED* 
i o 
FROM STOCK to-clean white enamel base, this 
_ double-burner table stove is also 


~. . available with turquoise or yellow 


: CAP _ p k d base. Colors are available at no 
Yy ac @ | e extra cost. Fingertip heat control 
SCREWS g 


is provided with range-type dials. 


/ 
and 4 . | The left element cooks at three 
HEX Vy in | speeds. Right element keeps foods 
NUTS | 4 °,@ | warm with one steady heat. Model 
Quantities 





Table Stove in Color 


Styled with chrome top and easy- 








Now, for the first time, hardware stores can order clean, 
brite-plated packaged bolts, with nuts on, direct from dis- 
tributors’ stock and in small, reasonable quantities. 
Included in the selections are 91 of the fastest-selling hard- 
ware bole iterns— Machine Bolts, Carriage Bolts, Stove 
Bolts, Cap Screws and Hex Nuts. 





The cartons are newly designed with high sales-appeal 
labels and contain as few as 10 pieces each —all with nuts 
on for your convenience, 


You pay no penalty for small-quantity plating nor do you 
need to over-stock. You buy what you want in the quanti- 
ties you need / | 1425 retails for $12.95 (Denver and 
le 2 ABR): j @ . 

Ask your Hardware Distributor to tell you about this new want, Mt - Pre ~ “* : long, ’ 
Brite-Plated Lamson Line and the special merchandisers | ps res ee i. Ege. Comenton 
designed for “Serve-Yourself” selling. ee en 

Per more data circle Ne. 24 on postcard, p. 169 
*Electro Galvanized With Clear Chromate Pinish. 











Featuring an automatic hold- 
| open principle, this louver door 


f UP-WW/Y BOL @))) SN RSA SY ESET [@ NS Ege _ Louver Door Hinge 
) 








1971 West 85th Street - Cleveland 2, Ohic » hes hee 
PLANTS AT CLEVELAND AND KENT, OHIO « BIRMINGHAM « CHICAGO | spring hinge has been designed for 
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Put your REYNOLDS Do-It-Yourself ALUMINUM 
rack with other outdoor items 


Sab 





SHEET for trellises, 

patio wind screens, down- 
spout extensions, gen- 
eral maintenance. 





TUBING, ROD, BAR 


driveway markers, hose racks 
and holders, too! racks, 
trellises. 








« ne 


EXTRUDED SHAPES 


for screen porches and houses, 
fish boxes, window screens. 


M444 
Sus 


FASTENERS 


for every outdoor use. 





Alse available in Canada 


r ’ i me - ; 

















Do-it-yourself customers move outside in Spring c 
and Summer—and you can get them to take a 
Reynolds Aluminum with them. National advertis- , , 
ing for Do-It-Yourself Aluminum will feature out- , 
door uses all summer. You'll build Do-It-Yourself  { 
Aluminum sales by making your Reynolds rack a , 
part of your garden equipment displays. 
Be sure Western Union Operator 25 | 
is sending customers to you ' 
See “FRONTIER,” Reynolds exciting dramatic series, Sundays, NBC-TV ‘ ges 
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STOCK “THE ORIGINAL”’ 


\\ 


BUILD PROFITABLE VOLUME 
WITH THIS COLORFUL 
BATHROOM ACCESSORY 


Hide-a-Brush is the perfect answer 
to the toilet brush problem, and a 
‘“‘must’’ for the modern home-maker 

keeps her bathroom attractive 
and up-to-date. 


Unit consists of a rugged rust-re- 
sistant holder, lithographed with a 
lovely floral design in full color, with 
assorted color backgrounds; com- 
plete with a specially designed, long- 
wearing Oxco bowl brush. Carries 
the well-advertised Oxco brand name 
as your guarantee of customer appeal 
and satisfaction 


Watch your sales of bathroom items 
pick up fast when you display the 
colorful, modern Hide-a-Brush. It's a 
year round good seller-——at a popular 
price-—-with a comfortable profit for 
you. Place your stock order soon, 





AWN 





BUYING INFORMATION 


Ne. 830 

Metal holder with 12” handle 
bow! brush. 

co.ors 

White, rose, green, yellow, 
bive and black backgrounds. 
PACKING 

indiv. box, 6 Hide-a-Brush 
of one color background to 
a shipping vnit. 


ORDER NOW FROM 
YOUR JOBBER 


DS eel 
wre, te PRODUCT 


_ 


OX FIBRE BRUSH COMPANY, INC 


— » 7 N 











® For more information 
on these products and 
services use free post 
card on page 109. 


modern building needs. Hold-open 
feature, for which a patent is 
pending, engages only if door is 
opened siowly, so that door may be 
held open or not, as desired. Slight 
push on door, in either direction, 
releases the hold-open. Two sizes 
available: one for % to 1% in. 
thick doors, and the other for 1% 
to 1% in. doors. 
Hinge Co., Ine. 


Bommer Spring 


Por more data circle No. 25 on posteard, p. 109 


Root Destroyer 
For use in sewers and sanitary 
drains, Hercules R-D root remover 


and root preventive avoids digging 
and is safe to use. All root growths 
are destroyed, along with fungus 
and slime, in sewers and sanitary 
drains. Trees and shrubs are not 


harmed. Product does not contain 
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AROUND THE STORE WITH G-E MOTORS 


OvVR JOB SURE 
.. AND THOSE 


VERSATILE ALL-ANGLE 


CARRYING AN ALL G-E | 3 reed a G-E MOTORS CAN BE 


: : , MOUNTED IN ANY 
MOTOR- EQUIPPED 3 ‘ a 
ee = ! {s POSITION. 





BRACE YOURSELF 
FOR THE RUSH - IM GOING 
— TO HANG THE “EQUIPPED WITH 
PS Gs G-E MOTOR” TAG ON THAT NEW 
‘T ¢ LINE OF DRILL PRESSES. gt 


SHOP EQUIPMENT 
WITH ORDINARY 


a 


i 











“YEARS AHEAD” DESIGN of G-E motors PROVEN CUSTOMER PREFERENCE for PROMPT, LOCAL SERVICE “os the G-E 
includes many saleable features: long-last- General Electric motors means easier sales Small-motor Service Station in your area 
ing Mylar* insulation; no reoiling for home for you. These sales- aid tags on the prod- minimizes customer inconvenience and your 
workshop use; all-angle sleeve bearings for ucts } you sell will back you up when you repair expenses. See the “yellow pages” of 


vertical or horizontal operation “We carry only the best.’ your phone book for his location, 
*DuPont trade-mark for polyester film 


And order G-E motors for replacement, too! 


GENERAL SA ELECTRIC 


FOR FREE FULL-COLOR BULLETIN on the motor featured 


den mdnuumbmanttinomn = ear CO., SCHENECTADY, N.Y. 


















Sensational \\o" sei. 


Sales Success! 


NEW H-W COMPAK CARDS 


With MERC HANDICGER AND CARD COMPLETELY SEALEO AND PROTECTED WITH VISIBLE PLASTIC 


WITH REVOLVING "T-square’* DISPLAY INCLUDED FREE 


r ed . 


es 
~ a a eed 
gun 
aay Aili 
A 
“. - ¢ 
+4 git Y Lay 
PW €. ; af 
P j 
i _— 
th’ 


EVERYWHERE, these new, exclusive 
H-W COMPAKS are creating sales rec- 
ords ... building profits for dealers you 
too can share! 


Get these proven profit-makers today. 
Order the special #8801 assortment of 
H-W chrome and brass finish hardware 
specialties—get FREE of extra cost the 
eye-stopper revolving H-W T'-square* dis- 
piay You can get this PROVEN volume 
yuilder for a moderate investment. 


Deal includes all the most wanted H-W 
hardware specialties, attractively mounted 
for easy self-service selection. Your cus- 
tomers wiil like H-W COMPAKS—the 
slotted, easy-to-hang cards with merchan- 
dise sealed and protected with mois- 
ture-proof visible plastic. Merchandise is 
always bright, clean, free from scuffs. 
Screws and all components are safely 
together. Loss, damage, pilferage is elim- 
inated. YOU save time and selling ex- 
pense, too. Entire revolving display takes 
only 16” of counter space, provides stor- 
age and inventory control together. Refills 
from open stock quickly available. Order 
from your jobber today. 

Display design copyright pending. 












































THE 


CLOSET ROD 
WITH THE H.w 






worth asking for by name 


WHAT'S NEW 


@ For more information 
on these products and 
services use free post 
card on page 109. 








lye, caustic soda or acids of any 
kind, and does not expose user to 
danger of burns, gases or any 
violent reactions. Root destroyer 
is applied directly from container 
through toilet bowl or into sewer. 
Sold at $3.95 per 2 lb box. Hercules 
Chemical Co. 

Por more data circle No. 26 on postcard, p. 169 


Catfish Bait 

Super-Stout catfish bait catches 
all types of catfish: channel, mud, 
yellow, spoon bill, flatheads, stone 
and bullhead. Bait uses cheese as 
the basic ingredient, plus spicy ad- 
ditives that have been included to 







make bait more potent. Bait is 
packed in a polyethylene bag and 
placed in a fibre container. Retails 
for 60¢acan. Kautzky Lazy lke Co. 
Por more data circle No. 27 on posteard, p. 199 





Two Paint Removers 

One of two removers, SureX (il- 
lustrated) is a water-wash, heavy- 
duty non-inflammable remover for 


paint, varnish, shellac, enamel, 
lacquer, resin emulsion, water 
paints, rubber-based paints and 


synthetic finishes. Surface covering 
on wood, meta! or plaster is thus 
washed off. No dye is contained in 


nd tipped ‘Tynex’ bristles are 
a good talking point to show my customers why 
these brushes do a better painting job easier and 


Seer sae “They ve given great results—that’s why 
we: brushes with TYNEX™ nylon bristles 
have won my customers’ favor’’ 


~ says LEO 8. SMITH, Smith Decorating Co., Inc., Hammond, Ind. 


“Like anything that’s a new idea, acceptance of paintbrushes with 

nylon bristles was slow. But once my customers tried them, they 

» : ‘~\ were sold by the topnotch performance of “Tynex’ nylon bristles,” 

ee, fe ; Jae writes Mr. Smith. He continues, “I'd say the main reason for 

vit) 4 (oat bye i this success is the fact that a brush with “T'ynex’ bristles gives a 

in gs man his full money's worth.” 

“Two other important features — full paint pickup You'll find your customers — amateur and professional paint 

and easy cleaning — help a lot in clinching saies ers alike will be grateful for your recommendation of brushes 

It's no wonder more and more customers ask for with “Tvnex” nylon bristles. And remember, now your 
l'ynex Mr. Smith adds 

manufacturer can offer brushes in the popular narrow 

widths, thanks to new short-length tapered ““Tynex” bri« 


. ae = tles. So join the many dealers across the country who 
Well-made brushes with T Wi | le , feature a complete line of these brushes... it pays off in 
i N customer satisfaction and increased sales 


‘A bristles have all these advantages STYNHEX” (the ragtatoredtrede-mark for Dw Pont aglon bal 


re 1. Full paint pickup 2. Smooth, even flow 1 1 ! ] N T 
3. Right for all paints, varnishes, lacquers 


4. Easy to clean 5S. Last 3 to 5 times longer “16 v6 ver orf 
SETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 


P mT a ..»PLUS free booklets 
Tyner’ bises TON ii} 


an tent widely and streamers... 


mpi > B® available from your 
advertised bristles. .. MET \\ HOME heath sunaiies 


ache y & continuin = p\ \ + a | 
3 ponte in tneee y* ‘ HANH anh 
leading national Mi yt . : 
magazines pO ‘ ~ 4 v. 
) ray © 


¥ 
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| , 
DEPENDABLE WHAT'S NEW 


@ For more information 

on these products and 
| services use free post 
| card on page 109. 



















TURNBUCKLES 


ALL SIZES -~ ALL METALS 












Drop forged by men who 
really know how to put 
the strength in hardware 
where strength and de- 
pendability count most. 


Catalog “H-56”" shows the 
full W-C line of drop 
forged wire rope sockets, 
connecting links, thim- 
bies, eye bolts, ring bolts 
and turnbuckles — as well 
as the famous WC cast 
iron pulleys and count- 
less other industrial 
hardware items. 


Send for your copy of 
WL Catalog “H-56". 

















SCHALK'S 







































the other remover, X-it, which is a 
semi-paste that does not stain wood. 
Product removes paint, varnish, 
shellac, enamel, lacquer and syn- 
thetic finishes from wood, metal 





WILCOX-CRITTENDEN 


Division, North & Judd Manufacturing Co. 
77 SOUTH MAIN ST., MIDDLETOWN, CONN, 
















and plaster; it contains no benzol, 
acid, alkali or caustic, and may be 
used on any vertical or horizontal 
surface. Schalk Chemical Co. 





For more data circle No. 28 on postcard, p. 109 


ALUMINUM 
HARDWARE 


Aluminum Window Awning 


RUST-PROOF Featuring a patented adjustment, 
° the Wepco Adjustable Aluminum 
in BRASS, Window Awning is for do-it-your- 


self addicts and it slips in or out to 
BRONZE fit any size window. Designed for 
or ALUMINUM 


maximum ventilation and minimum 

giare, awning has baked enamel 
ais iki.| 2a finish and comes in white with con- 
trasting trim. Awning sells for as 
low as $15.95 The Weather-Proof 
Co. 


Per more data circle No. 29 on postcard, p. 169 


36-Piece Drill Kit 
Called Power Plus (Model CPK- 


2), a 36-piece Color-Dynamic ¥,-in. 
Drill Kit has been introduced fea- 


a —=— i eX, turing a specially-designed geared 


| | chuck for operating ease. Drill has 
PADLOCK and HARDWARE CO. 


a Chuck-Lok feature which locks 
LANCASTER, PEMNA. 


armature in place so that chuck 
ORDER FROM YOUR JOBEER 
aetna oad may be easily removed from arma- 


es ture without jamming objects into 
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VENTILATING RANGE HOODS 
and VENTILATING FANS 


Whether the customer is planning to build .. . rebuild or replace, 
there’s a Progress POWER-VENT Ventilating Range Hood and 
Ventilating Fan that’s best for his job-—and he can be sold with 
the same confidence that America has placed in Progress Lighting 
Fixtures for half-a-century 

Progress POWER-VENT products are fully tested for pilus 
performance both in the laboratory and on the job... they can be 
tremendous sales and profit builders for you in '56 and years to 
come. 


PROGRESS MANUFACTURING CO., INC 
Castor Ave. & Tulip W., Phila. 34, Pa 
Please send me latest POWER-VENT Catalog 

. featuring Range Hoods and Fans —at no charge 


i Name 


er 


- Company 
Address 


City 





WHAT'S NEW 








gears. Drill and its attachments 
are designed for home do-it-your- 
self jobs such as drilling, buffing, 
grinding, polishing, sanding, mix- 
ing, sawing and sharpening. Kit 


includes horizontal drill stand, 12 
4-in. sanding discs of various grits, 


One-source Red-d buyin 


increased profits for you. 


Oniy Siemens delivers bot DTX Non-metallic 
Sheathed Cable and attractively-packaged 
Flexible Cordage ... produced to the same high 


standards of quality. 


saves valuable time, 
reduces clerical work and eliminates 
errors in ordering. These factors contribute to 


4-in. sandpaper pattern, 4%, in. 
lambswool bonnet, 4 in. rubber 
backing pad, 3 in. buffing wheel, 
paint mixer, 3 in. grinding wheel, 
set of 7 drill bits, saw attachment 
mounting assembly, 3 in. wire wheel 
brush, and a 6-piece arbor set. Kit 
is priced to retail for $34.95, and 
comes in an all-steel Lifetime Cari- 
Caumfield Mfg. Co. 


For more data circle No. 30 on posteard, p. 1069 
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DIAMOND WIRE & CABLE CO. 


SYCAMORE, 








ILLINOTS 















Tractor Attachments 


For use with the 
Superider tractor, five attachments 


Planet Jr. 





have been developed, including the 
5-40 snow plow and grader, the 
S-150 trailer cart, and the 8-52 ro- 
tary mower. Other attachments are 
the A-211 lawn grass seeder and 
fertilizer spreader, and the §S-511 
single reel-type mower or the 5-513 
three-gang reel type mower attach- 
ments. Superider is a 1‘ hp riding 
tractor that is 25 in. wide and 56 
in. long. S. L. Allen & Co., Ine. 


For more data circle No. 31 on postcard, p. 109 


Garden Lights 


To meet the trend for informal, 
outdoor summer entertaining, this 
garden light line features the flower 
Light, which has 
herb green stick - in - the - ground 
stems with a choice of yellow, coral 


hox Mushroom 


or green tops. Lights may be used 
to divide a walk or terrace, and to 
Among 
others, a Contemporary patio light, 
57 in. high, is offered for general 
patio illumination. Other lights in- 
clude an adjustable flood or spot 
lamp holder for mounting on flat 


accent a planting group. 




























surfaces or on 3% or 4-in. outlet 
boxes, and a swivel-mounted, cone- 
shaped accent light. All lights are 


(Continued on page 125) 
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Today's power-minded craftsmen demand 


QUALITY 











Ne. $13 STURDY DRILL SET 
Thirteen high-speed steel drills for port. 
able or bench power tools. Sizes a", 
Sha", Va", ha", Ze", a", Vea", "Ve", 
he", Va", "a", ‘e". 











® Every craftsman realizes—to get professional 





results from his power equipment he must use 
professional tools. That's why today's big de- 
mand is for the INDUSTRIAL QUALITY 
TOOLS offered by STANDARD. 


Get your share of profits from this rich, growing 
market... make thirteen drill sales with every 
sale of this Standard Sturdy Drill Set. Order 
them from your Hardware Wholesaler TODAY! 











STANDARD [OOL ((O.: 


S50 CHESTER AVENUE CLEVELAND 14, OHIO 


Nt WwW fen @ | - OtrTrReortfT , -— 2a Sees. . “27 3a | . °,AWw feat 


THE STANDARD LINE: Twist Drills - Reamers - Taps - Dies - Milling Cutters - End Mills - Hobs - Counterbores - Carbide-Tipped Tools - Gages 





NEW IMPROVED 


Sliding Door Hardware 


CT Lae Ll 





a 


NEW HANGERS 
FOR 1 9/4” DOORS 


Note: Two holes in hang- 
er top fer additional! 
strength in movnting. 


NEW WIDER 
HANGERS 


% less Headroom 
% Easier Adjusting 
% Twice os strong 








i” - 
. 


ONE TRACK 
FOR ALL DOORS 


By-possing or single 
from %” to 1%" thick, 


Completely Packaged Hardware 
for %, 1, 14", 1%", and 1%" Doors 
Also Wall Pocket Hardware 


* Note: Guides No. 13 and 14 are packaged with 
M-D Sliding Door Hardware. Other accessories 
optional, May be ordered separately. 


* ACCESSORIES 


GUIDE STRIP 


B) | 
NO. 15 


HANGER TH2 


For top mounting 
on doors. 


M-D Floor Type 
Sliding Door Hardware 


La Fe 








Two silently operating 
Sheaves, No. SW-! is 
2%," long by 1-5/16" 
high. No. SW-2 is @& 
2%," long by 1” high. Bie 


Me 
f 








— 


ROUND 
OR OVAL 
DOOR PULL 


STYLE A TRACK SHOWN 
Bross, Alacrome or Stainless Steel. 1° wide 
4 other styles available in single or double 
track from 5/16 te 
1% wide 


MACKLANBURG-DUNCAN CO. 


« 
P.O, BOX 1197 @ OKLAHOMA CITY 1, OKLAHOMA a eeciathes | 


GUIDE 
NO. 13 


GUIDE 
NO. 12 


FACIA STRIP 
FM-300 


eeeeececeeeeeceeeeeeee® 

seeereeesecesscerese 

eeeeeeeeeeeeeeoeee ee © 

eeeeeeeeeoeeeeeeeeee 

eeeeeeeeee Dv e©ooeeeeee 

eeeeeeeeeeeoeeeeeeee © 
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WHAT’S NEW 





® For more information 
on these products and 
services use free post 
card on page 109. 


of rust-proof aluminum construc- 
tion, completely weatherproofed. 
Lights may be connected in series, 
to eliminate extra house outlets. 
Moe Light Div., Thomas Industries, 
Ine. 


Por more data circle No. 32 on peateard, p. 109 


Aluminum Mail Box 


Featuring a long front flap that 
permits easy removal of small-size 
letters, but large enough for long 
envelopes, this aluminum mail box 
has two viewing slots which allow 
mail to be seen at a glance without 


opening box. Although contents is 
visible, rain is kept out of box, 
which has magazine holders located 
at the bottom. There is also space 
at bottom for a name plate. Avail- 
able in various weatherproof fin- 
ishes, mail boxes retail for $3.98 
up. Remington Hardware Co. 


Por more data circle Ne. 33 on postcard, p. 1069 


Strip Seal Key Opener 


An opener that is 6% in. long, 
the Turn-Easy strip seal key opener 
is designed for opening all strip 
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Until he switched to ® 





What's 
YOURS 


“2 


The simple solution for many fastener inventories 

has been the modern @ Handy Pack. Easy-to-read labels 
give quantity, type and size at a glance. And it's 

equally easy to reorder through your local ® 

distributor. He can supply your needs promptly 

from near-to-you stocks of @® fasteners. 


© 3 CONVENIENT SERVICE CENTERS 
WESTERN OFFICE EASTERN OFFICE CEMTRAL OFFICE 


( hicago New York City North Tunewaeande 


HArrison ; Rictor 27-1888 JAckson ] 10 (Baffalo) 


BUFFALO BOLT COMPANY 


DIVISION OF BUFFALO ECLIPSE CORPORATION 
NORTH TONAWANDA, N.Y. 
Making both Fasteners and Friends for /OO0 years 
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A LITTLE SPACE 
..-A BIG PROFIT! 


A WHITE MOUNTAIN KITCHEN CABINET 
DISPLAY STAND TAKES ONLY 72” OF 
FLOOR SPACE YET IT PUTS YOU INTO A 
PROFITABLE BUSINESS IN A BIG WAY! 


You'll find this display of White Mountain 
steel Kitchen Cabinets in hundreds of 
retail stores .. . it’s only 72” long yet it 
effectively “sells” the impressive fea- 
tures of famous White Mountain cabinets! 
Your customers will see - and recognize - 
the quality construction, design and hard- 
ware that are normally found only in 
cabinets selling at twice the price! Make 


“extra” sales... “extra” profits! 
WHITE MOUNTAIN 
CABINETS 
INETS 
White Mountain Kitchen 
Cabinets incorporete rigid, 
| | eli-eteel construction - Hi- 
bake enamel finish - silent- 
closing doors, lined with 
“Punchboard”’ . rubber 
bumpers - silent vinyl 
roller catches - modern, 
recessed handies with 


chrome pulls « and @ com. 
plete range of sizes to 


| sult any requirements! Ali 
|) bese cabinets are full 25” 
| deep (standard stove oF 
sink §«6depth) and feature 
Melamine 





heat resistant 
plastic tops 


WHITE MOUNTAIN 
"ROLLO” CABINET 


Here's the White 
Mountain cabinet that 
every woman wents! 
The "“ROLLO” rolls 
easily from place to 
place t's as 
handy im the tivin 
room as it is usetu 
in the kitchen! it's 

a oe lk 
Avaliable in a choice 
of decorators’ colors 
or white! 





Get in the profitabie kitchen 
cabinet Business! Write for 

r toider of the complete 
ine, metuding our clal 
offer of the sales-producing 
space-saving White Mountain 
Display Stand! 


Volume Buyers ask about our 
exclusive “200” Club! 


SOME TERRITORIES OPEN 
FOR REPRESENTATION 





WHAT'S NEW 





® For more information 
on these products and 

services use free post 

card on page 109. 








seal cans such as coffee, sardines 
and meats. Opener grips and holds 
strip firmly, gliding easily around 
entire can rim. Opener then slides 
out of strip and is ready for next 
job. Item also removes pry-up tops 
and punches holes in cleanser cans, 
in addition to removing vacuum 
caps on jars. Opener retails for 
30¢. Zim Mfg. Co. 

Por more data circle Ne. 34 on postcard, p. 109 


Stainless Steel Sink 


Stainless steel sinks, called the 
Masterpiece Series, feature a built- 
in splash ledge to keep water off 
aprons and in sink. Offered in both 
single and double models, and un- 
dercoated with sound-deadening 
material, sinks have a mirror-bright 
finish that does not dull and resists 
marring. Easy to install, single 
bow! sink measures 2044x1474x7'\ 






in. deep. Over-all dimensions are 
24x21 in. Each double bowl is 
14-1/32x15x7\% in. deep, with over- 
all measurement of 32x21 in. Ship- 
ping weights: single bowl, 15 Ib; 
double bowl, 18 Ib. The Federal 
Enameling and Stamping Co. 





For more data circle No. 35 on postcard, p. 109 


Garden Hose Valve 


For use with a home garden hose, 
the Sqeezflo valve provides water- 
flow control ranging from a gentle 
sprinkle to a powerful jet stream 





for washing a car. An adjustable 
thumb-lock holds valve open in any 
Pressure spring shuts 
valve off leak tight. Valve is made 
of strong red and yellow Cycolac 
plastic which is not affected by hot 
summer sun. Inside valve is a neo- 
prene rubber valve which resists 
leakage. Threads are on each end of 
the valve for various connections. 
Suggested retail price: $1.95. Sqee- 
flo Valve Div., Roth Rubber Co. 

For more data circle No. 36 on postcard, p. 109 


position. 


Potting Soil 


This all-purpose potting soil is 
a scientific blend, made from a for- 
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These products are being promoted 
+ with a FULL-COLOR Ad program this Spring 
and Summer in these leading magazines! 


* NEW. FREE self-selling counter display kit with full 


color display Sign 


° KIT HOLDS assortment of Rubbermaid’s fastest-moving 


bath items in most popular colors 


ad DISPLAY can be placed on a traffic counter or set up as 


a free-standing floor unit 


reer 


for a SAFER, 
BRIGHTER BATHROOM 

Sam. Cup Bathius Mat 

Medium ...... 18 

Sati Cup Gathiun Mat 


Totet Top Tray 


“29 


ie 


EY eee 
oo 





























Kit «furnished with re 
movanhie Dbeasee to aliow 
liane 6nP) fhe neve ww Crmantes 


EACH #8872 KIT CONTAINS: 


6-No. 7010 Bathmate at $1.9% retail each 

6-No. 7011 Bathmats at $2.49 retail each 

6-No. 7201 Toilet Top Trays at $1.29 retail each 
Colors: Each item Total Retail Value 
comes in assortment Your coat 

of 2 pink, 2 white, 

2 turquoise} 


YOUR PROFIT (a full 40%)........... $13.82 











To replace broken panes: 


Sell “PENNVERNON”...not just “window glass” 


...and sell a spare, too! 


“SMASH” goes the window and 
the is. another custome: lor window 
giase. And anothet opportunity lor 
you to sell a piece ol Pennvernon 
Window Glass. But dont stop there 
Sell him a spar light too. That 
way you Il double your sale, and save 
your customer a trip to the store the 


rier ut tirve he breaks a“ window 


When you buy new stocks of win 
dow glass always make sure that it's 
VPennvernon And be sure to look for 
the distinetive label that appears in 
the corner of every light of Penn 
vernon Window Glass. This label is 
yours, and your customers assur 
ance that this is “window vlase al its 


breomt 


Pennvernon has a brilliant, refle« 
tive surface with a finish that's so 
smooth and even it resists the ac 
cumulation of dust and dirt, resists 
«ratching, and is 80 easy to clean. 
lis color i constant, it wont fade 


with the vears 


For more data on Pennvernon 
and details on the free Pennvernon 
sales aids, call your jobber or write 
Pittsburgh Plate Glass Company 
Room 6174, 632 Fort Duquesne 


Bivd., Pittsburgh 22, Pa 








AND REMEMBER... always sell a “spare” piece, too, 


Pennvernon Window Class 


PAINTS - GLASS 





Ore = 'if - A 


a og ce Se ee ‘0 M.F.A MY 


IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 


HARDWARE AGE. 





WHAT'S NEW 


mula developed for the government 
at Michigan State University. Con- 
tains peat, selected soils, sand, lime- 
bone meal and charcoal, 
which are essential ingredients for 
plant growth. Baccto potting is 
available in six bag sizes, from 1% 
qt to 100 lb. Michigan Peat, Ine. 

For more data circle Nu. 37 on postcard, p. 109 





stone, 


(Resume reading on page 13) 


TO HELP YOU SELL 











(Continued from page 13) 





ers, radio and TV commercials and 
other materials, is also available. 
Montague-Ocean City Rod & Reel 
Co. 


Por more data circle Ne. 38 on postcard, p. 199 


Story Book Knobs 


Four full-color Story Book char- 
acter knobs are mounted on a per- 
manent-type picture frame display, 
which comes with a colorful display 
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A Pipe Line 
To Big Profits 









-Ansultape 


“oe8F “. ob et 
OHESIVE LNSULATION TA 
A 





5) T 0 PS o WATER 
coum vi 


q ADHERES 


sramer T° a 





1. met ats 


‘ gst! 


gv? 
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eliminates CONDENSATION on 
a Sah 
and WATER DRIP from COLD PIPES 
s 







* Cork filled insulation tape * Sticks tight to any clean surface 


* Clean and easy to apply * Joints are self-sealing—require no 


additional adhesive or binding 






* WRITE for the complete profit story 


SEALING COMPOUNDS AND SEAVICE TO imOuSTaY Since tere 


PRESST/TE Seaiinc COMPOUNDS 





3764 CHOUTEAY 


AVE ’ Ss’ tours 10, moO 


129 














Here’s the 


newest 
from UNION 


Stackmastey — 
SMALL PARTS CABINET 


.»» The most practical cabinet of its kind ever designed Die cut LOK-TAS 





be bent ovt 
for small parts storage. Two sizen—the 24 drawer mode! weg cats te Mr 
U-24 and the 12 drawer model U-12 . . . both cabinets each tatiana 
same width to permit stacking in space-saving multiples lidly, one on top 
of 12 or 24 drawers. Means minimum inventory for you of the other. 
too... All you do is stock {wo sizes! 

Write for 
Features 


literature and 
prices now! 


! 


IDEAL FOR STORING 


®@ Stends on any level surface 
@ KLEER-VU Plastic *Spill-Proof’’ Drawers 
make contents visible .. . easy to index 





© Has removeable drawer dividers . © Photo Supplies © Bolts, Screws, Nuts 
© Fishing Teckle * Buttons 

@ One-piece drawer guides © Radic 6 1.V. Ports © Thread 

@ Welded steel cabinet frame ® Service Stotion Supplies © Paper Clips 

© Baked ‘Silver Dentone” enamel finish © Washers, Neils, Brods © Pins 


STEEL CHEST CORP. 


iF ROY. NEW YORK 


| LUNN b 


re’ 


MORE POPULAR 
THAN EVER.. 










in their 
“SERVE 


YOURSELF” 
packet 


Moore Picture Hangers in their handsome, 
colorful Picture Window Packets sell faster, with 
less effort. They're easier to display, easier to 
handle, and the 4 different sizes are more 
quickly identified. For more picture hanger 
sales, stock these 56-year favorites, NOW IN 
TODAY'S MOST MODERN HANGER PACKAGE. 


MOORE PUSH-PIN CO. 


GYince /9OO 








BELONGS ON 
YOUR COUNTER 


| The Moore 7208 Counter 
Display. 72 Packet ca- 
pacity, yet is only 10%" 
high, with 9 diameter 
base. All metal. Revolves. 
Ask your jobber. 
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M70 HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 


carton holding 12 knobs and a card- 
board easel display showing each 
of the four knobs. Both the display 
carton and the easel display may be 
used on counter or shelf, or in win- 
dows. Knobs include Humpty 
Dumpty, Choo Choo train, Peter 
Rabbit and Happy Clown. This No. 
560 display panel has a list price of 
$3. Hardware 
Corp. 


American Cabinet 


For more data circle Neo. 39 on posteard, p. 169 


Packaged Spot Cord 
Tags showing how to replace sash 
cords are attached to these poly- 


ethylene of cord. Tags and 


bags 





bags promote and protect the spot 


cord and make it a ~self-service 


item. Cord comes in sizes 6, 7 and 
W orks. 


For more data circle No. 46 on postcard, p. 109 


Ss. Samson Cordage 


Tent Merchandising Kit 
Available free upon request, the 
tent-sales merchandising kit is for 
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WHY THE NEW IMPROVED 
PLASTIC WOOD" IS SUPERIOR 


SSS | Gj been supplying the new improved product to hardware 














a ie dealers and retailers everywhere. The result has been 
increased customer satisfaction for these reasons: 
4 


) STRONGER! 


This dramatic test shows the greater bonding strength 
of New Plastic Wood, A 105-tb. weight fails to loosen 
New Plastic Wood or pull out the screw even though 
the plug of Plastic Wood is only 4 inch wide and \ 
inches deep. 


MINIMUM SHRINKAGE! 


Cross section showing minimum 

shrinkage of New Plastic Wood 

The minimum shrinkage of Plastic 
Wood produces a firmer adhesion to 
wood, plastic, ceramics and other 
materials—and produces a much bet 
ler appearance 





Bostrin 


had 


TAKES STAIN BETTER! 


Picture shows how New Improved 

Plastic Wood takes stain uniformly 
Due to the improved composition, 
New Plastic Wood takes all kinds of 
Stain more readily and gives an even, 
uniform appearance. 





Used by Leading Cabinet Makers! 


Craftsmen in the wood-working business, who are familiar 
with all types of wood-fillers, are using New Improved Plastic NEW IM PRO VED 


Wood more and more. Here are some of the comments these 
users are making about New Plastic Wood. 


“It is the best Plastic Wood we have ever used, and we rec- 





ommend it highly.” Bland Casket Co. Inc., Lebanon, Tenn 


“We have been very well satisfied with the adhesion and 
the way the material can be sanded or planed after it has 
dried.” The Lane Co. Inc., Altavista, Va. 

“Plastic Wood dries hard and fast. We are then able to 
apply finish without discoloration. It also helps us eliminate 
waste.” Boro Wood Products Co. Inc., Bennetsville, 5S. C. 





“PLASTIC WOOD" 


ONE OF THE MANY FINE 
PRODUCTS CREATED BY 


BOYLE-MIDWAY INC. 


22 East 40th SH. 
N.Y. 16,8.7 





0 
tia 
i} 
Ou 
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Stock and display New Improved Plastic Wood. Available in %4-lb., l-tbh. and 5-lb. cans. Also in tubes, ‘2-07. and 14-07, 
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New see-'n-sell tubes pull glide sales. 


self-service 
display pack 
asks for sales | 


Here's your chance for 
an extra sale to every cus- 
tomer that walks into 
your store. 








Spot these powerful 
new Bassick glide displays 
in high traffic areas, Folks 
will see them, pick up the 
new see-'n-sell tubes, and 
look at Bassick’s broad, 
flat steel bases and soft 
rubber cushions. 


Next thing you know, 
you re ringing up a sale for several sets 
at 49¢ and 59¢ apiece. Business like that 
can add up—especially with the average 
home having use for 18 sets of glides. 


Get your order in! 

Call your wholesaler today, and make 
sure you get your share of this high vol. 
ume business. The %"° diameter glides 
retail at 49¢, the 14” size at 59¢ a set, 
Ten sets to a display box. THE BASSICK 
COMPANY, Bridge- 
port 2, Conn. /n Can- 
ada; Belleville, Ont. 


= [Posi] 
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use with the Aluminum Treated 
Cool-Camper Tent. Kit contains a 
full-color counter display with ac- 
tual samples of tent’s canvas and 
nylon screening attached. Descrip- 
tive matter containing features, 
specifications and prices are in- 
cluded, along with handout folders 
and newspaper advertising mats. 
Merchandising kit is designed espe- 
cially for hardware dealers wanting 
to get into the tent business. H. 
Wenzel Tent & Duck Co. 


Por more data circle Neo. 41 on posteard, p. 109 


Mousetraps Display 


With a special perforation for 
wall hanging, the 2-PAC display 
package for Alsteel Mousetraps is 
offered with imprinted prices or 





with a blank bullseye. Trap is made 
of nickel-plated steel that is easily 
set for catching mice. McGill Metal 
Producta Co. 


Por more data circle Ne. 42 on posteard, p. 109 


Hooks Merchandisers 


Three merchandising aids are of- 
fered for Handy-Hook hooks and 
fixtures: the Skinpak vacuum- 
sealed display card (illustrated) ; 
the Selectree, a rotating counter 
display holding 160 Skinpak cards: 
and the counter merchandiser No. 3. 
Handy-Hooks are firmly attached to 
a 6x6 in. card with a tough film of 
transparent plastic which is vacu- 
um-molded around the parts and 
over entire card. Hooks and clips 
are thus easy to inspect, but cannot 





be lost or picked off card. Selectree 
is 7 in. high and 14 in. in diameter. 
It is free with purchase of the 160 
Skinpak assortment. Merchandiser 
has an assortment of 19 types, ring 

















shelf 
and double Handy-Hooks ranging in 


styles, brackets and single 
price from 7 to 53¢. Kit is free to 
buyers of the 454-piece assortment, 
which has a $50 retail value. Vadco 


Producta. 
For more data circle No. 43 on posteard, p. 109 


Father's Day Promotion 


To capitalize on men’s interest in 
cookiug, a Father’s Day 
(June 17) promotion showing how 
to set up a counter display of 16 
different Androck tool 
sets and accessories is being of- 
fered. Promotion material is in kit 
form and contains a sales-tip sheet, 


outdoor 


barbecue 


a 12x20 in. colorful window or 
counter display banner, an im- 
printed wrap-around bands with 
gift eard, consumer folders and 


dealer order forms. Retail prices of 
the barbecue sets range from $2.98 
to $12.95. The Washburn Co. 

For more date circle Ne. 44 on posteard, p. 10% 


Coiled Pipe Wrapping 


All stocks of Measure-Marked 
pipe are now being factory-wrapped 
for easier handling and more effi- 
cient storage of the pipe. 
Heavy protective wrapping permits 
outdoor storage of without 
dust, dirt or weather affecting ap- 
pearance and cleanliness of pipe. 
Ripeord makes for fast, easy open- 


coiled 


coils 
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all year ’round... 
more and more dealers 
are saying: 


Wrought Steel Butts 
Cat. 2R240 








“Let’s handle 


77 ® 
Builder's Special 
Cat. 2540 


“A good line of hinges to handle”... that’s 
the trade’s way of saying, “We like to sell 
Griffin products”... “Griffin gives good 


a full line—WROUGHT service ... they back up their product... 


they never have and never will cut their 


STEEL BUTTS and quality ... our wholesaler-supplier likes 


everything about the firm’s policy... and, 
SHELF HARDWARE our customers like the product.” 
. Display them and you'll sell them—Griffin 
Hinges ... order by the carton... in any 
selections your customers want. 





























SSS 


You'll find your fellow 
dealers saying, ““We like to 
handle the Griffin line.” 





NEW VISIPAKS — Order by 
Buy in any selections you the carton of individual VisiPak 
want -in any item in shelf carded items 


hardware...mending plates, 


flat corners, corner braces, 
“since 1899" 


strap hinges and T hinges 
MANUFACTURING CO. ERIE, PA. 


light or heavy), safety 
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hasps, shelf brackets, or 
what have you. 








































Tana. On. the 
HEAT WAVE 









Sell Greater Warmth 
and Greater Satisfaction 
with the Complete Martin Line 



















Vented Space Heoters 
8 models-—!15,000 BTU to 85.000 BTU 
Vented Fleer Furnaces 
3 mode'!s-—35,000 BTU to 70,000 BTU 
Vented Wall Heeoters 
5 models--25,000 BTU te 60,000 BTU 
Unvented Space Heaters 
23 models—10,000 BTU to $0,000 BTU 


Every Martin Gas Heater is AGA 
approved for natural, liquefied 
and manufactured gases. 






"Wall heeters approved under 1956 AGA requirements 


Write your jobber or direct for complete catalog. te 


ive ae Fait 
ee 


My 
















‘sal LL LA LAA a Ts by 


MARTIN STAMPING & STOVE CO. 


Huntsville, Ala Over 50 years heater experi: Aco 


FREEZER PAPERS 
SHELF PAPERS 

BAKING CUPS 

DUSTING PAPERS 
PIE TAPES 
WAXED PAPERS 
GIFT WRAPPING 






























Ask your distributor 
or write for samples 
and prices 































The uationally advertised paper line 

















TO HELP YOU SELL 





tue KVP 
COMPANY 
Kalamazoo, Michigan 





® For more information 
on these products and 
services use free post 
card on page 109. 





ing without use of tools or cutters, 
and contents is thus not damaged. 
Coils are clearly labeled for quick 
identification, and they may be 
quickly mounted on the Dispense- 
reel storage and display reels. The 
Plaatex Co. 


Per more data circle No. 45 on postcard, p. 109 


Flash Battery Pricing 

To speed service and help stock 
clerks and salesmen, a pre-pricing 
system has been designed for the 
entire flashlight battery line. Sug- 
gested retail prices are clearly 
marked on the top of each sealed- 
in-steel battery of the D and C 
sizes. Price is on label of miniature 
batteries. Pre-pricing service has 
been offered particularly to aid 
stores using self-service techniques. 
Ray-O-Vae Co. 


Por more data circle No. 46 on postcard, p. 169 








Fisherman's Guide 

“How to Forecast the Weather’ 
is the title of a colorfully illus- 
trated fisherman's guide, which has 
been revised and is offered free to 
dealers carrying the line. Full- 
color photos of 16 cloud formations 
and what they mean weather-wise 
are arranged in sequence, from fair 
to stormy weather. Technical 
names of various clouc formations 
are given. Information on fore- 
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With PYREX ware you can sel 
a dish for every cooking need! 


A COMPLETE LINE MAKES 
THE MOST OF THE MOST 
FAMOUS NAME IN THE FIELD! 


@ You have sales opportunity aplenty with 
PY REX ware, because there’s a complete 
line of items for all cooking needs. And, in 
addition, most PYREX ware can be used 
for freezing, storing and serving as well. 
For the rest of the story, look at this quick 
list of five principal advantages PYREX 
ware gives you. 





1. TOP CONSUMER ACCEPTANCE. 
PYREX Ware is the acknowledged leader 
in the field. 


2. COMPLETE LINE. There’s a PYREX 
Ware dish for every cooking need. 


3. MORE MARK-UP. PYREX Ware gives 
you greater than average margin of profit. 


4. NEARBY DISTRIBUTOR. You get almost 
immediate delivery, which means faster 
turnover with a controlled inventory. 

5. NEGLIGIBLE MARK-DOWNS and no 


workroom costs. PYREX “HOT-SPOT” display available through your local distributor. See him for detaiis, 











NATIONALLY ADVERTISED SPECIALS FOR MOTHERS AND 
BRIDES IN MAY AND JUNE! 


@ A full-page, four-color gift ad will help you 
sell more PYREX Ware during May and 
June. It will feature the new turquoise Color 
Bowl Set, new pink Oven and Refrigerator 
Set, and six other popular PYREX ware 
items. Perfect gifts for mothers and brides. 
A lot of your own customers will be among 
the 21,800,000 reached by this powerful ad 
in Life, Ladies’ Home Journal, Family Circle 
and True Story —so get set for extra sales! 


Kememblet ~YOUR PYREX WARE INVESTMENT 
WORKS TWICE AS HARD FOR YOU! 











CORNING GLASS WORKS, CONSUMER PRODUCTS DIVISION, CORNING, N. Y. 


ms DORN ING “PVGER” ts & regietere 


err af r ; 
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WRENCH ‘ 
— WITH THE “INNER GRIP 


in-a-grip 


-++» GRIP and DRIVE ALL 
HEX HOLLOW-HEAD 
SET SCREWS AND 
CAP SCREWS! 


NO FUMBLING 
NO DROPPING 


TH 














MANUFACTURED EXCLUSIVELY BY 
Se) STEVENS WALDEN Inc 





EAGLE RULE’S 
251 ANNIVERSARY 


GIFT! 








es 








Buy two dozen 
EAGLE RULES at 
regular price ... 

(one dozen 
COLUMBIA rules 
to retail at 89c each 
and one dozen 
ALL AMERICAN rules 
to retail at $1.30 each)... 










ALL EAGLE RULES 
IN THIS DEAL 
ARE MADE WITH 

* COIL SPRING JOINTS 
Guaranteed against 
joint failure forever 

* METAL STRIKE PLATES 
That Prevent Wear 
on Markings 


Get FREE 


6 WHITE STEEL 
TAPE RULES IN 
CHROME CASES 
TO RETAIL AT 
59c EACH 


Dealer Cost $17.60 
Retail Value $29.82 
DEALER MARKUP 79% 














Ask for EAGLE RULE DEAL NO. 25 for regular marking 
Ask for EAGLE RULE DEAL NO 25F for inside marking. 


EAGLE RULE MFG.CORP. NEW YORK 59,N.Y. 






























TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 


casting weather by wind direction 
is included. The supply of two- 
color pocket-sized fishing calendars 
has also been increased. Gudebrod 
Bros. Silk Co. 


Por more data circle Neo. 47 on postcard, p. 109 


Cabinet Hardware Display 

Impulse sales to do-it-yourself 
buyers are promoted by the pack- 
aging of cabinet hardware on indi- 











vidual bright color display cards. 
Items are fastened to cards by the 
invisible Skin-pak method, and 
cards are designed to be mounted 
on a hebp-yourself storage-display 
rack. Display requires little space, 
but holds complete stock of 16 doz 
hinges, knobs, pulls and catches. 
Rack is free with Deal No. 1300, 
which includes $97.28 (retail) of 
the most popular items. Star Metal 
Products Co. 


For more date circle Ne. 48 on posteard, op. 169 


Electrical Tape Booklet 

To aid in the choice of the type 
of electrical tape for each insulat- 
ing and protecting application in 
electrical construction and mainte- 
nance, this 12-page booklet comes 
complete with 
technical data. 


illustrations and 
Folder is called. 
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YOULL LIKE THESE OTH-FITTING THREADS 


You can count on fast, accurate 
assembly when you use Bethlehem 
fasteners. I'his is because the threads 
are so clean, so smooth-fitting.What’s 
more, Bethlehem fasteners have 
strong shanks and easy-to-grip heads. 
They're top quality fasteners all the 


way—just what you're looking for. 


, 
| 
~? 
id 
* 
a 
- 
i 
- 
. 
e 
- 
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gETHLEMEN 
STEEI 


Bethlehem Bolts 
Are Good Bolts 








For the last 




















time, Birchwood 
-I said stock , 
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TO HELP YOU SELL 
























' if you have a Do-It-Yourself 
| department, you'll save your- 
self and your boss trouble and 
lost sales by stocking the com- 
plete line of D-P products. 
§ Home repair and maintenance 











enthusiasts just naturally ask 
| for nationally-advertised O-P 





| items. Order now—consult your 
| wholesaler, or write us for 
| | catalogs. 

\ ata! 
| ry 


The Complete Line 


CAULKING COMPOUNDS 
CARTRIDGES & GUNS 
GLAZING COMPOUNDS 
SEALING COMPOUNDS 
PUTTIES + MASTICS 
GLAZING STRIP 
ROPE CAULK 


































) 
| Preferred by Millions 














D-P products are nationally 
advertised in family Handyman, 
Orit, Hemecraft, Home Croftemen, 
Mouse Beavtiful's Building Man 
val, Mechani« Illustreted, Pepyler 
Mechanics, Popular Science, ete, 












































inmersy ON O-F BEST SINCE i667 





oOrese 


DICKS-PONTIUS 


THE DICKS-PONTIVUE COMPANY 
5302 HMuberville Ave., Deyten 3, Obie 


Alexandria. We. « 






































Saitas, Fen. « Seceteur, Ga, 
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® For more information 
on these products and 
services use free post 
card on page 109. 


“Tool Up With Tape—Big Four 
Electrical Tapes,” and it has per- 
formance specifications for plastic, 
friction, rubber and vinyl color 
electrical tapes. Practical sugges- 
tions for the use of each type of 
tape are included. Dutch Brand 
Div., Johna-Manville Sales Corp. 


Por more data circle Neo. 49 on postcard, p. 169 


Rifle Merchandiser 
Four 22-caliber rifles come packed 
in this combination shipping con- 






























tainer and floor display. When set 
up, display measures 1742x444%x6'\% 
in. Instructions for setting up dis- 
play are included. There is no extra 
charge for the unit. Remington 
Arma Co., Ine 


Per more data cirtle No. 56 on posteard, p. 109 


Tape-Dispenser Deal 
This 
deal, offered 


spec ial 


until July 31, gives 


dealers a $6 saving on dispenser 


alone 


Deal DL sells for $20.97 and 


represents a saving of $7.22 over 


tape-and-dispenser 


regular list price. Deal includes one 
Scotch brand Model 92 definite 
length dispenser, and 12 rolls of 
Mox2,592 in. Seotch brand trans- 
parent cellophane tape. Dispenser 
pre-determined 1 to 4-in. 
lengths of tape at touch of hand 
lever. Unit weighs 6 lb, is portable, 
and may be reloaded quickly. For 
use at check-out counters and in 
gift-wrap departments. Minnesota 
Mining & Mfg. Co. 


Per more data circle No. 51 on postcard, p. 109 


jasues 


Consumer Pump Book 


This new consumer booklet has 
a questionnaire which prospective 
customers can fill out, giving dealer 
the information he needs to recom- 
mend the proper water system. The 
12-page booklet is entitled “What 
Kind of Water Pump Do You 
Need?” The Tait Mfg. Co. 


For more data circle No. 52 on postcard, p. 109 











Glassware Catalog 

The 1956 dealer catalog listing 
Pyrex consumer 
ware is now available. It covers 
retail prices on Pyrex brand flame- 
ware, ovenware, bakingware, din- 
nerware, nursing units, measures 
and tumblers. Corning Glass Works. 


new prices for 


Per more data circle No. 53 on postcard, p. 109 


Plastic Pipe Package 


Confident of the sales potential 
for plastic pipe, this manufacturer 
agrees to take back any items not 
sold after dealer displays this mer- 
chandiser in his for four 
months. Plastic pipe sales package 
consists of three 100-ft 
plastic pipe in popular sizes and a 


store 


colls of 
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THIS EYE-CATCHING RUBBERSET INSPECTO-PAK 
CAN TRIPLE YOUR NEXT MONTH’S SALES! 











The Rubberset* Inspecto-Pak,* with its 
clear plastic pocket, is a real trafic stop- 
per, designed by merchandising experts! 
Retail men who have seen this display 
at work say it more than triples sales! 


The Self-Service Inspecto-Pak easily han- 
dies these big jobs for you: 


1. Attracts customer and encourages 
him to examine brush! 


2. Customer can remove the brush 
and replace it without damage to 
the package. 


3. inspecto-Pak chart tells him the 
right Rubberset brush for any job! 


4. Displays price, gives full guaran- 
tee! 


The whole exciting Inspecto-Pak unit 
tells your customer what he wants to know 
—and clinches sale after extra sale! 


This is another example of Rubberset's 
Better Merchandising . . . designed to 
give you volume sales. 


Stock Rubberset in the new Inspecto-Pak 
—see how easy it is to make a shopper a 


PR ubberset CO. 900 Passaic Avenue, East Newark, N. J. 
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AMERICAN 


AND 


OLD FAITHFUL 


MARKING 


Famous tor versatility, AMERICAN ond 
OLD FAITHFUL marking Crayons help 
solve your customer's work program in 
every stage of production from hot 
steel to raw lumber, there's a special 
marker to fit every specific identifi 
cation need 


WHEN MARKING COUNTS— 
COUNT ON 
OLD FAITHFUL ! 


THE AMERICAN 


CRAYON COMPANY 
SANDUSKY. O10 
WEW TORK 
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TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 





plastic fittings in a 
merchandiser. Streamers, brochures 
and other sales aids are included. 
Carlon Products Corp. 


selection of 


Por more data circle No. 54 on postcard, p. 109 


Plastic Hardware Cards 


merchandising, 
a line of shelf hardware specialties 
is featured on plastic finish cards. 
Merchandise is securely attached to 
card, to eliminate pilferage losses. 


For self-service 





red and black, 


which are 
permit full visibility, and all cards 
are slotted to fit 
racks. Hall-Weasel Co. 


For more data circle Ne. 55 on posteard, p. 169 


Cards, 


various display 


Air Compressor Booklet 


Explaining the uses of com- 


pressed air on the farm, this folder 


lists 16 different uses for a port- 
able air compressor from inflating 


tires in the garage or in the fields 


to spray-painting houses, barns or 


equipment. Describes Farm ‘n’ 


Field detachable tank air com- 
pressor as a versatile power tool 
that takes air anywhere it is 
needed. The Campbell-Hausfeld 
Co. 


Por more data circle No. 56 on postcard, p. 109 


Mason Line Display 

This counter and window display 
box measures 6% x 6 x 4% in., and 
holds a half-dozen ‘%4-lb tubes of 
nylon mason line. Box is printed in 





yellow, red and black and lists the 
features of the line. Box available 
at no extra cost. Brownell & Co., 
Inc, 


For more data circle No. 57 on postcard, p. 109 


Bakeware Merchandiser 


Arranged for easy customer 
choice, bakeware items are stacked 
right on this merchandiser which 
consists of a single unit, dark ma- 
roon perforated board frame with 
natural-finish wooden legs. Display 
is designed to hold up to 21 differ- 
ent bakeware items, and it may be 
used on the floor or on top of a 


counter by swinging out the back 
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This year more folks will “fork over” more dollars for water 
systems than ever before! And you can be right up front when 
the money changes hands — IF you're selling the bigger-than- 
ever, better-than-ever GOULDS line! 


DISPLAY DURING MAY! 


We've put everything you need for a bang-up May pump pro- 
motion into a special GOULDS PROFIT-FLOW PROMOTION 
PACKAGE. You buy only one Fig. 3680 Balanced-Flow Jet 
Pump — get absolutely free a complete kit of display and pro- 
motion material —- highlighted by the ‘“Pump-A-Day Contest’ 
featured in powerful national advertising 


SEE YOUR GOULDS DISTRIBUTOR... or write us right away 
for full details. . . 


GOULDS PUMPS, INC., Dept. HA-56, SENECA FALLS, N. Y. 


Cash in with the 
“PROFIT-FLOW”’ PROMOTION 


during National 
Water Systems Month 


ou may 

7h SS BS win THs” 
BALANCE > § panne - 5} PUMP 
muse a a row | > a? FREE! 


WATER SYSTEMS 
You get MORE with COU 


FOR EVERY FARM AND HOME NEED 
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when 
you 
display 
them 


TURNBUCKLES 
FLOOR 
MERCHANDISER 


Your Cov $73 47" 
Your Profu $36 78 





TURNBUCKLES 
COUNTER 
MERCHANDISER 


Unit K.2: 
Your Cow $73 62° 
Your Prot — $15 8 





OR 


PACKAGED 
IN 
SELF-SERVICE 
BAGS 


A complete line of over 85 
fixtures also available from 
open stock. 


* Prices slightly higher weet of Rockies. 





ORDER FROM YOUR WHOLESALER 


of PO a 


TURNBUCKLES, INC. 


sor 333 MICHIGAN CITY INDIANA 


MICHIGAN 


FACTORY: GRAND .BEACH 





“One good turn (buckle) deserves another” 
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TO HELP YOU SELL 


® For more information 
on these products and 
services use free post 
card on page 109. 





em 


(Continued from page 140) 


easels for support. Height of this 
1-117 merchandiser is 80 in., width 
is 46% in. and depth is 23 in. maxi- 
mum. Shipped in four parts, in 
one carton, display has instructions 
for assembly and suggested ar- 
rangement of merchandise. West 
Bend Aluminum Co. 


Por more data circle Neo. 58 on posteard, p. 109 


ironing Table Display 

This new floor and window dis- 
play for ironing tables takes up no 
more space than the actual ironing 





Life-size 


table. model and signs 
pointing up sales features are lith- 
ographed in six colors. Red ribbons 
guide shopper's eye from signs to 
ironing table features. Two inter- 
changeable price signs are fur- 
Proctor Electric Co. 


Por more data circle No. 59 on postcard, p. 109 


nished. 


Power Sprayer Rack 


Adaptable for either floor or 
counter display, this display rack 
shows how the small power sprayer 
and pump can be mounted on any 
tractor. Unit is easily assembled. 
Compartment in front of rack holds 



















literature about the sprayer and 
pump. F’. E. Myers & Bro. Co. 


For more data circle Neo. 66 on postcard, p. 109 


Clothesline Display 
This shipping-display carton 
saves floor and counter space by 


WHILE LAS? 





stand-up packing of King Cotton 
clothesline hanks. Connected 50-ft 
hanks of both No. 6 and No. 7 are 
individually packaged in polyethy- 
lene bags to protect the line from 
dust, dirt and handling marks. John 
H. Graham & Co., Ine. 
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NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 








Store Lighting Manual 


Written from the dealer’s point 


“Better Lighting for 
Bigger Sales in Hardware Stores” 
is a new manual! on hardware store 
lighting. Booklet contains point- 
ers on proper lighting in relation 
to store location, types of merchan- 


of view, 
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now... a protected 
profit plan 
for retailers of 


FOLO-A-WAY ALUMINUM TABLE 


. >< 
TF 


aluminum furniture 


AND JOBBERS TOO!’ 


Medel 255 — UPHOLSTERED Medel 34406-— FOLDING CON. ’ 
LAWN - KING. Weatherproof TOUR-KING. 3 comfertable post- - 
heavy gauge viny! cushions Olied tions by shifting weight. Fade- 


with rubberized hair ' 7 ail proof Saran. dowble-sown with 


Sea mee LINE KEEPS YOU IN BUSINESS PROFITABLY 


You won't find this line in supermarkets or chain drug stores! 
You won't see the prices footballed! You buy it on the same 
basis, and at the same price as everyone else——sell it 
at a fair price and make a fair profit! You sell a quality 
product that stays sold when you sell Sun ‘n Surf Furniture 
by All-Luminum Products 
Medei 445 — UPHOLSTE aee Medel 3166— WONDER-FOLD 


CHAISE .- Shes. i i SETTEE. Beate two comfortabiy 
fingertip edjustm-« Hubber xz 4 Fiash folds in Ge motion 


hair - filled vinyl cushions oo  Triple-Tone Saran webbing PROTESTS PROFIT PLAN 
helical eprings 


Soild ONLY through jobbers ... never direct 
to price cutting chains. 

Loce!l stocks eiwaeys on hend — no large 
inventory 

Nationally-advertised. 

Gueranteed by Good Housekeeping. 
Exclusive styling, quelity matericis and 
manufacture eliminate comperison with 
promotional merchandise. 


Medel 466 FOLDING CHAISE BEAUTY-FOLOD MARBLE. 
xinG. 4 position Gngertip ad PiIntéH TABLE Ratin 


juetUnent Triple ~ Te ares gid eecents, oo 
Webbing @ %” sluminum frame ‘ seecany Martie } 
rian. 7 69” si 65 re 
: 3” ss T3 $19.96 - 
Prices slightly higher West of Mississippi 


*jJOBBERS: Some choice territories available! 36th and Reed Sis., Philadelphia 46, Pa. 
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For the name of your local distributer write 








For MORE sales... 


BIGGER profits! 


HAW BHORNE 


ifa-it-fa- Me] - bared. 


Clothes Line 


Sells Better! 


« Pre-Stretched ' 


« Wears Longer ! 


i ae 


Sell Shuford’s 
VEE Ley 


Plastic Clothes Line 


blue 


ehale. 


in pastel colors yel 
NEW 


market’ 


pink 


iow enale. ” AALALS ne 


green! The best in the 











WATERFEED 


Water soluble cartridge type fertilizer. 2 for. 


mulas, 


15-55 and 15-40-10. Ne lewn burn 
Box of 20 cartridges $1.00 


WATERSPIKE 


Amazing medei 553.72 
wey wetering device 
Waters everhead oer 
flie velwe fer sub 
surface irrigation di 


~ 
ae 
. 


 f 









rectiy te reetes 













54.90 eo 
WATERFEEDER 
Medel 954. Agpliceter ter cartridge 


type tertilizers. Attaches easily te faw 
cet or hose. Vee any wotering device 
4).99 


SQUARESPRAY 


Fameus mode! 43) 
it gets the corners 
Heokup in tendem oe 
wee te fertilize while 
yew weter. $27.95 


fertitize while yew weoter 


PRODUCTS CO. 


9th & GRAYSON « BERKELEY 10+ CALIFORNIA 
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Self-Selling Quality 
Gas Cans for 
Every Customer Need! 


; ‘| HEAVY DUTY 
War 


GAS CANS 


The easiest to-sell gee can lime on the market! 
Miurdy, practical Edward Ges Cane are ideal 
for esportemen, Mmetorists, pewer garden teol 
owners every possible prospect! 


#530 2, Gal. 





























Spout Can 
A proved hard 
ware store profit 
maker New 

equat’’ design 
fis eceliy in car 
trunk under 





beat seat 
bem. ets Aiseo 
in 3 and G gal 
lam sizes 


NEW! oll To 
OAR MEASUR 
ING CAP Im 
printed ratia 
guide inetentiy 
measures tact 
amount of oti-te 
gee mixtures 





No. 623 2-Gal. 
Emergency Can 


Rasy -on -the pocket price 
With auality features! 
PrATENTHI) reversible 
spout, fiiter sereen and 
air vent dust ean seal 
Rust-proof fnish, leak- 
proof scidered assembly 
Also avaliable ww i tal. 
sige 


WhiTk TODAY 
titerateve and 
prices. 


Edward Can Co. 


2332 W. Byron St * Chicago 18, 111. 













NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 








mainte- 

Typi- 
are shown and 
lighting for various store 
areas are shown. Hints on how to 
select the proper lighting system, 
and relative costs of each system, 
are included. Several pages are 
devoted to special-purpose lighting 
in hardware including ac- 
cent, wallcase and perimeter light- 
ing, store front and window light- 


dise handled, economy, 
nance and store flexibility. 
cal 


store layouts 


levels 


stores, 


ing. These techniques are illus- 
trated with photos. Booklet is 
available without cost. Sylvania 


Electric Products, Inc. 


For more data circle No. 62 on postcard, p. 109 


Conveyor Bulletin 


Showing features and uses of 
overhead trolley conveyors, a four- 
page bulletin containing illustra- 
tions and detail drawings has been 
issued. Bulletin describes applica- 
tions of conveyor system to storage 
and various phases of warehousing. 
Details on a hand-pushed monorail 
conveyor, for use in narrow aisles 
or other special situations, are also 
included. Rapistan-Keystone, Inc. 


Por more data circle No. 63 on posteard, p. 169 


Plastic Drawer Cabinets 
Stak-Up See-Thru Drawer Cabi- 
nets, made of clear, heavy-gauge 
plastic, make it find 
small items without poking through 
drawer after drawer. 


possible to 


Cabinets also 
keep contents dust-free and acces- 
sible, as well as in full view at all 
times. Cabinet frames come in five 
decorator colors. in office 
or stock room, units have patented 
interlocking feature that permits 
stacking use of tools or 
additional! Available in 
two ST-130 has two 


single and one double drawer; No 


For use 


without 


hardware. 
No. 


models: 


ST-150 has four single drawers and 
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Pky 
ae 

ae Byer am Bho Year 
2 o; . Thee! a Oe 
A ae Oe. oP. se 


WATER BOY 


NOTE THESE IMPORTANT 
CONSTRUCTION FEATURES 


Dowbie Locked 
Galvan ied 
Breast 





Corrugated 
Sides 


Ooubdle | cocked 
Seam and 
Bottoms 


Extra Deeo 
Bottom 


same 

















‘ 





Riveted Handies 


RR See 


Fully Enclosed 


, Cower 


Extra Large 
Ait Space for 
Better insulation 


Hot Dipped 
Galwamzed inset 
Guaranteed not 
to Rust or Leak 


Brass Mickel 
Piated 


Recessed Faucet 
Pai a ne me 


Non Movable 
Inset Support 


THE SCHLUETER MFG. 
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1956 


with THE NEW 


SPARKLEEN* 


liner 


Keeps water sparkling clean 
... keeps coffee, lemonade 
and other beverages odor-free, 
taste-free 


Non-Toxic coating approved 
by the Food and Drug 
Administration. 


Here's the modern way to keep drinking water sparkling 
pure and refreshingly cool! Deluxe WATER BOY 
portable coolers now feature the amazing new SPARK- 
LEEN liner that is absolutely non-toxic, odor and 
taste free. 


What's more, WATER BOYS are big, rugged, built 
to take abuse on construction and logging work, in 
oil fields, warehouses, service trucks—everywhere men 
work. Ideal for hunters and fishermen, too. 


Stock and feature these versatile water coolers. In 
popular 2, 3, 5 and 10 gallon sizes, they're made of 
quality materials throughout and carry the famous 
DeLuxe name. Point out the “extras’’.. . they'll build 
extra sales and extra profits for you! 


ST. Beery 7, RG. 








The famous fireproof material 
for 101 uses in the home 


SAL-MO ASBESTOS 


...- now put up for the hardware trade 


in quick sale, household size packages 








This is the now-famous 12 ft. 
roll in display carton which 
took Asbestos Paper out of 
the basement, put it on the 
main floor and freed hardware 
dealers from the time-wastin 
task of measuring, cutting oan 
wrapping this indispensable 
fireproofing and insulating 
material. 


And this is the twin profit 
item-—Sal-Mo Asbestos Panels. 
16 pieces of ready-cut Asbestos 
Millboard—%”" thick, 24” 
36”, put up in a compact, self- 
serve carton. 


Order NOW from your jobber. 


SALL MOUNTAIN DIVISION © 


Nicolet Industries, Inc., HAMILTON, OHIO 
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NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 












































Wee 
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temovable di- 
viders provide three compartment 


one double drawer. 


for each drawer. Jayem Sales Corp 


For more data circle No. 64 on posteard, p. 10% 


Metal Merchandiser 


A double-faced gondola, this 
self-selection type, all-metal mer- 
chandiser requires about the same 
reguiar counter or 
Floor space needed is 


space as a 
island unit. 
60x60 in. Each side has three per- 
forated metal shelves, 12, 16 and 
20 in. wide, and a metal base pliat- 
form. A two-inch ticket strip on 





shelves and platforms simplifies 


pricing. Shelves are adjustable in 
height to accommodate items of 
different sizes. L. A. Darling Co. 


For more data circle No. 65 on postcard, p. 109 


Holiday Tape Assortment 

Multi-color designs are featured 
in an assortment of gummed adver- 
tising tapes for six major buying 
holidays. Available to dealers for 


(Continued on page 148) 
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new! 


eedy Sprayer ; 


‘gakevovar— 
PAINT SPRAYERS 


NO. 909—MOBILE KIT. New! Mokes 
any 890 Speedy Sprayer a mobile ovt- 
fill Handle, 6” diam. semi-pneumatic 
rubber tire wheels, plus mounting bolts, 
retails 


a NEW addition to the 
COOK ‘N’ KETTLE line 
the COOK ’N’ KART 


* 


lor the tolks who arent quite ready 

tf) pay YY 5D tor the tamous ( ook 

N Wagon. but who still want the 

Worlds Finest Charcoal broiler. 

here s the Cook N Karr. [The kettles 

the same. Only the Kart ws dittes 

; , vv sta 
ern You stall wet those wondertul NO. 890—“% H.P. SPRAYER. Favorite 


COOK ‘N’ KART } ’ 
Cook ’"N’ Kettle resules. HEAV’ getaits tor $599.95 ito tie of do-it-yourself men and shop owners 
settle “——- Delivers 2 cu. ft. of clean, oil-free air per 


CAST IRON AND THE LID Ting te, 30.40 th + y 

, - eter ? lee. weighs & minute, * s. pressure. ever needs 
MAKES THE DIFFERENCI More J moet nity heat oiling. Complete with spray gun W ithout 
than 20.000 Cook "N’ Kettle users af ee See Wy ea mi motor ond mobile kit, retails... $38.50 


; ’ 


’ 
will tell you the only way to cook 
is in heavy cast iron and with 
a iid t get that wonderful! 
charcoal tlavor through and through Noes j 
(ook N’ Kettle the only answer 
; | NO. 544 MOBILE SPRAY OUTFIT 
MR. DEALER! Cook 'N’ Kettles New! Powerful Master Twin Speedy 
oy muane cubicles nice andin Sprayer on wheels. No job too big! 4 cu. 
: ' iit aaa ’ #4 Ui > ‘ “A , " 
, ft. of clean, oil-free alr at 40 Ibs. pres- 


’ 


ores than any other charcoal brouiet sure. Vo h.p. motor, or engine. With wheels, 
Lite. Saturday Evening Post. Amerfi COOK ‘N’ WAGON gun, less motor, retail 
can Homes, Better Homes and Gas retails tor $99.50 
liens have carried store and pictur©res cs 
of the Cook N Kettie. We plac a. 7 

| advertising in Gourmet, Esquire 

oliday hious Beautiful Sport Fiectric Rot 

istrated and all the major sporting fos ie eete 
Magazin as) tw sell the 
Cook 'N’ Kettle line the most F itithtiny, 
famous imme of outdoor cooke rm sin 
the country the World's Finest 


Charcoal Broilers 





eS 


—~ 
. 


( g ” $1 450 oo 
SOK AN TOBLS | $3.95 neta 


arose arto 








BOX 949HA TULSA, OKLAHOMA 
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% 


WHITE CLAD 


? 


Your customers 


BANNER 





recognize and prefer Lufkin BANNER 


steel topes the brand becked by continuous national advertis- 
ing plus known Lufkin quality and service, 

Bonner topes are snow white with bold block markings 
ond protected with a tough, clear plastic finish. Tempered steel 
lines %° wide graduated in feet, inches and 6ths. Choice of 
plain or folding end hook. Lines are replaceable. 

Beautiful maroon vinyl cose with welded steel rust-resist- 
ing liner, Handle foids filet -—~ operates smoothly, 


PRICED 
TO SELL 


Plain Hook 
Ring Ring Leng’ Price 


wi70 SC w?70 S28 





individvelty bexed in 
strong, handy, cleer 
plastic revsabie bez 
on eye appeciing sales 
byiider! 


To Help You Sell 
AY CARTON 


Display carton for each 
tape in brilliant color to 
increase sales attention. 
Free newspaper mots 
and literoture. 


DISPL 


ADVERTISED IN 


American Weekly 
This Week 

Popular Science 
Popular Mechanics 
Mechanics Illustrated 
The Corpenter 






















Science and Mechanics 
Farm Journal 

Sunday Newspopers 
American Builder 
Practical Builder 


Orpen JUFAIN THE ONE COMPLETE LINE OF TAPES * RULES 


PRECISION TOOLS FROM YOUR HARDWARE WHOLESALER 


New York City 





THE LUFKIN RULE COMPANY, SAGINAW, MICHIGAN 


Berrie, Ontario 





use with counter tape dispensers, 
tape comes in carton lots. Each 
earton contains five Christmas rolls, 
and two rolls each for Mother's 
Day, Easter, Thanksgiving, Hal- 
lowe’en and Valentine’s Day. Tape 
for each season is wrapped in poly- 





ethylene, for protection from sea- 
son to season. Assortment of 15 
rolls is packaged in a printed car- 
ton for easy handling and storage. 
Package Sealing Div., Nashua 
Corp. 


For more data circle No. 66 on postcard, p. 1069 


Powered Belt Conveyors 


Three types of powered belt con- 
veyors are offered in the Versa- 
Veyor line. Units are constructed 
on the building-block principle, and 
are available in these types: floor- 
to-floor, table top and a booster 
model. The table top, or T, series 
(illustrated) is available with 12 or 
18-in. wide belts and aluminum or 
steel frames. Series F, for floor-to- 
floor use, offers the same belt 
widths and frame choices as the T 
series and is designed for moving 





material in and out of storage, or 
from one level to another in multi- 
story buildings. Series SIZ2A Versa- 
Veyor offers portability and low 
cost for handling moderate loads, 
such as in unloading or loading 
trucks. The Belt Corp. 

Por more data circle Neo. 67 on pestecard, p. 109 


(Resume reading on page 14) 
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WHEN DEPTH COUNTS... 
Sell B&C DUCTILE IRON: 
Deep Light Clamps ‘ 


Wee tet tii cee SE 





Extra 


octronet 
Ty 


EDLUND *77 
CAN OPENER 
The new, modern con- 
ception in wall openers 
Flat-to-wall—one handle 
operation —built-in mag- 


EDLUND 

EGG BEATERS 

Two sizes. Stainless steel 
blades specially designed 


A New Addition to the Popular, . : for easy rinse-cleaning! 
Low Cost B & C Quality Line | | 


The perfect clamp for ‘deep’ work! Lightweight @ | EDLUND JUNIOR 
—it’s quality made of DUCTILE IRON*, An essen- Bis CAN OPENER 
tial clamp for hobbyists as well as the pattern F 
maker. It's a profit maker for sure! a Millions now in use... and 
. every woman who owns one 
* DUCTILE IRON. Developed by International Nickel os % & is a customer for one of the 
a high strength material that combines the processing Bi) other fine Edlund products. 
advantages of cast iron with the physical properties of @ 5-year guarantee. 
stee!. B & C Ductile Iron Clamps offer greater resistance Mnal 
to sudden shock and hard use. ; 3 EDLUND 
? _@ TOP-OFF JAR OPENER 
@ Balanced Vise Type handle. Clamp Screws with & The famous Edlund 
standard V threads and Roecking Swivel Pads| & 7% product that makes 
assure ease of operation, found only on more vi opening the toughest 
expensive type clamps. +t par ¢ hild’s pp) lay. Fits all 
@ The Seat of each clamp is ground square for if size jar caps 
even-clamping. The natural finish is coated with : 
a protective oil to retard corrosive action. 


f , Opens bottles, punches 
Speci ications cans. Made of nickel-plated 





P EDLUND steel, with handsome Oak 
Capacity Depth of Throot | 2. TU-WAY handle, Buckskin thong for 
. hanging. Also available in 
3" | DELUXE plain all-metal version. 
3'/," 
4" 


ae ey “ 

ae 
- Sy (Fes é he 

4\/," , ’ 7 Bh 4 : 
Tn e 

: ’ : J - eon 
investigate the Sales and Profit “ | UT7 a. 
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Opportunities of the B&TC Line! 


a | wo “a Y | y 
w™ o indtods Venin’. 

YING, « Budingtom: Varmen: 
4h 7 y (} ; y We : 4 tt. VA 


33 Poland Street, Bridgeport, ie . @*¢e& en nn 2 2 * . a 
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Read it in HARDWARE 


EWS OF 





HARDWARE AGE FOR 





DEALER BRIEFS: 





Ohio Dealer is Elected C. of C. President; 
New York Dealer Marks 45th Anniversary 


Columbiana, Ohio—Harold 
Armstrong, a partner of 
lehman Hardware Co., was 


recently elected president of 
the Columbiana Chamber of 
Commerce He served in 
1055 as chairman of the Re- 
tail Merchants’ Committee 
studying retai!| buying hab. 
Mr. Armstrong had pre 
viously won “Citizen of 
the Year” Award for his 
work in fund raising for lo- 
cal achools 


its 


the 


Yonkers, N. Y, 


Hardware 


Rosner’s 


‘tore at 220 New 


Motor Wheel Elects 
Briggs Vice-President 


Sam HKriggs has been 


elected vice-president and di 
Appliance 


rector of 


Div 





SAM BRIGGS 
sales of Motor Wheel Corp., 
Lansing, Mich. 

Mr. Briggs has been gen- 
eral manager of the com 
pany'’s Reo lawn mower di- 
vision since its aequisition in 
1954. In his new post he is 
responsible for sales of both 


Duo-Therm and Reo prod. 
ucts, 

Before joining Motor 
Wheel, Mr. Briggs was a 


vice-president of Reo Motors, 
Inc., where he was in charge 
of Reo power mowers, 


150 


Main St. is in a double May 


celebration. It has a sale 
going to mark its 45th anni- 
versary. The sale honors 
founder and president David 
Rosner. This is also the 
quarter-century year for Mr. 
Rosner’s aon, Aaron. The 


firm is using the event as a 


basis for a sales campaign. 


Long Prairie, Minn.—Mr. 
and Mrs. Art Johnson re 
cently opened their A & IL. 
Market 
with the 


(Continued on page 165) 


“more than double 


Motor Wheel 
dent Karl Evgeler 
pointed director of «ales 
motion and adverti«ine and 
L. C. Vandertill an 
pointed sales manager of the 
Appliance Div. 


Vice Presi 
aD 


pro 


wae 


was 


New Assignments Listed 
By Worth Hardware Co. 


A realinement of executive 


responsibilities has been 
made at Worth Hardware 
Co., Inec., wholesaler of 84 


86 White St.. New York City 
Morris Dworetz 


is now 
general manager and trea- 
surer; Alton Brody is vice 


president in charge of mer 
chandising and sales; Harold 
,H. Levy is secretary and pur 
chasing agent: Mrs. S. PD 
Friedman controller, and 
Joseph Wigodner is ware 
house manager. Max Dwovetz 
is president. 

The new assignments ar 


is 


designed to permit a more 
aggressive sales and mer 
chandising program by the 
firm. 


It was also announced that 
Fred Tolman has joined the 
company as a sales repre- 


sentative covering sections of 
Westchester County, 
and Connecticut. 


N. ¥ 


and Hardware store 


Salt Lake Hardware 
Promotes 2 Officers 


Hicoward W. Price and Os. 


ear Hanson, Jr., were 





HOWARD W. PRICE 


of the board of directors of 
The Salt Lake Hardware Co.., 
wholesaler of Salt Lake City, 
Utah. 

Myr Price, 
president and genera! 
ager, was elected executive 
vice-president and genera! 
manager. Mr. Hanson, di- 
rector of sales, was elected to 
the newly-created position of 


vice- 
man- 


former 


pro- 
moted at the recent meeting 





OSCAR HANSON, IR. 


Vice-president in charge of 
sales. 

Charles L. Wheeler was 
reelected president of the 


company. Also reelected were 


Fugene S. Maier, secretary, 
and Ellis C. Wheeler, trea- 
surer. 


Philadelphia Club Meets 


The Philadelphia 
Club will 


(Pa.) 


Housewares have 


its annual baseball night on 
May 17 at Philadelphia’s 
Shibe Park. Wives and fami 
lies will attend 


Morley-Marphy TV Promotion Successful; 
Contract Renewed; New Stations Added 


A television promotion to 
increase store traffic and 

les for participating deal- 
ers has proven so successful 
for Morley-Murphy Co., 
wholesale hardware distrib 
utor at Green Bay, Wis., that 
linet month it: 

Renewed a contract for 
another year for the original 
promotion over television 
WBAY-TV in 
Rav. Wis. 

Started 
nromotion 
Wausau, 


ctation (;reen 
the same type of 
for dealers in the 
Wis., area 
WSAU-TV in Wausau. 

Started the same type of 
promotion for dealers in the 
Upper Michigan territory 
over WDMJ-TV in Mar. 
quette, Mich. 

These are “Liberty Sea! of 
Approval” promotions, like 


ove! 






the original program describ- 
ed in Harpware AGE, Feb. 2 
1956, issue, on page 78. 
Morley - Murphy did con 
siderable research and study 
on the program before start- 
ing the promotion. The key 
was in dividing merchandise 
three groups, with a 
schedule for promoting each 
participated 
groups, de- 
the merchandise 


into 
group. Denlers 
in one or! 
on 
they stocked. 

Morlev-Murvhy selects the 
items to be featured, and ar- 
ranves the program material 
which includes specific men- 
tions of dealer names. 

Tie-in material is provided 
so dealers can promote mer- 
chandise in their stores at 
the same time it is featured 
on television. 


more 


’ end “7 
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THE TRADE sssuunss 
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Greenwald is Masback 
Garden Supplies Buyer 


Sam M. Greenwald 
been named garden 


has 
supplies 


SAM M. GREENWALD 
buyer of Masback, Ine . 
York City wholesaler. 
Mr. Greenwald has 
an outside for 


New 


been 
salesman the 


firm for 20 years. 


Stratton & Tersteqge 
Elects Two Directers 

Carl 
A. i 


elected to the board of direc 
tor 


Coleman FE lilis 


(arson have been 


of Stratton & Tersterge 


CARL COLEMAN ELLIS 


A. J. CARSON 


Co., wholesaler of Louisvil! 
Ky., Wilton H. Terstegge 


(Continued on page 156) 


Wisconsin, Ohio, Arizona Wholesalers Join 
Billy and Rath 1956 Toy Promotion Ranks 


have 
tuth 


Three wholesalers 
joined the Billy and 
toy promotion for 1956. 

New participants are Ari- 
zona Hardware Co., Phoenix, 
Arizona: Frankfurth Hard 
ware Milwaukee, Wis., 
and William’s Wholesale Dis- 
Newark, Ohio 

Wm. Geo. Steltz, managing 
director of the prorram, and 
president of Supplee-Biddle 
Steltz Co., Philadelphia, Pa.., 
wholesaler, announced that 
now 20 part 
ing wholesalers 

He said, “The 
program is directed 
busy toy dealer, 


Co., 


tributors. 


there are cipat 
entire ‘RG 
tt, the 
de 


and is 
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signed to solve his advertis 
ing, point-of-sale merchan 
dising, and promotional prob 
lems.” 


The Billy and Ruth Book, 


now 28 years in development, 
has a circulation of 5 million 

In 1955, more than 100.000 
contestants entered the Billy 
and Ruth contest for prizes 
varying from a family trip 
to the Virgin Islands to Shet 
land and Mexican 
Burros. More than 1000 win 
ners were announced 

The program is backed by 
a kit of advertising 


ponies 


disnia* 
and tie-in sales and promo- 
tional! aids 


1956 


Nelson Hardware Constracting $750,000 
One-Story Warehouse and Office Building 


A new one-story ware- 
house with 100,000 sq ft of 


storage space, costing about 


$750,000, is being built by 
Nelson Hardware Co., hard- 
ware wholesaler in Roanoke, 
Va. 

Construction started laat 
month is to be completed next 
February. The company then 
will move to the new loca- 
tion and close out its retail 
business at the present office, 
17 E. Campbell St. The new 
warehouse will be at Gregory 
Ave. and lith St., N.E 

The new offices, of 7200 sa 
ft, will be on one floor. There 


Huey & Philip Names 
Speaker Sales Manager 


Paul H. Speaker, Jr., be- 
came manager of the 
general hardware division of 


sales 


PAUL H. SPEAKER, JR 


Huey & Philip Co., hardware 
wholesaler at 
on May |! 

William H. Philip, a vice 
president, who had been gen- 
eral sales manager, became 
public relations director 

Mr. Speaker was with 
Huey & Philip from 1927 to 
1934. Then he the 
Nicholson File nine 
years, as area 
manager, until 1952 when he 
became associated with Tor 
ian & Speaker, of Dallas, 
manufacturers representa- 
tive, 


Dallas, Texas, 


was with 
{ {.. for 
soOuthweat 


will be space for private of 
fices, display areas and con 
ference rooms. The offices 
will be air conditioned. The 
office section can carry a sec 
ond floor. 

The warehouse area will be 
divided into four sections, 
each about 25.000 ft of 
apace. The section nearest 
the office will used for 
merchandise needing heat 
The section fartherest away, 
for plumbing supplies, 
have its own office and dis 
play. The warehouse will 
have a railroad spur along 
the Gregory Ave. side. A 
covered truck loading plat 
form will along Rhodes 
Ave. side. 

The will have 
a brick exterior wall, brick 
fire walla and exposed steel 
columns. The office section 
will be of face brick with In 
diana limestone trim. 

KR. R. Nelson is president 
of the firm etarted in 185s 


aq 


he 


will 


bree 


warehouse 


A. L. Platky Promoted 
To P&C Vice-President 
A. L 


moted 


Platky has been pro 


from product sales 


PLATKY 


to 


manager 


manager 

and sales 

Tool Co 
Mr. 


sales 


vice-president 


of P&C 


Piatky was product 

manager for the past 
During the five years 
that he was a P&C 
salesman 


year 
hefore 


15] 









PROFITABLE SALES 
OF NAILS 
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Yar WITH THIS” 


- ALUMINUM NAIL 
Quick Service 
“Handi-Pac” DISPENSER 
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Coy 
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DESIGNED FOR YOUR NRHA DISPLAY UNITS 
CREATED FOR THE DO-IT-YOURSELF TRADE 
DISPLAYS 10 FAST MOVING VARIETIES 
MOLDS 100 “SEE-THROUGH" PLASTIC BOXES 


EASILY REFILLED 


A REAL LOW-COST HIGH-PROFIT DEAL 
THAT STARTS YOU IN THE RUSTPROOF 
ALUMINUM NAIL BUSINESS NOW! 


Refills available in individually packed 10 con- 
tainer boxes of one type and size 


Nationally advertised to millions of prospects in 
leading magazines 


For even greater profits, investigate aluminum nails 
packaged for the job-—~ pioneered by Nichols 


ORDER FROM YOUR JOBBER TODAY! 


michotese 





| 


| 
| 
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News of the Trade 


Record Attendance Forecast For 
Triple Mill Sapply Convention 


Near-record attendance is 
expected at the Triple Indus- 
trial Supply Convention, 
opening May 20 at Atlantic 
City, N. J. 

Headquarters for the three 
sponsoring trade organiza- 
tions are: National Indus- 
trial Distributors’ Assan. and 
Southern Industrial Distrib- 
utors’ Assn., both at Chal- 
fonte-Haddon Hall: Ameri- 
can Supply and Machinery 
Manufacturers’ Assn., at the 
Traymore Hotel. 

ASMMA will hold both ex. 
ecutive committee and board 
of directors meetings on Sun- 
day morning, May 20, at the 


Marshall-Wells Dealer 
Wins Trip to Mexico 


Leonard Herbes, owner of 
the Pendleton Marshall. 
Wells Store, Pendelton, 
(Ore.) and his wife recently 
completed a 10-day vacation 
in Mexico City. The vacation 
was a prize awarded at the 
recent Marshall-Wells stores 
convention in Portland, Ore. 


During their vacation, Mr. 
and Mrs. Herbes made side 
trips to Acapulco, Pachuca, 
Pueblo and other points of 
interest in Mexico. 

Mr. Herbes has owned and 
operated Pendleton Marshall- 
Wells since Sept. 11, 1946. 
His store manager, Al Ne 
meyer operated the business 
until his return. 





Uy 
+ 


(y 
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Traymore. A conference 
booth program at Convention 
hall is scheduled for May 22, 
followed that night by the 
annual banquet, entertain- 
ment and dance, also at Con- 
vention hall. Final sessions 
take place Wednesday morn- 
ing, May 23. 

Speakers announced in- 
clude William L. McGrath, 
president of Williamson Co., 
Cincinnati, who will address 
the annual closed session of 
ASMMA members; and Dr. 
William H. Alexander, pastor 
of the First Christian 
Church, Oklahoma City, to 
speak at the closing. 


DuPont Furthers Paint 
Store Liquidation Pian 


Retail sales of Du Pont’s 
paints will be handled here- 
after by independent dealers 
only, said Joseph B. Dietz, 
sales director, Finishes Div., 
E. I. Du Pont de Nemours 
and Co., Ine., Wilmington, 
Del. 

Addressing a meeting of 
200 dealers at Chicago, Mr. 
Dietz noted that the firm has 
been gradually liquidating 
company-operated stores, 
mostly by selling them to lo- 
cal businessmen. There were 
58 such stores originally. 

It is anticipated that sev 
eral stores, of the five re 
maining, will be kept as 
paint sales laboratories. 


i — 


Mr. and Mire. Leonard Herbes (second and third from right) 
as they left for vacation in Mexico City, a prize awarded at 
recent Marshall-Wells Stores convention Seeing them off 
are Marshall-Wells personne! (left to right) Larry LeBlanc, 
stores development; W. E. Wilson, sales manager; and J. | 
Alrick, manager of stores division of Portland (See story 


on page 150) 
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King-size cans of Kerpro’s , i nt 


FOR A 
LIMITED TIME ONLY 
GET TWO EXTRA CANS 
with Every Dozen Ordered 





Special bonus offer —— just in time for the annual fix up, paint up 
campaign. Now you can ‘clean up’ with Kerpro's ‘'King-size Dozen’ 
offer on king-size cans of easy to use, no fuss, no muss spray paint. 


Dries in only 5 minutes —— quick-setting for professional results every 
time! Kerpro spray paint dries to the touch in just 5 minutes —— pre- 
vents accumulation of dust or dirt from marring finish. Choice of 20 
different colors and your customers are guaranteed new ease, new 
convenience and complete satisfaction with every can. 


New improved dispenser assures clog-free spray action for top cov- 
erage, smoother finishes and weatherproof protection for every house- 
hold painting chore. 


Cash in on extra profits ——~ take advantage of the special ‘limited 
time’’ offer today! 





CHOICE OF 20 DIFFERENT COLORS 


Select from the rainbow-hve variety of quick-drying alkyd enamels 
listed below: 


16 Brown 13 Dark Bive Ne. 15 lt. Blve Enamel 
21 Coppertone Enamel Ne. 17 Pink Enamel 
22 Gless White 14 Orenge Enamel Ne. 18 Ch 

23 Gloss Black 25 Aluminum ° : — 

24 Clear Alkyd 26 Silver maapees 

10 Red Ename! 277 Geld Ne 19 Ut. Grey 

1) Green Enamel 28 very Enamel 

12? Yellow Eneme! 279 Acrylic Clear Ne 20 Orchid Enamel 











— ORDER FROM YOUR JOBBER OF MAIL COUPON 


ROBERT J. KERR CHEMICALS, INC. 
Dept. 2E, 9% Se. Poirview Ave., Park Ridge, tilinels 
Gentlemen: 


Yes, | want to ‘clean up” with Kerpro this Spring! Enter my order as listed 
below. 


King-Size Doz. (12 plus 2) @ $12.89/dz. in the following colors: 


~~. o 0 ema 


(Sorry! Offer applies orly on orders for 3 doz. or more and expires June 10, 1956) 
NAME 


ADDRESS 
*Bonus offer applies only 
on orders of 3 dozen or more ZONE 


meme eae me Te A | 
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Order both 
Aluminum and Steel 


rural mail boxes from 


FAW SCO 


Pay only one freight charge 
on your assorted shipment 





be @ tthe 


rural mailboxes, in both large and small size, you order 


Fawsco now makes both stee! and aluminum 


SOUT. Ee 


just ONCI from ON] pay ONE freight 


charge. All orders processed within 24 hours 


No.1 MAILBOXES 


SIZE: Length: 16-16/16"; Width: 61/4"; Height: 6-13/16" 
ALUMINUM: i6 & 20 gauge, shipping weight each 3 Ibs 
STEEL: 20 & 22 gouge, thipping weight each 6 ibs 


No. 2 MAILBOXES 


SIZE: Length: 23-1/2"; Width: ti": Height: 4” 
ALUMINUM: (8 gouge, shipping weight each 6-1/2 Ibe 
STEEL: 20 gouge, shipping weight each 20 ibs 


9 on 
8 o 


FAWSCO MFG. DIVISION HA 6-66 
Cuyahoga Falls, Ohio 


Please send me prices on rural mailboxes. 


NAME 





ADDRESS . 


~_—- 
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News of the Trade 


Hardware Wholesalers Is Constructing 
Second Warehouse Addition in 4 Years 


Another addition is being 
built to the warehouse of 
Hardware Wholesalers. Inc.. 
dealer-owned wholesaler at 
Fort Wayne, Ind. 

Warehouse space will be 
more than 100,000 sq ft for 
the new addition, the original 
building constructed in 1948 
and the first addition in 1952. 

The new addition is to be 
completed this fall, in time 
for the organization’s annua! 
convention and merchandise 
show. 


Wholesalers 

building 
plumbing 
and electrical supplies, house- 


Hardware 
supplies hardware, 


materiais, tools. 


wares, paint, sporting goods 
and toys to dealers in In- 
diana, Michigan and Ohio. 

Dealers are furnished in- 
store merchandising banners 
and sales aid, retail clerk 
training course, five direct 
mail circulars a year that 


reach million homes, plus 


a 
buying aids. 





Hardware Wholesalers warehouse addition under construc 


tion is at ©. The original warehouse is A, the 1952 addition 


ie B 


Turner Brass Appoints 

Ralph Sales Manager 
Turner Brass Works Syca 

lll., has appointed 





more, 





DANIEL PF. O'CONNELL, IR. 
succeeds M J. Ragir, re 
cently elected president of 
Autoyre 
Mr. O'Connell had been 
RICHARD 8. RALPH Ekeo district manager in 


Richard 8S. Ralph as general New England and New York 
sales manager. 


Before joining Turner, Mr. Disston Div. Names 


Ralph was general sales Asst. Sales Manager 
manager of oe Sheet Fred R. Cunningham has 
Steel Co, of Chicago. been named assistant sales 


manager of the hardware de- 
partment, Henry Disston 
Div., H Porter Co., Ine.. 


General Sales Manager 


Is Named at Autoyre K 


Daniel F. O'Connell, Jr., Philadelphia, Pa. 
has been named general sales Mr. Cunningham has been 
manager of Autoyre Co., with Disston six years. He 
Oakville, Conn., a subsidiary represented the firm in the 
of Ekco Products Co. He southeastern United States. 
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Weslock leadership in 
residential lockset styling 
is recognized by 
architects, builders and 


contractors everywhere. 


The new SUNRAY and 

the popular CONCAVE 

series have both become 
accepted standards of 


contemporary design. 


Perfectly matched 
SUNRAY and CONCAVE 
cabinet hardware gives 

a custom-styled effect 


throughout the home. 


Write for further information. 


WESTERN LOCK 
MFG. CO. 


Ma nusacturers af “ ealowk hile mdential 


Lockaetsa & Lhuudders Hardware 


GENERAL OFFICES 731 NORTH MADISON AVENUE 105 ANGELES 4. CALIPOOGMIA . 
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~~ Ae 
“S00” series 


with matching 


cabinet 


hardware 


SUNRAY 
“9OO" series 
with matching 
cabinet 


hardware 


FACTORY. HUNTINGTON FARE CALIORNIA 
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which color system? 











FLAT 





(ip to a point, all color aystems are alike 

they offer hundreds of colors, retail stock problems 
are greatly simplified, mixing exact shades is easy. 
Hut from this point on, there's a difference 

Oniy the Kyanize Kolormatic System uses for bases 
such paints as nationally advertised K yanize Clingcote 
Scrubable-F lat the first alkyd flat wall paint 

Oniy the Kyanize Kolormatic System offers as bases 
for both outdoor and indoor painting paints like 
Kyanize Color-Related House Paint 


and Celoid Semi-(; loss 


You need the Kyanize Kolormatic Syetem 
because it's a universal system, including flata, 
semi-glosses and glosses, paints for 
both indoors and out. 324 colors 


Kyanize quality in the bases is the 
difference that makes a sales-and.- 


rotite difference in your favor 


Vrite for complete information. 


KVANIZE PAINTS, INC. 


EVERETT, MAGS. © SPRINGFIELD, 114. 
MONTREAL, CANADA 


Kyanize 
SCRUBABLE; 


CLINGCOTE 


the base is the quality! 





News of the Trade 





Winner and Runners-Up in Brand Contest 





Here are the winners, hardware division, in the Brand 
Names Foundation's 1955 Brand Name Retailer-of-the Year 
competition. Awards were made at New York's Waldorf 
Astoria Hotel on April 18. Hardy Rickbeil (left,) Rickbeil's 
Hardware, Worthington, Minn., with top award, is Retailer 
of-the-Year. Certificate of Distinction runner-up honors 
were garnered by W. ]. Coon (second from left), Walter 
Byde Co., Fresno, Calif; John A. Carlson (second from 
right), Curries, Mason City, lowa; and Mre. Jeanne John 
son, Jchnseon Self Serve Hardware, Sioux Falls, 5. D. Not 
shown, but also honored is Harry Lindbeck, Bert Robinson's 
Hardware, Mt. Vernon, Wash 


Paint Maker Briefs Staff On Sales Plans 





Spring house paint plans were presented to some 50 mem 
bers of Sapolin Paints Northeastern sales staff at a recent 
staff meeting in New York City. The company features 
dealer tie-ins this spring. H. |. Stein, sales manager, and 
W. B. Hanft, advertising manager, also presented plans for 
the introduction of several new paint products including 
those pac kaged in aerosol cans 


Paul Hill Heads Sales Stratton & Terstegge 
For Storm Door Maker 


Paul H. Hill, formerly 
with a midwestern hardware 
wholesale company, has been 
appointed sales vice-presi- 
dent of Capitol Products 
Corp., aluminum storm door 
and window manufacturer 
at Mechanicsburg, Pa. Mr. Carson, general sales 

Morrie Levitin has been manager of the Jobbing Div. 
appointed genera! sales man- since 1954, joined the com- 
ager. pany in 1950. 


(Continued from page 151) 


president, has announced. 
Mr. Ellis is sales manager 
of the Falls City Div., the 
firm’s manufacturing. divi 
sion. He has been with the 
company since 1937, 
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MANSFIEL 
HANDI-PAK 


Use Mansfield’s new sturdy corrugated cartons —attractively | 
printed in dual colors —to step up your profit potentials. | 
Chock full of eye appeal for point of purchase display. 


The new “HANDI-PAK” is a big hit with Mansfield Dealers. 
in this deal you get 6 individually boxed No. 09 Ballcocks 
in a shipping carton. There is also the standard pack of 
24 individually boxed No. 09 Ballcocks to a shipping | 
carton. Also available in bulk packing (not boxed) 24 to | 
a shioper. | 


MANSFIELD No. 09 BALLCOCK Ring Up Sales 


Combining features not found in 


higher priced fittings—quality | With Bright Brass Finish Pulls 


workmanship throughout. Popy- 
larly priced. 















MAKE MANSFIELD 
YOUR CHOICE 


There ore no better values to 


be had. 





A whole new chain of cash sales is yours when you 
display these lustrous Furniture Pulls for cabinets, chests 
\ ep _ and desks, Each handy-man needs several Pulls... has 
12 styles from which to choose. Develops other related 
product sales for you. 

Every Pull an exclusive style by a famous designer. 
| Permanent bright brass luster—will not tarnish. 


INDIVIDUALLY PACKAGED 
For your convenience in checking inventory, stocking 
and selling Faultless Pulls, each piece is packed in a 
colorful, individual carton. Each carton top illustrates the 








Ne. 03 No. 205 


HEAVY DUTY FLUSH | Pull it contains, is identified with style number, and the 
BALLCOCK VALVE | Pull inside is wrapped in tissue work sheet. With identi- 











ALL : _ fying illustration and style number clearly visible, there 
MANSFIELD H is no need to open the package and disturb contents. 
BALLCOCKS Package is ideal for use on shelves or in open self-serve 

HAVE counters. (K189, K195, K199 and K200 are packed 


~ 


LIFETIME 
NYLON 
SEATS 







2 pieces per carton. ) 











RED BRASS FLOOR FLANGES 





24 Popular Furniture ideas 
FREE with each Pull 


Each Faultless Pull is wrapped in a work sheet of 24 
easy-to-make furniture designs ready to scale and con. 
struct from simple materials. Planned to create greater 
demand and multiple sale of Furniture Pulls for you. 














LIQUID CONTROL VALVE 





—wer Sem ee nt ame —_ a 4 


START 67° PROFITS COMING YOUR WAY TODAY 





aBUNIESS FURNITURE HARDWARE Division of 
FAULTLESS CASTER CORPORATION 
Evansville 7, indiene HA-4 












CLOSET SPUDS 


Without obligation please send full particulars about the 


| 
| 
| free Display Board with introductory stock of Furniture 
Check with your favorite jobber or write 
| 
| 
| 


BRASS DIVISION 


MANSFIELD SANITARY POTTERY, INC. 


133 First St. Perrysville, Ohio 


Pulls on which I can make a profit of 67% on my cost. 
My Jobber is 
Firm Nome 


a eat . State 


—— ~w —— - - — oo - -< ee ee mm ow ee 


es —-~ —— — ws om ee —_~ 
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NOW he carries for PROFITS 
the same footballs he 
once carried for TD's! 
..-Draper-Maynard Foothbalis 


He was quite a ball carrier in those good old 
school days. And today, like thousands of 
profit-wise dealers, he’s still carrying the 
same D&M Footballs—and other DAM 
equipment for profits! 

Draper-Maynard gives you modern, top 
quality, profitable equipment to sell in every 
price range. That's the big secret to DAM's 
continued success in hardware stores for 
more than a century—and that’s the big 
reason it's right for your store. 

Chances are you played with D&M equip. 
ment when you were a kid, too, Renew the 
acquaintance, Line up with ever-popular 
D&M Football Equipment for extra profits! 






t VAzlLD my 
ny Deecat @, 
/ Res 


_s 


“See the D&M catalogs. 
Ask your wholesaler or write direct. 


Draper - Maynacd 


Sports Equipment 
Cincinnati 32, Ohio 
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meetings with distributors. 
position held prior to the 


News of the Trade 


Westinghouse Out To Recapture Market 


Westinghouse portable appliance salesmen now are holding 
The aim: to recapture market 
company * 





strike. Here are 


regional and district managers in a recent sales meeting 
Sales, merchandising and advertising plans for the balance 
of the year were presented by J. J. Anderson, manager of 
Westinghouse portable appliances, far right 


New Paint Colors Previewed for Dealers 


qi 


About 


Mr 


terials 


NEWS OF 


100 dealers from the Minneapolis-St 
tended Hal Hoialmen's “Colors For 56° paint preview re 
cently. The theme carried out a program tor boosting paint 
sales with advertising, merchandising, and point-of-sale ma 


ar ) i. . 2 - 


&, 
% 


2 & 
pa 4 » 
4 , r - a 


nnesota 


PAINTS 
? 





Paul area at 


Hoialmen is with Minnesota Paints, Inc. 


MANUFACTURERS AGENTS 


(Crown Rubber ¢ 0., re 
mont, Ohio, has appointed 
two manufacturers’ represen- 
tatives. Jack Kyte & Asso- 
ciates, Kansas City, Mo., will 
cover Missouri, lowa, Kansas 
and Nebraska. William Fogel! 
Co. will cover Michigan and 
Indiana 


v 
E. G. Building Fasteners 
Corp., has appointed Ames 


Co., Hollywood, Calif., as its 


West Coast representative 


Pre 
pointed 
ton, Jackson, 


Producta 
Charles D. Middle 
Miss., its rep- 
resentative in Florida, Ala- 
bama, Georgia, Tennessee 
and North and South Caro 
lina. 


mas nas ap 


v 
Durall Producta Co., York, 
Pa., has appointed Middleton 
and Brown, Chicago, Ill, as 
its representative in Illinois 


Wisconsin, Minnesota and 
lowa 
HARDWARE AGE, MAY 10, 1956 




















Ww Multi-Purpose 
Flower Bomb! 


~_ Bye ANTROL ' 
heats =" Guality control 


Anrnet 
Nine oo poe 3-Way Control 


Ti-pur?? 



































means greater profits for you! 





NEW 








Fungicide! insecticide! Miticide! 
Everyone talks about Quality c Yontrol .. . but what is 
Contains Captan and Karathane for con- it? Here at Tapatco we figure it’s the w: ay we make our 
trol of Black Spot and powdery mildew, marine safety products right in every detail... as if our 


~ Pyrethrins, Piperonyl Butoxide, 


own lives depended upon them. 
otenone and Lindane. 





For example, our Kapok stuffing material is “selected 
premium”. Every 15th bale gets a water emersion test 
for 48 hours. Every bale goes through a severe gravity 
cleaning process where any foreign matter is re moved, 
The clean, fluffy Kapok is then blown from the cleaners 
to the places where it is used. This is just one of the 
many rea/ controls that make Tapatco tops for safety — 
tops for salea with jobbers and dealers everywhere, See 
your jobber today or write us 














King-Size Bomb! 















New Antrol Multi-Purpose Rose Spray 
is a full 15-ounce bomb for greater 
coverage. More effective, too! 






14. King-Size Advertising! 






Backed by ads in newspaper garden 
sections, leading garden magazines and 
local television. Stock ap now! 


j -' ey Garden Division 















BOYLE-MIDWAY INC. 
22 E. 40th St., N. Y. 16, N. Y. 










CUSTOM-MADE 
BOAT CUSHIONS 










Using bive prints obtemed directly from the moebers, 
Tapatco offers custom cushions for certain models of bowman, Dunphy, lymeon 
Old Town, Thompron, Trojan end Wagemeker boats. These cushions hove 
Kepok- fied seats, Serafles pod becks. Made of heavy viny! leatherette in 
Red coler only. Allow 2 to 3 weeks lead time when ordering 








rank with our =» 
best sellers!” . bare" 


Reports Max Kristen of Western a gees 
Hoegee Company, natienalily 

known distribyvter in Los Angeles, 

California. 































Tackle buyers everywhere rate Lazy Ikes among 
the most popular, fastest-selling lures they've 
ever handled. Why? Record-smashing sales and 
enthusiastic customer acceptance prove it! 

Find out why fair-traded, short-line Ikes give 





#1155 
OUTBOARD MOTOR COVER 





*209-—RACING VEST 


aa ' ’ aete P no cola Yirong, weter repellent treated Jeans logs for safety—tops for comfort, this 

you fast dollar turnover, Casit r handling, qulc ke r ‘ loth ‘over materia! Pedded aw th lapot« ,) vew “’ worn w¥ rocmg arivers 
profits. See how Ike consumer advertising, and ronon for protection of motor. Sheeting fh everywhere, filled with new java 
; or ined Dertmewth Green color ‘Sones Fapok ected wm ¥nyl meerts (remeoyv 

sound company policies work for you. Write for for most motors from J hp. to 25 hp able for laundering vest), Snaps, dee 
oe p Packed 6 to @ carton rag end tie trent dose Universal 

the new 1955 catalog, or see your jobber at once. sine, odivetable, Color, Bive end White 


Red ond White wa te @ carter 


Tapat«o Wrille for tree 


"You can’t buy better life” literature. 
to save your ” 













SELL ALL 2 
—fo ALL AROUND "ANGLER 
























nseINNNING rtd phe eet ROK. PACK 






LAZY KES ARE FAIR-TRADED 


KAUTZKY LAZY IKE COMPANY 


FORT DODGE 6, IOWA 
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Handy home size rolls of Tru-Test 
Gummed Sealing Tape. Choice of 
widths. Packed 12 in a colorful 
counter display carton. Meets 
postal reguiations for parcel 
post packeges. Retails at 25¢ 
per roll in most areas 
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Americas new 
household convenience 























































































Home mailing kit 
simplifies packaging at 
home. Contains 50 ft. roll 
Kraft wrapping paper, Bantam roll of 
gummed tape and parce! post labels — in 
handy cutter box. Retails 98¢ in most areas. 


FOR A TWIN SALES OPPORTUNITY 


Feature Bantam Tape along with new TRU. 
TEST Bantam Tape Dispensers. Attractive 
new plastic Dispenser simplifies use of 
gummed tape. Packed 6 in a colorful 
matching counter display car- 

ton. Retails at $1.98 in most 

areas including Bantam Roll 

of Tape. 


TRU-TEST 


f) rh , 
rave 











































































































































FOR THE HOME 
SCHOOL SMALL 
OFFICE AND SHOP 


Order from your distributor 

or write us for his name 
products ot TAPE, inc. 
GREEN BAY, WISCONSIN 






































News of the Trade— 


Manufacturers Build New Plants, New 


Warehouses To Serve Industry Better 


Osrow Producta Co., Inc., 
has opened a new plant on 
4-acre tract in Glen 


L # 


Cove, 


vy 
Mell-Hoffmann Mfg. Co., 
Chicago, Ill., is building its 
fourth addition to the pres- 
ent one-story plant. Com- 
pletion will bring total! plant 
space to 45,000 sq ft, 
vy 
Southern Screw Co.. 
Statesville, N. C., has opened 
a new warehouse at 4240 W. 
Peterson Ave., Chicago, IIl., 
having twice the floor space 
of its previous warehouse. 
v 
New York Wire Cloth Co., 
York, Pa., plans to spend $3 
million for new buildings to 
house most of its divisions 
on a O60-acre site outside 
York. The first building con- 
structed will house the Dur- 
all Products Co. Div. The 
administrative offices and re- 
search laboratory will be 
erected next. Final phase of 
construction will be a new 
plant for Wire Products Div. 
v 
Bronze 


Co., 


Champion Powde) 
& Paint Chicago, Iil., 
has moved into its new plant 
and office at 2101-21 N. El. 


ston Ave., Chicago, Ill. Fac- 
tory floor space was in- 
creased 50 percent. 
v 
Bradson Co. has opened 


its new 7,000 sq ft factory at 
2165 Kurtz St., San Diego. 
v 


Aluminum Co. of America 


will add three 72-inch wide 
aluminum foil mills at its 
Aleoa, Tenn., works. It is 


the third expansion within a 
year. 


¥ 
True Temper Corp. is 
building a $3.5 million one- 
story plant on an &8-acre 
tract in Saybrook Twp., 
Ohio, Completion of the 
350,000 sq ft building is 
scheduled before the end of 
the year. 
v 
Eagle Electric Mfg. Co., 
Inc., Long Island City, 


N. Y., has acquired a 125, 
000 sq ft building in Astoria, 
N. Y., for its fourth plant. 
v 
E Z Paintr Corp., Milwau 
kee, Wis., has completed an 
8,000 sq ft concrete block ad- 
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dition to its plant for raw 


material storage. It marks 
the final phase of building 
program to convert manu- 


facturing facilities to 
straight-line production. 
vy 


McDonough Power Equip- 


ment, Ine. (formerly South- 
ern Saw Works) is con- 
str. cting a 78,000 sq ft 


plant at McDonough, Ga., to 
manufacture power mowers. 
Operations will be moved 
from Atlanta, Ga., when the 
plant is completed. 


H. Boker & Co. Buys 
George Schrade Knife 


H. Boker & Co., Inc., New 
York, N. Y., has purchased 
the George Schrade Knife 
Co., Inc., Bridgeport, Conn. 

The newly acquired facili- 
will replace Boker’s 
Winsted, Conn., plant which 
was destroyed by last sum- 


ties 


mer’s floods. The Winsted 
plant had been acquired, be- 
fore the floods, to meet a 


growing production need. 

The Schrade firm had been 
in for more than 
50 years, manufacturing 
pocket, sportsmen’s and fish- 
ing knives. 

Boker’s Bridgeport 
will manufacture 
knives, fishing and hunting 
knives. The main plant, at 
Maplewood, N. J., will pro- 
duce pliers, tinner’s snips, 
wrenches, pocket knives. The 
Fort Smith, Ark., plant will 
make shears, gar- 
den tools and aviation hard- 
ware. 


business 


plant 
pocket 


scissors, 


ed 


American Chain Opens 
New Pittsburgh Office 


American Chain & Cable 


Co., Inc., has opened a new 
office at 2250 Noblestown 
Rd., Pittsburgh 5, Pa. The 


former address was 901 Em- 
pire Bldg., Pittsburgh. 
District representa 
tives for the following div}- 
sions will located in the 
office: American Cable, 
American Chain, Ford Chain 
Riock, Hazard Wire Rope, 
Pennsvivania Lawn Mower, 
R-P&C Valve, and Wright 
Hoist. Warehouse stock will 
also be maintained for 


sales 


be 


new 


American Cable and Hazard 
Wire Rope 


Divs 
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WHY pass up 
Wheel Profits ? 
This ALLIED Display 


MAKES MONEY 
For You! 


THOUSANDS > 


OF USES For HOME 

CRAFTSMEN —~ HOBBY 

And “DO-IT-YOURSELF” 
ENTHUSIASTS! 

And ~for replacement 

of worn wheels 
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sorts of rolling products. 


A truly BIG market! + ALLIED’ 
ALLIED Pern 


ASSORTMENT No. 100 INCLUDES: 
26 WHEELS Two each of 13 proven, fast selling 


sizes: 5° to 12°° dia. A’ 
© — AXLE BUSHINGS —to reduce axle bore to XX" dic 

- AXLE BUSHINGS — to reduce axle bore to *s dic 
= WHEEL DISPLAY—Complete as shown cbeove in 
ottractive colors. Size: 27°° « 19%" « 13’ 


Cash In — the ALLIED No. 100 Assortment is 
designed to attract the impulse buyer! Your 
inventory turnover will be pleasing! 


ALLIED WHEEL PRODUCTS, inc. 
WriteDept. H+ 27 Broadway * Toledo 4, Ohio 
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axle bore 








CASH IN ON THE 
"DO IT YOURSELF" 






ao. of TREND 
) \\ Giueky s#y%: 
— 9 \ “ROGERS GLUE is the 
Home Craftsman’s Best 
- aS Friend .. and YOURS 
if 





ROGERS GLUE provides the Home Craftsman with gorilla grip 
——a ton of strength in every drop _ and a Clear—Uniform— 
Odoriess Glue that means better projects, that are stronger, 
easier to finish with stain, shellac, varnish or paint 
FOR YOU: 
National Advertising in outstanding publica. 
tions like, "POPULAR MECHANICS, POP. 
ULAR SCIENCE, POPULAR HOMECRAFT, 
SCIENCE AND MECHANICS, SCIENCE 
ILLUSTRATED and HOME CRAFTSMAN 
inform customers and prospects that 
ROGERS, the best liquid fish glue, is 


available at your store. 










Protect your customers—Protect yourself — 
Stock up on Rogers Glue. See your jobber 
today, or if he is unable to supply you 
with Rogers Glue, write us immediately. 


ROGERS 


ISINGLASS & GLUE CO. 
GLOUCESTER, MASS. 





3,885 Ibs. and over Shearing 
Strength per Square Inch 
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NEW BEDFORD ROPE 
Product of 
114 Years of Progress 


Quality-controlled materials | 
based on 114 years’ know-how 


. improved methods 
. and progressive 
merchandising and packaging for your convenience 
these achievements help make New Bedford the 
world’s best rope buy 


First choice of hardware retailers because: 
It's sold in self-dispensing display cartons that 


Hold full or half coils 


Kec p rope clean 





Keep rope coiled 
It's pre measured 


Factory marked every ten teet 


Sell every inch——no remnants 


Sell right from the carton 


AVAILABLE AT YOUR JOBBER 


NEW BEDFORD 


CORDAGE COMPANY 
NEW BEDFORD, MASSACHUSETTS 








Serving the Maritime Industry Since 1842 
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A NEW PROFIT-MAKER 


FOR YOU FROM 


- 


“Mh @ 
(Mg 


P 74 " - Ks 
ine "alone 

sOLet is 

, ~~ ad —? . 


No. 395 Kit 


No. 395 Kit shown above 
contains a 3/16" x 3° VACO 
screw driver plus crimping 
tool and 60¢ Pak of assorted 
terminals during introduc- 
tory period. A $6.00 


y 


vaiue. Sells for 
only $3.95! 





VAC 


on t Oa @rate ta 





Gentlemen: 
Please send me 


man, 


O PRODUCT 


A $6.00 VALUE 
FOR $3.95 


A new line of solderiess ter- 
minals for the home handy- 
maintenance man or 
professional mechanic. No. 
395 Kit illustrated at left con- 
tains cutting, stripping and 
. crimpingtool plus assortment 
’ of solderiess terminals .. .in 
beautiful plastic pouch. 


eT mniuine 


VACO Screw Driver 


aioe 


NEW 


69¢ PAK DISPLAY 


Exclusive with VACO! An ex- 
citing new merchandising dis- 
play for wall or counter use. 
Contains 10 different solderiess 
terminal styles (fifty 69¢ Paks in 
all) plus 3 Kits. No charge for 
the display. 


Order Your Special Kits or 
Display Now! 


’ 


= an one 


Mail this Coupon I oday! 


MPAN Y 


- 


Display @ $30.90 each 


Kits @ $2.63 each 
Name 
Address 
City Zone State 
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News of the Trade 


| Delta Power Tool Diw., 
| Rockwell Mfg. Co., Pitts- 
_burgh, Pa., has appointed 


| Anthony C. Auk as eastern 
| Michigan district sales man- 
|_ager and George Wulff as 
| Oregon district sales man- 
| ager. Mr. Auk was a former 

salesman with Phoenix Mu 
tual Life Insurance Co. and 


Mr. Wulff had been a too! 
buyer for Ernst Hardware 
Co., Seattle, Wash. 


vy 
Inland Steel Products Co., 
Milwaukee, Wis., has ap- 
pointed A. VY. Randazzo as 
Buffalo, N. Y., branch man- 
ager. He had been a sales 
representative at the Chi- 
cago, Ill., branch. William C. 
Kneer is the new sales engi 
neer in Connecticut, Rhode 
Island and Massachusetts 
Ben F. Kracht was trans 
ferred as sales representative 
from the St. Louis, Mo.. 
branch to New Orleans, La 
v 
The Reardon Co., St. Louis, 
Mo., has appointed Robert H 
| Purnhagen its representative 
for Indiana, Kentucky 
Ohio. He had been in 
promotion 14 years 
joining the company 
v 
Toastmaster Producta Di: 
MeGraw Electric Co., has ap 
pointed R. C. Rasmussen ite 
Florida district manager. He 
had been with Graybar Ele 
tric Co. for 10 years. 
v 


S. A. Hirah Mfg. Co., Sko 
kie, Ill., has appointed Tom 
LaDore its representative in 
the Central States and Elme: 
Maser representative 


and 
sales 
before 


its 7 


Turner Brass Names 
Nitz Sales Manager 


Benno W. Nitz 
named sales manager, 
Appliance Div., 
Brass Works, Sycamore, I)! 

With the 1945 
Mr. Nitz superviso: 
Turner's 


has 


Fue 


firm since 
Was 
eastern saie Ti’ 


sion. 


Barreled Sunlight Names 


Solie Sales Manager 


Henry A Solie ha Dee! 
named sales manager fo 
Barreled Sunlight Paint Co 
subsidiary of Pittsburgh 


been 


Turne) 


- 






New appointments, new territories, etc. 


MANUFACTURERS SALESMEN 


the Southeast. Mr. LaDore 
had been with Hill Refriger- 
ators. Mr. Maser formerly 


served two years with a U. 
S. government economic mis 
B810n. 
¥ 
Co., QVakville, 
Conn., has appointed John G. 
Foley its representative in 
Wisconsin and Illinois. He 
had been with the LeRoi Div., 
Westinghouse Air Brake Co. 
v 
Utica Drop Forge & Tool 
Corp., Utiea, N. Y., has ap- 


A utoy) ‘ 


pointed Melvin 8S. Glandon, 
Philip J. Moore and Julian 
Slezak as sales representa 
tives. Mr. Glandon is now 


serving Texas, Oklahoma and 
Arkansas. Mr. Moore and 
Mr. Slezak are covering Il! 
inois, Indiana and Wisconsin 


¥ 
Deamond Broe., Los An 
geles, Calif., has appointed 
three new representatives 
They are George Hawker, 


Edward Sullivan and James 
R. Batchelor 
v 

Miller Falla Co., Greenfield, 
Mass., has appointed John ¢ 
Hardcastle its representative 
the Philadelphia, Balti 
and Washington terri- 
He had with 

siidie - Ce.. 
Pa 


v 


in 
more 
tory heen 
Supplee Steltz 


Philadelphia, 


Reardon Co, has appointed 


Donald E. MacCallum its 
Nebraska and lowa repré 
sentative Mr MacCallum 
has more than eight years 


experience if retail sales and 


’ 
ets oh 


Rupe TVISIOn 
Pilate Glass Co ittsburgh, 
Pa 
Mr. Solie has been assis 
tant genera! sales manage! 
for two years, and with the 
irm ince 1046 


Kansas City Club Outing 


The 1956 golf tournament 
of Kansas City, Mo., House 
wares Club will be played on 


lune 2. Winner of the tour- 
nament Ww piay the winner 
of the St. Louis Housewares 
Club for an all-Missouri 
houseware ib champion 
ship 
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Extra Sales! Extra Profits! 


Here’s a 
Complete, 
Ready- 
To-Use 

DO IT 
YOURSELF 


LAUND-R-VENT KIT 


Vents any automatic clothes dryer, automatically. Corries lint 
and moisture to out-of-doors, helps keep laundry room dry and 
clean. Your customers buy the complete kit over your counter, 
and install it themselves. Only a few minutes easy work. No 
extra equipment or tools needed. You make handsome markup! 


The Original LAUND-R-VENT is America’s fastest selling clothes 
dryer vent. The all-aluminum LAUND-R-VENT is weather-proof, 
rust-proof, freeze-proof. No down drafts. Kits furnished in 3” 
and 4” diameters. Contain one LAUND-R-VENT and choice of 
attractive silver color, fire-proof, rust-proof, vermin-proof 
Fiberglas flexible ducting, or three 24” lengths snap lock 
(automatic locking) aluminum pipe. Also sold individually. 





ASK YOUR JOBBER TODAY: Sold ecnly through jobbers. if 


your own jobber can't supply you, write directly to us giving 
vs his name. 


COLE- SEWELL ENGINEERING CO. 


ss 4 YiIVERSITY AY t Ss] PAUL 14 MINN 





Build Profitable 
Repeat Sales! 


Used widely as drop cloth, fur- 
niture cover, storage cover. 
Paint won't stick. 














Available in 6x9 

and 9 x 12 ft. sizes, 
regular or light weight. 
Colorfully packaged for 
impulse sales. 


CENTRAL STATES PAPER & BAG co. 


NATURAL BRIDGE » MY 
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Higher west of Rockies or Canada 








——— 


End PIPE CONDENSATION 








PROBLEMS Forever 















P the only 
_ \%-inch tape 
with 3s separate 
insulating barriers 


1, OUTSIDE 

RE a Rough strands “hold” ond 
cool surrounding olf — 
prevent exterior condensation 


2. A-INCH THICKNESS 


Air-tight, self-sealing - 
for utmost insulating 
efficiency 


3. INSIDE 


Dead oir is trapped between 
“corrugated” strands, forms 
added insulation borrier 



































Only NoDrip ‘Tape offers you triple insulation 

stops condensation drip forever— makes 
waste space completely useable- gives you 
easiest, labor-saving installation. 

NoDrip Tape is a pliable, cork-filled 8-strand 
covering self adhering, becomes a sealed pipe 
jacket the instant it’s pressed in place. 100° 
vapor and moisture proof. 

Requires no vapor-seal tapes or over-wraps 
No fasteners, tools, brads or adhesives. Winds 
spirally around any tubing or pipe-—around 
joints, tees, valves or angles. No experience 
needed ...anyone can apply NoDrip Tape. 


s7°? 
@ roll, list 



















































































(Subject to usval trode discounts) 





2.4448 -T 1 oe ke 








J. W. Mortell Compeny 





508 Burch $¢., Kankokee, i1., Dept. 5 ’ 
Please send me FREE copy of | 
Bulletin D-40 , 

| 
Nome 
Address. ' 
City State : 
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New Wholesale Firm 
Organized in Michigan 


The Shoreline 
Co, has been organized in 
Traverse City, Mich., as a 
wholesaler within a 150-mile 
radius of Traverse City. In- 
corporation papers have been 
filed with the Michigan Se- 
curities Commission. 

Officers of the new firm 
are Charles V. Lancaster, 
president; Mark F. Osterlin, 
M.D., vice-president, and 
Sydney H. Beare, secretary- 


Hardware 


treasurer. 
Mr. Lancaster had been 
with Bostwick-Braun Co., 


Toledo, Ohio, wholesaler, for 
21 years. He was a salesman 
in the Traverse City area 
the past 10 years. 

Mr. Beare had been with 
the Geo. C. Wetherbee Co., 
Detroit, Mich., wholesaler, 
for 40 years. He advanced 
from stock clerk to genera! 
manager of that company. 


Ten Franklin Meetings 
Have High Attendance 


Record attendance, more 
than 95 percent, participated 
in ten spring group meetings 
for dealers heid by Franklin 
Hardware and Supply Co., 
Philadeiphia, Pa., wholesaler, 
recently. 

Meetings were held in 
Pennsylvania at Allentown, 
Potteville, Scranton , and 
Norristown. In 
meetings were 
and Wilmington. 

New Jersey groups 
at Camden, Trenton, 
ville, and Irvington. 

Programs included dollar 
inventory contro! discussions, 
a retail sales training pro- 
gram format, and a showing 
of manufacturers’ products. 

C. E. Wilson and Theodore 
Uhiman participated in the 
program for Ekeo Products 
Co. C. E. Kesler, W. F 
Brig@man, G. C. Bauer, and 
F. L. Herron, Jr. represented 
the wholesaler. 


Delaware, 


at Milford 


met 


Mill- 


Governor Sees Landers’ 
Production Ceremonies 


Gov. Abraham A. Ribicoff 
and other state officials at 
tended recent ceremonies 
marking the manufacture of 
Landers, Frary & Clark's 
15th million Universal! Cof 
feematic coffeemaker at New 
Britain, Conn. 


A solid gold model (see 
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News of the Trade 














James Caldwell, Wooster Rubber Co., president, left, with 
Richard Kaufmann, right, president of New Orleans House- 


wares Club. 


Caldwell Addresses 
New Orleans Club 


Salesmanship is the key to 
a successful housewares in- 
dustry, to keep up sales vol- 
ume, and to keep the indus- 
try’s productive capacity at 
top operating level, James 
Caldwell, president, Wooster 
Rubber Co., Wooster, Ohio, 


. — . ae are ese 


page 1832) was hand made 
for the event. Chairman of 
the board of Landers, Rich- 
ard L. White and Bret C. 


Neece, president, officiated. 


Two Vice-Presidents 
Elected by Cal-Dak 
Cal-Dak Co. has elected 
Gordon F. Dablow vice-presi 
dent in charge of manufac 


turing and William FE. 
Faulkner vice-president in 
charge of sales. 

Mr. Dablow became a di 


rector of the company earlier 
this year. Mr. Faulkner 
joined the company in 1953 
as general sales manager. 


Lofstrand Company Sold 
New York Wire Cloth Co.. 


York, Pa., has purchased 
Lofsatrand Co. of Rockville. 
Md. The firm will be oper- 


ated as a wholly-owned sub 
sidiary of the parent 
pany. 


com 


Masters Planter Sold 


Jackson Mfg. Co., Harris- 
burg, Pa., has purchased 
Masters Planter Co., Benton 
Harbor, Mich. Products will 
he sold under both the Jack- 
son and Masters names. 


told the New Orleans House- 
wares Club at its meeting 
April 18 in New Orleans. 
The housewares industry, 
Mr. Caldwell pointed out, 
has endeavored to maintain 
quality, and bring out prod- 
ucts that will sell, in spite of 


rising raw materials and 
labor costs facing industry 
today. 

Athol Machine Names 


New General Manager 


Benjamin J. Davis has 
been appointed general man- 





BENJAMIN J. 


DAVIS 


ager and sales director of 
Athol Machine & 
Co., Athol, Mass. 

Mr. Davis had been 
manager of the 
Div. of the St. 
Corp. of Worcester, 


Foundry 


sales 
Trimount 
Pierre Chain 
Mass 


Seidlitz Texas Plant 


Seidlitz Paint & Varnish 
Kansas City, Mo., has 


Co., 


formed a wholly-owned sub 
sidiary. Seidlitz Paints of 
Texas, Inc., with general of- 
fices and plant in Houston. 





Thirteen Win Prizes In 
Southern Ass'n Golf 


There were 13 winners in 
the recent golf tournament 
of the Southern Hardware 
Assn. at New Orleans, La. 
Winners are: 

R. W. Harper, Harper & 
McIntyre, Ottumwa, lowa, 
first low gross, and W. H. 
Ryan, Skil Corp., New Or- 
leans, second low gross. 

L. H. Krieger, Jones @& 
Laughlin Steel Corp., New 
Orleans, first low net, and 
D. E. Livingstone, American 
Thermos Bottle, Norwich, 
Conn., second low net. 

Least number of putts: 
D. H. Comtois, Pa. Lawn 
Mower Div., American Chain 
& Cable Co. Low net four- 
some: J. N. Rowe, Lamson & 
Sessions Co., Cleveland, 
Ohio; Ralph Spears, Jr., 
L. D. Kelly, Harriman Mfg., 
Chattanooga, Tenn., and 
J. W. Nall, Lamson & Ses- 
sions Co. 

Blind prize number one 
went to Peter Meador, Mor- 
row Thomas Hardware Co., 


Amarillo, Texas. Second 
blind prize went to R. J. 
Donahue, Wabash Screen 


Door Co., Chicago, Il. 
Nearest to cup, first hole: 
J. N. Rowe. Lowest score on 


blind hole went to George 
Sins. Woodward Wight & 
Co., Ltd., New Orleans. 


Janney, Semple, Hill 
Names Taylor, Hanson 


Janney, Semple, Hill & Co., 
Minneapolis, Minn., whole- 
saler, promoted H. R. 
Hanson to development man- 
ager for 5S & Q 
He is in charge of market 
surveys, securing of pros- 
pects, and making presenta- 
tions. 

R. G. Taylor, former sales- 
man for the firm in Kansas, 
has been appointed divisional 
sales for 5 & Q 


stores in Kansas. 


has 


its stores. 


manager 


Milwaukee Valve Names 
Kovich General Manager 


Frank Kovich has been ap- 
pointed general manager of 
Milwaukee Valve Co., sub- 
sidiary of Controls Corp. of 
America, at Milwaukee, Wis. 

He is also the vice-presi- 
dent of the parent company, 
and the director of manu- 
facturing of A-P Controls 
Division. 
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DEALER BRIEFS: 


(Continued from pgae 151) 





attendance we had expected.” 
Nearly 1000 customers en- 
joyed free refreshments. So 
many attended the opening 
that the owners had to run 
out for additional supplies. 


Reno, Nev.— Bogart and 
Son, long active here in the 
heating business, recently 
opened Bogart Brothers Sun- 
day Hardware Co. at 215 
Wells Ave. Open seven days 
a week, the firm features 
builders’ and plumbers’ hard- 
ware, and housewares. 


Eldorado, [ll.—Green Bros. 
Hardware and Paint store 
has a 70 x 87 ft addition to 
its present site under con- 
struction. The new wing has 
a 30 ft driveway which 
doubles as parking area on 
busy days. 


Elizabethtown, Pa, — Kay- 
lor Bros. Hardware recently 
opened on Route 230. The 
6500 sq ft building has much 
space devoted to farm sup- 
plies, including tractors. 
Door prizes were used as a 
lure for traffic. 


Bellevue, Wash.—Bellevue 
Hardware, at 108th (N. E.) 
and 8th (N. E.) is in final 
stages of construction. The 
one-story, all-glass fronted 


—————————— : rm rd 
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James H. MacKenzie 


James H. MacKenzie, 75, 
owner of May Hardware Co., 
Portland, Ore., and Bend 
Hardware, Bend, Ore., died 
suddenly on Feb. 28. He en- 
tered the hardware business 
as a young man, employed by 
Honeyman Hardware Co. un- 
til 1908, and joining May 
Hardware Co. in the same 
year. He acquired controlling 
interest in the May firm in 
1912. Mr. MacKenzie bought 
Bend Hardware in 1951. 


Maurice J. White 


Maurice J. White, 68, as- 
sociated with George W. 
Hubbard Hardware, Flint, 
Mich., for more than 50 
years, died on April 13. 
Elected a vice-president of 
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store shares the Bellevue 
Hardware Building with two 
other firms. Free parking 
will be offered to customers. 


Pigeon, Mich.—Mr. and 
Mrs. W. R. Shores have pur- 
chased J. W. Leipprandt & 
Son Hardware store. Leon- 
ard Leipprandt, stricken 
with a heart attack in De- 
cember, has retired. He will 
act as a consultant to the 
new owners, who have re 
named the store Shores 
Hardware. 


Elkins, W. Va.— Mayor 
E. P. Phares and local radio 
personalities were on hand 
for the opening of George 
Wilt’s Elkins Hardware re- 
cently. Many prizes were 
awarded to customers during 
the event. Major appliances 
and housewares are featured 
lines. 


Havre, Mont.—A full-week 
open house recently marked 
the reopening of extensively 
remodeled Clack Hardware. 
Product demonstrations, door 
prizes and potted plants for 
women insured heavy atten 
dance. Appliances are fea. 
tured. 


Columbus, Ohio—The sixth 
and largest of Zettler’s 
Hardware stores recently 
had grand opening ceremo- 
nies at Great Western Shop 
ping Center, Wilson Rd. at 
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the firm in 1917, he was ap- 
pointed general manager in 
1935. Mr. White was genera! 
manager of the 1956 Flint 
Builder’s Show. 


Joha Miller 


John Miller, 72, hardware 
and implement dealer of St. 
Nazianz, Wis., died on Feb. 
21 at Holy Family Hospital, 
Manitowac, Wis. He owned 
a hardware store, implement 
stores, and a supply house 
for distribution of farm ma- 
chinery. 


irving W. Carter 


Irving W. Carter, 68, re- 
tired hardware executive of 
Hyannis, Mass., died March 
19 at the home of his son, 
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News of the Trade- 


W. Broad 


St. 
less, 2¥-year hardware vet- 


Ralph Hark- 


eran, is the manager. Fea- 
tured sections are toys, 
housewares and sporting 
goods. 

Mechanicsburg, Pa.—F ree 


lawn seed was given to the 
first 1000 visitors to the re- 
cently-opened Ritter’s Hard- 
ware store. Many other 
prizes, free coffee and dough- 
nuts, and product demon- 
strations sparked the event. 
The remodeled store has 
modernized fixtures and 8000 
sq ft of selling area. More 
than 20,000 items are stocked 
in the expanded store. The 
old store had 4000 sq ft. 
Five-feet wide aisles, a 60-ft 
glass front, and use of per- 
forated paneling hightlight 
the new store. William Rit- 
ter is owner and operator, 


Merton Grove, lll.—Harry- 
Lou Hardware recently 
opened at 7138 Dempster St. 
The store is part of an ex. 
panding shopping center in 
this suburb. Co-owners Bart 
Langdon and Harry Aron 
are both experienced hard. 
ware men. 


Chicago, /ll.—Anthony Co 
landrea has sold his Harlem 
Hardware store, 2625 N 
Harlem Ave., to Jack Stern- 
berg. The name remains the 
same. No changes have been 
announced, 
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Rockford Paint Acquires 
Pontiac Varnish Stores 


Rockford Paint Mfg. Co., 
Rockford, LL, has acquired 
and will maintain all of Pon- 
tiac (Mich.) Varnish Co.'s 
retail stores. Rockford will 
continue to serve Pontiac 
dealer and distribution out- 
lets and will make and eel! 
Pontiac's house paints, enam- 
els and varnishes under the 
Pontiac label-—as well as its 
own products, 

Pontiac will concentrate on 
industrial product coatings 
and will take over certain 
areas of distribution in the 
industrial product market 
now being served by Rock- 
ford. 


Donovan is Re-Elected 
High Standard Sales V.P. 


William J. Donovan was 
re-elected vice-president in 
charge of sales at the recent 
annual election of High 
Standard Mfg. Corp., Ham- 
den, Conn. 

Mr. Donovan joined the 
firm as an industrial engi- 
neer 15 years ago, 


Regional Office Changes 


Proctor Electrie Co., Phil- 
adelphia, Pa., has moved its 
Chicago, Ill, regional office 
to the Merchandise Mart and 
its Los Angeles, Calif., office 
to 3156 Wilshire Biwd. 





Irving, at Cos Cob, Conn. He 
was manager of G. F. Bunker 
and Son Hardware, Brighton, 
Me., for many years. 


Absolem T. Webber 


Absolem T. Webber, vice. 
president and board member 
of Standard Hardware & 
Supply Co., New Orleans, 
La., died March 4 at Touro 
Infirmary, New Orleans. 


Julius Abramson 

Julius Abramson, 59, own- 
er of the Hardware Mart, 
Inc., New York City, died of 
a heart attack at his Brook- 
lyn, N. Y., home on March 
$1. 


Elias M. Lemasters 

Elias M. Lemasters, 53, 
owner and operator of Le- 
masters Hardware store, 
Parkersburg, W. Va., died 
suddenly at his Parkersburg 
home on March 20. 


N. Myers Fitler 


N. Myers Fitler, a former 
president and chairman of 
the board of Edwin H. Fitler 
Co., Philadelphia, Pa., died 
on March 23. 


Abe Kahnweiler 


Abe Kahnweiler, 83, 27- 
year owner of Fair Hard- 
ware Co., Chicago, IIL, died 
of a heart attack at his home 
in Chicago on March 12. 


P. N. Mohn 
P. N. Mohn, 70, hardware 
store operator at  Treil, 


Minn., sinee 1925, died at a 
Crookston, Minn., hospital on 
March 27. 


Otto E. Holtman 


Otto E. Holtman, 64, for- 
mer long-time hardware store 
owner at Fenwood, Wis., died 
at St. Mary's Hospital, Wau- 
sau, Wis., on March 14. 
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VICTOR Cc. THULI 
reaches the 53-year mark 
in the hardware trade on 
June 1, 1956, having 
started his career as a 
salesman just after the 
turn of the century with 
Simmons Hardware Co., 
St. Louis. He joined the 
firm with which he is atill 
associated, Jackes - Evans 
Mfg. Co. in St. Louis, in 
1921 and covered Okla- 
homa, Arkansas, Louisi- 
ana, New Mexico, Arizona and Texas as a sales- 
man. Mr. Thuli is a member of Pentagon Lodge 
No. 1080, Dallas, and a member of the Texas Hard- 
ware Boosters Club. His hobbies are fishing and 
hunting. He enjoys these sports in areas ranging 
from Texas to Canada. Mr. Thuli has a place on 
Lake of the Ozarks, 200 miles from St. Louis, 
where the fishing is plenty good. 

(Continued on page 168) 
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The NEW kus '49 REGAL 
STEEL LAWN RAKE 








#49 REGAL 
The Fastest Selling Lawn Rake 
on the Market Today! 


BUY THEM FROM YOUR JOBBER 


if he does not have them send us his name 
RUGG MFG. COMPANY 
GREENFIELD, MASS. 


RAKE MANUFACTURERS SINCE 1842 








New @7°y-yaT- mete dirs 


SUPER-BUOYANT SOLID PLASTIC 
Fishing 


FLOATS 


WITH EXCLUSIVE 
7. 








READY FOR 

DELIVERY! DAYTON PROCESS! 

* UNBREAKABLE © LIGHT AS CORK 

* GLOSSY FINISH WILL NOT PEEL or CHIP) / 

* CANNOT WATERLOG © EASY THREAD / / 
BIG DIAMETER FULL LENGTH TUBING 


Bee BARREL 
rs Shape: 


7 Sizes: 3” to 8". 

















Each Float Individually 
Packed in Polyethylene Bag 
with 2 Beads and Instruc- 
tions. Packed 12 to attrac- 
tive display box. 


OVAL Shape: 


7 Sizes: 2” to 6°. 








a 


TUBULAR: 


2/2" 
SPINNING SIZE. 


ORDER FROM JOBBER 
NOW! 


DAYTON BAIT CoO. 


Ono 


DIAIE ORF. «© DAYTON GF 


2101 S$ 





HARDWARE ACE, MAY 10, 1956 














a - 


5 Sizes: 5” to 11”. 











Line up for 


“___ Mass Market Sales | a 


5: 
oo 





and Big Profits with 





ALL-ALUMINUM 


GR A N D PREFABRICATED 


SCREEN HOUSES 






Full Room Size einsect-Proof « Nationally Advertised 


LOOK... An All-Purpose Outdoor Family Room 
for a fraction of the cost of ordinary construction 


@ Rustproof aluminum construction throughout, 
@ fine mesh aluminum screening 
ALL @ Modern aluminum sliding entrance door 
@ Door locks from inside and outside 
N EW @ Deluxe style heavy canvas waterproof roof— solid 


green with scalloped overhang and while fringe. 


FOR ‘S56 @ Roof has eaves for added beauty, extra rain 


and sun protection 
@ Rich, modern styling-—a model for every yard 


3 ROOMS IN ONE. A Porch...APilayroom...A Bedroom 


Perfect for homes, trailer parks, camps, mote/s, resorts, etc. 


OAL PAP LAA AGP OA bb OO A tM 








HURRY...write today for full information 


| Consumer Products Division | 
GRAND SHEET METAL PRODUCTS CO. 
Depot. HA-1, 2055 Ruby 3H. * Melrose Port, iiiinets 
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do MORE 


SPRAY ENAMEL 
at No EXTRA Cost! 


KRYLDN, 


Hardware A ge 


290 Year Club 








_»» ® anewer to 
public demand 
the NEW KRY- 
LON GIANT CAN 
~—the biggest can of 
spray enamel on the 
market (16.2 02.) . . 
the greatest value ever 
offered your customer 
replacing the 12-02. 
can, now discontinued 
PRICE REMAINS 
THE SAME, $1.69 list 
What a value aa les- 
builder rofit-maker! 
Order today! (Krylon 
6-o2. line remains the 
same, O8c list) 17 colors 


CRYSTAL-CLEAR 


Yes, Krylon Crystal. 
Clear aleao in the NEW 
GIANT SIZE.(16.2 02.) 
~—same price, $1.96 list 
Again, 356% MORE 
Crystal-Clear at NO 
EXTRA COST! (6-02 
size Otic list.) 


; > aes 
oe 
4a 
bull 
tet 


PLUS these NEW, Viilmulue 


PROFITABLE 
QUICK-TURN 
SPRAY PRODUCTS 


Zine Chromate METAL PRIMER Spray provides 
excellent bond for bare metal surfaces. Spec. 
MIL-P-6889-A, Type 1; Aviation suppl 
stock No. R 62P 20405. Giant can, $1.95 
at. 
Krylon-Houghton RUST VETO Sprey protects 
metal surfaces against corrosion .. . resists 
oxidation . . . displaces moisture. Giant can, 
$1.96 list 
STENCIL INK Sproys for stencilling, marking. 
ing, etc. . Increases life of stencile.. . 
sup work-—cutse down costae! 7 colors. 
HIDE-a-MARK cover coat makes contain- 
ers reusable .. . economical. Dries rapidly. 
Giant can, $1.69 list 


ORDER FROM YOUR JOBBER...OR WRITE 
KRYLON, Inc., NORRISTOWN, PA. 


KRYLON--THE BRAND WITH THE DEMANO 








Continued 


HOWARD SINNOTT 
reached the 50-year mark 
in hardware last year, 
having started with Ham- 
macher, Schlemmer & Co., 
New York, in 1905 as an 
office boy. He later became 
a salesman and then as- 
sistant floor manager with 
Hammacher, with which 
firm he was associated 
until 1918. Mr. Sinnott 
was with Charles Kurzon, 
Inc., in New York for the 








next 20 years as purchasing agent and general 
manager, and since 1940 has been with Brown & 
Silver, Inc., New York, as purchasing agent and 
general manager. Interested in sports of all kinds, 
Mr. Sinnott has been active in the Hardware 
Boosters and Hardware Consultants. 


GEORGE McNUTT 
early this year completed ft. 


50 years of service in the 
hardware industry, having 
started with Simmons 
Hardware Co., St. Louis. 
He went with Butler 
Brothers, also in St. Louis, 
in 1923, where he stayed 
nearly three years. For 
the last 30 years, Mr Mce- 
Nutt has been with Shap- 
leigh Hardware Co., Bt. 
Louis, where he is now 
a buyer for the firm. 


MICHAEL EDWARD 
GORMAN started with 
Seattle Hardware UCo., 
Seattle. as an order clerk 
in 1902. He became a 
checker, and then left for 
several months in 1908 to 
go with his family’s sal- 
mon cannery as a buyer. 
He returned to Seattle 
Hardware late the same 
year. In 1909, however, 
Mr. Gorman joined Schwa- 
bacher Hardware Co in 
Seattle as an industrial salesman. 





Once again he 


returned to Seattle Hardware, and this time it was 
to spend 37 years in industrial sales, starting in 
1917. Two years ago, he entered the purchasing 
department of his firm to do stock record work 
where, at nearly 71, he is still hale, hearty and 


active. 
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ALL PLASTIC PIPE 
1S ROUND, BLACK 
AND HAS A HOLE 


BUT 
THERE IS A 
DIFFERENCE 


Manufacturers of 


BULL DOG - DANDEFE 
end E-Z 
HOUSEHOLD SPECIALTIES 





AND YOU'LL 


GUARANTEED-QUALITY FLEXIBLE PLASTIC PIPE 
is guaranteed 
RIGHT in WRITING 


HOUSEHOLD PRODUCT 





Here's the amazing ne 


do-it-vourself uses tor 
tories and autos 
washing machines 


; ’ 
ators and motor block: 


modelling clay. Your 


it in LIFE 


Packed in eye-catching 


80% 
STEEL 


20% 
PLASTIC 


Wy product for 1001 
homes. farms, lac- 


repairing pipes, tanks, 


hiking cra ked radi 
As easy to use as 


custome! ie ud about 


display carton (6 
Kite} sells on 
wht at $1.98 per 
Kit 

FREE demonstra 
tion unit with each 
display 

Every family is a 
DEVCON cua- 
tomer! 

Call your whole- 
saler today ——~ or 
write 


DEVELOPMENT CORP. 


‘ 
eet vany ‘ Ma 


HARDWARE ACE, MAY 10, 1956 














Crescent Plastics is so sure it makes the best flexible 
plastic pipe in the world, it backs every inch and 
every mile of CRESLINE with the above broad per- 
formance guarantee. Crescent starte with the finest 
100% virgin materials supplied by two of the big- 
gest names in plastics Du Pont and the Bakelite 
Division of Union Carbide and Carbon Company 
follows through with tests and inspections at 
every stage from raw materials to finished product. 
Lach coil is measured and marked every foot and 
every 10 feet for easy selling and installation. Every 
order is shipped within 24 hours. Add these to 
CRESLINE’s effective dealer support and “packag- 
ing for profit” and you 
have a product § that's NSF APPROVES CRESLING 
sure to mean big-profit, CRESLINE NT. 756 
big-ticket sales for vou. !00* and Donbie jet 
; ‘ are approved by Nation 
Write for literature and 4) Sanitation founds 
name of your CRESS. tien for transmission of 


, drinking water 
LINE representative. 


MADE TO SPECIFICATIONS OF THE THERMOPLASTIC PIPE 
DIVISION OF THE SOCIETY OF THE PLASTICS INDUSTRY 


Bb FREE TO JOBBERS 


SLIDE RULE DATA CHART. Quickly helps 
you find answers to such problems as 
friction loss, pressure drop, GPM flow, etc 
Write for details on how to get your free 
plastic pipe ““Deta Chart.” 


CRESCENT PLASTICS, INC. 


Dept. A-6, 955 Diemend Ave * Ewveneville 7, tnd. 
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Good Sales Year iccoas in the Offing; Figures 
For First Quarter Show 1956 Off to Fast Start 


(Continued from page 14) 


On the retail sales front, chain 
and mail order stores report a 
higher volume for the first quar- 
ter of 1956 than for last year. 
Sales at three large mail order 
houses for the first quarter were 
more than 10 percent ahead of the 
same period last year. Depart- 
ment store sales since the start 
of the year were running 3 per- 
cent ahead of last year. 

In line with this early upswing 
in business, the U. 8. Chamber of 
Commerce predicts that retail 
sales will set a new record this 
year. It estimates the gain will 
be between 
than 1955 


4S and 5 percent more 


v 


sacking up this forecast of 
higher retail sales is the Census 
Bureau that hardware 
wholesalers sold 13 percent more 
goods in February than they did 
A Year ago. 


report 


Another sign is that 
increased their inven- 
percent more 


they have 
tories 10 than a 


Year ago, 
vy 


As for the consumer, more peo- 
ple are working this year than 
last. Although there have been 
heavy layoffs in the auto industry, 
the number of persons drawing 
jobless pay claims in the 
was lower in the first week of 
April than the same period last 
yeur, 


nation 


v 


The only dull spot in the pik 
ture is on the manufacturing level. 
The Federal Reserve Board re- 
ports that output in the nation’s 
factories failed to show the usual! 
seasonal gain during March. It 
said most of the decline was the 
result of production cutbacks in 
the auto industry. 
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Hardware Wholesalers’ 
Sales Gain 13 Percent 


Hardware wholesalers sold 13 
percent February 
than they did a year ago, the Cen- 
sus Bureau reports. 

February sales were 4 percent 
more than in January. 

Inventories of hardware whole- 
salers in February were up 10 per- 
cent from a year ago and 4 percent 
above January, 1956. 

Sales of all types of wholesalers 
climbed 2 percent over January's 
percent over last 
February. Inventories increased 1 
percent from January totals and 
were 10 percent higher than last 
February. 

Wholesale prices on the govern- 
ment’s index rose 0.1 percent in 
the week ended April 17. The in- 
crease brought the Bureau of Labor 
Statistica index to 113.5 on the 
1947-49 base of 100. The figure is 


 *) 


2.7 percent higher than the same 


more goods in 


totals and 15 


period last year. 


Bolt Maker Initiates 
Net Pricing System 

A new system of pricing ma- 
chine, carriage, and lag bolts on 
a net basis has been announced by 
Russell, Burdsall & Ward Bolt and 
Nut Co., Port Chester. N. Y. 

New schedules show direct fac- 
tory costs of full cases and 20,000 
pound lots to distributors, as oOp- 
traditional pricing on 
basis of lists and discounts. 

Prices regular packaged 
stock and larger sizes normally 
shipped in bulk. 

The Pennsylvania Wholesale 
Hardware and Supply Ass'n has 
passed a resolution commending 
the firm for this “forward step in 
providing net prices for the use 
of distributors,” the firm said. 


posed to 


cover 





Department Store Sales 
Show 11 Pct Increase 


Sales in the nation’s department 
stores for the week ended April 14 
were 11 percent higher than the 


corresponding week last year, the 


Federal Reserve Board reports. 
For the four-week period ending 
April 14, department store sales 
ran 2 percent ahead of a year ago. 
A detailed 
sales follows: 


breakdown of store 


4 Weeks Jan. | 


Federal Keverve | Week Ended Ended te 
Dietrict Apr. i4 Apr. 7 Apr. 14 Apr. i4 

Koston +14 14 id 3 
New York + 2] 14° + @ 
Philadeiphic +24 i4 + @ + 4 
‘ lbeveland » 14 * » 4 > & 
Hictmond +1) é, - 2 & 2 
AlUienta 14° x + &@ 
(hicago + @ ty > 7 a 
Bt. Louis > 9 16 + & ‘ 
Minrieapoli« i i7 l 2 
KRaneas City 3 16° l 
Dallas ‘ 14° 4 »* & 
Man Francisco ; 17° + | 

tC Teta! + ii iv > @ + 8 

*.. Hevised 


Retail Sales Expected 
To Set Record in 1956 


Retail sales will set a new record 
this year, the U. 8S. Chamber of 
Commerce predicts 

It estimates the gain will be be- 
tween 3 and 5 percent more than 
1955 

Already in the first quarter of 
1956, chain and mail order stores 
report a higher volume. 

The three mail 
Sears Roebuck, Montgom- 
ery Ward, and Spiegel Co., had 
sales for the first three months 
that averaged 10.2 percent better 
than last year. Their March aver- 
age was 9% percent higher than a 


large order 


houses, 


Year ayo. 


Demand for Builders 
Hardware Seems Good 


Demand for builders hardware 
should continue strong in the imme. 
diate months ahead, according to 
all indications. 

Fr. W. Dodge Corp. 
tracts for future home construction 
in the 37 states east of the Rockies 
reached an all-time high in March 
Contracts totaled $1.105 billion, up 
12 percent from last March. 


reports con- 


The Federal Housing Adminis- 
tration said that the number of 
applications for mortgage 
ance on new homes was more than 
expected during March. 


insur- 


The Veterans Administration 
also received more requests in 


March than in February for ap- 
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A bar for every purpose, a price for every purse 


KIMBLE GLASS BARS 


You carry a quality line _ sizes and styles to fill every customer's Don't delay, place your order today 
with a quantity demand need. They are designed to give the with your wholesaler or write for one 
when you stock Kimble maximum of consumer value but nearest you. Address Kimble Glass 
Class Towel Bars. priced to stimulate sales and give you Company, subsidiary of Owens 


They are made in a wide range of high profit margin. Illinois, Toledo 1, Ohio 


KIMBLE GLASS BARS Ow ENS-ILLI NOIS 


AN (I) PRODUCT GENERAL OFFICES - TOLEDO 1. OHIO 











IT COSTS NO MORE 
———— TO GET THE 


and the best means SLIPKNOT! The worlds 


largest selling friction tape Gueranteed not to dry 
out. Will not rave! at edges Exceeds a!) electrical 
specifications of Federal Government of American 
Seciety for Testing Materials (A 5.T.M) 
World's Finest 
PLASTIC TAPE 
ace st “ Preferred by electricians for neater and 
eee faster taping jobs. Provides greater reset 
: ance to weter. os aeerds. correnen end 
abravon. Mas tuperor adheuve quality 
highest dielectric strength and proper 


elor gatior 


PLYMOUTH RUBBER COMPANY, INC. 


CANTON, MASSACHUSETTS 
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When you stock the STAR line, 


the first sale is easy. . > opens 
sales are easier. You can’t beat 
STAR’s combination of 


selling line and heavy, con- 
sistent advertising to your 
customers. 


Flexible or Joe neg 4 Steel 
economy blades gen- 
eral household a Be 


STAR Ne. 10 frame—With green 
Tenite handle; frame hes rust- 
proof crackle finish. Comptete with 
12” Unbreskable Special Flexible 
Biade. Features easy blade chang- 
ing, eutometic blade 











































use Au THE STAR 
MERCHANDISING MATERIAL 
STAR “FLEX-PAK’® ASSORTMENT 










Puts hacksaw blades 
where your customers 
. can see them — and 
, seeing means sell- 
ing. Helps you 
sell TAR 
“*Molyfiex"’® 
High Speed 
blades ~ at 4 times the 
profit to you! 


“Molyflex’’® Display Card No. 166 


| Three-color easel- 
back card, 10° x 
13%" contains 10 
Blades ~ 10° as- 
sorted 18- and 24- 
tooth. 





Special Flexible Assortment No. 45 


Attractive 2-color 
card holds STAR 
Special Flexible 
Blades ~a fast- 
selling, all-pur- 
pose assortment. 








Ack your Star distributer for a supply 
of NEW Metal Cutting Booklets and Wall Charts 


Sold Through 
Recogni Distributors 


CLEMSON BROS., Inc. 
MIDDLETOWN, WN. Y., U. $. A. 
Mohers of Heed end Power Hack Sew 


Biedes, Frome: Metel and Weed (wtting Band 
few Bledes and Clemien Loewe Mewers 
















praisals of proposed new homes. 

However, the number of proposed 
new housing starts is lower than 
the pace set last year. 

Dodge says that although the 
number of proposed homes is Jower, 
larger and more expensive homes 
are being built this year. 

FHA reports its applications 
during March totaled 24,900 com- 
pared with 18,500 in February and 
35,600 last March. 

VA's figures for new homes also 
were off. Requests for appraisals 
of proposed units were 37,511 in 
March compared with 71,939 a year 
ago. VA also reported a total of 
89,642 applications in March for 
home loans for veterans. This was 
22.5 percent below the March 1955 
figure, but 43.5 percent above the 
March average for the preceding 
four years. 


Record Sales Seen 


In Yard Play Goods 


A 465-percent population in- 
crease in the 6-to-13 age group 
since 1945 prompts a prediction of 
record sales this spring and sum- 
mer in backyard play goods, ac- 
cording to the Toy Information 
Bureau, New York City. 

Swings, slides, see-saws, pools, 
and exercise devices are included 
in this group. 

Trends to suburban iiving 
should also have a healthy effect 
on outdoor play goods’ sales, the 
bureau said. 


Factory Output Is Off 
Seasonally for March 


Output by the nation’s factories 
in March failed to show the usual 
seasonal gain, the Federal Reserve 
Board reports. 

The board says production of 
durable goods was below normal and 
therefore pushed the seasonally 
adjusted index down. 


Ward's Spring Catalog 


Shows Price Cuts 


Montgomery Ward & Co. says its 
sales book for spring and summer 
shows price cuts averaging 10 per- 
cent. The 264-page book is the 
biggest ever issued by Ward's at 
this season of the year. 

Reductions on some clothing and 
household items go as high as 50 
percent. 





SBA Offers Dealers New 
Bocks on Credit, Banking 


The Small Business Administra- 
tion has published a host of pam- 
phiets designed to give expert ad- 
vice to merchants and other small 
business operators. 

Among the recent publications 
are: 

“Using Your Banker’s Advisory 
Services” (No. 68), written by a 
banker, which urges small busi- 
nessmen to use their commercial 
banks as sources of management 
help, financial management as- 
sistance, trust information, finding 
management personnel, credit 
policy guidance, and record keep- 
ing and reporting, as well as 
sources of funds. 

“Building Sound Credit Policies 
for Small Stores” (No. 6), dis- 
cusses various types of credit poli- 
cies; credit investigating; and 
handling delinquents. 

“Basic Stock Control for Small 
Stores” (No. 5), prepared by a 
university marketing expert, de- 
scribes a simple yet adequate stock- 
control and record-keeping system, 
giving sample charts, as a guide to 
profitable sales. 

All SBA pamphlets in the man- 
agement aids for small marketers 
series are available free from a 
local field office, or from the 
agency's main office, Washington 
s. Dd. C. 


Television Set Output 
Declines in February 


The television industry pro- 
duced 576,000 sets in February, 
the Radio-Electronics-Television 
Mfrs. Assn. reports. The figure is 
12,000 below January’s output and 
off from last February’s 702,000 
total. 

However, radio output was up 
to 1,093,000 sets compared with 
1,078,000 in January, 1956, and 1,- 
089,000 in February, 1955. 


Business Failures Drop 

Business failures in the nation 
during the week ending April 19 
declined to 252 from 255 in the 
preceding week, Dun & Bradstreet 
reports. The figure was up from 
the 204 failures reported during 
the like period last year. 
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AERMOTOR — 


The ‘BUD-JET’ is | Topes thom UE 


another example 
of why many thousands of pump buyers 
CHOOSE AERMOTOR WITH CONFIDENCE. 


TOPS IN QUALITY! The “Bup-Jer” is loaded with fea- 
tures you'd expect to find only in more expensive pumps 
.. » features that sell themselves! For example, Brass Im- 

ller, Brass Tube and Nozzle, Ball Bearing Motor, Stain- 
ess Steel Shaft, etc. 


TOPS IN DEPENDABILITY! The simple yet rugged con- 
struction of the “Bup-Jer” assures years of trouble-free 
operation, 


TOPS IN CONVENIENCE! Available completely assem- 
bled, ready for operation; convertible from Shallow to 
Deep Well in minutes. The Agrmoror “Bup-Jer” is the 
logical choice for the small home owner seeking a depend- 
able water supply. 
Write today for complete details about the ‘‘BUD-JET” 
and an AERMOTOR DEALER FRANCHISE 


Since 1888, Manufacturers of High Quality Water Systems 


AERMOTOR COMPANY 


2500 W. Roosevelt Rd.—Chicago 8, Illinois, U.S.A. Dept. 2815 

































chooses E-Z-SET again in 1956 


as in previous years! 


Selected by the world’s 
foremost house pre- 
fabricators because 
E-Z SET superior 
quality and dura- 
bility meet the high 
standards of Na- 
tional Homes 























. ee oe ae 

bs ~ 1 BS 

JEZSET( 
> @ ” ; 








alae, €-Z-SET 
Locks for possage, chamber, bath and closet, 
Screen and combination storm door locks 
(cylinder key and plain locks). 
plus 


Sectional handle entrance sets... Mortise locksets 
. « » Deer knockers, knobs, decorative trim and 
miscellaneous byilder's hardware. 


Over 25 yeare- Mire of builders hardware exclusively 


NATIONAL HARDWARE 

¢ornmrrvePeqoR,RaATISO WW baobs 7" dia © heovy duty tetch, fyll 

OZONE PARK, NEW YORK 4" throw © ali steel ond bres parti 
CHICAGO: 205 W. WACKER ORIVE © §& pin tumbler solid bros cylinder 





Featuring... 


Self-aligning thru-bolts for fastest installation 
(only 3 factory ausembied waits) © i-pe 
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Both halves 
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FULL 


















There’s no 
skimping on 

















CLOSET HANGER 
BARS 


q ® Finest quality. 
| ® Inner tube is the 
same length as outer 





tube 


® Shelby bars give 
maximum strength 
when expanded to 
maximum length. 


® Adjustable to any 

































































space — four sizes — 
18” to 128”. 
® Heavy gauge met- 
| al — heavily plated 
pan 
® Extra strong ends 
- permanently at- 
| tached — no un- 
sightly welds to 
. break. 
¢§ @ Easy to install — 
4 g 4 screws 
7 © COMPARE— Shel- 
=&¢§ by gives you the best 
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with extra value! 

















THE SHELBY SPRING HINGE CO. 
SHELBY, OHIO 






























































CLOSET HANGER BARS 
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New Wholesalers’ Aids 


for Dealers’ Use 


Marshall-Wells Offers 


Ad Kit and Co-op Credit 


Marshall-Wells, Duluth, Minn., 


wholesaler, offers dealers a 16-piece 


kit of advertising copy and a co- 





BETH for oniy 











PUGH A BOUTIN ~ Mlrsting aad 

| of Dryre ave Bont | 
commune | / Rewer 
om | maT, Ave AD DO" 














“CHOICE fer Quality the Werld Over 
FOR 70 YEARS'’ 


SMITH Evergreen Hose Sprayers 













Designed to give best possible job of 
properly mixed materials, balanced dis 
tribution and greater and faster cover 


age. Nylon Automatic Mixer meters cor 
rect portions. Non-clogging opening 
Garden Hose Sprayer sprays 6 gals 


Lawn Hose Sprayer sprays 20 gals. Very 
popular. Meany other styles and sizes. 


PRICES ALLOW ATTRACTIVE MARK-UP 


D. B. SMITH & CO. 


$26 Main $., Utica 2, N.Y. 
“Originators of Sprayers” 


Cenedion Rep. G. t. Cohoon 
1265 Stenley $¢., Mentree! 2, Conede 










50/50 ad- 


operative program with 
vertising credit. 
The kit 


products in 


credit cover 


Zenith 


and co-op 


its appliance 
division 
Included are several sizes of ap- 


pliance mats, headline copy, body 
copy, radio spot announcements, ad 
layouts, outlines of appliance fea- 
and de- 


tures, attention - getting 


vices, 
The kit 
to plan advertising with more at- 


is designed for dealers 


tention to 


local seasonal needs. 


Schelly & Bro. Sets Up 
Advertising Service 


(. ¥. Schelly & Bro., Inc., whole- 
saler of Allentown, Pa., has get 
up an advertising service to aid 


dealers in making up circulars, 
fivyers, and regular newspaper ads. 
Sixteen of its dealers have re- 
cently used Schelly’s facilities for 
handling newspaper advertising. 
A spring circular had a circu- 
lation of 130,000 to 49 dealers. 
The wholesaler its 


does own 








; 


100% NYLON | 
MASON’S LINE © 


(BRAIDED or TWISTED) 





A new item. Now used by masons, cor- 
penters and professional mechanics . 
increasingly popular with home craftsmen, 
sportsmen ond hobbyists. 100 ft. spools are 
packaged in this special display package. 
Wide variety of other put-ups. 


Order from your jobber, 


Ki 


as — 





OM CORDAGE 


(JOUM MH. GRAHAM & CO. INC. 


105 OUVUAMWE STHECT. wiw yvoen &. » ¥ 
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with all these PLUS profit features 


Se | 
j, 


itt 













Pag Plus Profit Feature in Plus Profit Feature... Easy to 
| = Ka 6. Broils 40 hot | assemble and carry... weighs / 
*/ dogs, 18 hamburg- only 4% Ibs .. . assembled unit 
-» ers, or 4 big steaks measures 2/2" x 11" x 17”, 

» at one time. : 



























by Plus Profit Feature... 
fae Flip on side to make a 
74 camp stove, : 








<c. | 
Plus Profit Feature sig ® . LIST PRICE Y e. 
..~ Broils indoors - — ‘ ; 
and outdoors equ: = a — complete with 2 ») 
lly well = 
ally well, ; — broiler recks & tray 
le 


DEALERS 





LAKEWOOD MANUFACTURING CO. 


JOBBER 25039 Center Ridge Rd., Westlake, Ohio 
Phone TRinity 1-5000 


inry 'e 4 









































Toys mean bigger volume and profit than ever before! being readied to render you the utmost in quick, dep- 
For year ‘round as well as for holiday selling. endable service and values. 


; ee tes The hottest items always sell out first. In the past, 
The Toy Guidance Council is investing millions of dol- dealers who waited too long often were disappointed. 


lars in promoting toy sales throughout the country. 





Make this your biggest toy year. Make Tryon your 
And, as members of the Council, we ar: out to help = source of supply. Remember we are exclusively whole- 
dealers cash in on this tremendous promctional effort. salers. We do not sell at retail in compe- ~ ; 
We are in a position to supply the 1956-57 Toy Year tition with our dealers. a FISHER. 


Book. Our stocks of the best in toys are Plan now to visit the Tryon Toy Center 





FISHING TACKLE 








ATHLETIC GOODS 
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STRONGEST 
PIPE WRENCH 
MADE 














Proven by 
Actual Tests 


Unconditionally 
Guaranteed 
Not to break 


GRIPSO- 
MATIC 


HEAVY DUTY 
lightweight PIPE WRENCH 


® 40% lighter than ordinary pipe wrenches 
yet GUARANTEED to meet Federal 
strength specifications for heavy duty pipe 
wrenches 








® Streamlined to work in tight places 
No projecting adjustment nut, Fits easily 
into pocket 

KNUCKLI 


to grip wrench firmly 


® Recessed handle gives you 
ROOM’ 
* Speedy adjustment thumb pressure on 
yoke releases jaw for simple slide-action to 
pipe size Hook calibrated to enable user to 
set wrench in advance 


Available in 


14in. & 10in. SIZES 





GRIiPSO VISE PLIERS 








Triggermatic - en 
One. Ton-Grp releases 
smoothiy with pull on 


trigger 


Fingertip Release _ 


Adjusts, locks, releases 
all with one hand 





ew 





MULTI-DUTY 10 to 1 PLIERS 
Multiples a es 
gripping power ae< ss 


10 times. 


See your dealer — or write 


H.R. . BASFORD co. 


235 -15th St., San Francisco3, Calif, 
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New Wholesalers’ Aids 











continued 







photography, typesetting, plate- 
making and presswork. 


Stuart Lathrop, advertising 


Op! Wp 


ORLA Wu) VR ime 














manager, says the small dealer 
needs this kind of wholesaler aid 
in his “fight for survival with su- 
per markets, and discount houses.” 


Small Business Loan 
Approvals Up 20 Pct. 

The Small Business Administra- 
tion reports it approved 625 loans 
totaling $30,332,390 to small busi- 
nesses during the second half of 
1955. This was a 20 percent in- 
crease in approvals compared with 
the first half of the year. 

The number of loans authorized 


has continued to climb during the 
first months of 1956, the SBA re- 


ports. There were 130 loans ap- 
proved in January and 133 in 
February. 


The SBA reports it also approved 


a record high percentage of loan 


applications. It approved 51 percent 
in the last half of 1955, compared 
with 38 percent in the first half 
and 35 percent in the last half of 
1954. 


Wall Tile Future Bright 


At a recent meeting of plastic 
wall tile industry representatives, 
sponsored by Monsanto Chemical 
Co.’s plastic division, a prediction 
was advanced that sales of plastic 
wall tile by 1960 will reach 200 
million square foot. This repre- 


sents a 50 percent increase over 


1954 sales. 











Sharon’s 75th 


REFILLABLE 
FASTENER ASSORTMENT 


NO. RT 2415 


RIVETS 
































COPPER RIVETS AND 
BURRS, TINNERS RIVETS 


A COMPLETE DEPARTMENT 
IN ITSELF! 


7 sizes of copper rivets, 3 sizes of 
copper burrs, and 6 sizes of tin- 
ners rivets. 


ASK YOUR JOBSER O8 WRITE US 


















; : ff > a 7 y 
OMAK e) Ud Aad S Mu Lo Ve WON Py; di 



















HANDY LUBRICATION KIT 


Here's an attractive and useful kit of three high 
quality specialized lubricants that has universal 
appeal—PANEF.OIL for home appliances, LUB-A 
SPRAY for locks, LUB-A-GRAPH for garden tools 

each in a flexible-type plastic dispenser, and al! 
three packaged in re-usable styrene pocke! case 


Colorful, self-selling 
display holds 6 Lub- 
A-Kit wits 
encourages 
buying, assures 
steady yetar- 
A ordits. ORDER NOW 
from your supplier. 


Retall price 


$1.00 cx 


spercnetangentpe CO. 


SCONSIN 












impulse 


‘round 





PANE 


LWAUKETE vi | 
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WANT LARGER SHARE OF DO-IT-YOURSELF TRADE? 


SANDERS 














Here's equipment that quickly pays for itself, 
while increasing store traffic and sales of paint, 
shellac, varnish, wax, sandpaper, steel wool, etc. 








































New HOLT Rental Sander. 
YOU SEE TH es Stronger vacuum, improved pick- 
| up reduce dust. Short coupled, 
7 ef ; well balanced ; easy to handle and 
transport. Does truly gga 
job. Has same durability, same 





Syeryusher 





A 
ri 
fa: 





fc'C°C for Quai quickly demountable drum cush- 
HIGHER QUALITY LOWER COST ion (patented) as HOLT profes- 
sional sander. 
Cutlery Company .* Ki ING. PA 























lel jmael (183) mal.) Mel mer. 1914, Meenas, (em iele] s. New HOLT JW12 Pol- 
isher waxes, polishes, 
scrubs, steel wools. Easy 
for women to use. Motor 
grease-sealed for life. 
_ Stowaway handle requires 
_ less display space. 








HOLT Edger never has 
been surpassed for sand- 
ing floor edges, corners, 
closets, boats, etc. 










for FLEXIBLE 
Gas and Water 
CONNECTORS 


Profits will jump when you Safe, simple to use, built for rental abuse. See 
Show-and-Sell the CoBRa line of how this HOLT profit-making trio builds do-it- 


Flexible Connectors because you have yourself business — fill in coupon NOW. 
real selling features. 


Made of High Quality Seamiess Brass 

Tubing... Connectors are Leakproof... . M A N UJ FA ( T 1 W | N ¢ 
Kinkproof...and truly flexible. | " ' 3 

Gas and Water appliances can be 

connected easily and moved safely. < 0 M P A N Y 


An eye-catching full color display, js 
the Cobra-diser KD-12 can be stood on Better floor machines for more than 25 years 
the counter or floor, or it can be hung 669 - 20th St., Oakland 12, Calif., or 272 Badger Ave., Nework 6, N. J 
on the wall.. .Packed with 12 
connectors in 4 sizes. A really compact, 
attractive display in a shipping carton. 


WRITE or WIRE... TODAY tor Prices 
and information ...Or ask your 
Wholesaler for the KO-12 display, 

or individual connectors in ali lengths. 












14 







HOLT MFG. CO. 


Room P64, 649 - 20th 3¢., Oakland 12, Coallf., ar 272 Badger Ave., 
Newert 6, HN. J. 









Please send me folders describing HOLT rental machines 
NAME POSITION 


rien 


COBRA METAL HOSE 


4640 W 4th Str: 
tt ADORESS 
<<. ' oaQaeo 2 


—_——————— = oe oe = =e 
————— = <= << = << ae ee ce ee 
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NEWLY DEVELOPED EVANS 


CHALK line 


: ‘ : 

a cae 
Sg RES 
+ : a Ps be 




















RET AII 
ONLY 


More features 
than any other 
Chalk Line made! 


* Built.in Plumb Bob tip for 

easy one-man work 

Slide action brake separate from 

rewind handle. Automatically 

unlocks on rewind 

Sturdy die-cast aluminum caste 

practically indestructible 

Rasy to fill 
won t 


: 


V4 turn screw opening 
come loose accidentally 

Hook ring for one-man chalking 

and plumbing 

HRewind handle folds flush 
Unconditionally guaranteed 

* Available with 50-4. and 1004t. lines 


STOCK EVANS 
CHALK CARTRIDGES 
Spill-proof refills 


Pertect for use in any Chalk 
Line. Retail 10¢ each-—one full 
ounce and Evans Replacement 
Lines~wound on reusable 
plastic reel 

50 tt. 25¢ retail 


RETAII 
2.48). 


9449 
6 ft 


Se 


- 


i; ja 


FAMOUS EVANS 
DOUBLE MARKINGS 


Werk in feet end inches? Hyeyt Hytys 
Read Here | 1 
es: Reed Mere 8 ht Adal 


Evatt RULE CO. 


400 Trumbull Street - Elizabeth, N. J. 
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Promotions sees. 
Manufacturers’ New 





Merchandising Plans 











Westinghouse Offers 
Distributor Contest 


An incentive prize contest for 
distributors their salesmen, 
salesmen’s wives 
has been announced by the radio- 


and 
and distributor 
television division, Westinghouse 
Electric Corp., Metuchen, N. J. 
The “Shower of Gifts” 
begins a selling drive on 
Prizes 


contest 
radios. 
include cash awards, 
piaques, and merchandise. 

Cash awards to wholesaler sales- 
men will be made periodically for 
the next three months. 

Winning salesmen’s wives will 
get prizes, new con- 


vertible, for spurring them on. 


including a 


Warren Tool Offers 
Sound Movie on Steel 

Too!) Warren, 
Ohio, has produced a 16 mm sound 
movie which tells the processing 


Warren Corp., 


story of from crude 
form into forged hand tools. 

The film, “The 
centers importance on balancing in 


hand 


raw steel, 


tJalanced Line.” 


tools. 

It is available through Warren 
representatives for wholesaler 
sales meetings, and for local tele- 


vision programming. 


U. S. Steel to Repeat 
Housewares Promotion 


United States Steel Corp., Pitts- 
burgh, Pa., will repeat last year’s 
“Shower the Bride With Gifts of 





ee 
Prag ee 


soa ci vent 


Steel” promotion during the June 
bridal season. 

The “Operation 
Shower” is to put steel products in 
the same gift-giving category as 


object of 





™~ 


PREMAX 


COUNTER DISPLAYS 





MAKE HOUSE NUMBERS 
A Regular PROFIT ITEM 


A display of Premax House Numbers 
on your counter reminds customers 
of need for number replacements at 
home. Show a complete selection of 


Premax stamped and embossed num- 


hers in brass and aluminum and 
watch sales grow 
Illus. Premax DeLuxe Aluminum 


for mounting with or without frame. 


Ask your jobber about Premax, 
or wvrile 


PREMAX PRODUCTS 


Dis Chishoim-Reder Ce., In 
5662 Highland Ave. Niageora Falls, N. Y. 


















Ladders 


THAT 


He SELL ON SIGHT 


i] BABCOCK 


Now, is the time 
to buy ladders 


Extensions, Singles, Steplad- 
ders. A style and size for 
every use — whether home, 
shop or industrial. “Fine 
Quality” and careful work- 
manship make Babcock Led- 
ders Easy to Sell! 














INDUSTRIALS |i. 
buy _ il 
BABCOCK 
LADDERS 
FOR 
SAFETY 


4 


: 


imi nae | \ 








the W. W. BABCOCK CO., INC. 


BATH NEW YORK 
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v.» | Profitable Fast Sellers 


— GARDNER 
WEATHERSTRIP 


PACKAGED HOLDFAST 


| Quickly and easily installed on doors 


/and double hung windows. Treated 
felt on brass or white metal perfo- 
| rated for nails ... nails for installation 
_ included. Cartons are designed for 
| effective display, to help make fast 
profitable sales. 

Also a complete line of packaged wool, 
| hair and cotton felts in various quan 
| tities and lengths, is available to com. 
| plete your weatherstrip line 


Who wouldn't want one ? 


Ve frankly cant answer that one. Since we Drought? ouf 





ALL-METAL STRIPS 


Double hemmed, top quality 
spring bronze or aluminum; guar 
anteed to give effective service 
rewdrivers and two Phillips in ii | >» 4 Pertorated for nailing, nails in 
| sey Who ww , <a cluded. Packaged in attractive 

z | transparent boxes holding 17 feet 

(bronze or aluminum) or 20 feet 
(bronze only), as illustrated 


XCELITE, INCORPORATED a3 ' — im 100-foot rolls. Profitable 
oe sellers. 
Dept. G 


Se : UNIVERSAL DOOR SETS—WINDOW SETS 


 - ~~ Gardner's No. § tm 
a versal Door Sets and 


the “99 Junior } Tew months ago, ifs solid by the thoy 


nds nad wr P x ot thie quality pocket kit with 


terature and 























£. = No. 6 Window Sets 
: ~~ (for double hung win 
‘J dows) are popular 


Packed in neat bronze strip items 


iINdividuval cartons f omplete im< luding 


, her’ nails and instructions 
ior Hardware and Mill supp 


Gillen Groove Pins Iwo quality zinc strips with treated felt 
; / (BROWN BEAR line includes a water-proot, 
Round Pin Stock 


rubberized fabric covering over the felt.) High 

Sq - weather-proofing qualities, Perforated for nail 
re & Flat Key Stock — - ing. Seven foot lengths in 7%", 1", and 14” sizes 

oe Longines . Also in dour bottom sizes with oval perforations 

for screws. Door bottoms made of treated 


Taper Pins felt on brass also available in several weights 


Woodruff Keys | GASKET STRIPS 
Gib Head Keys | Economical, easily in 


stalled strips that have 

< many uses. Three types 

Write for Price & Discount Schedule , | : many woes. These eypes 
tough vinyl plastic gasket 

strip (transparent pack 

age shown holds 18 feet, 

with nails) STORM 

SFAL. with cotton filler 

| and covered with maroon 
rubber-coated fabric and FIRM-FPLEX, with special core and 
reinforced tacking flange, covered with maroon rubber-coated 
fabric. All shipped on reels or in smaller units. Tacks included 


2574 $. S0th Ave., Cleero 50, iM. 


and 

Standard Hardened 

PRECISION GROUND 
DOWEL PINS 


Packaged 16-20-1086 \o bos | 
. —— : — SE Order trom Your Jobber or Write Us 


1329 $0. CICERO AVENUE, CHICAGO $6, ILLINOIS 
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Quality Pliers 
Customers Ask For 


When customers who know good 
tools ask for pliers, they invari- 
ably ask for Kleins. Kleins are the 
standard by which other pliers are 
judged backed by almost a 
century of experience. 

Klieins are available in a wide 
range of sizes and styles to meet 
every need, Be sure you have a rep- 
resentative stock of the most popu- 
lar items, 

A recently developed selling dis- 
play board on your counter will 
help you sell more of these quality 
tools. Your hardware jobber can 


supply it. 


, EIN PLIERS | 


THIS 
DISPLAY 
WILL 
MAKE 
MONEY 
es FOR YOU 








DISTRIBUTED THROUGH JOBBERS 
Fereign Distributer: 
international Stenderd Electric Corp. 

New York 


— KLEIN A ron 








Manufacturers’ Promotions 
continued 





linens and items for persona! 
showers. 

Promotional message will reach 
an estimated 10 million persons in 
the June issue of Ladies’ Home 
Journal, and summer and fall is- 
sues of Bride's Magazine. 

The U. 8. Steel Hour television 


show will reach an audience esti- 


| mated at 20 million with the same 


| offered 


message. 

A 13-minute film, “How to Give 
a Shower” is available to dealers 
and wholesalers to help stimulate 
interest in items made of steel. 

The identifying symbol for all 
promotion is an umbrella. 

A point-of-sale promotion kit is 
to dealers. Kit includes 


counter easel, hanging signs, dis- 





play idea book, advertising mats, 
and fact tags. The kit is designed 
to give dealers freedom in choos- 
ing the steel items he likes to pro- 
mote. 


Ekco Products Uses Life 
In Cookware Program 


A price reduction of more than 
25 percent on part of the Flint- 
Ware cookware line of Ekco Prod- 
Co., Chicago, IIL, will run 
through June with a May promo- 
tional kick-off in Life magazine. 

Three saucepans, the 1%, 2, and 


ucts 


? 


5 qt sizes, are reduced, at retail, 
more than $2 each. In addition. 
items in a special 12-piece 
F'lint-Ware assortment are reduced. 

An $18 “flasher” display is of- 
with this 


nine 


fered dealers free 
sortment. 

Other national! advertising, win- 
dow streamers, and an advertising 
mat are offered as additional! sales 


aids. 


as- 


Landers’ Solid Gold 
Coffeematic Starts Tour 


What is said to be the world’s 
most expensive coffeemaker, a 
solid gold model Coffeematic, en- 
crusted with diamonds and rubies, 
has begun a cross country tour to 
focus attention to the new models 
of Landers, Frary & Clark’s Cof- 
feematics for 1956. 

After a recent 
Show appearance, 


N.B.C, 
the 


Home 
$50,000 























VALVES == 
i 


.: VALVES 


CAN'T CAN’‘T 
STICK! LEAK! 
Save well, increase water supply 


with a better Foot Valve ... Strata- 
flo Silicone treated rubber poppet 
can't stick or leak. Clog-proof strain- 
er. Write today fer Bulletin 301, 


Order from Your Jobber 


STRATAFLO PRODUCTS, INC, 


FORT WAYNE 1, INDIANA 


NOW! a complete line of 
CALBAR CAULKING GUNS... 


Now you can make EVERY gun sale 
with CALBAR’s complete line to offer 
your customers. Drop-in cartridge, 
full barrel, bulk and the newest air- 
pressure gun all precision-made 
tools, yet priced no higher than 
inferior models. 


Ask your jobber about famous 
CALBAR Caulking Compound, too! 


CALBAR PAINT & 


VARNISH COMPANY 





2612-26 W. Martha St., Phila. 25, Pa 


Over 35 yeors as the Notien's 
leading Caulk line 
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* DRI-ALL 
dish drainer 


"The Homemaker's Dishwashing Treat” Dependability is important fo you as well as 


* With Colorful, Hi-impact Styron a customers. The dependability of Red Jacket 


umps and Water Systems is your assurance in 
Z ae —o Helder For Siiverwere protecting your sales profits. Once installation 
and Ga 


is properly made, costly service calls are elimin- 
* Designed to treat the homemaker to the dish | ated. 


Pata ses = Pipe pemthecr : Sell Red Jacket and Vag will increase your profit 
silverware and gadget drain holder, a feature | year-after-year. Red Jacket's continuous engi- 
den decsmnad ll tie Gees eaten. neering, research and development programs 
ectuad teenth Quamenentitiesan Witte for Coteles S-HA will always provide you with the best and most 


modern Water Purp designs. 
OOTWIRE CRLANONS UNG. SUFFERN N.Y 
a Mato 1") aR ONE OF A COMPLETE LINE OF 
Dependable PUMPS 


and WATER SYSTEMS 


The Red Jacket Caentri-Jet 


dont miss this 
“He Is built with @ cape- 
k ather S DEN, ort or-t ERG Cne” VOrrees 


protection. The all-bronze 
one-piece impeller and tong- 
. ‘ ! lasting ceramic shaft seal are 
jesse it opportu nity simple and dependable, The 
. “HG is easily convertible 
from shallow to deep well 
operation. The automatic 
requiator valve is preset at 
the factory and can be re 
set in @ minute for changed 
settings. The pressure switch 
is @ popular, top-quality 
brand. Heavy gauge, hot 
dip galvanized tanks fit every 
requirement. Pumping levels 
to 120 feet; capacities to 1560 
eanens per hour. Write for 
nformation on Red Jacket's 
complete line. 








Red Jacket 
Centri-Jet "HB" 


(iMustreted) ye 
Px | S : ‘ 
WEST \pastners) * 


at Ww ™ | quale SS eh te 
Get the full story on this big Oster Bay | 
Father's Day Profit Opportunity! Make bigger and | Fae és MAY 16 WATER 
better profits. Stock and sell ft AED JOCKET 
the Oster Double-Action Knife and Scissors Feb 
Sharpener . . . and, other famous Oster Electric 5 he water : 
Housewares, all loaded with selling features. ia me oroducts 
Write today! Get complete information! ‘ 


Remember . . . There's always something New, something Better coming from Oster! 


MANUFACTURING COMPANY 
Dept. G, 5057 N. Lydell Ave., Milwaukee 17, Wis., U.S.A. 


manufacturers of 
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Better PIPE TOOLS 





Reversible Ratchet STOCKS 
and Adjustable DIES 


Receptionsliy conventent where epece ts 
limtied, thie stock simplifies pipe threading 
clesee te walle, in corners end wherever eper 
sting room te restricted, With adjustable dice 
(out exact, ever or ander siee threads) tt be 
en tdeal teel where valves end Gittings are 
being tuetellied of matntained. 

“ARMSTRONG BROS.” Adjustable Dies are 
of Special Venedium Teel Steel, have “hacked. 
of” teeth, correct cutting engle, emple chip 
clearence end cervect § threat 
enaglie. They tert end out cacily, 
held thelr sharpaeces end “epin™ 
of pipe withewt jemming oF 
tearing threads. 





fhe teel Metder Peepie 


S214 W ARMSTRONG AVENUE « CHICAGO 30. KA 
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TRONG BROS. TOOL CO. 





Year-Round 


DOUBLE-DUTY 


Profit-Maker 


— 


eo 
“=e 
. / voc OCK-EASE 


ins 


reorscTs maar 


a FLO 





+ pocgnes 0! 


LOCK-EASE 


Graphited LOCK FLUID 


‘USE it for 


Saw elit. 


tir h 


maw lave k fer 


repairs 
and pre 
lonwer tite 


“SELL IT in 


Stream he 


|.oF Drop ar 


can tor tbe 
low a 


tau walls 


tf pro 
rust. stick 
Timeline 
Thilit 


Grease Stick Co. 
Michigan 


fection against 
iti aor 


firder trom youl 


American 
Mush gon 


‘esl Lal Ah 14k 1a 1 ee 


ae 


AGc 
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model started on a circuit of major 


department store showings that 
should make it the most publicized 
coffee brewer of all time. 


New Bolens Promotion 
Builds Store Traffic 


A new consumer contest to build 
traffic for dealers 
sponsored by  Bolens 
Food Machinery & 
Port Washington, 


store hardware 
is being 
Products Div., 
(Chemical Corp., 
Wis 
(Contestants their 


entry 


must visit 
to fill out the 


dealer's store 


blank. The contest deadline is 
June 15 

Forty prizes will be awarded 
The grand prize is a trip for two 


to Bermuda 


S. L. Allen Prepares 
TV Film Commercials 
Allen & Co., Inc., Philadel- 
has prepared one-minute 


S LL 
phia, Pa., 
television 
its Planet Jr. 


The films are 


filmed spot announce- 


ments for line. 
available to dis- 
tributors for showing in spring and 
summer 

The that 


the names of local distributors and 


films are designed so 
dealers can be 


mercials in the areas where they 


are used, 


Reardon Radio Show 


A five-minute radio show fea 


turing music and 
philosophising will help promote 
Bondex and Dramex paints of the 
Reardon Co., St Mo.., 


number of maior marketsa 


Louis. in a 


inserted in the com- 


homespun | 























One reliable source for 
better nails for the building 
and hardware trade: Un- 
derlayment, Spiral Floor- 
ing, Drywall, Metal Rool- 
ing, Colored Siding. 


STORMGUARD NAILS 
Revolutionary new line of 
rust-resistant nails in 85 
sizes and types for roofing, 
siding, trim. Easy to stock, 
display and sell in clearly 
labeled 5 Ib. cartons 


Write fer Semples 
see em 4 eee et 





Peru 5, Illinois 


PROP UP SALES 


with pant Fall’ 


CLOTHES PROPS 















bl 
=> 


Want More 
Volume? == 
SURE YOU DO! 


Want more profit, too? 
Then you wont KANT 
FALL! Every woman 
who's suffered the 
‘fallenwash' problem 
@ prospect! Virtually 


unlimited sales potsa LOCKS 10 
tial the year ‘round! CLOTHESLINE 
Add this quality prod WITH AN 
uct to your line today! ORDINARY 


*\t's patented! CLOTHESPIN 


‘ 





ppict ae 
RETA’ 
ADJUSTABLE 
$1. Ao | FROM 4 FT. 
TO 7% FT. 
@ 
JOBBERS 
, CAN'T SLIP. 
& DEALERS SLIDE OR 
WANTED | FALL 
Good Territories | IN ANY 
Still Available | DIRECTION 


PARROW- PRODUCTS 


Station P.O. Box $7 OF. 


| ThA) Me Le 
1956 


eee aes TO nee 


Riverdale 
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STORAGE EQUIPMENT 
THAT HELPS YOU SELL 


Ne am a nn RR 


; 


ip 


A" a | 2 | Re 
Bile. oe Mie ee: 


eds Sates . oe 


_ se 
= ee 


Selena 


“Fo, Ye |“ =etee eke’ 


Are you combining storage 
with display at point of sale 
for fast low-cost turnover? 

F-G-M offers you effective 
display -storage, including all- 
steel shelving, revolving stor- 
age, display stands, nail bins, 
and front counter sections. 

Write for Folder 320, 


describing F-G-M ferotve, 


storage equipment. The Frick- 
Gallagher Mfg. Co., 102 Se. 
Michigan Ave., Wellston, Ohio. 


lvo DISPLAY-STORAGE 


PLANNED FOR PROFIT! 


for your GARDEN DEPT. 


Af aii - ourpese Garden teet with 15” handte; 
weighs entity 22 oF LIFETIME GYUARAN- 
TEED Smart d@iseltey package; retatis 
under $3 


Gs) oC) 1) CO) IMU 
MANN EDGE TOOL COMPANY, Lewistown 15, Pa. 


America’s finest forged steel tools since 1643 


DEEP DRAWN STEEL 
KEEPS WATER OUT 
TOOLS DRY! 


pi 


NEW DRAWN STEEL TOOL BOX! 


Here's Mimonsen's anewer to the “eed for « 

Bigg tool bos that will keep tools safe, dry 

end free from rust. Look at these setisationa! 
features 6 cantilever trays with ad! ee yee 
partitions Mperial seeket wrene! viders 

in 2 trays. & side bolts and center locking 
haep (all hardware bright « is "tee! 
form Otting handle Baked green hammoertene 
enamel Gnish. Bine-—-i#” « 10° « 15 Ales te 21” 
size in both 4 and 6 tray models. Jobbers and 
Desiers write for sew Bimansen Catalog todays! 


SIMONSEN INDUSTRIES 


cor Michigan Ave 


INC 


Ch cago 5 
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MINNOW 
BUCKETS 


The finest and best selling fishing 


tackle accessories on the market. 


PULL FLOTE 

Rueeed two piece 

consicucton 

full fleeting 

Goelvenized tinish 

pertorated insert 

wap type hinged ped 2 

cover ’ LONG.LIFE 

p. Non fleeting type 
heavy we piece 

censtruction 
perterated invert 
int @alvenifed or 
Tern Pilete finish 


10806 


® Year afte 
profits on Frahill fishing 


vear,. dealer 2990 
MIN-O-LIFE 


Galvonized 
perteracted bucket 
Al nged <over ond 
wep id. insert of 
pure white 


tackle accessories have 
risen steadily. Besides 
profit and quick turnover, 
dealers are assured of ED CUD 

Frabill products match- 

less quality, dependable 

performance and 

complete customer 

satisfaction. Stock and 

display the complete att MINNOW TRAP 
Frabill line. You'll make “a ‘olescepic body 


New tyoe ftoestener 


extra sales-—extra profits, 


all season long 


pPrevants epeniag in 
foot wetter Positive 
wee lock Anchor 
early attached 
(,alverniied 


OTHER BEST SELLERS IN THE FRABILL PROFIT LINE 





W/ aC 


Minrow Mata: 
Fishing Aacher Bucket Sefer, 


Choin Cord Fish 
Scalers Pleats Pape Chein Chain 


Stringers Stringers 











NATIONALLY ADVERTISED —- Sold exclusively through jobbers 


FRABILL MANUFACTURING COMPANY 
27234 West Fleride Street . 


Miitwaukee >, Wisconsin 


EXCLUSIVE EXPORTERS * john H. Grohem & Ce., 107 Dvene DF , New York City 


18% 











OO AGA LALA ALA AAPL 


, 


MR. PHXZ GETS MAD! 


(Bp 
. | 





‘a 


He just figured out he loses 
money selling fasteners! 


Poor Mr. Phar! By the time his salesmen 
hunt around for the fastener the customer 
wants, figure out the price, and make the 
nickel sale, it costs money instead of making 
itt Too bad he hasn't heard of the Sharon 
line—with the picture of the fastener on the 
outside of every box fo speed sales. Hed 
save with Sharon on valuable shelf space, 
too-—only 13 11 of space for 1000 sizes of 
fasteners. No broken boxes, no wrong selling 
price, no hunting for sizes, no refill problems 

he'd have none of these fastener headaches 
with the Sharon Assortment! 


A profit with every sale is one important 
reason why it pays to stock the Sharon line! 


WRITE: 








| ASK YOUR JOBBER, OR 








No Finer 


Seal 


PURITAN 


YI f f umedt 
Jor Let ' Seat 7 


Tid | | Non! 
a ¥Y Pil ma. 





CLEVELAND 2, OHIO 














FTC Looks into Trading 
Stamp Business, Methods 


(Continued from page 14) 


off stamp plans definitely consti- 
tutes an illegal boycott, a high 
FTC official says. 

Despite the gathering cloud hov- 
ering over the legality of the trad- 
ing stamp system, the FTC sternly 
warns merchants not to band to- 
gether and agree not to handle 
trading stamps. 

“A citizen cannot take the law 
into his hands, nor can business- 
men agree that something is il- 
legal, that’s for the courts to de- 
cide,” the Commission warns. 

Even if the FTC clears the trad- 
ing stamp industry, it will not be 
out of the woods. 

A Senate Small Business sub- 
committee, believed to be general- 
ly hostile to the program, has 
postponed an _ investigation of 
trading stamps until the FTC com- 
pletes ites study. 

Should FTC rule that trading 
stamps legal under present 
laws, the subcommittee may start 
in motion new laws to tighten the 
governmen’s control over these 
firms or to outlaw them. 

There is no doubt that there has 
been immense growth in the vol- 
ume of trading stamp business in 
the year past. It is estimated by 
in the business that Amer- 
ica’s housewives will garner $212 
million worth of stamps at retail, 
on $10.6 billion worth of purchases 
this year. 

While an 


are 


those 


estimated 95 percent 





HARDWARE HUMOR 











® Hardware Age, 1954 


"| wish you'd stop sacrificing accu- 
rot y tor speed! 








| 





® EYE-APPEALING 

© BUY-APPEALING 

© PREPRICED 2 FOR 15¢ 
Step up unit sales with the self-serv- 
ice “Can't-Miss" 2 PAC. This con- 
venient, transparent package is ao 
proven, “sure-fire” traffic stopper. 


MCGILL METAL PRODUCTS CO 


A fh _ ; NM ’ 





ittitiwWw 





investigate this 


MONEY 
MAKER —7--\= 


IN THE GARDEN OOTP 
“YVeeyory. 
EQUIPMENT FIELD 


RED HEAD 


ELECTRIC LAWN TRIMMER 


A wetul, lebor-seving power garden tool thet 
every home-owner can use —and can afford! Cuts 
down ragged grass edges, tough weeds in a fiash. 
Light weight aluminum construction with eye-catch- 
ing, long-lasting anodized finish 











Eosy to stock, 
easy to display, easy to sell no service problem 


~~ Nationally advertised in season PLUS od mots, 


counter cards, other dealer helps 


RETAILS AY 


$2195 


HeEne’'s-——> 
wheat @oes the 
work a power 
10,000 8PM We 
inghovuse mort 
covpied throug’ 
hp ciutch 

sate, soft ivan roter 






‘s 
of on ow itcr to 
4 
Gvuelty components ks 
throughout 


RED <j. BEAL 


aH Zs 


PR) eet = ect 





Write TODAY for full details 
The CINCINNATI 


VENTILATING Co, 
392-306 Modison Ave., 
Cevington, Ky. 
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mew ! For the Man who 
magnetic “TREATS 'EM ROUGH" 
power Parker’s new H-75 


Tubular Frame 
Hack Saw 


The most rugged Hack Saw on the market 


MOST POWERFUL 
YET LOWEST PRICED 





* Unconditionally guaranteed. 


* Powerful 10 Ib. holding force keeps screen, sliding, closet 
and every type of cabinet or locker door in home, plant, office 
or store firmly closed even if warped or sagging. 


: Fast, foolproof patented (pending) self-aligning installation. 
* Exclusive pivot-cushion action. 


+ Lasts indefinitely—no working parts to get out of order. 


Write for full details today. 


HEPPNER saces company 


Round Lake, Illinois 
SPECIALISTS IN MAGNETIC DEVICES 











Tie-in With 
Strongest Local 
Power Tool 
Promotion Ever 


Wilaa| a 3OTED 





DI-MET 


Cash in on this fast-moving sales leader. 
Available in liquid or eda DI-MET selectively de- 
* stroys Crab Grass, Dallisgrass, lemon gross, sedge 
: without damage to turf. A big national advertising 
« campaign plus finest merchandising aids help 
« you sell. See your wholesaler right away or write 
* mfr. for full information. 


- 0. &. LINCK CO., Inc. ¢ 
* Clifton, New Jersey 


° pe a heat H. Graham & Co., Inc. : iis P A R K E R M A N U F A C T U R N G ( 0. 
* 


wwe 8388 <3; Rees. 2 
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A natural for building 
“Do-it-Yourself” 
Sales! 





Fast-Moving 
National 


Weatherstripping 


Easier to sell! Easier to install! 


You i} find it 


yourself re 


ready-made “do-it 
for all of National's 
weatheratripping products, They're fur 
nished completely machined and 
punched, with fastenings included in 


big 
market 


each box--ready for simple, speedy 
installation, Too, each National prod 
uct i attractively packaged to sell 


on sight 

Just diaplay the complete National 
line and normal store traffic will move 
these high-quality products fast. If 
your jobber can’t supply you, write us 


Look to 
for 


Quick Sales... 
Nice Profits! 


COMPLETE LINE 
TIONAL 


OF NA. 
AND COLUMBIA 
“| WEATHERSTRIPPING - 
, omnes Ne ALUMINUM 
SIDING * PORCELAIN 
ENAMEL BUILDING 
PANELS AND SIGNS 





Write or wire for details! 


NATIONAL METAL 
PRODUCTS COMPANY 





Weatherstrip Division 
2 Gotewaoy Center, Pittsburgh, Pa. 





of stamp getting goes on in food 
stores, other outlets, including 
hardware stores, are responsible 
for 5 percent of the total. 

And while these figures suggest 
small interest in the stamp busi- 
ness by hardwaremen, it must be 
realized that leading items which 


are bought with stamps, and 
which, therefore, will not be sold 
in hardware stores, are house- 


wares and electric appliances. 

One of the top redemption items 
in stamp trading centers is bath- 
room scales. Actual per-ratio per- 
not available, but 
suppose that 5 percent of stamps 
cashed in on merchandise 
spent on scales. 

Five percent of $212 million 
equals sales of $10.6 million lost 
to dealers who deal in dollars. 

Despite FTC investigation, and 
angry insistence of Federal curbs 
on stamp trading by chains op- 
to them, trading stamp 
houses voice confidence in point- 
ing out that trading stamps have 
withstood legal check-ups before. 

Forces in the anti-stamp camp 
have had little success. Just three 


centages are 


were 


posed 


states, North Dakota, Alabama, 
and Utah have adopted anti- 
stamp laws. All these laws are 


being contested. 

Many trading stamp opponents 
have adopted stamps to meet com- 
petition. Others claim lower prices 
in lieu of offering stamps to their 
customers. Many who are in the 
program feel like a 
tiger, afraid to 
scared to get off. 


man 
hang 


on a 


on, and 
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18” ROTARY 
MODEL 350 fon 
A 21” Rotary, 18” and 21” 
Reel Power Mowers, and a 
full line of famous Blair hand 
mowers also available. 








Bricklayer - Mason Toois 
By FREDERICK 





ge, JOINTER $1.06 
SLED 

> = RUNNER — ($2.00 
™ = TUCK 


—__ = POINTERS $ 80 
Deailers-Less 40% 
THE FREDERICK MFG. CO. 
ELKHART, IND. 











~ CHAIR-LOC 


Amarting New Liquid 


w S-W-E4-L-S Wood 
© Penetrates weed fibre-— 
GLUE ee makes them ¢ x-p-a 2 4 


Quickest and easiest way 

te fix tecse chair runes. 

lees, handies, dowels 

deove-tails, ete 

A Fast-Selling impulse item 

Write fer Free Samples and 
Literature 





CHAIR-LOC CO. 
Lokeherst 3, N. J. 


Poeenaeoees2°0°o2eoo----—"——— 


TOY CATALOG 






Pere + every toy ond hobby 
bit you need for setting wp oa 
toy deporiment Educotione! pre 
fem woodworting end weodburtiny 
metal tepping. wort benches ond beating 
tables. herd tool sets PLUS eectusive Disney 
land and Mickey Mouse Club creetions. Write 
ler your copy teodey 
AMERICAN TOY 4& FURNITURE COMPANT 
4130 Ww. Clerk $¢ hicege 246, Wines 


“rrr rrrrrrrreespretftfettitttt. 


successful 
schoo! 
bits 
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Vight Fishing “Partners” 
You Can Sellin Volume sata 
The Season ‘Round hor cgi 


lt blinks = beome or 






blinks oad beams! fed 

: : , ix fiaeshing tee tight. Pivet 

Backed by Sales-impelling national advertising, bese te position tight in 
wide ore Twin switches 

operoete beth lights singly 
or tegether. Plastic handle 


No.960 -$6.50* 






“EMPIRE” Lanterns keep moving in steady, profit- 






able volume to sportsmen, vacationers, motor- 






A 


~ 


ists — everyone wanting the finest in 






~ 


dependable portable outdoor light. 

















Make 1956 a record season with 
these three popular “EMPIRE"’ 
leaders ... Others to choose from! 


TWIN-LITE 


Two switches light either bulb 






FOCAL-RAY 


, Pivet Base swings beam 







in full circle. Change from 





spot- beam to bright 





flood ot turn of lens 
head Plastic handle. 


No. 900-.$3.95* 


*Siightly Higher in West 





or both aot once. Exclusive pivot 






base spots beam up and down 


stays put on many angles. 


a 

NY 

by Wy 
A Bi 
yom 

No. 872--$4.95* 

The METAL WARE Cororation ..,..WO RIVERS: WISCONSIN 


Great Outdoors! 


‘ 
GREAT SELLER FOR SPRING a) neisiidinian 


STERNO {; 


COOK STOVE 


FOR AUTO TRIPS * FOR BOATING «+ FOR PICNICS 
FOR HUNTING « FOR CAMPING « FOR FISHING 









































Spring’s here. Summer’s on the way. Your customers 


are making 1001 plans for outdoor vacations . . .out- 


door living. A Sterno Cook Stove fits into every one. And every sale of a 
Sterno Cook Stove means repeat profits on STERNO CANNED HEAT FUEL, 


a!s0 available in 
two burner mode! 746 


Sterno Canned Heat Fuel 


*® Sterno Cook Stove is great to pack in 


the car and take along for everything enjoys a 12-month season indoors. The huge boom in chafing dishes, coffee 
from warming baby’s bottle to cooking servers, plate warmers and casseroles that are fitted and advertised to burn 
a fresh-caught trout. STERNO CANNED HEAT FUEL boosts your sales year ‘round. Naturally Sterno 


Cook Stoves are a must for homes located in hurricane, Spring flood and storm 


® Folds compactly. All metal with rust areas. Now, Civil Defense makes them a must for every home in the land 


proof baked-on black enamel finish. No 
rough edges. Door in front fully en- Your wholesaler should have STERNO COOK STOVES and STERNO CANNED HEAT FUEL 


closes the flame. in stock. If not, mail us your order with his name and we will see that it is delivered. 


STERNO INC. + 9 EAST 37th STREET - NEW YORK 16, N. Y. 


Makers of STERNO CANNED HEAT FUEL 





*% Your customers know they can count 
on Sterno Canned Heat Fuel for de- 
pendability—safety—economy. You can 
count on it for volume sales. 






HARDWARE AGE, MAY 10, 1956 


Classified 








Opportunities Section 








Representatives Wanted 





Representatives Wanted 


Representatives Wanted 








REPRESENTATIVES WANTED 


Aggressive established salesmen now calling on re- 
tall and wholesale hardware stores, — supply 
stores, lumber yards, department stores, etc., to 
carry SEPTI-KIT, proven full strength enzyme septic 
tank cleaner and conditioner. Good repeat business. 
Liberal commission. Write now for territories open. 
WESTFIELD INDUSTRIES, INC. 
?. ©. Gen (06, Weetheld, H. ji. 





— a 


STAINLESS FLATWARE 


SALES REPRESENTATIVE WANTED 
Fo (1) The MO-KANS-IOWA-NBRAK. an ms 
end (2) GAN FRANCIBCO-NO. CALIF. Terri 
by old, established nationally known brend name 
were manufacturer who ls re-arrenging these terri - 
tries No missionery work necessary because line 
well known if these 100% protected territories. LAberal 
(anmmmission testes 

Address &-2|, eare of poser Ane for 
Chesteet & 6th Ste, Piliadeighia 99 














IMPORTED 


TOOL LINE-—Several territories 
open for either representative or direct factory 
man to sell a« well-packaged established line of 
popular priced imported tools. Excellent opportu- 
nity for top caliber man. All replies kept con- 
fidential. Address: Box F.24, cave of Haspwaas 
Acs, Chestnut & Séth Ste., deuemenanin 39, Pa. 


SALESMAN 
TAIL, stores 


+ 


WANTED CALLING ON RE 
and chaing of every type that buy 
housewares. Territory is fully protected on 
dertul tine of beautifully packaged housewares 
(not plastic). Priced below all competition. Ena 
tire country open. Advise in firet letter exact 
territory covered, items carried, full detaile about 
yourself and your company. Replies held in strict 


est confidence. Address: Box F.10, care of Haan 
ware Ace, Chestnut & Sé6th Ste, Philadelphia 
9. Pa 

SALPESMEN WANTED WHOLESALE 


HARDWARE EXPERIENCED 
lowing among retail hardware stores —lumber yards 
and building materiale-—nationally advertised lines 

Long Island and New Jersey Territory-—-Draw 
ing against commission——good opportunity for live 
wire men. Address: Box E26, care of Hasnwane 


men with fol- 


Act, Cheetnut & 56th Ste., Philadelphia 39, Pa 
MANIUPACTURER'’S REPRESENTATIVES 
WANTED SALESMEN contacting hardware, 


variety, auto supply, drug, and supermarket trade 
Attractively packaged synthetic chamois in self 
selling counter dieplay, retailing at $0.49. Excel 
lent commission for experienced men. Protected 
territories Nationally advertised Many terri 
tories open. Reply with full particulars Clover 
Products, 127 Cutler Bidg., Rochester 4, New 
York 


ete Sr we am ve —_ 


REPRESENTATIVES WANTED OPPOR 
TUNITY FOR SEVERAL ESTABLISHED 
Commission representatives in states of Virginia, 
Georgia, Florida, Lowisiana, Kentucky, Kansas, 
Arkansas, Michigan, where we have previously 
sald We manufacture plumbing brass goods, 
both Cast and Tubular, to be sold through chan 
nele of Hardware stores, building and lamber 
yards, large plumbing contractors, and other 
plumbing outlets using our products State actual 
territory covered actively, references, and other 
specific detaile. Address: Box F-12, care of Haan 
wase Ace, Chestnut & Sé6th Ste. Philadelphia 
9. Pa 


MANUPACTURER’S 
WANTED, cowering Alabama, Florida, Georgia, 
North and South Carolina area for Remington 
Rain Prof Mail Boxes, Creat Lawn Markers and 
Cresto}.Lite Letters. Reply in full stating num 
ber of salesmen, actual territory covered and lines 
earried Remington Hardware Co. Ine., 100 
Greenwich Street, New York 6, 


REPRESENTATIVE 


New York 


MANUFACTURERS REPRESENTATIVES 
WANTED KRY Large manufacturer of toilet seats 
now calling on wholesale hardware distributors 
and jobbers. Exclusive territories now available 
in most estates. Write advising lines now carried 
and territory. Address: Box F-18, care of Hann 
waee Ace, Chestnut & 56th Ste., Phila leiphia 3%, 
Pa 















MISSOURI ty 


The men we ere looking for ts Sow selling Misscuri 
retell herdwere desiers. Full line, 43 year old 
Chemical Specialty Company, with active established 
Missourlt sceounts, has protested, single-line sate 
Starting salary pe. com rate 
sian and mail orders. Mxco opportunity = 


evtionel 
empanding company. Write giving 
qualifications 


BOYER CHEMICAL COMPANY 
2736 South Wobosh Avenue, Chicage 16, Iilineis 


| 
| 
| 
| 


: 





PAINT BRUSH SALESMEN 


Prominent peint brush manufacturer has open terri- 
tertes for successful sales producer. Prefer men now 
ealling on peint, hardware, lumber dealers and indus 
trials. Protected territories Betablished business W1'l 
also comsider sideline man of manufacturers «agent 


Address Gen G15, care of HARDWARE AGE 
Chestaut & S6th Sts, Philadciphia 38, Pa. 








MANUFACTURERS SALES AGENTS 


Nationally known meneufaecturer Christmas Tree Out- 
fis, Decorations, Fieshlighte, Batteries ox 
market secks repultatie selling organization calling on 
jobbers, Chain and Depertment Btores. Severe! terri- 
Wwries evallable Pull deteile receipt resume your 
experience and territory 
Address Geox £-20, care of HAROWARE AGE 
Chestnut & 56th Gts., Philadeiphia 36, Pa. 











MANUFACTURERS REPRESENTATIVES 
WHO ARE WELL acquainted with wholesalers, 
distributors, or jobbers are oftered a rare oppor 
tunity to become associated with the world’s larg 
est manufacturer of shower doors and tub enclo 
sures. These products are nationally advertised 
in major consumer magazines and trade journals 
Eaclusive territories. Write fully about yourself 
Straight commission plus monthly bonus Ad 
dress: Box E-19, care of Haspware Ace, Chest 
nut & Séth Sts.. Philadelphia 39, Pa 


REPRESENTATIVE WANTED TO 
ON builders for wholesale builders 
firm in New lersey and Rockland County area 
Carrying top lines (an offer builders excellent 
prices. Draw against commission. Start $100.00 
week. Give experience and qualifications. Ad 
dress: Box E.8, care of Haspwase Ace, Chest 
nut & 56th Sts, Philadelphia 39, Pa 


CALL 


hardware 


REPRESENTATIVE 


retail hardware stores, 


MANUFACTURERS’ 
WANTED CALLING ON 
paint stores, and rural general stores to sell 
: quality electri paint remover We have aA real 
repeat item so are only interested in represen 
tation that will give intensive and frequent cov 
erage of his territory. Write giving lines now 
handied, territory covered, experience and refer 
ences. IP. ©. Box 31, South Hartford, New York 

COMMISSION SALES REPRESENTA 
TIVES WANTED for a few choice protected 
territories to cover lumber, building material and 
hardware trade tor old established door lock man 
ufacturer Mention territory covered and lines 
carried. Address: Box D-10, care of Haspwarr 
Ace, Chestnut & Séth ts, Philadelphia 39, Pa 


TWO EXCELLENT SIDE LINE 
saleamen calling retail 


ITEMS for 


on hardware and paint 
stores. Orders taken to be filled by selected dis 
tributor These items will sell to eight out oft 
every ten. Protected territory. Commission 20% 


on atl orders taken from retailers 
Products Co. Bernardeville, N. |] 


Write Fulton 


MANUFACTURER'S AGENT CALLING 
WHOLESALE jobbers in hardware and 
felds to handle nationally advertised, 


(oN 
allied 
coneunmiet 


aceepted DL Waterless Hand Cleaner. Protected 
territories open for thie quick turnover, repeat 
order line Write Banite Co.. Buffalo 4, New 
York 


WANTED SALESMAN NOW CALLING ON 


Wholesale hardware and grocery jobbers In 
Texas and Arkaneas. To sell sideline of Cotton 
Pickers Knee Pade on commission basie. Address 


Box 
SHth 


E-5, 


Sta. 


care of Hasowasen Aor, 
Philadeiphia 39, Pa 


(Chestnut & 


HANTD 
SHORT 
tatives 
yards, 
Many 


TOOLS MANUFACTURER 
line with no competition 
callimne on Hardware 
plumbing and electrical 
territories open. You get 190% repeats 
on your orders but emall volume. You can earn 
$40.00.8190.00 wer month Address: Rox F.14, 
care of Hasnpwaee Ace, Chestnut & S6th Sts, 
Philadelphia 39, Pa 


OF 
seeks represen 
retailers. lumber 

supply dealers 





—_ A 
— —enomme ne a 


WANTED: REPRESENTATIVES 


Nationally advertised line of doorlock and latch 
sets. Must be live wire calling on the whole 
aale hardware trade Territories open: eleven 
western states, lilinols Missouri, Indiana, 
Kentucky, Tennessee, Mississippi. Advise lines 
now carried 
Address Geox 0-45, care of HAROWARE 
Chestreat 4& S6th Sts. Philadeiphia 





AGE 
». Pa. 











a ~— re ee ee 


EXCLUSIVE 


“PROTEC TED TERRI TORIES 


open for nationally distributed unique water re 
placement plumbing specialty item packaged for 
sale to plumbing supply houses, hardware distrib 
utors and retailers lLinique demonstration selis 
8 out of 10 on firet call. Address: Box 620, care 
of Haapware Ace, Chetnut & 56th Sts., Phila 
deiphia 39, Pa. 

MANUPACTURERS AGE NT. SAL ES S REP 


RESENTATIVES for quality 
shears quality line priced right 
missions guaranteed, staples 
ofice suppiies—fine printing 
experience to Pengad Co, 39 
yonne, New Jersey. 


line of scissors. 
—repeat order com 
for hand tackers, 
papers, etc. State 
Pengad Bidg., Ba 





MANUFACTURES OF QUALITY OUT 
DOOR LIGHTING fixtures and garden line has 
territories open. Address: Box E-3, care of Hann 
wane Ace, Chestnut & 56th Sts., Philadelphia 39 

a. 


REPRESENTATIVES WANTED: 





EAST OF 


MISSISSIPPI ONLY. Complete line of malle 
able pipe fittings, for hardware stores, contractors, 
etc Address: Box E-13, care of Hanpwaae Acs, 


Chestnut & Sé6th Sts., Philadelphia 39, Pa. 





Accounts Wanted 
REPRESENTATIVES 


Covering all dlasses of jobbers. Can render reliable, 
ageressive service. We are national distributors with 
established actively operating branch offices in New 
York, Philadelphia, Detroit, Cleveland and Louls 
ville. We carry the account or you ean bill direct 
Inquiries invited. Write ANCO Corporation, 7 Wood 
Street, Pittsburgh 22. Pa 

















— 


ACCOUNTS 
SUCCESSFUL 





WANTED ESTABLISHED 
MANUFACTURERS Represen 
tative covering the following states: Tennessee, 
Alabama, Georgia and Florida. Excellent follow 
ing with wholesale hardware jobbers. Can use 
limited quality lines with no established business 
but good potential future volume. References 
gladly furnished Address Box E-1, care of 
Haspwane Acer, Chestnut & Séth Sts., Philadel 
phia 39, Pa 


NEED 


REPRESENTATION IN NEW ENG 
LAND? Four man sales force, established since 
1930, covers hardware, housewares, automotive, 
party and club plan, rack jobbers, super markets, 
iobbers, chains, department stores and large re 
tailers. Can promote volume line. Inquiries in 
vited from reenonsible manufacturers. Suite 314, 
43 Leon St.. Boston 15, Maas 


= ome 


MANUFACTURER'S AGENT NOW COV 
FRING NORTHERN Ohio, calling on retail bard 
ware, builders supply and paint steres wants ead- 
ditional lines. Address: Rox E-7. care of Hato 
waar Act, Chestnut & $6th Sts, Philadelphia 99, 
Pa 
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BUILDER HAS WAREHOUSES 


Office staff and delivery equipment, will en- 
tertain any agency or sales in any com- 
modity connected with building line. 


|. ABBOTT 


103 East 125th St., Room 701, New York 35, New York 











MANUFACTURERS REPRESENTATIVE 
COULD USE ONE OR more Hardware lines in 


Eastern Pennsylvania, New Jersey, New York 
City, Maryland, D. C. and Delaware. Reply to 
Address: Box £-16, care of Hazowasrn Aca 


Chestnut & 56th Sts., shennan 39, Pa 


-_- —_ — 


ATTENTION MANUFACTURERS. Have 
you @ line of hardware, tool, garden ofr elec 
wical products requiring intelligent, experienced 
representation in Metropolitan N. Y.-N. J.? We 
offer concentrated, persistent coverage of appro 
priate wholesale sales outlets, long standing ac 
quaintance with buyers, a poser comprehen: 
sion of wy xed and customers’ problems. 
Address: Hox 2 care a Haspwaee Aca, 
Chestnut & Seth. Sts, » Famenyee 39, Pa 


en 








ceca 


MANUPACTURERS REPRESENTATIVE 
located in Kansas City wants established house 
ware ot hardware line for Missouri, Kansas and 
Nebraska. Have excellent contacts with hard 
ware, houseware and rack jobbers, department 
stores, and chains. Address: Box E-11, care of 
Haspwase Ace, Chestnut & Séth Sts. Philadel. 
phia 39, Pa. 





~-- en ene 


REPRESENTATIVE CONTACTING HARD. 
WARE AND APPLIANCE trade in southern 
Ohio and northern Kentucky handling two na 
tionally advertised products desires two or three 
additional lines for this territory. Limited terri- 
tory permits frequent and effective contact. Ad- 
dress: Box E-17, care of Haspwaae Acer, Chest 
nut & 56th Sts., Philadelphia 39, Pa 


a ce 
a 


“MANUFAC TURERS REPRE SENTATIVE 
DESIRES THREE GOOD LINES to handle on 
a straight commission basis in Fastern Pennsyl- 
vania and Central Jersey. Have good following 
among wholesale and retail hardware 


Sat ee 


companies 
and building supply houses. Can assure intelli. 
gent and aggressive coverage. Address: Box E-15, 
care of Haspware Acer, Chestnut & Séth Sts., 


Philadelphia 39, Pa. 





ny 


MANUFACTURERS 
Covering Maryland, 


ESTABLISHED 
AGENCY. Traveling 3 men 


Delaware, D. C. and Virginia. Presently calling 
on Hardware jobbers, and dealers, janitor supply 
accounts; and wholesale grocery accounts. Inter 
ested in adding one or two quality lines Address 
Box F-6, care of Haspwaee Acer, Chestnut & 
56th Stes., Pa 


Philadelphia 39, 


ACCOUNTS WANT 
MANUFACTURERS 
York area, interested 
jobbers and better 
plies, and lumber 
Address: Box F.9, 
nut & Sé6th Ste... 





ED ATTENTION 
SALESMAN, for New 
in two lines to call on 
retailers, hardware, mill sup 
yards. Merchandise of merit 
care of Hasnwaae Ace, Chest 
Philadelphia 39, Pa 





Business Opportunities 


NEW STEEL V-BELT PULLEYS—job lots 

many sizes, but not a complete range of sizes 
Half or less the regular wholesale price. Will 
sell as few or as many as you wish. Write for 
listing and prices. A B Supply Co, 121% E 
Mishawaka Ave., Mishawaka, Ind. 


wee eee _ = 


MARINE CONTRACTOR — AND SUP. 
PLIES. Located prosperous Virginia city. Estab 
lished 1882. Receipts $1,377,314.42. Own dock. 
Railroad siding, air conditioned offees. 43,000 oq 
ft. floor space. Low rental. For further details 
write or call for brochure. Rendlog Sales Co., 
1780 Broadway, New York City. PL 7.5345. 
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Stes., 











| Chestnut & 56th Ste., 


FOR SALE 
Retail Hardware Store 


in FAIRBANKS, ALASKA 
Gross Sales over $300,000 yearly. 
inventory $110,000 to $165,000. 
Long term lease can be had by 
right party. 
Building located on corner in down- 
town shopping District; has eight 
apartments on two floors above 
store that rent for over $1,000 
monthly. Have several good fran- 
chise accounts. Right party may 
purchase all or half interest. 


lf interested write 
Box 1569, Fairbanks, Alaska 








— 





ee ee 





PATENT FOR SALE 

Need «a new item something better and different 
something aheed of tomorrow s competition! Piexibie 
rule with controlled retrecting makes | — 
beck’ and “enap beck’ types qheciete. Press the 

tom and the rule rewinds asutomatically at controlied 
speed. No pushing. No snagging. No bresking of tapes 
Mechanics preference over older types will ‘aes mene. 
fecturer « profitable market--12 months « year. ia- 


vestigate today 
435 € St, Cincinnati 6, Obie | 











Se 


HARDWARE—DOTHAN, AL ABAMA. "Ee 
tablished 25 years, full line hardware and farm 
supplies, 100% location, sell at inventory. Ex- 
cellent opportunity with long term lease. Death 
of owner reason for selling. Address: Box C-45, 
care of Hasowase Acs, Chestnut & Séth Sts, 
Philadelphia 49, Pa. 

I HAVE ‘CONFIDENTIAL INFORMATION 
ON several well established and profitably opers 
ated hardware stores, hardware and appliance, 
etc., located in the middle west which can be 
purchased at very reasonable prices For im 
formation write William |. Maresh, Suite 1006, 
100 West Monroe Street, Chicago 3, Illinois 


FOR SALE—Hardware store located in Cen- 
tral Pennsylvania. Well located im modern bust 
ness district--warehouse in rear. Clean, well 
balanced stock. Good reason for selling. Ad 
dress: Box E-4, care of Haspwaae Act, Chestnut 
& 56th Sts., Philadelphia 39, Pa 

HARDWARE STORE 
Hardware Store in J0-mile 
Fia. Yearly gross of $50,000.00 to 
with possibilities of increasing. Address 
L)-44, care of Haspwaee AcE, 
Philadelphia 39, Pa. 


WANTED 


radius of 


Desire 
Orlando, 
$75,000.00 
Box 





Positions Wanted 





HARDWARE-HOUSEWARE AND SPORT 
ING GOODS Salesman with well rounded ex 
perience, 3 years outside eelling and 2 years 
office and retail sales. 25 years of age, married, 


will travel for right lime, can furnish best of 
references. Now covering Chicago, and vicinity 
Address: Box C-36, care o lamowaee Acs, 


Chestnut & eatin Sts., Philadelphia 39, Pa 


— a 





SALES EXECU TIVE AVAILABLE now 
New England and Regional Sales Manager 
thoroughly experienced building sales and « sales 
foree--ecan develop sales aids and promotions 
selling dealers, distributors and industrials. Age 
late 30's, present income 5 figures-——will relocate 
Address: Box D-32, care of Haspwase Ace 
Philadelphia 39, Pa. 





| Desires connection with manufacturer 





Chestnut & 56th 








_ 


POSITION WANTED-—SALESMAN,. Sales 
Manager or Assistant to. Young, 35, 16 years’ 
experience to wholesale jobber, department stores, 
catalogue houses, chains, etc., with broad national 
experience as well as excellent Eastern experience 
tlas traveled 
ronal pie 
anywhere 
know! 

Salary not 
275. care of 


2é states at ne tume or other, and nat 
ture as Sales Manager. Will relocate 
Experience primarily hard goods, excellent 
edge Do-It-Yourself and electrica! 
maim objective. Address Rox F 


Haspwasse Ace, Chestnut & 56th Sts, Philade! 
phia 39, Pa 

AMBITIOUS MARRIED MAN DESIRES 
POSITION in Purchasing. Ten years of well 


rounded experience as buyer ef hardware, build 
ing materials and steel. Also experienced in sell 
ing, warehousing and trucking. References can be 
furnished. Prefer Southeast location. Address 
Bou E-2, care of Hannwaee Act, Chestnut & 56th 
Sts., Philadelphia 39, Pa 





Help Wanted 








DISTRICT MANAGERS 
WANTED 


If you already have a good job as a 
salesman or sales manager for hard- 
ware, paint, vere supply or re- 
lated products f roe ve a real 
go-getter with proved ability to open 
new accounts and develop a territory 

if you can hire, train and inepire 
other men to do the same and if 
you're looking for more responsibil- 
ity, then this may be the opportunity 
you're looking for 


Its a real chance to “show your 
stuff’ to take a partly developed ter- 
ritory with terrifie potential and 
bulld it up your way with your men 


and your methods and moat im- 
portant of all with rewards 
salary and bonus--in proportion to 
your results 

We are an old, well-established 
Fastern manufacturer of high-qual- 


ity paints, enamels and 
competitively priced 


varnishes, 


Our men know of this advertiae- 
ment Write. giving complete in- 
formation and experience our let- 


ter will be held in strict confidence 


ADDRESS: BOX E.23, care of 
Hardware Age., Chestnut G 56th Sts. 
Philadelphia 39, Pa 














PAINT SALESMEN 


Well-known manufacturer of quality paints, enamels 
ond varnishes is instituting broad expansion plan ond 
hes openings for several salesmen in territories on the 
Eastern secboard. Point experience not necemary bw 
must hove following among hardware, paint and build 
ing wpply dealers. Attractive selery—tonus—encallent 
opportunity for weceswtul sales producer te make wh 
stential earnings. Send complete rewme of experience. 
Our men know of these openings. Hepiies confidential, 


Address Gee €-72. cove of HAROWARE AGE 
Chestaet & G6th Gs., Priladeigbia WW, Pa. 






































BUILDERS’ 
HARDWARE 
A favorite among builders for over 50 years! 


Your trade will appreciate the wide diversity of sizes ond styles in the 
= 


carmmplete line of MNaenhene! builders hardweore 
tach product is designed ond monviactured with care and precision 
\ 
: 
Use the new catoleg Me 26 for ready reference to the lotest in quality 
hardware Write todey if you have not received your copy 


to assure the vitimate in service conveniences. Built-in super-strength 
Halonul 





accounts tor the unvevelly long operating ficiency end lasting wear 
of all National hardware products 


MANUFACTURING ¢ 


OMPANY 


ss " G i a 












WIRE — PLASTIC — FIBRE 





No. 6-—Competitively 
priced—biack wwe doth 
twisted wire hendle 


No. 50-—Blade of long 
weanng piash« movided 
imo twisted wwe handle 


No 


17 —Long 
fibre biaode with twisted 
wwe handie—Biade 6A" 


wearmeg 


Bieode 465 64%" « 4%", Blade 54%” « 3%", n 4%", Length 23", 
Length 29". Also in iorger Length 22'A” Assorted M Uiticolor 
size Me. 16 color biades 


We manviactwe o complete line of Fly Swotters in all price brackets 
See you jobber or write for catalogue 


the R B Line R. BROWNSON and CO. Hastings, Minn 


CROWN 


STAIR TREADS 


Available in all styles, in a 
full range of sizes, and in 
a variety of colors, 
Before you place 


> 
> 
7 
- 
7 
> 
> 
> 
» your next order 
> 
. 
> 
> 
> 
7 
> 

















for stair treads, 
check Crown's 
quality and 
pricing. 


quality at the 
right price! 


Centect your wholesaler 
or write directly te: 


RUBBER COMPANY 
Fremont: Ohic 


HYP ONCX 


SN ALLY ADY 17; 
Now demanded by millions for houseplants, flowers. v ables lawns. 
‘dem. Produces vigorous, beautiful growth in all 


plan ; quickly Pays 
fer 334%, profit. Attractivel haged for display Does nol deter 


torate, 6 clean, odorless and SA t’ Dissaives instantly in water for use 
l-oz, mekes 6 gelions liquid pleat food 





[7 an 
"Lin 













: Retails Your Cost 

or. pki. 10¢ 12 to cose wt. 7 tbe... 80 cese : 
Sor, can 2% 36 to case wt. 12 Ibs. . 00 case F Gverenters  * 
}-o8. can We 24 to case wt. 14 tbs 00 case Good Housekeeping 
4b. can $1.00 12 to case wt. 16 Ibs 00 case Rat covtore BF 







Also packed in 10-ib., 25-1b., 50-1b. and 100-ib. drums 
I} your jobber cannot supply you, order direct. 











HYDROPONIC CHEMICAL CO., Inc., Copley, Ohio, U.S.A 
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America's #1 Oscillating Sprinkler! 


Available in 3 models 


Al No 550 only 8.95 
No. 700 only 11.95 
(Shown) No. 1000 onty 13.95 


MELNOR wera prooucts co..ine., 10-40 45th Ave., LLC. 1, WY. 


Fully 


Gvueranteed 


WATERLESS HAND CLEANER 
Paint, grease, grime, adhesives, caulking 
and roofing compounds disappear in 17 
seconds—a dab, a wipe-off—that’s all. 


There's a fortune in QUICKEE. Order today. 


Ris kel @2 ae 2 eonentien ® mee. a: Yonkers New York 


Gargct GOLDERS 


twill you to display fost selling 
RUBYFLUID soldering flus—liquid or 
paste—from eye-catching counter me 
chandisers. Get repeat soles becouse 
customers preter RUBYFLUID, the solider 
that is fast acting wets out freely 
makes strong, neat umons 
easy to ute 


RUBY CHEMICAL CO. 
58 5. McDowell $., Columbss 8, Obie 











TAPLIN 
EGG BEATERS 


e Efficient operation 

e Durable construction 

e Smartly styled 

e Nine models in the 
popular price range 


THE TAPLIN MBG, CO, 
NEW BRITAIN, CONN. 
Since 1897 
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MARSHALLTOWN TROWEL COMPANY «+ MARSHALLTOWN, IOWA 
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YOU'LL DO BETTER WITH HELLER Double Advertising Impact 
NO prt a | Special display tickets double 
“a te a ai qa a; — the umpact of your advertising 
. fai , a, Pea wad program when items featured 
4 a ae a send beet Beek Oe Pr in your ads are identified in 
deletes meget = Bilin store and window displays. picpiay ricners 
: Ne anna £ Merchandise ticketed “AS 
er | ponent ADVERTISED” or “SPE. MOULDING TICKETS 
: = CIAL” points out the featured 5 ECIAL SALES CARDS 
bie a s article and stops store traf BIN TICKETS 
Follow through on all promo on ee 
ALL THIS DELUXE EQUIPMENT tions price - mark merchan PX ae 
$73 800 dise to tie in with your ads 7 poe 
OWLY . Ae hi | 
Complete with Display Brackets — Peg Panel Backs write jor samples and price list t —) 
THE BIGGEST FIXTURE VALUE AT LOWER COST—HERE ARE THE FACTS | l 
Embsaying the Best Features—Big Copscity-—F eld Voutea-—Aperoved ass UNIVERSAL PRICE MARKING SYSTEM 
Number | Gales Producer. Gend For feider Ne. 2-AA 401 Washington Avenve South © Minneapolis 15, Minnesota 
W. C. HELLER & CO., MONTPELIER, OHIO , 





































improved, Guaranteed | 


“Air Cushion” You Make News 


Door Bumper | What you do is news to thousands of other 
_| hardware dealers who read HARDWARE AGE. 
i STOPS SCREEN DOOR SLAM © They’re interested in knowing of your plans 










Here's the sure seller. A positive action, to remodel, of new partners, stores sold or 
attractive finish door bumper that ends : : 
— the nuisance of slamming doors. Mounts bought, anniversaries, etc. 
7 with just 4 screws. No mechanical linkage Write us a short note about any of your 
oy or metal arms. Works irrespective of how j iti f " uld be f , te est to 
‘ wide or narrow door is opened Attractive act Vv es you ee wo O in r 
non-tarnish finish and rust-resistant mech. others who read the News of the Trade regu- 
anism. Gsuaranteed | year. $1 retail larly in HA Don’t wo about style Just 
Ask your favorite Jobber or , : “ ) : 
he obvertend © wlio Ma iaagiete details give us the facts briefly; we’ll do the rest. Ad- 
© Gordons eas your note to the Editor, HARDWARE AGE, 
Sells on sigh STEMAC, INC. 








Chestnut & 56th Sts., Phila. 39, Pa. 











A real profit maker 1277 $0. CHEROKEE, DENVER 23, COLO. 





Makes a REAL PROFIT for you! 


| VE 33 


$395 
NOU SEKEEPING Rie Automatic Floor Waxer and Polisher 

























Giant size $6.95 
nd TY ee Replacement wool heads 
u fe hy MASTER MIG CO F700 INMAN AVE CLEVELAND 5 OHIO $1 50 $2 25 


DOMES or SILENCE conramen 


AND 


RUBBER CUSHION FURNITURE GLIDES | °:, 
NEW DISPLAY BOX 


Contains 1 Dozen Cards of 
either %", %" or 1" Domes 
PROMPT SHIPMENT 


Act your jobber, W he le aot supplied, write 


ROBERT E. MILLER & CO.. INC., 35 Pearl St., New York 4, N. Y 














































HARDWARE AGE, MAY 10, 1956 


@ \@\e\% & Pj@ @/e : A 
Fag Mae 

- 

W | 

* 

7. 


Here are the 36 most wanted Hindley Wire Hard- 
ware items in popular 15¢ Pic-Pak Units . . . 6 units 
per hook... on a new three-way display only 16 x 
20 inches in size. 

Loaded with new features, this display can be 
used in three different positions to fit your store. Dis- 
play is clearly marked for easy loading, and as a 
reorder reminder when Pic-Paks are sold Cwhich 
will be soon ). 


Tell your customers to HANG IT ON HINDLEY! 


Screw Eyes Cup Hooks 
Screw Hooks Curtain Rod Hooks 
Gate Hooks Shoulder Hooks 


Clothes Line Hooks 
ORDER FROM YOUR WHOLESALER 


PIC-PAK 


(a/t- Service 
DISPLAY UNIT 


Upright 
Easel 
Position 


Sloped 
Easel 
Position 


Hanging 
Position 


A GOOD DEAL 
FOR DEALERS 
ORDER HINDLEY ASSORTMENT No. 36 


Retail Value of Merchandise 
(6 Pic-Paks each, of 36 items) $32.40 


Dealer Cost (40% Disct.) 19.44 


DEALER PROFIT 12.96) 








HINDLEY MANUFACTURING COMPANY 










but a Necessity , 


PAINT CONDITION 


Tube System’’ Paints Absolutely Safe eT Telgelaliaae 





al. 
60 cycle, 


om: 1550 per min 

f: automath integral 

er~30 sec. to 15 min 
Accessories Available: Ped.- 
estal bese, Pedestal base 
with feet, Counter base, 
Square can adapter, Four 
can adapter 


Red Devil NO. 33 
PAINT 
CONDITIONER 





For up to 5 galien cans 


-omes with adapter for shakin 
‘TOUR ONE GALLON CANS IN CARTON— 


peeds service——up to 4 times as fast 


Copacity: Up to 5 gallons, U. S&S. Standard. 
Oxcilletion: Patented triple three-way action 
Meter: '4 HP, 60 cycles, 100 volte AC (othe 
currents and explosion proof motor available) 
Operoting Spece: 15'4” = 39” 

Stondord Attochment: 2 gallon, odd size adaptors 





Also Available: 
No. 31 Portable Paint Mixers 


3 models available to fit up to 5, 30 and $5 gallon drums 


Red D evil Toots ° Call your jobber 


Union, N. J., U. S. A. TODAY! 
World’s Largest Manufacturer of Painters’ and Glaziers’ Tools Since 1872. 


